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cOLUMBUS BOLT WORKS, 
COLUMBUS, aise 


: bolts wb ey baw Washers, 


CATALOG arriage PRICES ON APPLICATION, 











Always On Top 


Any weak t in your roofs 

should be to now. A 

leaky roof can cause an im- 

mense loss on short notice. 

Seal Elastic Oil Cement is 

surecure. If your roof is old 

and cannot be soldered this is the one thing to use. 

American Seal Roof Paints, Metallic and Graphite, 
preserve and protect. None better, none just as 

good, Prices are right even if the quality is the 


very best. 
. Agencies: 
THE PERKINS ROOFING & SUPPLY CO. 
235 Lake St., CHICAGO, ILL. 


STOCKHOFF SUPPLY 107 N. Main S 
ST, LO UIs, MO. ~ 





THE WIZARD 


Adjustable Flexible Hanger. 














SMALL RIVETS 


FOR ALL PURPOSES 


SELECTED MATERIAL 
UNIFORMITY 
GOOD APPEARANCE 
SQUARE CUT-OFF 
QUICK SHIPMENTS 


SMALL BOLTS 
ANDO 


st i PUMP CHAIN 
STEEL ROLLER BEARINGS pas sp A 


Safety Door Hanger Co, |] msamouursamsren 


Ashland, Ohio. Hamilton, Ont. 























TRYING to do busiriess without advertising ie like 
winking at a girl in the dark; you what 
you are doing but nobody else does. 











BLACK DIAMOND <<» 
FILES and RASPS 


PERFECT—ALWAYS 
Twelve Medals Awarded at International Expositions 


Copy of Catalogue will be sent free to any interested file user upen application. 


c. & H. BARNETT COMPANY 


Black Diamond File Works PHILADELPHIA 








~ —™ ~— -— — ——— ms . 
— a a 


> 


~ 


“BROWN” 
“%) TIE-OUT CHAINS 


@ Fitted with Stake Ring, a Swivel every ten 
feet, and a Swivel Snap. 
A FREE SAMPLE WILL 
TELL THE STORY. 


ee ee er ED -The BRIDGEPORT CHAIN CO. 


“BRIDGEPORT, CONN. 
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Pick it apart 
your hands 


are 


The Only Tools 
need. . 


you will 


















Ovens are 20” 


Made 4 and 6 Hole 


Pittsburgh Side & Range Co., Pittsburgh, Pa. 








Fries Onions Without Odor. 

Bakes Griddle Cakes Without Smoke. 
Cooks Sauer Kraut “In Silence.” 
Boils Cabbage ‘In Confidence.”’ 


The flue system .in a 


Dorothy Good Luck 
Gas Range 


Is so complete and the construction so 
ingenious that all the disagreeable con- 
ditions, contingent upon the preparation 
of any food, are removed. ! 


Some of the things it will do. 


Bake Griddle Cakes and Broil with same fire. 
Bake Cakes, Pies, Bread and Broil with same fire. 
Heats Water and Cooks-~with same fire. 

Has Special burners for slow cooking. 

Has Special Burners for fast cooking. 


‘Draw Out’’ Ovens—wash them at sink. 
“Lift Out’? Burners—wash them at sink. 
Removable Broiler—wash it at sink. 
Flues are easily cleaned as a’ lamp. 


Prices Right—They Sell on Sight. Ask Us About Them 








TOLEDO STOVE & RANGE CO., TOLEDO ©. 





TAYLOR’S 


PATENT 


GAS HEATER 


Adapted" — for either Artificial o: 
Natural Gas. 





The Greatest Heater on the market 
to-day. 


__ Note the following firms who handle this wonderful heat- 
ing stove: 


Norvell Shapleigh. Hardware Co., St. Louis, Mo. 
Townley Metal & Hardware Co., Kansas City, Mo. 
Van Camp .Hardware & Iron Co., Indianapolis, Ind. 
Bindley Hardware Co.; Pittsburg, Pa. 


_ For full particulars write either of these firms oF 
direct to 


es tg the enmebem 
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The Leading Malleable 


«ES ae 
Home Pride Malleable-Steel 
Ranges % Charcoal Iron or 


Wellsville Blue %* Ou; new 
et CYLINDER GRATE 


is a winner and proved the 


ws * | 


OT 


Ba cod ¢ “ = . & 


sey eee 


sensation at the Hardware 


‘ Conventions. Write for if 
catalog and prices. of 
Fi 
HOME PRIDE RANGE COMPANY, Marion, Indiana 
oO. 


WAREHOUSES : LINCOLN, OKLAHOMA CITY, DES MOINES, MINNEAPOLIS 
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GASOLINE STOVES 
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OUR LATEST 


“QUICK MEAL” Evaporating Stove with Elevated Oven and Warming 
Closet. The Burners are elevated to a proper height for lighting. The Oven 
is in the most convenient position to operate. The Warming Closet is placed 
on top of the Oven where it receives the heat as it rises from the Oven. 

No Stooping. Compact, Convenient and Up-to-date. 


RINGEN STOVE CO. =: 


ST. LOUIS. 


San Francisco, Cal., 115-121 Townsend St. 





oe aoe 
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Portland, Ore., 4th and Davis Sts. 
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FS A Acme Ovens, Hot Plates 


Cookers and Ranges 


FOR ALL GASES 











CATALOGUE No. 43 JVST OUT YOURS FOR THE ASKING 


H. ADLER CO., Makers 


Carnegie, Pa. 








WESTERN OFFICE AND WAREHOUSE: 
1210 W. 10th St., KANSAS CITY, MO. 


Heres a Snap for Wide-Awake Range Dealers 


T am going to sell 1,000 400 1b. six hole steel ranges finished in Japan for 


$15.00 Each 


st tokeep my boys busy and foundry running full blast. I'll sell the ranges too, so you'd 
tter get in line and ORDER NOW. 

These ranges formerly retailed at $60 each. Send me a carload order and get my best cash 
discount or I'll give dating to firms with satisfactory credit. What better proposition can you 
ask for, if 2 yon have a little capital, are sufficiently enterprising, and want to make money ? 

OU KNOW there is a big demand for the ‘‘Willard” Steel Ranges because they give 
TEAR» satisfaction, and don't cost too much? Then why don’t you supply them? I would much 
rather sell to a good hustling dealer than direct to the consumer. 


WILLARD STEEL RANGES 


are advertised in Nee d seadies pe mblications, and the people know them and wantthem. Get my prices—it means 
rofits—DOLLARS—to you. very saleleads to another I can sell you a better range than you can buy ANY- 
HERE for the money, one that cooks well and bakes evenly and perfectly, and will last a lifetime, with proper 
care. Tel] me how many ranges you can sell annually and I will make you a very interesting proposition. 
AGENTS WANTED. 


WM. G. WILLARD, SScusoursnax SI. LOUIS, MO. 


316 CHESTNUT STREET, 



















Our New 1906 
Catalogue 
£ S @ Uu S t Ou tf INlustrating and describing all new improvements 


and productions we have made in our Steel Ranges, 
etc., for 1906. = - = Size, ll inches x 14 inches. 


THE 


WILLIAM MILLER RANGE AND FURNACE C0., 


CINCINNATI, 0. 


Send for a copy 
It may do you good 








Strong Points of BORN STEEL RANGES 





. 
ng Hinged Flue Door (4 
od With Soot Guard 
ed ith Soot Guar 

Carefully fitted, hinged to a frame and fastened with a turn buckle, this 
door keeps the air out and the dust in. A shute or guard on the frame drops 
the soot and dust into the ash pan placed under it when the flues are 
cleaned and no dirt gets on the floor. 

Doors that simply hook on are liable to leak air and cause trouble with 
the baking. Some are so poorly fitted that they become loosened or are 
knocked off entirely when sweeping or other work is done about the range. 

Long experience has shown us how to make the Born right in every 
detail. Get the catalogue and investigate. 

THE BORN STEEL RANGE CO. 
s. (CLEVELAND, OHIO 
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Highest BLACK Our 


Priced * Trade 
and Increased 
vo y 
the Last 


Money Year 


STOVE POLISH 


m= Jobber 


























Put up in 6 Ib. Cans and Family Sizes. 
Always Used for ONE GRADE ONLY 
Fine Exhibition Work. BLACK SILK STOVE POLISH WORKS 
AT STERLING, ILL. 
















Our guessing competition was such a sensation at the lowa Convention that we 
will repeat it at the lilinois Retail Hardware Convention in Chicago next week. 


How Many Tacks Are There In The Black Silk Sign? 


- 


We Want You To Know 


That we can supply your wants in Best Quality, 











Medium and Cheap Stoves and Ranges 
WE SELL THE 


Estate Stoves and Ranges 
Lattimer & Williams Stoves 


and Ranges, 
Vortex Heaters 

















Stock Carried for Immediate Shipment 


THE BROWN-HURLEY HARDWARE COMPANY 


DES MOINES, IOWA 
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THE BEST STOVE SALESMAN 
IN THE WORLD 


THE BLACK KID 


DON’T PAY 
(BLACK KID > 


STOVE POLISH 
IF NOT THE BEST YOU EVER USED 


PUT UP IN NICKEL PLATE STOVE POLISH CO. PRICE, sso 
sais, CANS MANUFACTURERS, CHICAGO PER Can 


VAN’S 


Patent Improved Wrought Steel Portable 


RANG 


For Hotels, Restaurants. Public 













































Institutions, Boarding Houses, 
and Private Families. All kinds 
of Hotel Implements for culinary 
purposes. Manufactured and for 
sale by 


The John Van ) | ACTPICS 
RangeCompany 


Southwest Corner 
5th and Broadway 


I ER ern 


an 


al Pa An eer ee 
DMS Sor Bdes oe eee 





CINCINNATI, = - - = - OHIO 
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KEEP OUT 


OF THE LINE OF 


COMPETITION 


An old and _ successful stove 
man says, ‘There is as much clear 
money in the stove business as 
any other, but you must have the 
The Right Thing to Sell; 
some specialty your competitors 
have not, and cannot get.” 


The Great Retort 
Line 

is composed entirely of Special- 
ties the dealer can control, and by 
this means keep out of the line of 
competition. 

Dealers should realize that a 
line of 


9 STYLES and 42 NUMBERS 


affords a better opportunity to se- 
cure what they want without 
“‘Shopping” around than can be 
found elsewhere. 

We have but one agent in a 
town and are in position to pro- 
tect him in his territory. 


THE RETORT LINE 


is manufactured only by the 


Marion Stove Company 


MARION, IND. 











“BLUE BOOK” 
CREDITS 


—OF THE— 


Iron, Steel, 
Hardware, 
Stoves, Tinware, 
Plumbing, Etc., 
Trades. 


This Agency issues as complete and reliable book of credit ratings fe 
this special branch of trade as has ever been published, containing abou: 
400,000 rated names of wholesalers,retailers and manufacturers, covering 
the trade thoroughly. The ratings are conservative and very reliable. . The 
paying record is based upon ledger experience of credit men every: 


where. 


You buy credit information. Isn't it the part of a good buyer to post 
himself thoroughly on the merits of a book of ratings, gotten up especially 
for his trade by men with ample capital and who are thoroughly trained ia 
this class of work and who make a specialty of it? 





Terms of subscription can be had by addressing Executive Office 


Iron and Hardware Mercantile 
Agency. 


157 Federal Street. BOSTON, MASS. 








TXIIIIIIIIIIIIIIIIITIIIIXIIIIIItIIII11 
Jesse J. Hensel, Milan, Wis., writes: ‘‘I find your publication of such inestimable 

value in my previous capacity as hardware manager for a large firm located in the west- 

ern part of this state, that I feel as if I could ill afford to be without it now.” 

TIT IIIIIIITIIIIIIIIIIIIIIIIIIIIIIIITIITIIITITITIVITIIIIIII. 
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SOUTH ERIE IRON WORKS, 


OAK RUBY 


WITH SHEET STEEL OR 
CAST IRON BODY 


For Hard Coal, Soft 
Coal, Coke or Wood 


CONSTITUENT FEATURES 


Heavy Inside Fire Pot, Combination 
Duplex and Shaking Grate, Hot Blast Ring, 
Large Magazine, Large Bailed Ash Pan. 


NICKEL TRIMMINGS 


Nickel Ring, Nickel Swing Top, Nickel 
Door Panel, Nickel Foot Rail, Nickel 
Screw Drafts, Nickel Hinge Pins. 


MADE IN THREE SIZES 


No. 2-18, 2-16 and 2-14. 
With or without Inside Fire 
Pot or Magazine 


Prices Quoted Upon Application 
Manufactured by 


Erie, Pa. 














The ‘“‘Manest’” Natural Gas Furnace 








Another Pleased Customer Says: 


Nov. 14, 1905. 


Gentlemen:—Herewith find check for balance 
of your bill of Sept. 23rd. So far the Dryers and 
Gas Furnaces give entire satisfaction, in fact, are 
a great comfort and convenience. Should they get 
out of order I will call on you for assistance as may 
prove necessary. 


Yours truly, 
A. ST. J] NEWBERRY 








THE MANNEN & ESTERLY COMPANY 


Sole Manufacturers 


CLEVELAND, OHIO 



























Floral 
City 


Hot Water Boilers, 
Steam Boilers are 
leaders. We have 
a full line of round 
and sectional water 
and steam boilers. 


Write us for 
catalogue. 


Monroe Foundry & Furnace Co. 


Monroe, Mich. 





























Do Away 
With Cheap 
Competition 


You need not fear 
competition when you 
handle 

“ THATCHER ”’ 


Furnaces 


Their practical effic- 
iency has given them a 
wide reputation every- 
where for the best made. 


It makes them easy 
for the dealer to sell in 
the beginning—and 
afterwards too. 


Thi sis an advantage 
to you anyway you 
take it. 


The prices on these 
goods are right. 





We would be glad to make 
you an interesting proposi- 
tion on Furnaces anytime, 


Write To-day. 





Thatcher 
Furnace 
Co., 


110-112-114-116 Beekman Street 
NEW YORK CITY 
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YOU CANNOT MAKE A MISTAKE 








If you buy the justly celebrated 


Peoria Lexington 
STEEL RANGES 


The Acme of Perfection in 


Family Steel Ranges 


MADE OF 


Best Anti-Rust 
Planished Steel. 


Best grades of Pig Iron. 


Perfect Baker and Fuel 
‘ Savers. 


Very Attractive in Ap- 
pearance. 


Sure Trade 
Winners 


CULTER & PROCTOR 
prpeyegen = ay a STOVE CO. = iui?” 


me ocnill's Ideal 


We don’t advocate frequent changes in base of 





























supplies, but we do advocate hitching up to a firm 
that keeps abreast of the times—a firm that takes 
the trouble to make new patterns 
and thinks up new ideas. The 
IDEAL is only one example 
of our progressiveness but it’s a 
good one. This newest of cast 
IS IDEAL' JA ne Fs 5 € ranges is ahead of the times in 
, \ almost every particular. It’s the 
1906 cooking stove. ~ There's 
none better made and you can 


take our word for it. 


We haven't room to explain but 
our booklet's ready. 


The Schill Brothers Company, ““ouo 


Oaks, Furnaces, Steel Ranges, Steel Cooks, Etc. 
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STEEL CASING RINGS 


Are Made to Conform to Individual Requirements in Every Respect 



















Never Break. Circles Perfect 


With Lugs—For Double Casings 
Without Lugs—For Single Casings 
Full Circles—For Ordinary Use 
Partial Circles—For Full Cast Joints 





Always to Exact Circumference From Your Own Dimensions 
Write Now 








Ready to Vse Increase Profits 





THE WALWORTH RUN FOUNDRY CO., 27 s.. sv. Cleveland, 0. 


Makers of Fine Grey Iron Castings Mfrs. of Semi-Steel Registers 


JOHN KONTNY 


65-67 N. DESPLAINES ST. 
CHICAGO 











WESTERN AGENT 
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a Warm Air—Not Scorched Air 


That’s the Quaker principle. That’s one of 
the many reasons why our output was 400 per 
cent greater in 1905 than in 1903. 


Quaker Furnaces 
and Registers 


are meeting with unqualified approval every- 
where. They are the product of many years’ 
experience. They merit praise and they get it. 
The Quaker Agent hears mighty few kicks. We 
don’t hear any. 





















Get our brand new catalogue and don’t 
fail to visit our. new offices at 40 
Dearborn Street, corner Lake Street, 
when visiting Chicago. 


Quaker Mfg. Co., ° "CHicaco”” 


FACTORIES AT CHICAGO HEIGHTS. ILL. 


Monarch 
Air Blast 


All the advantages of our fam- 
ous MONARCH plus the air 
blast. This is a_ sectional 
upper fire pot constructed so 
that oxygen is fed into and 
above the fuel burning the 
gases, assuring economy, 
cleanliness. It is the most 
practical soft coal furnace 
offered the trade. 


Forest City Foundry 
& Mfg. Co. 


CLEVELAND, OHIO 


Mfrs. The Imperial, Niagara and Combination 
Furnaces, Registers, Mail Boxes, Hitching 
and Sash Weights, Etc. Write for 
our new Catalog. 
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, ‘Keating Public Schools’’ 


Only a few years ago almost any old system 
was good enough for School Heating. 

But it’s far different now,—and to-day School 
Heating requirements are especially exacting as 
to ventilation and circulation. 

No Warm Air System meets the require- 
ments so well as the KELSEY. 

The KELSEY Warm Air Generator, with its 
cast iron flues, is particularly adapted for use 
with the Fan or Gravity System and satisfactory 
results are always certain. 

School Heating, while exacting, offers large 
rewards to the contractors; and when properly in- 
stalled a School Job is the best kind of an adver- 
( re\ iy tisement. 

- 5 , 7s We are always willing to help KELSEY 

a Agents in securing School Contracts; and if they 
so desire, wall lay d6ut the job complete for them, 
—we maintain aspetial Engineering Department 
e ‘ for this class of:work. 

- If the KELSEY Genterator isn’t soldlin your 
locality, ask for our: Exclusive Agency Proposi- 
| tion, and learn ‘how you can command a higher 
't class of heating work with a larger reward for 
0 yourself. 








t Shall we send thé Proposition? 
“ ; 


“‘There is onty ONE Warm Air Generator!” 


Kelsey Heating Co., Syracuse, N. Y. 


a Philadelphia Western Sales Agents: 
wee PIPTT AVENUE pBuliders’ Exchonge, 24 8. 7th St. COOK & VAN EVERA COMPANY 
Sole Makers for Canada. 38 East Lake Street, CHICAGO 














Warm Air 


Furnaces 


for heating dwellings, churches and stores are 
becoming more’ popular each year. 


Robinson Tubular 


is responsible more than anything else for this 
increased popularity. 


Robinson Tubular 


is known and liked wherever the science of 
furnace heating is pursued. This is due to its 
substantial construction, large radiating sur- 
face, long fire travel. It gives the largest 
amount of heat with the smallest amount of 
fuel. 

Have you seen our new catalog? 


r ROBINSON F URNACE COMPANY 


| 1107-109 LAKE STREET, CHICAGO 
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Health and Comfori 


Enter your home with a 


HAMMOND 


and upon its arrival dust 
and foul air will depart. 
A Hammond heats and 
ventilates perfectly. It is 


SENSIBLY CONSTRUCTED 


Is dust proof and has a 
Winged Firepot giving im- 
mense radiation. Has other 
economical features which 
makes it 


A Good Bargain 


at any price. 


Peck-Hammond Co. 


HEATING AND 
VENTILATING 
ENGINEERS 


IZ25E. PEARL STREET 
CINCINNATI, O. 


THE AMERICAN 




































The House Warming Manual 


Is beyond all doubt the best book published on practical house heating. 
It contains the plans and essays on heating a house submitted in Toe AMERICAN 
Artisan House Warming Competition for $300.00 prizes, and is in fact 





An Encyclopedia of the Most Modern and Improved Practical 
Methods of Heating a House by Steam, Hot Water and Warm Air. 






A Leading Western Newspaper says 






“‘The volume is a well-bound and artistically printed and illustrated volume 
of nearly 300 pages, and contains some masterly essays on steam heating, hot 
water heating and warm air heating. Nearly every prominent authority in 
this field is quoted, and an application of principles and improvements 
suggested covers all technical details in a simplified and practical way. 
House plans and diagrams accompany the subject matter which deals specif- 
ically with radiation, combustion, ventilation, prices, estimates and the best 
and latest methods for placing, connecting and utilizing the apparatus adopted.” 


















Price, Only $3.50 Per Copy. 





For sale by all booksellers or the Publisher 


DANIEL STERN, 69 Dearborn St., Chicago. 




















ri 
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FRONT RANK xx... 
YOUR 

FURNACE LINE 
IN 1906 ??? 


R. DEALER, you can’t afford to sell 
any but the best furnaces obtainable— 














your reputation is staked on every installa- 
tion. You are blamed for the success or 
failuresof every job. Why not gét a furnace . 

















that you can guarantee? A furnace that 





will bring you the bulk of the business in your territory. 
Get our agency zow. Youcan’t get your orders in too soon 
as we are already working night and day. 


Haynes-Langenberg Mfg. Co. 


ST. LOUIS, MO. 

















BOYNTON 
































FIFTY -SEVEN YEARS AGO 
BOYNTON HEATERS WERE INTRODUCED 








They were the best 
then, they are best 
now. They stand for 
honesty and reliabil- 
ity. They are always 
first with every real 
improvement. What 
we design and dis- 
card, others copy and 
sell. Whatever we 
make, whatever we 
offer to the trade, is 
good, is very good, 
and the trade can and 
does rely on it. 


WRITE US FOR 
CATALOGUE 























THE BOYNTON FURNACE COMPANY 











147-149 Lake St.. CHICAGO 207-209 Water St.. NEW YORK 
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Why Not Sell a Steel Furnace? 


It is the only furnace for adealer to handle in these modern times. Practically every maker of cast 
furnaces has been compelled to add some kind of a steel furnace to his line in order to meet a growing ce- 
mand. Usually his is a makeshift, but the Torrid Zone is the furnace that has created this demand for steel] 
furnaces and the makers of the Torrid Zone have never made anything else but asteel furnace. They have 
built up a reputation on the Torrid Zone that now gives them the largest factory in the world for the making 
of steel furnaces. Buy of them and you buy at headquarters in the steel furnace business. For thirteen 
years the Torrid Zone has been the pioneer among steel furnaces. No other factory offers steel furnaces ex- 
clusively in sixteen different styles and sizes. None can show a reputation and a steady sale all the way from 
the Canadian Northwest, where it requires a powerful heater to battle with a northern winter, to Texas and 
from Pennsylvania to Denver and Utah. When you buy a Lennox Torrid Zone you buy a furnace with a 
reputation for success and a furnace with such individuality that it sells against all competition. 


Look at It Study ‘It 


As easy to set as any stove and note the points that 
make this furnace an easy 
seller everywhere. Note 
the extra crescent shaped 
radiator thru which the hot 
smoke passes from top to 
bottom and back again 

} from bottom to top because 
of the diving flue partition. 
This .is what makes the 
Torrid Zone such a power- 
ful heater at small fuel cost 
that jobbers and dealers 
will. use it on the fuelless 
prairies of Western Can- 
ada. Note the direct and 
indirect draft, few furnaces 
have it. Note the double 
doors for convenience ip 
using all kinds of fuel. 
Note the special hot blast 
arrangement for scientific 
coal consumption and re- 
member that all-brick or 
all-iron fire-pot linings can 
be had for the asking. Note 
the locomotive ~ style of 
rocking grates. 





—fire-pot is enclosed en- 
tirely within the steel dome 
which is riveted and calked 
under hydraulic pressure, 
absolutely gas tight. No 
Lennox furnace ever leaked 
gasinto a house. There is 
no cast iron fire-pot ex- 
posed to the air chamber 
to crack and leak gas. 
There are few packed joints 


to loosen and leak gas, 
even the head under the 
ash pit is riveted in gas 
tight. When a fire-pot 
lining needs repair the 
casing-does not have to 
come down, but the liner 
can be removed in sections 
thru the feed door at very 
small expense. Hundreds 
of our customers have used 
Lennox furnaces’ seven 
years without a cent for 
repairs of any kind. 


The Man Who Sells the Torrid Zone 


has a furnace that he can offer anywhere, in any climate and know that it will make a satisfied customer {or 
him. It will burn successfully any kind of coal, hard or soft or lignite, and wood. It is an easy furnace [or 
man or woman to operate because it is so simple and scientific in construction. It is made of the heaviest 
steel and has proved itself durable to any requirement made upon a furnace. Itis a quick, powerful heater 
because the up and down vertical walls and smoke travel do not collect soot to retard radiation. Every part 
is set up and fitted in the factory before shipped so that a dealer need never fear annoying mistakes in the 
shipping. It is put out by a company which employs expert heating engineers to plan a job and draug)its- 
men to prepare the plans. It is a furnace that heats churches, school houses, stores and hotels successfully 
and can be depended upon to do all that is claimed for it. It is so much different and so much better thap 
most furnaces that a dealer can sell it against any competition. 





== 


Torrid Zone Furnace 


WRITE FOR OUR FORTY PAGE CATALOG 








The Lennox Furnace Company 
MARSHALLTOWN, IOWA 

















cast 
r de- 
steel 
have 
king 
teen 
5 €X- 
from 
and 
ith a 


, 


that 
easy 
Note 
aped 
> hot 
yp to 
gain 
ause 
tion. 
the 
wer- 
cost 
alers 
lless 
Can- 
and 
aces 
uble 
e ip 
fuel. 
blast 
atific 
1 re- 
c or 
> Can 
Note 
> of 


rr for 
e ior 
viest 
eater 
part 
n the 
ghts- 
fully 
thap 


THE AMERICAN ARTISAN AND HARDWARE RECORD 17 





Akron Air Blast Furnace | 


Wonderfully Economical, Enormous Heating Capacity 


Success .has been ours 
since first we began the 
manufacture of furnaces in 
1867. But never was it so 
pronounced as it has been 
since the’ perfection of our 


“Akron Air Blast,” which is 


Superior in many 
Respects, 
Extraordinary a$ a 
Fuel Saver. 


The construction of the “‘AKRON AIR BLAST” is comparatively simple, and yet 
it is most complete, since by the introduction of two small attachments it has been 








made the least wasteful of any furnace on the market. 


As shown in the accompanying cut there are two 
Blast Pipes; the lower one feeding air into the fuel ITS 
proper, thus producing perfect combustion and elimin- , 
ating the necessity of shaking the grate to obtaina 


draft. The upper pipe carries air into the rising gases, 
which, when they come in contact with the new supply 


of oxygen, are consumed and as there is then no 


waste whatsoever the greatest possible heat is thereby 
obtained from the fuel thrown into the firebox. 


Gases will not burn unless mixed with air and 
analysis shows that about 50 per cent of soft coal is 
gas. With this knowledge you can't go astray when p nal 
searching for the best values in furnaces. 


AKRON, OHIO, U. S. A. 
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The HERO is the BEST 


_ Furnace for Any Climate 
a You Can See Them at the Convention Hall 
ALL THE 
a STREET 
' C ae 
¥ LINES 
r RUN TO 
i THE 
ai HOME 
OF THE 


HERO 


OFFICES and SAMPLE ROOMS, 101 Lake St., Cor. Dearborn, CHICAGO 
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Ghe Michigan 
Safety Furnace Pipe 
i Company 


Corner Brooklyn and Abbott Streets 
DETROIT, MICH. 





. 





Manufacturers of Safety Wall Pipe, and Single Pipe and Fittings, 
in both tin and galvanized iron. 


Send for our 1906 Catalogue. We belong to no combination. 


Our new factory insures you Don’t get our name confused 
prompt delivery. with other manufacturers. 





THE NEW 


MONCRIEF ff uion Furnace 


WARM AIR FURNACE. 





se. 
HENRY & SCHEIBLE CO 
if * 


6-8-10 Long St., Cleveland. O. 
Sales Agent—J. C. KIMMEL, 3814 East i5th 8%, Kanens (ity, mo. 








SPRAGUE DAMPER & VALVE REGULATORS Non-Electric. 


yearsinase. Thousands giving satisfacyion; they are guarsnteed; also 8 e 
Bidccries, and automaticchecks for Steam, itor Wat er and for Air Heaters of all kinds. 


HOWARD THERMO. CoO., - West, Oswego, N. Y. 


GREEN’S LOW DOWN 


All Cast Furnace oe 
has continued to grow in pop- | HAS REACHED THE TRADE. 


ularity for ten years. It has Since its advent upon the market Jan. 1st, 
proven to be more popular this | 1906, it has stood out as prominently as an- 
year than ever before. Now other ‘“‘Regulus’’ in a constellation of fura- 
just stop and think about that ace stars. Its good points are not hidden 
P | andasa hard or soft coal heater it is giving 
a moment. There must be | immense satisfaction. 
some reason for it because so | 
many other furnaces have had| OUR OAK STOVES, “DOWN DRAFT,” 
a very different experience. | also are ready to send out to the trade in 
Resides the Low Down we! Ohio and Western Pennsylvania, where 
| they will be in great demand when it is 
make five other styles, so you learned that they will burn either soft coal, 
are pretty certain to find what | hard coal or crudeoil. Wealsomanufacture 
you want. Our prices are | a stove which will burn soft coal and gas. 
very reasonable, and think of | Write for further information 
the time and freight we can Address all western inquiries toour Wes- 
save you, We shall be glad | tern Distributors, COOK & VAN EVERA, 
to receive your request for our | 38-40 Lake St., Chicago. 


| —e YOUNGSTOWN FURNACE 
Green Foundry and Furnace Works & SUPPLY COMPANY 


Des Moines, lowa YOUNGSTOWN, OHIO 
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Tinners’ Patterns 


THE AMERICAN ARTISAN FULL SIZE PATTERNS 


Comprise patterns for a full line of tinware, in numerous sizes, square and round elbows, cut-offs, etc. These full-size 
patterns, numbering upward 00, are printed on manilla paper, from which they are readily transferred to heavy sheets and 


tut out ready for use. The list contains the following patterns: 





Tea Steeper 

Two-pint Tea Pot 
Three-pint Tea Pot 
Four-pint Tea Pot 
Five-pint Tea Pot 
One-quart Coffee Pot 
Two-quart Coffee Pot 
Three-quart Coffee Pot 
Four-quart Coffee Pot 
Five-quart Coffee Pot 
No. 1 Coffee Boiler. 

No. 2 Coffee Boiler 

No. 3 Coffee Boiler 
Lamp Filler 

One-pint Dipper 
One-quart Dipper 
Two-quart Dipper 
Four-quart Flaring Pail 
Six-quart Flaring Pail 
Eight-quart Flaring Pail 
Ten-quart Flaring Pail 
Twelve-quart Flaring Pail | 
Fourteen-quart Flaring Pai} 
Ten-quart Dish Pan 

Twelve-quart Dish Pan 
Fourteen-quart Dish Pan 
Sixteen-quart Dish Pan 

Dinner Bucket 

Five-inch T-Joint 

Six-inch T-Joint 

Eave Trough Mitre Joint 

“Snap” 2-inch Conductor Elbow 
Cullender | 

Two-inch Square Elbow 
Two-and-a-half-inch Square Elbow 
Three-and-a-half-inch Square Elbow 
Four-and-a-half-inch Square Elbow 
Five-and-a-half-inch Square Elbow 
Six-and-a-half-inch Square Elbow 
Seven-and-a-half-inch Square ° Elbow 
One-pint Funnel 
Two-pint Funnel 
Three-pint Funnel 
Four-pint Funnel 

Small Milk Strainer 
Large Milk Strainer 
Ten-quart Milk Pail Beast 


— 


Fourteen-quart Milk Pail Breast 
Two-inch Four-piece Round Elbow 
Three-inch Four-Piece Round Elbow 
Four-inch Four-Piece Round Elbow 
Five-inch Four-Piece Round Elbow 
Five-and-a-half-inch Round Elbow 
Six-and-a-half-inch Round Elbow 
Seven-and-a-half-inch Round Elbow 
Small Grocers’ Scoop 

Medium Grocers’ Scoop 

Large Grocers’ Scoop 

Apple Corer 

Oval Foot Bath 

Oval Pudding Pan 

Half-gallon Can Breast 

One-gallon Can Breast 

Two-gallon Can Breast 
Three-gallon Can Breast 

Half-pint Measure 

One-pint Measure 

One-quart Measure 

Half-gallon Measure 

One-pint Basin 

Two-pint Basin 

Three-pint Basin 

Four-pint Pan 

Six-quart Pan 

Ten-quart Pan 

Small Cake Pan 

Medium Cake Pan 

Large Cake Pan 

Small Wash Basin 

Large Wash Basin 

Sprinkler Breast 

Four-gallon Churn 

Five-gallon Churn 

Small Dust Pan 

Large Dust Pan 

Five Sizes Funnel Patterns 

Oval Dinner Bucket 

Rain Water Cut-off 

No, 7 Boiler Crver 

No. 8 Boiler Cover 

No. 9 Boiler Cover 

No. 7 Boiler Bottoms 

No. 8 Boiler Bottoms 

No. 9 Boiler Bottoms 











t 


THE AMERICAN ARTISAN full size patterns are a great convenience, and in no other way €an they be obtaince 


at so small acost. Price, sent postpaid for the 


FULL, SE’T OF 100 PATTERNS 61.00. 


DANIEL STER * ee” HEREIN: ILL. 
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LL. 
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MUELLER HEATERS 


Will make your heating problems easy. as well as 


profitable. 
No matter for what style of heater you are look- 


ing, whether a furnace for burning Hard Coal, Soft 
Coal, Coke, Wood, Gas or Lignite, 


OR 


A Steam or Hot Water boiler for burning any of the 
above mentioned fuels, you will find it in the 


MUELLER 
line. 


Every one of these heaters is the best that can 
be produced, and satisfied customers is the result of 
every heater installed. 


J. Mueller Furnace Co. 
191 Reed St., Milwaukee, Wis. 








THE NEW “LOW DOWN” 


CROWN WARM AIR FURNACE 


(Patented) 


has been reconstructed to incorporate all good features and is 
now without a doubt the most serviceable of any made. 


Adapted 
FOR ALL MINERAL FUELS 


It is fully covered by letters patent. Hence in securing agency 
you get a monopoly of an apparatus that sells and 


BRINGS GOOD PROFIT 


Write for our proposition. 


Ghe MARCH BROWNBACK STOVE CO. 
POTTSTOWN, PA. 





THE GILT EDGE RADIUM 


has been studied out with a view to 


Practicability and Comfort in Every Detail 





In order that the ashes may be removed easily an exten- 
sion is made above the ash pit and the door to open the 
entire height of ash pit and extension. This convenience 
every furnace user will appreciate. 

The feed door is also exceptionally large and consists of 
two parts. The upper part is used when burning coal; 
both sections are opened when block wood is used. 
From the upper part of the firing spout is suspended 
an iron curtain which prevents any smoke from 
escaping into the basement. This apron swings easily 
out of the way when a large block of wood is put into 
the furnace. From whatever point of view you look 
you will find this furnace 


MOST CAREFULLY CONSTRUCTED 








See our Catalogue 


ec A a, 


THE FURNACE MEN 


R. J. Schwab @ SonsCo., MILWAUKEE, WISCONSIN 
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Get Wisdom from 


Ghe Wise Furnaces 


They are trained to keep the house 
warm, in the coldest days, without 
puffing or smoking or wasting fuel. 










Made by 


Ghe Wise Furnace Co. 
Akron, Ohio 


They'll be glad to talk to you. 






Write for catalog, 


Ghe Stanton 


Seamless Warm Air Furnace 


Why sell a cheap and inferior line of Furnaces, simply 
because your competitor does. 





















There is no money in handling cheap Furnaces. They 
are sold on pricealone, and not onmerit. The STANTON 
SEAMLESS STEEL FURNACE has been on the market 
for ten years, and many of them in use for that length of 
time without repairs, and still good. 


Write for our catalogues which-give full description. 


Ghe Stanton Heater Co. 


Martins Ferry, Ohio 


THE SCHWAB SIDE WALL REGISTER 


HE SCHWAB SIDE WALL REGISTER AND 
REGISTER BOX, NEATEST IN DESIGN, 
NOISELESS IN OPERATION, SUBSTAN- 

TIAL IN CONSTRUCTION, A FACTOR IN 
MODERN METHODS OF HEATING RESIDENCES 
FULLY ILLUSTRATED IN- OUR’ REGISTER 
CATALOGUE. SENT FREE ON APPLICATION. 


R. J. SCHWAB & SONS CO., Furnace wes Milwaukee, Wis. 


A. C. BECKER, Osceola, tows. 
Writes: 


“I became a regular subscriber to THE 
AMERICAN ARTISAN when I entered the hard- 
ware field. I have remained one ever since. For me, 
it is the most interesting, the most instructive and 
necessary paper published ‘No novice should start a 
hardware business without it. Without it, no veteran 
can hope to be a success.” 
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Ohe MAJESTIC 


Warm Air Heater 


Makes Warm Friends. 


Better Make Her Acquaintance for 1906. 
SHE’S A WINNER. 


Send for Catalogue and Prices. 


The Chappell Furnace Co., Morenci, Mich. 


WATER HEATER 


HOT WATER 








CROWN 


HOT WATER 





For ANY KIND of Furnace 
Just above the fire pot 
No loss of HEAT 
Capacity from 30 to 60 gallons 


For domestic use 


WHOEE oun sew co cone WRITE 
Forest City Foundry & Mfg. Co., Cleveland, Ohio 
===GET OUR BOOKLET 


“Advanced Methods of Warm Air Heating” 


and Learn of the only Practical SIDE WALL Warm Air 
Register Made 


IT IS SENT FREE UPON REQUEST 














DON'T WASTE YOUR TIME WITH CHEAP IMITATIONS OF JONES’ 
REGISTERS WHEN YOU CAN GET THE ORIGINAL FOR LESS MONEY 











ADDRESS 


The United States Register Co., (Lid.) - Battle Creek, Mich. 


WE DO NOT SELL TO CATALOGUE HOUSES 














INDEPENDENT Tin, Sheet 

I dC r 
SEMI STEEL Date Workie 

A practical Workshop Companion, 
REGISTERS “22: 


Iron and Copper Plate Workers; Prac- 
tical Geometry, Mensuration of Sur- 
FOR WALL or FOR FLOOR | faces and Solids; Tables of the Weights 

| of Metals, Lead Pipe; Tables of Areas 
and Circumferences of Circles; Japans, 














Varnishes, Lacquers, Cements, Compo- 
sitions. etc., etc. By Leroy J. Blinn. 
| With over 100 illustrations. $2.50. 

| For Sale by 


For the Right Register, write | DANIEL STERN 


Va 
INDEPENDENT REGISTER CO., Cleveland, Ohio at ree 


Better than all steel. 


Better than all cast iron. 
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Mr. D. C. Atkins, 

Vassar, Mich. 

Dear Bro.:— 

In accordance with the instructions 

of the Official Board of the 

Methodist Episcopal Church 

I am pleased to say that in consideration 
of your kindness in the purchase of 

our new heating plant, we desire to 
express our most hearty and unanimous 
appreciation of your interest in the 


the Beckwith Estate people our 
thanks for their entire treatment of j 
us and our hearty approval of the 
Round Oak Furnace as an efficient, 
satisfactory heating plant. 

Again thanking you, I am 
Fraternally yours, 

H. I. Miller, Sec’y. 


The above was sent to us by | 
Mr. Atkins and is published to ; 
illumine the fact that the heating 

of churches by warm airisno 
longer “problematical” so far as \\ 
we are concerned. 

We have originated methods 

that are invariably successful , 
and we take great interest 

in this class of warm air 

heating and invite inquiries. 
Furnace Book ““Warmth and ’, 
Comfort”? sent on request. 


ESTATE OF 


P.2. 
BECKWITH 


FRED E. LEE, Manager 

Dowagiac, ‘— 

Michigan. 
MAKERS OF 


GOOD GOODS 
ONLY. 














matter, also to express through youto == 





don’t take any bad money,’ ”’ 
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«“ Success to you, Fritz, on your first trip. ‘Be good and 
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In THE February tenth issue of THE AMERICAN 
ARTISAN was presented a masterly review of the 
wd North Dakota Paint Law, as judged 
Pure Paint DY the commissioner in charge of its 
Law. enforcement. The review was deliv- 
ered at the annual meeting of the North 
Dakota Retail Hardware Association. _E. T. Ladd, 
the commissioner, occupies a professor’s chair at the 
Agricultural College and is reported as an authority 
on matters pertaining to paint and painting. 

Without entering into the matter too deeply, it may 
suffice to point out that the paint law in question was 
passed by the state legislature and signed by the gov- 
ernor a short time ago. It says, according to its ad- 
vocates: “Let the label tell the truth, the whole 
truth and nothing but the truth.” The mixed paint 
manufacturer is obliged to label his products with the 
list of ingredients, unless he uses in his composition 
linseed oil, pure carbonate of lead, oxide of zinc, tur- 
pentine, Japan dryer and pure colors. If these con- 
stituents and nothing but these constituents are em- 
ployed, no label is required. 

The legislation has been attacked on constitutional 
grounds by the Paint Grinders’ Association of the 
United States, whose temporary spokesman is Gor- 
ham B. Coffin, an authority on the subject. Mr. Cof- 
fin’s views are given at length in an article in this 
issue of THE AMERICAN ARTISAN on page sixty. 

Mr. Coffin’s constitutional and other objections are 
well sustained. It is not our intention to dwell upon 
the matter at great length, nor to supplement Mr. 
Coffin’s argument. We point out, however, that the 
law indirectly favors the retail mail order houses, 
whom it cannot reach not having interstate jurisdic- 
tion. It is probable that the retail mail order houses 
are the prime culprits in the sale of impure paints. 
Again, a paint labeled with its constituents will be 
regarded with suspicion. The legislature indirectly 
declares what good paint is composed of and declares 
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that manufacturers distributing this paint need use 
no. label. Even though the legislators’ opinion on the 
matter is worthless, an impetus rather than a hin- 
drance should be furnished the paint manufacturer in 
the matter of further investigation and experiment. 
These two objections alone are enough to condemn 
the measure. 

We are of the opinion that here again legislators 
have erred on the side of too great governmental 
paternalism. In their efforts to safeguard the public, 
these ardent supporters of honesty are slowly limiting 
the possibilities for individual effort, paving the way 
for socialistic tyranny. 








AN INTERESTING situation has been developed by the 
request of the National Association of Master Steam 
sa ie and Hot Water Fitters that manufactur- 
Boiler °S of cast iron boilers agree to give to 
Field, the members of that organization better 
prices than they will give to non- 

members. 

Objection to this has been raised by various manu- 
facturers, on various grounds. Some contend that 
such a differential would constitute an unjust and op- 
pressive discrimination, others that it might bring 
them within the scope of the statutes against con- 
spiracies to restrain trade and others that as most of 
their business is outside of the association mentioned 
they might more properly make their differential the 
other way. 

It strikes us that the proposed agreement would be 
entirely legal and moral. It looks like a purely busi- 
ness problem. If a manufacturer’s business comes 
largely from the membership of the association he can 
afford to comply with almost any request they are 
likely to make; if they send him an insignificant pro- 
portion of his orders he will probably think very care- 
fully before taking action adverse to the interests of 
those who give him their support. It is simply a ques- 
tion of preponderance of interest. 

The matter is discussed at length in the Official 
Bulletin for January by Mr. S. A. Jellett, chairman 
of the Committee on Trade Relations of the Steam 
Fitters’ Association. 

Some points of Mr. Jellett’s argument move us to 
look carefully into them, chiefly for the reason that 
their soundness is not entirely clear to us. 

We hardly think the profits of manufacturers have 
been so large that they ought, on the score of equity, 
to be divided, or “equalized” with anybody. For 
years manufacturers were without net profits. They 
either kept putting in more money or else made some 
stove, or furnace, or other department of their busi- 
ness take care of the deficit on boilers. Their gross 
profit went to the steam-fitters, who in turn gave most 
of it to house-owners—made competition on bothsides. 
Afterward, for a few years there were net profits and 
some dividends and much reducing of old deficits. 
Last year the profit was slight in comparison with the 
volume of business done, and most manufacturers on 
looking over their books have found it necessary to 
get more money for their goods this year, in order to 
bring them out on the right side of the ledger. There 
is no good reason why contractors should not advance 
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their contract prices to conform to the increased cost 
of material, just as everybody else does, in every line. 
It would not materially, if at all, reduce the volume of 
business done and would increase the profits, because 
a given percentage on $110 is more than the same 
percentage on $100. 

We do not believe there is any such concentration 
of the boiler manufacturing business as to imperil the 
steam-fitter’s prospects. There was never a time 
when there were so many companies turning out so 
many boilers of such a high grade of excellence as 
there are in the market to-day. 

We see little room for argument over the propo- 
sition that customers who buy in the largest quanti- 
ties do the most creditable work and pay most prompt- 
ly are entitled to the best prices. Such buyers have 
always had them and always will, in any line of 
business. 

We think the point made by Mr. Jellett, that the de- 
mand for hot water and steam heating was created 
by the contractors is not well taken. The manufac- 
turers have spent millions of dollars, and are spend- 
ing much money to-day, to spread the gospel of 
high-grade heating. 

The “concentration of buying,” which Mr. Jellett 
speaks of, seems rather nebulous. If all manufac- 
turers wished to avoid being scolded for “shortness 
of vision” they would all sign the agreement. Then 
the association members would presumably buy from 
exactly the same men they are buying from to-day, 
only at a lower price. The best concentration would 
be achieved if only one manufacturer would sign the 
agreement. We think there are several, any one of 
whom could produce all the cast iron boilers used by 
the entire association. 

We rather question the proposition that the steam- 
fitting trade feels the need of “protection” against the 
manufacturers, who have apparently been doing all in 
their power to promote the interests and prosperity 0° 
that trade, upon which their own prosperity so largely 
depends. We also doubt whether it is generally 
thought in the trade that the manufacturers are “with- 
out any feeling of fairness toward the contractor.” 
We believe that the prevailing relations between the 
manufacturers and their customers are those of 
mutual confidence and good will. 

We believe the heating contractor is entitled to all 
he gets, and we wish he could get more. Also, we 
believe that the manufacturer is fully entitled to all he 
is getting and all that he is likely to get. 








RANDOM SKETCHES. 





BY SIDNEY ARNOLD. 

A man whom I have watched pretty closely for the 
last five years recently started in the hardware busi- 
ness in a fairly good-sized town of Iowa. Previously 
to that time he had been employed by one of the large 
hardware jobbers. I recently had an opportunity to 
interview Charley on the success of his venture and I 
found him well satisfied. 

Charley started in a town rampant with catalogue- 
house competition. He was successful in fighting this 
form of competition. His methods may conse- 
quently be considered carefully. 


ARTISAN 
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When Charley started in business he looked over 
the field and discovered a firm belief in his community 
that the retail catalogue houses offered better values 
than the local dealers. He looked up the history of 
the largest of these concerns and noted that their 
methods were legitimate, using the word in its proper 
sense. He saw that their growth was to be accounted 
for by an examination of the laws of nature. In 
other words, Charley believed that the retail catalogue 
house system was lawful—as lawful as what is known 
as the regular method of distributing merchandise. 
He regarded Beers-Sawbuck & Company as a natural, 
able and righteous competitor. He put them in the 
same class as his own competitors in the same town. 
The classification as such was accepted and the facts 
taken as they existed. There was no hedging; there 
were no excuses; there was no denying actual cir- 
cumstances. The question was not, “How can I drive 
retail catalogue houses out of business?” but “How 
can I gain and hold the trade of my community?” 

The work of fighting the retail catalogue houses in 
the matter of supplies, Charley left to what is known 
as the Joint Committee. He read of their work in 
the trade papers, but aside from that took little inter- 
est in the matter; nor had he much sympathy with 
their fight. He realized that if the retail catalogue 
houses feel a demand for certain articles they will find 
a means of supplying that demand, whether sentiment 
is against them or not Charley realized that if a man 
is starving, he will get food even though the nurse 
refuses to offer it to him in the form of a milk bottle 
or a bowl of pap. As will be seen Charley attempts 
to minimize campaigns of the retail catalogue houses 
in his territory rather than to reduce their purchasing 
power For all Charley cared, the retail catalogue 
houses might store their warehouses from basement 
to ceiling and then build additional ones to hold their 
goods. It was determined simply that these retail 
catalogue houses should not empty their warehouses 
into Charley’s community. 

How to reduce the retail catalogue houses’ sales in 
his territory was then the question. Charley footed up 
the balance sheet. To his own credit be placed im- 
mediate delivery, personal inspection of goods on the 
part of the customer, quality, convenience of delivery, 
proximity of source of sale, unquestioned guarantee, 
oral rather than written salesmanship. The sole argu- 
ment for the retail catalogue houses Charley found 
to be price. Even that was a doubtful advantage. 

The premises were laid down and Charley knew 
where he stood. He could now proceed scientifically. 
Charley’s formal store opening was much as other 
openings. There was an orchestra hidden behind the 
conventional palms, a sweet-voiced damsel dispensed 
biscuits nicely browned in a standard steel range. 
Mrs. Hogitall of the village gossip shop came in for 
her share of the advertising novelties and pronounced 
everything perfect. The youngsters were well taken 
care of by pocket knives and dolls. Altogether the 
offer was much as a great many others, only perhaps 
more successful. 

Charley quickly discovered, as he had expected in 
advance, that the buying public of the community had 
a most disagreeable tendency toward accepting all the 
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favors to be distributed by local retail stores, to ask 
them to perform all of the gratuitous, or almost gra- 
tuitous, jobs that devolve upon the retail dealer, and 
sending to the mail order houses for those goods 
which netted a good fat profit and which were paid 
for in cash. This is natural. Charley had noted its 
presence early in life and realized that people were 
inclined to help themselves even to the detriment of 

others. . 

Charley did not try to boycott the people of his 
community who sent their juicy orders to catalogue 
houses and Jeft him to.do the repair work. He aimed 
not to force his best customers to buy of him but to 
make them want to buy of him. Consequently he 
aimed not to show his customers that they ought to 
buy of him for religious reasons; that the retail cata- 
logue houses were extending and growing tremend- 
ously at the expense of the retail merchant, but that 
he himself, the retail merchant, was growing propor- 
tionately faster than the catalogue houses—that he 
was growing so fast because he was offering lower 
prices than even they, that he was offering better 
values, that his customers were better satisfied, and 
that it was up to the people in the community to come 
to his store and place their hard-earned sawbucks on 
his counter for their own selfish sakes and not for 
anybody else’s. 

He began an advertising campaign that was pur- 

sued consistently and scientifically. Every week his 
customers got a circular letter describing some nov- 
elty to be purchased during the succeeding weck at 
a reduced price. The name of the retail catalogue 
houses was not omitted through fear of advertising. 
After describing the certain novelty that was offered 
as a leader for the succeeding week, Charley went on 
to explain why he could offer this article and all other 
goods he handled at lower prices than the mail order 
houses. He commented upon their immense number 
of clerks, upon the greatly increased freight charges 
for articles shipped singly rather than in bulk. He 
referred to the immense sums of money annually 
thrown away for expensive catalogues and other ad- 
vertising. He proved that the mail order houses ex- 
pected a much bigger profit than any retail dealer, and 
showed figures to prove that they are one of the great- 
est gold mines that financiers have discovered in some 
years. These and other points were brought up. In 
addition to this Charley took care to name in the cir- 
cular letter that while some of the mail order houses 
offered good quality, these were exceptions. He men- 
tioned the famous “cheapness at any cost” motto of 
these concerns. Then he brought up his other points 
all in a brief way and all hinted at rather than pro- 
claimed broadly. 

This work Charley left to a Chicago advertising 
man for the first three or four months. Then, after 
getting a general idea of what good advertising is 
like, and having gotten together a kind of guide book, 
he proceeded to do the work himself, giving it his per- 
sonal attention. The letters were carefully worded 
and were the product of perhaps six or eight hours’ 
study at first. 

The matter of advertising in the daily papers was 
done as carefully. Here Charley was helped to a 
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great extent by the manufacturers. These furnished 
ideas, technical and comical cuts. He was assisted by 
his Chicago advertising man, who sent him proofs of 
the stock advertising cuts kept on hand by some of 
the large printing and engraving shops of Chicago. 
These advertising cuts can be had at a small expense 
and are, as a rule quite original and satisfactory. 

On every occasion Charley distributed souvenirs. 


His souvenirs were absolutely unique in one particular | 


—they contained absolutely no mark showing who the 
donor was. Charley had gone to hardware conven- 
tions and had received souvenirs from the manufac- 
turers and jobbers who offered displays at these 
places. In looking over his list of souvenirs one day, 
the fact struck him that almost all were unavailable 
for decorative purposes because of the brand or.the 
name of the donor appearing conspicuously on the 
most prominent part. It occurred to him at the same 
time that this nullification of beauty was entirely 
unnecessary. Charley could tell without looking at 
the trademark just who had given each one of these 
souvenirs and what that company manufactured. He 
decided that by giving away a pocketbook his cus- 
tomers would remember that Charley had given it and 
would remember it longer than if he should have en 
graved in a prominent part the words Charley, Gen- 
eral Hardware, Lonesomehurst, Iowa. Charley’s argu- 
ment was good. I ask my readers to try it on them- 
selves. Unless your memory is remarkably poor you 
will recall who gave you a pearl-handled pocket knife 
that you carry around, the rule with which you meas- 
ure short distances, the hand-painted plate which you 
hang on the wall, or the hundred other things that 
you have received. Moreover, Charley was right in 
realizing that if one souvenir out of the thousand 
lacks the name of the donor, the recipient is all the 
more curious and will himself strive to ascertain the 
donor and remember it. 

All this means that Charley is fighting the retail 
mail order houses at their own game. Charley realizes 
that his position is the more logical. He knows that 
he has more advantages, true advantages, to offer the 
consuming public in one day than the mail order 
houses have in a year of fifty-three weeks. Advertis- 
ing is the strong forte of the catalogue houses. It is 
a system by which these concerns were started and 
through which they have grown from ramshackle 
junk shops into tremendous concerns unrivaled in 
this or any other country. 

Charley is successful because he does not attempt to 
change nature’s laws. He accepts nature as it is and 
uses it to his own best advantage. While he realizes 
that the retail mail order houses are here to stay, he 
feels that his own business is established to stick also. 
And Charley will see that it does stick. 








Durinc the week beginning February 18th, a large 
dairy exposition will be held at Chicago. This prom- 
ises to attract an immense number of visitors. It has 
been suggested that hardware dealers in coming to the 
annual convention of the Illinois Retail Hardware As- 
sociation, take advantage of the extremely low rail- 
road rates which will be given because of this fact. 
The convention will be held at the First Regiment 
Armory and will begin on February 2oth. 
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News Siftings 


MEETINGS. 











Missouri Retail Hardware Association—Kansas City, 
February 20, 21. Coats House. 

Illinois Retail Hardware Association—Chicago, February 
20, 21, 22. Headquarters, First Regiment Armory. 

Connecticut Hardware Association—New Haven, Febru- 
ary 27, 28. 

Ohio Hardware Association—Canton, February 27, 28, 
March 1. Headquarters, Great Auditorium. 

Minnesota Retail Hardware Association—Minneapolis, 
February 28, March 1, 2. Headquarters, Hotel Nicollet. 

California State Retail Hardware Association—San Fran- 
cisco, March 6, 7, 8. 

National Retail Hardware Association—Chicago, March 
20, 21, 22. 

Southern Hardware Jobbers’ Association—Hot Springs, 
Va., June 12, 13, 14, 15. Headquarters, the New Homestead. 

American Hardware Manufacturers’ Association — Hot 
Springs, Va., June 12, 13, 14, 15. Headquarters, The New 
Homestead. 

Retail Hardware, Implement & Vehicle Dealers’ Associa- 
tion of Indian Territory—Oklahoma City, Oklahoma, July ro. 

Michigan Retail Hardware Association—Detroit, August 
8, 9. 








The Union Stove Company of Richmond, Tennes- 
see, has been incorporated with a capital stock of 
$100,000 for the purpose of manufacturing heating 
and cooking apparatus. 

The Republic Stove Manufacturing Company of 
Cleveland, Ohio, has been incorporated with a capital 
stock of $15,000 by J. P. Smith, Carl H. Schroeder, 
Harry W. Ewing, Agnes A. Smith and George T. 
McConnell. 

On February goth, the five-story plant of the Whit- 
taker Manufacturing Company, hardware supplies, 
31-33 North Canal Street, Chicago, was visited by 
fire. The damage to the stock and building amounted 
to $3,000. 

At a recent meeting of the directors of the Indiana 
Stove Works of Evansville, Indiana, officers for the 
ensuing year were elected as follows: President, 
Jacob Fisher; vice-president, John W. Boehne; treas- 
urer, H. J. Karges; secretary, John C. Stephan. 


The Neill Stove Company at Seventh and Wash- 
ington Streets, Portsmouth, Ohio, will resume opera- 
tions in the near future. It is expected that the com- 
pany will continue manufacturing without the sea- 
sonable lapses that have been customary in the past. 


The Climax Stove & Foundry Company of Coffey- 
ville, Kansas, has been organized with a capital stock 
of $50,000 to manufacture stoves, furnaces and other 
castings. The directors are E. S. Rea, J. E. Patter- 
son, W. T. Read, George Francis, H. I. Brighton, W. 
C. Hall and H. W. Read, all of Coffeyville. 


i 


TAYLOR GAS HEATER. 





Feeling the pulse of the nation in his customarily 
conservative and yet enthusiastic manner, B. J. Tay- 
lor, well known to the trade and in fact to the whole 
stove and steel range trade, has decided that gas as a 
fuel will become more and more popular, eventually 
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being used in perhaps a majority of instances. He 
has accordingly perfected a new gas heater which 
has been named Taylor’s and on which he has se- 
cured patent rights. 

Taylor’s Patent gas heater is adapted for either ar- 
tificial or natural gas. It is symmetrical in appear- 
ance and highly ornamental. Withal, it possesses 
economical features which readily appeal to consum- 
ers of this economical age. It is handled by the fol- 
lowing concerns: Norvell-Shapleigh Hardware Com- 
pany, St. Louis; Townley Metal & Hardware Com- 
pany, Kansas City, Missouri; Van Camp Hardware 
& Iron Company, Indianapolis; Bindley Hardware 
Company, Pittsburgh. 

B. J. Taylor is the sole manufacturer. Informa- 
tion will be furnished by Mr. Taylor when request is 
made in care of the Toledo Stove & Range Company 
of Toledo, Ohio, and mention of THE AMERICAN Ar- 
TISAN is included. : 


FOR THE CHICAGO CONVENTION. 








At the Iowa Retail Hardware Convention held dur- 
ing the closing week, the Black Silk Stove Polish 
Works of Sterling, Illinois, offered a case of five- 
pound pails of their Black Silk stove polish to the one 
who guessed nearest to the number of tack heads in 
their display sign. To the next nearest a case of five- 
ounce Black Silk paste was given. 

This contest will be repeated at the Chicago gath- 
ering, which will occur on February 20, 21 and 22, 
at the First Regiment Armory. It was quite success- 
ful at Des Moines and proved one of the most popu- 
lar features. The guesser is required to certify on a 
blank slip that he is a dealer, at the same time giving 
his address. 





~o 


ASBESTOS MEN MEET. 





For several years it has been the custom of the 
H. W. Johns-Manville Company to gather together 
its various branch managers and salesmen from all 
over the country in an annual convention. This con- 
vention met in New York City during the past week 
and about 150 men were present. The object of the 
convention was for the purpose of general discus- 
sions in reference to the general business of the com- 
pany and to enable the various representatives to get 
acquainted with each other. After an interesting ses- 
sion lasting four days, the convention wound up 
with a farewell dinner at the New York Athletic 
Club, on Friday evening, February 2d. The conven- 
tion was voted a grand success by all present, and 
the dinner a very appropriate ending to the meeting. 
The H. W. Johns-Manville Company are well known 
as large manufacturers of asbestos and magnesia 
products and electrical materials. The company has 
branch houses in all the largest cities, and represent- 
atives from the following branches were present: 
Milwaukee, Chicago, Boston, Philadelphia, St. Louis, 
Pittsburg, Cleveland, San Francisco, Los Angeles, 
Seattle, Kansas City, Minneapolis, Little Rock and 
New Orleans. The headquarters of the company are 
in New York City. 
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ware Manufactur- 
ers’ As bay pA may 
Pres., r S. Krets nger, Cleve- 
nd. 


*Vice-Pres., Cc. W. Asbury, Phil- 
adelphia; George W. Corb a, New 
Britain: William M. Pratt, Green- 
field, Mass. 

Sec.-Treas., F. D. Mitchell, 309 
Broadway, New York City. 

Advisory Board, Fulius C. Birge, 
St. Louis. 

Ex. Com., Robt. Garland, chair- 
man, Pittsburgh; Samuel Disston, 
Philadelphia; John E. Harbster, 
Reading; William H Hays, Pitts: 
burgh; W. M. a ew York 
City; «. F. Carrier, Elmira, N. Y,: 
Edward Ingalls, Newark; Edward 
M. Koma Chi : 

Arkansas R etal Haw dw.Dealers’Assn 

Pres., T. B. B Beowert, Newport, 

ist V.-P., RB. P. Allen, Van 
Buren. 

2d V.-P., W. E. Dean, Portland. 

Sec.-Treas., C. E. Taylor, Little 
Rock. 

Ex. Com. (till June, 190f), Hamp 
Williams, Hot Poe Siummoon F. —_ 
Russelleville; J. © 
vern; J. R. Mott, Helena; Pull of 
1906), Frank B. a Bat jittle a i 
CG &. yg tesville; J. 
M. Pittman, Presco: 

Chicago Retail Hdw. Seasons’ Assn. 

Pres., G. R. Lott. 

V.-P., T. E. Connor. 

Sec., H. C. Peppler. 

Collector, John Hora. 

Treas. J. L. Smith. 

{llinois Retail Hdw. Dealers’ Assn. 

Pres., Frank B. McKenney, 
Rockford. 

V.-P., F. Gtoutee, ©. St. Louis. 

Sec., L. Nish, 

tres Geo. A. nglehardt, Chi- 


. Com., Frank B. McKenney, 
Rockford. L. Nish, Elgin; Geo. A. 
Engelhardt, Chi ; Chas. John- 
son, Peoria; F. F. Porter, Chisago; 
Wm. Bittel, Peoria; H. G.Cormick, 
Centralia; L. D. Ray, Belvidere; 
W. T. Gormley, Chicago. 

Indian Te: Retail Hdw. Assn. 
Pres., A. L. Severance, Durant. 
ist V.-P.,Geo.W. Mowbray, Tulsa 
2nd V.-P., W. J. Pettee, Okla- 

homa City. 

ns Ww. G. Johnston, Oklahoma 


ty 

Indiana v4 Hdw. Dealers’ Assn. 

Pres., A. N. Shidler, South Bend. 

Ist V. ‘P., Chas. Frame, North 
Manchester. 

2nd V.-P., Walter B. Creed, New 
Albany. 

Sec.-Treas., M. L. Corey, Argos, 

Ex. Com., Ww. P. Lewis, New Al- 
bany; Chas. E. Hall, Indianapolis; 
J. L. Fulton Por 


‘a 


se . L. Butterfield, Moscow, 
dano. 
ist V.-P., E. E. Lucas, Daven- 
port, Wash. 
2d V.-P., Dana Child, Spokane, 
Wash, 
Sec., E. W. Evenson, Spokane, 
Wash. 
on J. A. Fridaker, Spokane, 
asn. 
lowa Retail Hdw. Dealers’ Assn. 
Pres., H. S. Vincent, Ft. Dodge. 
V.-P., C. E. Haas, LeMars. 
Sec. Treas,,A. R.Sale,Mason City. 
Directors, T. A. Nichols, ee 
ton; D. S. Stouffer, Iowa City; E 
Moore, Waverly; S. R. Mills, Mason 
City; U. S. Johnston. Tama; R. J. 
Breckenridge; Brooklyn; L. ©. Clif- 
ford, Des Moines; F. Bollinger, 
Alton; W. J. Langfitt, Harlan. 
Kentuck Retail Hardware and 
Stove Dealers’ Association. 
i J. C. Frederick, Owens- 
ist V.-P., U. S. Shacklett, Fulton. 
2nd V. B George W. Buck, 
—— 
Treas., J. Steitler, Owensboro. 
Sec., John R. Sower, Frankfort. 
Michigan Hardware Asscciation. 
Pres., 3 H. Whitney, Merrill. 
V.-P., . B. Standart, Holland. 
Treas., mart Weber, Detroit. 
cn” Austin J. Scott, Marine 
Ex-Com., S. Winchester, Jack- 
son; J. G. ’ Patterson, Detroit; E 
B. Standart, Holland; EB. S. Roe, 
Buchanan; John Po | Saginaw; 
J. B. Sperry, Port Cc. Mi. 
\lden, Grand Rapids; J. | HL Murray, 
C adillae; George P. Griffin, Albion: 
T. Frank Ireland, Bel ding. 
Minnesota Retail Hardware Assn. 
Pres., 4% 5 coe. Rochester. 
\.-P., H. R. Schroeder, St. Paul. 
Sec. ‘Mea s. Matthews, Minneapolis. 
py G. F. Duerre, Plain View. 
x-Com., W. H. Tomi: nson, 


a: J. H. Smith, Minneapolis; 
R. Schroeder, St. Raul: Ww. 
ae Litehfeld; p T. Cowing, 
Alexandria; - tL? Jordan; 
toon deen} dge; Chas. 
F. Te" St Goud: J.F. MeGui re, 
St. Paul y 3 Stebbins, Roches- 
ter; Geo. oa Evenson, St Peter. 
Missouri a Hardware Dealers’ 
Associat 


ve Tayler Frier, Lou’siana. 
V.-P., Wm, H. Hahn, St. Louis. 
Sec. -Treas., Frederick Neudorf,, 


Ex. Com., F. A. Kannsteiner, St. 
Louis; W. C. Shoop, Richmond; 
O. W. Johnston, Marshall 

National Hardware Association. 

Pres., W. S. Wright, Omaha. 

Vice-Pres., John C. Koch, Mil- 


waukee. 
2nd Vice-Pres., Brace Hayden, 


Sec - , 7. James Fernley, 
Philadelphia. 


Ex. Com.,R.M. Dudley, Nashville; 
W. D. Ta lor, Cleveland; F. Bar- 
ker, Elmira, N. Y: J. D. Moore, 
Birmi ngnain, Ala; A. J. Bihler, 
Pittsburgh; P. E. Strauss, Boston. 
National A icx Hdw. Association. 

Pres., W. P. Bogardus, Mt. Ver- 


ist V.-P., E. M. Bush, Evans- 


. H. r+ Emery, “>? ~ oe 
hs . > Corey, Argos, 
Treas., A. T. Stebbins, Roches- 


ms Minn. 

Com., T. Frank Ireland, 
Belding, Mich. ; S. R. Miles, Mason 
City, Ia.; A. H. ‘Abbe, New Britain, 
Conn. ; Frank A. Bare, Mansfield,O: 
C. H. Williams, Streator, Il. 
Nebraska Retail Hdw. Dealers’ Asn. 


2d V.-P., Frank Haecker, Friend. 
3d V.-P.,M. A. Hargleroad, Hol- 
stein. 
Sec., J. Frank Barr, Lincoln. 
Treas., H. J. Hall, Lincoln. 
N.Dakota Retail Hdw.Dealers’ Asn. 
Pres., H. F. Emery, Fargo. 
Ist V:-P., J. a Cole, Lisbon. 
2d V. P., ‘J. H. McCollom, Hope. 
3rd V.-P. E. L. Garden, Souris. 
Sec., C. Py 5 ng Grand Forks. 
Treas., EL. Helgesen Milton. 
Members Ex. Com., E. E. Elliott, 
Sanborn: W. H. Pinkerton,Lakota. 
Ohio Hardware Association, 
Pres., John F. Baker, Dayton. 
.-P., C. S. Johnson, Barberton. 
Cor. = Frank A. Bare, Mans- 


L. Shearer, Dayton. 
Treas., L. *. Stahler, Waverly. 
ow Com.., John Kramer, Dayton; 
Cc. W. Jewell, Utica; W.S Perry, 

Zanesville; Frank W. Ingalls,Byran 

Will M. Crumrine, Salem; A. Boeb- 

inger, Cincinnati; John Spoerl, 

Hamilton; W. F. Jacobs, Youngs- 

town 

Pennsylvania Retail Hdw. Assn. 

Pres., Geo- V. Thompson, Mt. 
Jewett. 

V.-P., J. H. Bowers, Charleroi. 

Sec.-Treas., J. E. Digby, McKees 
Rocks. 

Ex. Com., Joseph M. Selheimer, 
Lewistown; J. E. Digby, Mckees 
Rocks; Geo. V. Thompson, Mt. 
Jewett; Pa.; Geo. L. Moore, 
Brownsville. 

St. Louis Stove Dealers’ Assn. 

Pres., e H. Myers. 

ist V.-P., E. L. Wachter. 

2a VP. 'G. M. Rinie. 

Sec., Louis Boehl. 

Treas., F. A. Kannsteiner. 


Southern Hardware Jobbers’ Assn. 
Pres. ,F.B.Dunlap,Ft.Smith,Ark. 
ist V.-P., J.S. Warren Memphis, 

Tenn. 
2d V.-P., Frank S. Gray, Jackson- 

ville, Fla. 

Sec.-Treas., C. B. Carter, Knox- 
ville, Tenn. 

Ex. Com., Bruce Keener, Knox- 
ville, Tenn. ; Chas. Ireland, Greens- 
boro, N. C.; O. B. Barker, Lynch- 
burg, Va. 

Texas Retail Hdw. and Imp. Assn. 
Pres., S. L. Erwin, Honey Grove. 
Secy. & Treas., J. W. McManus. 

Waxahachie. 
ist V.-P.,R. L. Penick, Stamford. 
Dir.: T. T. Clark, Ennis: H. S. 

Allen, Carre W. A. ngler, 

Bonham; D. McCall, axaha- 

chie;W. M. Genet: Charles Hut- 

chins, Sam Marcos. 

Wisconsin Hdw. Dealers’ Assn. 

Pres., E. Tietgen, Manitowoc. 

V.-P., J. Kornely, Milwaukee. 

Sec.-Treas.,C A. Peck, Berlin. 


Jas. Murphy, Racine: H. J. Kreu- 
ger, Neenah. 








AND HARDWARE RECORD 29 


THE AMERICAN ARTISAN AND HARDWARE 
RECORD is the only publication containing western 
hardware and metal prices corrected weekly. You 
will find these on pages 80 to 8id inclusive. 








Charles D. Clark of Clark, Quien & Morse, Peoria, 
Illinois, is at present traveling in Mexico. 

A. Aykens, a dealer in general hardware, tin ware, 
furnaces, roofing, spouting, etc., at Lanark, Illinois, 
has sold his tin shop. 

After seven years in the hardware business at Peo- 
ria, Lewis Reeves has disposed of his interest in the 
firm of Balzer & Reeves to Bertram E. Balzer, his 
partner. 


The National Window Glass Company of Camden, 
New Jersey, has been incorporated to manufacture 
glass and glass ware. J. A. Macpeak, D. M. Calla- 
han and I. C. Clow are the incorporators. 


L. E. Peterson of Mandan, North Dakota, has 
bought a half interest in the hardware store of J. Q. 
Adams, Devil’s Lake. Mr. Adams will, it is said, 
enter the wholesale hardware business in St. Paul, 
Minnesota. 

I. N. Wilson of the firm of Elliott & Wilson, hard- 
ware merchants of Newark, Ohio, recently retired 
from the firm with which he has been connected for 
the past twenty-two years. The company will here- 
after be known as the Elliott Hardware Company. 


The Blue Steel Razor Company of New York City, 
has been incorporated with a capital stock of $5,000 
to manufacture cutlery. The incorporators are Law- 
rence P. Howze and William E. Van Nate, 127 
Duane Street; Albert J. Perry, Junior, 100 Prince 
Street, all of New York. 


A consular report announces that while Germany 
still controls the cutlery trade in British India, recent 
orders to Sheffield, England, manufacturers from 
New Zealand, Australia and South Africa, indicate 
that the tide is turning. The invasion of these Eng- 
lish possessions by Teutonic manufacturers indicates 
the wonderful aggressiveness of the present German 
generation. 


George P. Hutchins, formerly connected with the 
advertising department of the Joseph Dixon Crucible 
Company of Jersey City, New Jersey, has opened an 
office at 120 Liberty Street, New York City, where he 
will serve in the capacity of advertising manager for 
various manufacturers whose publicity work lies in 
mechanical and engineering fields. Mr. Hutchins is 
well known in his line of work and will doubtless be 
successful in independent effort. 


The. White Lily Washer Company of Davenport, 
Iowa, have recently placed the White Rose washing 
machine on the market. This is said to be the only 
ball-bearing rotary washer to be had. Its special 
features consist of the ball-bearing mechanism which 
insures high speed, little labor and rapid work. It is 
said to be especially effective in creating soap suds or 
foam with little difficulty. It is durable and well 
made. The company is publishing a circular to be 
distributed to the trade and another for the consum- 
ing public. These will be furnished upon request. 
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Holds Overflowing 
Meeting 





In the program for the eighth annual meeting of the Iowa 
Retail Hardware Association, six objects for the closer organi- 
zation of hardware members of the state were given. The 
fourth clause appeals strongly to every hardware dealer, and 
summarizes the others. It reads as follows: “To place the 
business of the retail hardware dealer upon the basis that will 
help him to meet the changed condition of businegs life and 
nullify illegitimate competition.” The fact that under the 
leadership of far-seeing, aggressive and thoughtful leaders 
the Iowa Retail Hardware Association is satisfactorily fulfill- 
ing its mission in this respect, was responsible for the immense 
turnout at the eighth annual gathering, which took place 
in Des Moines February 14, 15 and 16th. 

This convention rivaled in importance any that have pre- 
ceded, in Iowa or any other state. The actual and the im- 
measurable benefit accruing to each member who attended 
was perhaps greater than at any former gathering. The 
speeches, with one or two possible exceptions, were momentous 
and singularly clarifying. Knotty subjects were treated in a 
lucid manner and an effort was made to knock one or two 
points straight home, rather than touch lightly upon many. 
The question box likewise served to stimulate responses more 
intelligent and more satisfactory than has been the case 
previously. The questions themselves indicated that retailers 
are considering problems of vital importance more closely 
than they have in the past. 

The Bush building, at 812-814 Walnut street, contained the 
headquarters of the gathering. Here the sessions were held; 
here manufacturers and jobbers offered their attractive dis- 
plays. While the building itself was not of sufficiently gen- 
erous proportions, the great advantage over conventions held 
at hotels was readily apparent. It is announced that Des 
Moines interests will soon build a larger hall, which will 
in the future be available for convention purposes. 

The affable president, H. S. Vincent of Fort Dodge, 
conducted affairs with unusual grace from the rostrum. To 
the energetic secretary-treasurer, A. R. Sale of Mason City, 
is due more than the usual portion of praise. The unusually 
attractive program, the facility with which the different num- 
bers were worked out. the comfortable quarters and the large 
attendance were due in large part to his matchless energy. 

WEDNESDAY. 

The program was not adhered to strictly. The board of 
directors met at the Savery Hotel, Wednesday morning, but 
no actual business session took place. However, progress 
was made in the enrollment of new members, payment of 
dues, distribution of badges and the announcement of standing 
committees which all formed part of the morning session. 
Action on other matters was deferred, however, until the 
afternoon. 

The afternoon session was called to order at 2 o’clock by 
President Harry S. Vincent, of Fort Dodge, with about 450 
earnest and enthusiastic members in attendance. 

The President made the announcement of the following 
committees : 

Resolutions—S. R. Miles, Mason City; E. C. Moore, Wa- 
verly; Moulton, Meriden. 

Nominations—W. H. Millard, Cherokee; J. J. Sobolik, 
Cresco; P. C. DeVol,. Council Bluffs. 

Auditing—L. A. Gnam, Carroll; Chas. Griebling, New- 
ton; L. R. Bailey, Mason City. 

Press—L. Lindenburg, Dubuque; H. S. Rayburn, New- 
ton; R. J. Breckenridge, Brooklyn. 

Mr. W. M. Orcutt, of Sioux City, was then called upon to 
present the matter of the question box before the convention. 
He stated that the questions that would be discussed had been 


submitted to the secretary during the year, but that any addi- 
tional questions upon the same subjects would be gladly re- 
ceived; that it represented the puzzles of the hardware men 
and that the object was to solve them to the best of the ability 
of those assembled; that this feature would amount to just 
what the convention would make of it. 

Mr. S. R. Miles, of Mason City, who was present at the 
Nebraska Hardware Dealers’ Association, then addressed the 
meeting as follows: 

“Tt was my pleasure to attend yesterday’s session of the 
Nebraska Retail Hardware Dealers’ Association. I can say 
for the people of Nebraska that it was one of the most en- 
thusiastic meetings that I ever had the pleasure of attending. 
Just before the session closed last night, I was requested to 
bear a message of greeting from the Nebraska retail hard- 
ware dealers to the Iowa Association, extending to us heartiest 
congratulations and demonstrating the esteem in which we are 
held. I assure you that it is with great pleasure that I deliver 
this message of greeting to you.” 

President Vincent then read a letter from the Illinois 
Retail Hardware Dealers’ Association, inviting all the mem- 
bers of this association to attend the meeting of their con- 
vention, to be held in Chicago soon. 

Mr. C. F. Schmidt, of Marshalltown, gave a character- 
istic talk on the subject “Stoves,” giving his views on the se- 
lection of a line and how to sell stoves. 

This subject was then discussed by Campbell, Curie, 
DeVol, Miles, Bollinger, Sobolik, Huston and others, and the 
consensus of opinion was that it was best to handle high- 
grade stoves. 

Mr. C. W. Asbury, of the Enterprise Manufacturing Com- 
pany, addressed the meeting as follows: 

“It was also my pleasure to be in attendance at the con- 
vention of the Nebraska dealers yesterday, and I was much 
pleased with their meeting, and I am more than pleased here. 
This discussion has interested me beyond words to express 
The frankness of it between competitors is a good example 
for some of the rest of us to follow. 

“I came here as vice president of the American Hardware 
Manufacturers’ Association to extend to you fraternal greet- 
ings and to assure you that our association is very sincerely 
with you in any question that may be of interest in the hard- 
ware trade. I think perhaps that this may surprise some of 
you, and I also think that it will not take many words to con- 
vince you that the manufacturers of the United States in the 
hardware line are not quite so bad as they have been pictured. 
I think that it has been demonstrated that they intend to be 
fair. They are willing to meet you in a conference upon any 
question that may be of interest to you. They appreciate the 
fact that the retailer is the distributor of their goods. Many 
times a manufacturer is shown to a disadvantage because he 
is unable to get into closer touch with the retail trade. Two 
important questions are before us at the present time, the 
catalogue question and the question of special brands. We are 
not entirely to blame for these evils, and the question is how 
can we best correct them. I submit that we can correct them 
better by a spirit of frankness, square dealing and conferences ; 
it can never be done by petty jealousies. 

Speaking of association work, I have never seen better 
spirit expressed than right here in this room, and I am sure 
that every one will profit by what has taken place. It is the 
spirit that I would like to see among the manufacturer, jobber 
and retailer. We are all in one boat and we cannot get out 
I look forward to the day when these interests can be brought 
closer together.” 

President Vincent, in a few well-chosen words, thanked 
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Mr. Asbury on behalf of the association for his timely and 
enthusiastic talk, which was appreciated by all members 
present. 

Mr. J. F. Doty, of West Liberty, read a very interesting 
paper on the subject of “Furnaces.” 


DEMONSTRATION OF FURNACE SALE. 


I have been assigned the task of giving a demonstration 
of how I would eat up a prospective furnace buyer and get 
.way with his money and my reputation. 

The first act is to get the customer’s confidence, and get 
his mind in a receptive mood. Find out the dimensions and 
kind of building to be heated, who your competitors are, make 
of furnace or furnaces in the field against you. 

Avoid argument with your customer. Avoid mentioning 
the names of any other furnaces or competitors. Talk your 
own furnace, keeping in mind, of course, the other fellow, and 
the strong and weak points of his furnace, and make your 
points stronger. If you know the points that your competitor 
makes on his furnace dwell on these points and show the com- 
petitive feature on your furnace to be more desirable. 

Study your subject, and be able to make strong defence 
of a weak point as against a strong point in your competitor's 
furnace. Your furnace may not embrace all of the desirable 
points, therefore you must be able to advance a strong argu- 
ment on your good points, which will more than offset some 
desirable features that your competitor’s furnace may have. 
Avoid going so deep into theory, cause and effect that your 
customer cannot follow you. 

If you believe that your explanation is not fully under- 
stood go back to him and make your explanation plainer, and 
explain to him the meaning of the thought expressed. Keep 
your man with you; do not let him lead you into argument. 

Dwell on the fact that your furnace is of a superior make 
and that the manufacturer stands behind you in every guar- 
antee; also that you have been in the furnace business for a 
number of years; that your furnaces are all giving perfect sat- 
isfaction; that you are always glad to correct any error, and 
make good every guarantee. 

But be very careful to say nothing but what your furnace 
will bear you out in. Tell him that your workmen take par- 
ticular interest in your business and pay strict attention to in- 
stalling your furnace properly, 

Impress emphatically upon your customer the fact that 
your knowledge of ventilation and circulation is thorough; 
that you give ample time to your men to have the work done 
well; that you superintend the work or that you inspect it; 
would not allow any workman to slight his work; also that 
you reserve the right to lay out the job and install the furnace 
along scientific lines. 

Try to impress your customer with the fact that if he buys 
a cheap furnace he gets what he pays for, and that a good fur- 
nace, properly installed, will in a short time pay for the dif- 
ference in fuel saving. 

In your conversation carry the idea that the customer 
came to buy a furnace there and then, that he is buying, and 
that your explanation and assurance is being woven in as a 
part of the contract. Put your proposition in the shape of a 
contract and have everything understood and written down to 
guard against misunderstanding after the furnace is installed 
and pay-day comes. 

Give him to understand that you buy your furnaces and 
pay for them in order to get a cash discount, which enables 
you to sell him a good furnace at as low a price as a good job 
can be possibly done. 





On motion of Mr. S. R. Miles, of Mason City, the meeting 
was adjourned until 7:30 P. M. 
THURSDAY. 
President H. S. Vincent called the association to order 
at 9:30 Thursday morning and requested A. R. Sale of Mason 
City to deliver his report. The report follows in full: 


SECRETARY-TREASURER SALE’S REPORT, 


Since the last annual report of your secretary, which in 
ts opening lines spoke of the development of the clerical side 
f the question, the force of the fact that it required much 
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time and attention, coupled with a full-fledged office attach- 
ment, has been very completely demonstrated. Like a growing 
stream it collects other branches and tributaries as it moves. 

In addition to your insurance department, which will be 
fully reported upon by its vice president, Mr. L. Lindenburg, 
who no doubt will fully convince you that the lowa Hardware 
Mutual is an institution nurtured and cared for by you until 
its broad shoulders and fine proportions stand as a protector 
and defender of the parent organization, you have a mem- 
bership department, a general correspondence department on 
trade interests, an annual convention department, which sub- 
divides this year into program, editorial and exhibit features, 
each of which calls for as much attention as two well grown 
colt teams. 

It is very evident from the general correspondence and 
interviews with people in the field that Iowa hardware people 
are becoming fully convinced that the Hardware Association 
is not only an annual convention, but that it is a living, grow- 
ing force, embodying the abilities and business interests of 
five hundred up-to-date hardware merchants. More than this, 
they are beginning to realize that its great ally, the National 
Retail Hardware Association, with its Bulletin and Joint Com- 
mittee, are wielding an influence never before equaled in any 
commercial organization. 


It is true that there are those who are throwing rocks and 
clubs, but we all remember the old saying about the best ap- 
ple tree being located by its accumulation of clubs and rocks. 
When a force like our twenty-three retail hardware organiza- 
tion begins to focus and move there is bound to be some hard 
grinding and squealing somewhere. Don’t you think? 

But to return to the details of the work of our own or- 
ganization. Last year we reported a total of 449 members 
upon our rolls up to the convention date. Many of these 
names, however, were those carried along delinquent, with the 
expectation that they would attend our meeting and renew 
their allegiance to the organization. After the convention, 
however, a series of communications was opened up, including 
bills for dues and a notice of sight draft for some if not paid 
by a certain date. All of these communications brought good 
results, many not responding, however, until drafts were for- 
warded. The final result of this campaign was the dropping 
out of 137 names for delinquency, removal and out of business. 

This left the net membership 449, less 137, or 312. To this 
has been added during the year and up to the date of this 
writing 168 new names, making a total of paid members of 
480, 127 of these being paid up to 1907. If we add 125 new 
members at this session and include all we have paid to 1906 
we have the largest number of paid memberships in the whole 
list of hardware organizations. The work of our correspond- 
ence department may be of interest to some. Our files show 
1,650 dictated letters by the secretary and 250 by other officers 
of the association, making 1,900 special communications, of 
which copies are on file for the year. To this must be added 
750 dictated letters in our program department and 375 dic- 
tated letters in the exhibit department, making a grand total 
cf 3,025 dictated and copied communications in the Hardware 
Association. Our insurance department correspondence is too 
numerous to count, but an estimate of that can be formed by 
stating that it fills fourteen filing cases since January 1, 1905. 

Taking up the general communications of the Hardware 
Association, sent out in sealed letter form to the trade, officers, 
advertisers, exhibitors, non-members and delinquent members, 
we have dispatched 8,915 two-cent letters. 

When you couple with this the growing business, general 
letters and circularization of our insurance department, it is 
safe to say that the hardware public of Iowa is not greatly sur- 
prised by receiving some sort of a communication from our 
office. 

We hope they enjoy the receiving as we do the sending. 

The making of a larger and more presentable souvenir 
program, which was decided upon by your committee, is a new 
departure for Iowa, and one which we hope meets the ap- 
proval of the membership. It certainly appeals to the ad- 
vertising public, who have things to say to yon in its pages, as 
you may see by their liberal patronage. If time would permit, 
I would like to read you some of the nice letters we have had 
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from our advertising patrons, when they made their remit- 
ances. 

One of them calls it a “daisy,” another calls it a “work of 
art.” In fact, all of them seem pleased and satisfied with the 
production and their advertising. f 

Some of the trade press people are saying unkind things 
about the program advertising, but it is a fair proposition to 
say that these lamentations are only another case of “sour 
grapes.” Take the case home to yourselves. You get the 
program, you get the trade papers. In which publication did 
you do the most advertising reading? The real test of the 
value of an advertisement is the amount of attention it se- 
cures. This feature of our work has netted the association 
treasury a handsome profit. 

Our exhibit feature is, of course, an experiment, but is 
one being tried in Ohio, Wisconsin, Illinois and Indiana this 
year, and is capable of a very fine development. Your com- 
mittee were practically compelled to undertake the work on 
account of the crowded condition of the hotels during the ses- 
sion of the Legislature. But they were seriously handicapped 
by the lack of a suitable building for the purpose. Des Moines 
promises to be ready by another year with something worthy 
of our central convention city, so that at the next annual meet- 
ing we shall hope to have an exhibit housed and displayed in 
a way worthy of the people who make it, the people who come 
to see it, and the great branch of commercial interests that it 
represents. 

We predict that in spite of the many obstacles that have 
been met in our first attempt and the necessarily crude pres- 
entation in our poorly housed exhibit of this year, that this 
feature of the annual convention will grow and develop until 
it becomes a great educational and trade exposition, bringing 
the factories and jobbing houses of the country to our own 
doors. 

We might extend this report to cover the great problems 
that are being labored upon by the associations, relating to 
trade conditions, state and national legislation bearing upon 
our trade interests, but our worthy president has told you of 
these matters and we have with us officers of two great na- 
tional hardware associations and members of the joint com- 
mittee of these two associations, who are here for that very 
purpose. 

Hence, wishing you a profitable and pleasant convention, 
in which the ties that bind us as a body of progressive mer- 
chants, studying the interests of each other’s business, may be 
woven closer. We should bring to bear our united efforts to 
the betterment of the conditions of every individual by elim- 
inating the unhealthy and foul growths that impede the natural 
circulation of commodities, and the building up of a strong 
and vigorous commonwealth, where every man is a man and 
each one is permitted to bear his share of the burdens of the 
day and receive his due reward. 

We shall find that as a result of these endeavors that 
we are working in a purer, sunnier atmosphere of social rela- 
tions, which is the ultimatum of the best that civilization af- 
fords us, and what is more practical, build an organization 
that in due time will absolutely assure and compe] the exist- 
ence of these conditions. 

As a closing paragraph permit me to present the Secre- 
tary--Treasurers’ annual report: 


RECEIPTS. 
Amount on hand February, 1905............ $ 577.77 
DOm eet = 4.6 d0 0s Keucdises Cubsescecbtan 1,284.00 
Program advertising ............cseeeeeeees 1,224.06 
Eestieiblt GhG08 « « ias ose s oe Cowda putbee dns¥i 587.50 
Ins. Assn. Badges and Postage Gen. Let.... 57.10 
Western Pa. Assn. Rebate................ 17.00 
——— $3,747.43 
DISBURSEMENTS. 
Expenses seventh annual convention........ $ 287.30 
Secretary’s salary, 1904.........sccecesseecs 341.00 
National Association expense .............. 119.19 
Postage, including ’06 Programs............ 325.04 
Programs and general printing bills, 1905.... 347.10 
Programs and general printing bills, 1906.... 423.60 
Rent, light and office expenses to Ins. Assn.. 91.47 
Secretary's salary; 1908. .<sscivcavsveosdsses 137.00 
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Western Pa. Assn. deposit ............++5- 17.00 
Mileage and secretary’s traveling expenses... 71.20 
DERG os vax cence ne ksaentes henees s¥50000% 6.00 
Supplies and- express ........eseeeseeeeeees 16.84 
——$2, 182.74 
Balance on hand February 9, 1006..........-++e0e5 1,564.60 
$3,747.43 





President H. S. Vincent of Fort Dodge then delivered his 
annual address, which proved interesting from beginning to 
end. It was a comprehensive summary of the events of the 
year. The report is published in full: 33 


PRESIDENT VINCENT’S ANNUAL ADDRESS. 


It is my privilege to welcome you to this, the eighth 
annual convention of the Iowa Retail Hardware Dealers’ 
Association. Our association has grown from the group of 
dealers who met in Council Bluffs in 1898 to 500 paid mem- 
bers at the present time. This number does not include any 
dead timber of any kind, but means 500 live, full paid mem- 
bers. I think the association should be congratulated upon 
this membership of the best and most up-to-date hardware 
dealers in Iowa. 

We are here with the idea of getting practical benefits 
from the exchange of ideas and seeing how the “other fellow” 
carries on his business, and I hope that each and every one 
of you will be able to take some ideas home that will do you 
good in a practical way and aid you in conducting your busi- 
ness, so you will have an increase in the profit account that 
is always too small after the invoice is figured up and the 
balance struck. 

It was my privilege and honor to attend, as the president 
of this association, the meeting of the National Retail Hard- 
ware Dealers’ Association at Minneapolis last March. It 
was the most enthusiastic and therefore the most: helpful 
of any meeting I ever attended. This meeting was recognized 
by the National Hardware Manufacturers’ Association, who 
sent delegates and who very ably presented the manufac- 
turers’ side of the questions that we are all so much inter- 
ested in. 

The National Association is the parent that we must look 
to for aid and protection in any troubles we may have with 
the manufacturers or jobbers and the way the affairs of 
the association have been handled show the worth and 
merit of its officers and directors. I hope you all received 
the National Bulletin from Secretary Corey’s office. It will 
give you some idea of the great good that the National As- 
sociation is doing in places and with people who hardly 
realize that there is an Iowa association or that Iowa is on 
the map. 

In the last issues of the catalogues that we all should 
have on our desks you can see some of the fruits of the 
National Association work. Many of the standard goods 
that used to be quoted there are conspicuous by their ab- 
sence. All due to the efforts of the National Association 
and the joint committee. 


CAUSE FOR CONGRATULATION. 


_ I take this opportunity of indorsing the joint committee 
in their very able work and believe that I voice the senti- 
ments of every member of this association. ; 

The way this meeting was entertained and looked after 
by the hardware people of the Twin Cities showed the place 
their hardware men have in the business world of Minne- 
apolis and St. Paul. 

I wish to congratulate the association upon our fine 1"- 
crease in membership. We never had so many new dealers 
in attendance at our convention and as I look about me, | 
see many new faces and I wish to emphasize at this time 
the fact that we are here to help one another and the only 
way that can be done is by becoming acquainted and ¢x- 
changing ideas and methods of doing business. Get busy, 
get acquainted. Don’t wait for an introduction. Any m2" 
you meet with a key on, I will guarantee is all right, and '¢ 
may have the very idea that you want to apply to your 
business if you only ask for it. 
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This has been a prosperous year for the association, 
but nothing of an unusual nature has transpired. Aided by 
your executive committee and board of directors and with 
the advice and assistance of your very able secretary, my 
work has been very easy, and I wish to thank them one and 
all for the assistance and co-operation they have given me 
throughout the year. 

The report of our secretary and treasurer will show a 
nice balance on the right side of the ledger and this balance 
is growing every day we are here. : 

Our insurance department is doing fine and will be 
stronger as it goes along year by year. I will leave the 
insurance matter to be discussed by the proper authorities 
when making their reports. 

HALLS FOR CONVENTIONS. 


You have all heard criticism of the plan of having the 
exhibits in the hotels and likely you have criticisms to make 
on this plan, as it is before you to-day. We would be glad 
to hear from any one who has any suggestions to make and 


Harry 8S. Vincent, Fort Dodge, Ke-Elected President. 


hope the critic will have something better to offer, for I as- 
sure you that the working out of this idea of having the 
convention and the exhibits under one roof has given your 
executive committee and officers and directors of the asso- 
ciation more trouble and made more work than anything 
that has been undertaken by the association since I have 
been identified with its work. Mr. Sale and I have made 
two trips te Des Moines this winter in working out the de- 
tails of the plan, and we were, upon both occasions, assisted 
in every way possible by Mr. Luthe of the Luthe Hardware 
Company and Mr. Hurley of the Brown-Hurley Hardware 
company of this city, and I take this opportunity of thank- 
ing them both for the help they so kindly and freely gave us. 
I hope you will all give the exhibit and exhibitors as 
uch of your time as you can. I think the opportunity of 
seeing so many different lines and having them shown up by 
xperts is one of the practical benefits of our convention. 
1 can compare the goods in your own mind and by ma- 
ing inquiry of the other dealers, can find out whether the 
:00ds would be satisfactory to your trade or not. This 
seems to me to be a better plan than to order samples and 
find out that you are stuck after you have paid for the 
goods. 
The traveling man is always your friend; he keeps you 
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posted as to the prices of staple goods, and tells you whether 
the new things are going to sell or not. He is never down- 
hearted and usually has a smile and a good story to drive 
away the blues, if he finds you have them. It pays to be 
honest with the trade and no one knows it better than the 
traveling men. 

We are to be entertained by the Hardware Club of Des 
Moines at the Elk rooms this evening. From the talk I have 
had with the members of the Hardware Club, I can assure 
you a royal evening’s entertainment, and these evidences of 
the good will and friendship of the Des Moines hardware 
people are very highly appreciated by the officers and mem- 
bers of our association. 

. We have been informed, much to our surprise and regret, 
that there are some hardware dealers who attend these con- 
ventions and share in the benefits of the association who fail 
to affiliate with us and thus deprive the association of the 
strength of their names and influence. I hope that no criti- 
cisms of this nature will be made at our 1906 convention, 
but that every hardware man present will do his full duty 
and leave his name and membership with our secretary be- 
fore leaving the convention rooms. 


LOYAL OFFICIALS. 


I take this opportunity of thanking the board of direct- 
ors for the very kind and loyal support and for the assist- 
ance they have always rendered when called upon at any 
time in carrying out the work that has devolved upon us. 
The work of our secretary and treasurer has been particu- 
larly arduous this year. The getting out of the program and 
making arrangements for the exhibit hall have been very 
strenuous and have caused an endless amount of detail work. 
These matters have been handled in a highly satisfactory 
way from the secretary’s office, and I wish to recognize and 
thank Mr. Sale for the able counsel and assistance that he 
has given me throughout the year. You have all received 
copies of our 1906 program, and I think that you can all rec- 
ognize the amount of careful work and attention it has re- 
ceived. 

I wish you could all read the letters we have received 
from the advertisers, when remitting for their space, com- 
mending the style and form of the program. I want to 
thank each and every one of the advertisers who have helped 
our association work by f*eir patronage. I hope you will 
do your share in reciprocating this help they have given us. 

I can see no reason why our association should not con- 
tinue in its march of progress. I think we have the best 
association in the national body and its continued growth 
and prosperity rests entirely with the hardware dealers of 
Iowa. The association has received constant and loyal sup- 
port from all its members and the continuation of this spirit 
will keep us in the van of state associations, and thus de- 
monstrate again that “In all that’s good, Iowa affords the 
best.” 





President Vincent’s address drew hearty applause. It was 
followed by the report of the insurance association, delivered 
by Vice-President L. Lindenburg of the insurance company. 
W. P. Bogardus, Mt. Vernon, Ohio, president of the National 
Retail Hardware Association, was then called upon and he 
addressed the assembly as follows: 


ADDRESS OF W. P. BOGARDUS. 


The defenders of the catalogue houses and their methods 
of doing business are very fond of saying that they have a 
right to buy where they please and to sell to whom they 
please. You and I do not have to do that. There is no oc- 
casion for us to defend our methods or stand on our rights. 
It is never necessary to ship goods in plain boxes so that our 
customers’ neighbors may not know where they come from. 
It is not suggested by us that they do anything to keep the 
knowledge of where they buy goods from other merchants. 
We would rather than not that they should tell. I have been 
impressed by the prefaces in the catalogue house catalogues 
where they tell how very careful they are to hide their iden- 
tity from the general public, and especially their suggestions 
about keeping the fact that they are buying goods away from 
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home a secret. If their methods are legitimate, why this 
effort at secrecy? Why their cautions about shipping goods 
in plain boxes? 

“LEGITIMATE.” 

If I were doing’ business under cover and had te ship 
goods in plain boxes, I should think my competitors would 
be justified in calling me a sneak. How do you suppose they 
justify their position? This is what they say: “Realizing that 
if the country merchant were to,adopt our methods of doing 
business we could not do business in his lécality in large 
enough volume to enable us to buy many articles in quanti- 
ties, we have recently decided to keep our name off all gocds 
shipped out so that the retailer visiting the railway station 
will not recognize the goods as coming from us, for we don’t 
want to be known by the retailer in any locality as taking 
business. If the retailer feels sure that we do a small busi- 
ness in his locality he takes life easier, leaving the work and 
trade to us.” 

One definition of legitimate is “according to law’; an- 
other is “genuine.” 

CONSOLIDATION. 

Certain men thought that they could economize very 
largely and make more money by a consolidation. And they 
entered into an agreement that all stock coming to a certain 
city should be bought at certain prices to be fixed each day. 
This was done to lessen competition at both ends of the busi- 
ness. So each day the prices for cattle, sheep and hogs were 
fixed, and the parties to the contract all knew what the prices 
were to be. The man who brought his stock to that city to 
sell soon found that there was a remarkable sameness in the 
price, and he was compelled to take what was offered, but 
should he decline to sell and hold his stock and hold it for 
a change in the market he could not bring feed in from the 
outside, but was compelled to buy of the parties to the con- 
tract. And they made prices that would ruin any man should 
he leave his stock long in their yards. Now is it not a 
legitimate thing for men to do as they please with their own? 
Yet the government has arrested those men and they are on 
trial with a possibility of going to prison. 

Certain other men feeling that it was well for people to 
guard against a rainy day, offered to care for their friends 
in case anything serious happened tc them. This care they 
agreed to take for a consideration that was to be paid at 
certain stated times. It proved to be a very popular scheme 
and money came to these certain men in very large amounts. 
Other men came to them and said: “Let us have this money 
and we will pay you interest for it,” and it was done. Still 
others came to them and said: “Go with us into the market 
and buy bonds and stocks and when they raise in value sell 
them and so make a nice thing for yourselves. You can re- 
turn the money with good igterest, and no one will be the 
wiser.” And this was done and they waxed rich. What was 
wrong with this? They returned the money and even a part 
of the profits, possibly a fair interest on the money used. 
And yet these men are resigning and giving up great salaries 
as fast as they can. They stood very high as men of finan- 
cial honor and integrity. Some of them were high in the 
councils of the nation. But to-day they stand dishonored— 
guilty of moral turpitude. The law may not touch them, 
but the people know that their methods were wrong, and that 
they were guilty of a breach of a great trust. 

RAILROAD REBATES. 


There is to-day a widespread feeling that the traffic man- 
agers of a great many railroads are giving rebates to favored 
shippers, to the injury of others, and the officials of the 
largest railroads in the country are being arrested for vio- 
lating the laws of the land. And yet it was their own prop- 
erty that they were using. And why have they not a right 
to use their own as they please? Had they been savages, 
possibly they might not have been interfered with. But as 
civilized people they had to surrender a certain amount of the 
control of their property for the public good. Civilization 
brings burdens as well as blessings. And the man who in- 
terferes with the life, liberty or pursuit of happiness of his 
fellows is going to be called down. Because I have a large 
capital and can buy goods in large quantities, I may not put 
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those goods on the market so as to ruin my neighbor. Righis 
stop short when their exercise brings disaster and rnin to 
others. 

And the manufacturer who helps to bring about such 
conditions cannot escape the result of his action, even if he 
did make a bargaifi to séll the goods, even if he has got his 
pay for them. He has a dtity to do in protecting the mar- 
kets. He has a responsibility for those goods after they 
have left his factory. “Ho,’-says some one, “that kind of 
talk is played out.” It has been, but there is an awakening 
There are prison doors wide open but ready to close on the 
men who have disregarded the rights of others and ignored 
their duty to their fellows. 

CATALOGUE HOUSES NOT LEGITIMATE. 

To say that the modern catalogue house is a legitimate 
business is to say what is not borne out by the facts. Their 
ways are not legitimate. Their methods are wrong. Their 
ideals of business are clouded with visions of wealth at the 
expense and ruin of others. 

Is it legitimate to spread broadcast that they will sell 
horseshoes at a dollar less than the market, and at the same 
time claim that the shoes are the best in the market, when 





C. E. Haas, Le Mars, Re-Klected Vice-President. 


the fact is that they are a lot of refuse fit only for the dump 
pile? Is it legitimate for them to say that they will sell 
brands of goods fresh from the factory, when they cannot 
buy a dollar’s worth at the factory? Is it legitimate when 
they find the factories refusing to sell them goods to secure 
them in some roundabout way, and advertise at less than 
they can be bought at the factory, and when orders are sent 
in reply that they are just out of them, but that they have 
something better that they should be glad to send? Is it le- 
gitimate to secure guns that the factory will not sell them and 
cut out the numbers so that it cannot be found who supplies 
them, in violation of their agreement? Are these methods 
worthy of imitation? Shall we teach our young men that 
success built on such methods is an honorable success? Is | 
legitimate to advertise stoves as of the highest grade and 
then in answer to orders ship goods that are from twenty 


five to sixty pounds lighter than standard brands? -Is mer 


dacity a qualification for a good business man? Shall suc 
cess be measured by results no matter how obtained? I sa 
No. 

Then, if these methods are not honorable, is the busines 
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coming through them legitimate? 
We sow to-day what our children will reap to-morrow. 
And we must not expect them to reap wheat if we sow cheat. 
ro have an ambition to sell all the goods sold in a country 
;s not a laudable one. And while a man may attempt such 
. thing and get great riches thereby, he gets them at the cost 
f ruin to many others. Wealth built on the ruin of others, 
vhile it may be legal, is not legitimate. 

Manufacturers who join in any such scheme are not 
loing their duty by the customer. 

And yet I have a profound confidence in the sterling 
integrity of the American people when they wake up. And 
when properly informed on a question we can safely trust 
hat their final judgment will be fair and just. To agitate 
nd to educate them becomes a duty that our organization 
cannot ignore. 





At the conclusion of Mr. Bogardus’ address, the School 
f Practical Salesmanship, taken up Wednesday afternoon, 
.as continued and the subject of paints commented upon. 

On Thursday afternoon the illustrated lecture of Pro- 

fessor Conway McMillan was delivered. This was entitled 
[he Factors of Modern Advertisement.” Professor McMil- 
in is connected with the National School of Salesmanship 
f Minneapolis. His address proved decidedly interesting. 
S. R. Miles of Mason City then introduced the subject of 
retail catalogue house competition. Stereopticon views were 
shown, similar to those exhibited at the November meeting 
of the National Hardware Association at Washington. A 
number of additional views were shown, in both serious and 
humorous veins. Members of the joint committee and the 
members of the state association took part in the discussion. 

On Thursday evening the association was entertained by 
the Des Moines Hardware Club. The entertainment consisted 
of vaudeville and music. The music was furnished by Henry’s 
Orchestra. Moving pictures were exhibited during the per- 
formanee. The regular variety features proved attractive. 
lhe numbers were as follows: Rupp & Wittich, Lavine & 
Waltone, Lucy & Lucier, Murphy Brothers, Milliard & 
Beckley. 

FRIDAY. 

The convention was called to order promptly Friday 
morning, when the question box was taken up, the reports 
of committees submitted, and the officers nominated. Presi- 
dent H. S. Vincent of Fort Dodge was re-elected to his dis- 
tinguished position, and C. E. Haas of LeMars, Iowa, to 
the position of vice-president. The eighth annual convention 
adjourned at 12:45 p. m. 


= 


CONVENTIONALITIES. 








The Reed Manufacturing Company of Newark, 
N. J., had a most attractive display in the Exhibition 
Hall in charge of George B. Streeter. They showed 
a full line of their Flint Stone enamel ware and Anti- 
rust and galvanized ware. 

The first exhibit as one entered the Exhibition 
Hall and one of the most attractive, was that made 
by E. P. Rogers, of the Nickel Plate Stove Polish 
Company, of Chicago. The exhibit was most attract- 
ively displayed and exhibited a full line of Black 
Jack, Black Iron Enamel, their Asbestos Cement and 
Stove Putty. The figures of the Black Kids they had 
attracted a great deal of attention. Mr. Lembke as- 
sisted Mr. Rogers. 

The Malleable Iron Range Company of Beaver 
am, Wisconsin, had an attractive exhibit of their 
\lalleable Iron Ranges in charge of E. F. Cook and 
L. A. Munn. They were distributing a brass oxi- 


dized ash tray. 


No hardware convention display would be com- 


plete without the White Lily Washing Machines and 
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Sam T. White, the popular manager of this company, 
was very busy showing the White Lily, White Daisy, 
and White Rose Washing Machines. Mr. White was 
assisted by Theo. Rosche and J. C. Foss. They were 
distributing attractive memorandum books which 
were in great demand. 

H. Brown, the popular stove salesman, was dis- 
tributing a beautiful watch fob. 

The Keith Furnace Company of Des Moines, Iowa, 
showed their Monitor Furnaces and a full line of 
registers, furnace pipes, and fittings and gave away 
an attractive book for a souvenir. They kept open 
house at their foundry and their many friends were 
entertained by their Mr. R. S. Keith, George Wiltsie, 
and A. J. Allan. 

C. W. Brelsford and W. M. Foot had charge of the 
display made of Cole’s Heaters. 

The Denning Wire and Fence Company of Cedar 
Rapids, Iowa, showed a full line of their fencing. 
Their Mr. L. M. Barnum always had an interested 
audience about their exhibits. 

The Federal Stove Company and the Faultless 
Mfg. Co. of St. Charles, Ill., had a joint exhibit and 
showed their Aer-flame Gas Range and their Fault- 
less Malleable Range. This exhibit was in charge 
of B. W. Dodson and J. H. Nye. 


H. J. Wanner of the Peerless Steel Range Works 
of Chicago, was in charge of their display of All 
Steel Peerless Ranges. Mr. Wanner was assisted by 
D, H. Keep and C. C. Ealey. 

The Joliet Stove Works had a very interesting ex- 
hibit of Moore’s Stoves and Ranges in charge of W. 
F, Garretson and F. C. Williams. They were dis- 
tributing as a souvenir a solid leather valise tag 
which was very much in demand. 

The Des Moines Stove Repair Company had a 
tastily decorated booth and showed a full line of their 
stove repairs, stove trimmings, stove supplies, and 
stove polish. Their Mr. J. B. Green was evidently 
very popular with the Iowans. 

The Lennox Furnace Company of Marshalltown, 
Iowa, showed their Torrid Zone all Steel Furnaces 
and presented their many friends with a substantial 
leather-bound memorandum book, alphabetically ar- 
ranged. Their display was in charge of W. J. Heald, 
F. Kiesel, and R. Miller. 

Wm. Peterson, the proprietor of the Lyons Spe- 
cialty Company of Lyons, Iowa, was one of the busi- 
est men in the Exhibition Hall. He had a working 
model of his Patent Safety Barn-door Latch. 

The Voss Brothers Mfg. Co. showed their new 
line of Rotary and Lever Washing Machines. They 
were distributing as souvenirs, an aluminum pin tray 
and a mammoth four-inch button. Their display was 
in charge of Arthur Clifford and W. H. Voss. 

One of the most interesting exhibits was that made 
by the Pittsburg Steel Company. They made a num- 
ber of practical demonstrations showing their Elec- 
tric Welded Field Fence and illustrated how perfect 
the fusion of the metal is. This exhibit was in charge 
of E. Steytler, W. G. Elsworth and O. J. Goodwin. 


One of the most popular stove salesmen in the state 
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of Iowa is A. J. Collins, and he was very busy greet- 
ing his many friends in the trade. 

H. C. Broderick was very busy showing the merits 
of the Waverley Washing Machine, made by the 
Waverley Wooden Ware Works, St. Joseph, Mo. 

The Fuller-Warren Company, Milwaukee, Wiscon- 
sin, had a most attractive booth, handsomely deco- 
rated with rugs, where they showed their new Mal- 
leable range, Steel Range, and Base Burner. They 
were favoring their friends with a metal Match box 
and they were ably represented by J. L. Potter, W. B. 
Barney, and J. K. Wilson. 

One of the largest displays was that made by the 
Simmons Hardware Company of St. Louis. They 
showed the Wilson Heater, Wilson Range, Siberia 
Refrigerator, Volo Sewing Machine and a number 
of other specialties. Their exhibit was in charge of 
N. B. Thompson, Jr., G. H. Cantrell, L. C. Lyder, 
Frank L. Farra, G. D. Duffett, T. C. Dymond, and 
F. J. Wachter. This company also had a suite of 
rooms at the Savery Hotel, where they kept open 
house. 

The Green Furnace Works of Des Moines, Iowa, 
showed their line of Green Furnaces, single and dou- 
ble wall-pipe, and all kinds of furnace fittings. Their 
company was ably represented by F. O. Green, H. C. 
Avery, W. H. Swank, and Lee Walters. They were 
distributing, as a souvenir a glass paper weight. 


The Lisk Mfg. Co., of Canandaigua, N. Y., were 
represented by their Thos. Delaney, who was greet- 
ing his friends with enameled miniature wash basin 
and a nickel-plated copper dinner pail in miniature. 

The Brown-Hurley Hardware Company, of Des 
Moines, Iowa, kept open house at their enormous 
warehouse and salesrooms, and each one of their 
visitors was handsomely remembered with a steel 
caliper-square in a leather pocket case. 

The Stowell Mfg. and Foundry Company, South 
Milwaukee, Wisconsin, presented their friends with 
a useful aluminum bookmark, heart-shaped, a most 
appropriate offering for St. Valentine’s Day. 

Frank R. Currie, of Mason City, Iowa, was dec- 
orating everybody with an American Flag stick-pin, 
and when he was not busy sticking these on his many 
friends, he was showing the new Saw Cabinet and 
Case which he was introducing to the trade. 

E. C. Atkins and Co., the Saw Manufacturers 
of Indianapolis, are always represented at the Hard- 
ware Convention. The display at Des Moines was 
in charge of C. W. Durnington, assisted by Paul L. 
Edwin. ‘They were giving away a useful solid leath- 
er memorandum book. 

F. C. Shays, representing the American Sheet and 
Tin Plate Co., of St. Louis, gave away a box of 
matches in a metal safe. 


The Black Silk Stove Polish Works, of Sterling, 
Ill, had an interesting display of their Black Silk 
Stove Polish in different forms and packages. Their 
booth was a center of attraction as it was ornamented 
with a magnificent framed sign, the lettering and 
ornamentation being made of tack heads. They were 
offering a prize of a case of 5-lb. pails of their Black 





AND HARDWARE RECORD 


the number of tack heads in their sign. To the next 
nearest, a case of 5-0oz. Black Silk Paste. Their ex- 
hibit was in charge of L. K. Wynn and H. H. Smith. 

F. E. Ricketts, the popular representative of the 
John Van Range Company, was busy shaking hands 
with his many friends. 

C. M. Harmont demonstrated that he has many 
friends among the stove and hardware dealers in the 
state of Iowa. 

The Republic Metal Ware Company, successors to 
Sidney Shepard Company, were represented by T. A. 
Thompson, and C. E. Phillips. They had a useful 
souvenir for all their many friends. 

A. M. Smith, the popular representative of the St. 
Paul Roofing and Cornice Company, of St. Paul, had 
an attractive exhibit of roofings, ‘cornices, and sheet 
metal specialties, and presented his many friends with 
a novelty in the shape of a lead pencil and an eraser 
in a celluloid case. 

As usual, the P. D. Beckwith estate of Dowagiac, 
Michigan, had one of the most prominent displays. 
They showed their Chief Range, the original Round 
Oak, and models of the Round Oak furnace. Their 
Mr. J. L. Parker was assisted by Mr. H. P. Knowl- 
ton, and J. O. Sargeant in entertaining their many 
Iowa friends, to each of whom they presented their 
now famous little story booklets. 

“Happy Harry” Smith had charge of a double ex- 
hibit, that of the Gem City Stove Mfg. Co., of 
Quincy, IIl., and the Home Pride Range Co., of Ma- 
rion, Ind. He had samples of the principal special- 
ties of both these companies on hand. 

Jacob Seither proved as usual an able representative 
for the Seither & Cherry Company, Keokuk, Iowa. 
The company manufactures cream separators, coffee 
pots, and other things. 

C. F. Smith proved an able advocate of the Franklin 
woven wire stretcher. This is manufactured by C. F. 
Smith & Company of DeKalb, Illinois. For a long 
time the retail trade had felt a demand on the part of 
the farmer for a stretcher lighter and different from 
many placed on the market some time ago. The 
Franklin is said to fill this demand. 

George W. Fitzpatrick of the Manufacturers’ Stove 
Repair Company of Chicago suffused much good feel- 
ing and was consequently happy himself. 

The army of iron and metal merchants was repre- 
sented by John McVoy & Company, Chicago, in the 
person of Roy L., Jones. 

Superior stoves and ranges were described by 
Charles N. Kelly of the Bridge & Beach Manufactur- 
ing Company of St. Louis. 

The L. J. Mueller Furnace Company, 191 Reed 
street, Milwaukee, are pursuing an aggressive policy 
and were represented by three able converters. These 
were: J. C. Mueller, J. B. Outland and G. W. John- 
son. 

The fountain pen interests were conserved by C. N 
Bragg, who represented the O. K. Novelty Manufac 
turing Company of Des Moines. 

Progressive dealers are interested in progressiv: 
manufacturers. The display of the North Brother 





Silk Stove Polish, to the one who guessed nearest to 
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{anufacturing Company of Philadelphia, consequent- 
- proved a sort of vortex. He dispensed ice cream 
ade by the North freezer. De L. Rugg was the rep- 
sentative. 

Charles Smith, the Civil War veteran and veteran 

. the furnace business, was present as all hoped and 

<pected. The name Hero typifies the man and the 

eater. 

[he American Wringer Company of New York 
City had a fitting representative in F. E, Rouse. 

It was difficult to wander far without meeting some 
salesman of the Luthe Hardware Company, whole- 
salers at Des Moines. The president, F. H. Luthe, 
Secretary C. J. Luthe, E. E. Sheldahl, Paul Weaver, 
A. G. Cook, H. S. Redhead, Geo. Schantz and Fred 
R. Bullen were in attendance. The company distrib- 
uted a neat souvenir in the shape of a pen knife en- 
closed in a leather case, 
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A host of attendants was on hand in the interests 
of the Brown-Hurley Hardware Company of Des 
Moines. They consisted of W. S. Brown, T. B. Hur- 
ley, Charles Glenn, W. J. Even, R. F. Monatt, F. J. 
Camp and W. L. Lacy. 


The Black Silk Stove Polish Works of Sterling, 
Illinois, distributed a wondrously black pencil as a 
souvenir. 

Matt R. Bingham, one of the most popular stove 
salesman in the State of Iowa, after having repre- 
sented one concern for twenty-five years, has found it 
advantageous to form a new connection, and at the 
Iowa Hardware Convention Matt received the hearty 
congratulations of many of his friends who wished 
him the best of success in his new enterprise. He 
occupied a suite of rooms at the Kirkwood Hotel, 
where he showed a line of samples of the Universal 
Stoves and Ranges. 


Indiana’s Cohorts 


Gat 


An unwonted stillness pervaded the air of the capital of 
the Hossier State on February 14th. Marked concern was 
written on all faces and the very elements were characterized 
by interest and expectation. It had been announced in the 
metropolitan dailies that the seventh annual convention of 
the Indiana Retail Hardware Association was to convene on 
February 14th and extend over until February 16th. The 
momentous questions of how to treat the delegates to the 
convention; whether the hotels could possibly entertain the 
hundreds of thronging visitors and whether the bills of fare 
would attract or repel these eminent guests, were agitated 
energetically in all minds. The Indianapolis inhabitants 
finally agreed to let matters rest with the Fates, and rest 
they did. . 

It was perhaps fortunate. The hotels proved most hos- 
pitable and accommodating. Tomlinson hall, where the con- 
vention was held, was found plenty large, convenient, well 
lighted and comfortable. It is true that space for exhibi- 
tion was somewhat limited and that many prospective exhib- 
itors were denied booths. The tremendous popularity of 
these annual retail state conventions have evidently served 
to stimulate even the manufacturers’ interest. If their de- 
mand for space is an index of this feeling, a large portion of 
the most prominent hardware manufacturers of the country 
are enthusiastic. 

Tomlinson Hall was in readiness for the convention on 
Tuesday evening, when the last exhibits had been arranged. 
Members flocked to “the greatest inland capital of the coun- 
try” all day Monday and Tuesday, and on Wednesday morn- 
ing at nine o’clock all of the different townships of the state 
Were represented. 

(he executive committee of the association met Wednes- 
day morning with a full attendance. On the platform of the 
convention hall dues were paid, new members welcomed and 
admitted and badges and tickets of admission distributed. 


WEDNESDAY AFTERNOON. 


President Shidler called the gathering to order at 3 p. m., 
an hour later than schedule. The exhibits had proved un- 
Usually attractive and the members had allowed themselves 
‘o vent a natural curiosity. The call to order was followed 
by the song, “America,” in which the members joined en- 





her 


thusiastically. The blind organist, who led the singing, en- 
hanced the impressiveness of the occasion. 

President Shidler of South Bend delivered a succinct 
and able presidential report. It follows, reproduced in full: 


PRESIDENT SHIDLER’S ADDRESS. 


Fellow-members, traveling salesmen and other members 
of the convention, we bid you welcome. It gives me great 
pleasure to address you in this, our Seventh Annual Conven- 
tion, and note that each year Indiana has forged to the front, 
not only in numbers, but in strength of character and im- 
portance. 

We have gathered here to learn the hardware business 
from one another and from our friends, the manufacturers, 
jobbers and their representatives, together with their elaborate 
displays. We are busy men, have left our business for a 
short vacation, to renew acquaintances and shake the hand 
of the brother from the other end of the state, to interchange 
ideas, pick up new thoughts and carry them home to apply 
them in our own business. 

With this end in view, your officers have eliminated, as 
much. as possible, long papers, which are always full of facts 
and golden thoughts, but sometimes tedious. Ample time if 
left open to give each an opportunity for a thought, and now, 
gentlemen, it is up to you whether this convention is a success. 

Come, let us learn one from the other. You have some 
methods or principle which you have applied successfully in 
your business. Now, don’t be selfish. Out with it and help 
your brother to success! We have in our very midst displays 
and representatives from all of the leading jobbers and manu- 
facturers in the United States, an opportunity of education 
never afforded you before. I hope none of you will neglect 
to take advantage of it, and visit every display in this audi- 
torium. 

MAIL ORDER HOUSES. 


Much has been said about catalogue houses and parcels 
post, which move hand in hand. Yet there is much to say 
and more to do. (A recent order from the postoffice depart- 
ment laws put in operation a parcels post with foreign coun- 
tries very similar to the one proposed by the Postal Progress 
League for the United States.) 































































ek se 


1 awe 


TS. ae 






































38 THE AMERICAN ARTISAN 


Parcels post and catalogue houses are the two great evils 
confronting every retail hardware merchant. We, in our as- 
sociation. work, have been constantly discussing ways and 
means among ourselves, with not only the catalogue house 
and farmer as our opponents, but probably our greatest ob- 
stacles, and those who have done more to foster these move- 
ments, are those who should be our best friends, the jobber 
and manufacturer. 

First the jobber nursed the cataloguer and supplied his 
wants so long as they could do it at a profit and keep the 
facts from the retailer, then the manufacturer whose goods 
had not already been supplied began to get uneasy because his 
name did not appear between the covers of such an immense 
catalogue, and he sought their patronage, until now nearly 
every well-known brand of hardware is listed. 

Only too late did these good friends of ours discover 
that there were hardware retailers and that their requests 
ought to be given ear, when, about two years ago, one of the 
leading jobbers, through a letter to the Jron Age, ignited the 
fuse and the bomb exploded, the result of which was the 
appointment of the joint catalogue house committee, a report 
of which we shall hear. 

Now the manufacturer says the jobber is responsible for 
the present condition, and the jobber holds it up against the 
manufacturer. The president of the American Hardware 
Manufacturers’ Association, Mr. J. C. Birge, in his annual 
address at Washington in November, in speaking of special 
brands, said: “While it is not the purpose of the manufac- 
turers with which the president of this association is con- 
nected to change the policy in marketing their goods, it is 
absolutely certain that unless there can be some friendly com- 
promise of these questions in the near future, there will, with 
many factories, be a realignment of forces, a readjustment 
of methods in many lines. Some manufacturers will rush 
into the arms of the catalogue and department houses; fear- 
ing it will soon be too late. Others will reach for direct trade 
through other methods.” 

We regret that such thoughts should come to even a 
single manufacturer. We hope, however, that the forces will 
continue to work hand in hand with us, to our mutual benefit. 


POSTAL LEGISLATION. 


During the year just closed some important postal deci- 
sions affecting catalogue -houses have been made. In April it 
was decided that nothing but mail, and that properly stamped, 
should be placed in United States mail boxes. This prevented 
the distribution of catalogues by rural free delivery men after 
they had been shipped by freight to the home of the govern- 
ment employe. 

October 4th Assistant Postmaster General Mr. De Graw 
ordered that the delivery of mail on rural routes should be 
by box number only and that the postmaster issue, without 
charge, lists of numbers of all persons receiving mail on 
routes issuing from his office.. A little later, when Postmaster 
General Cortelyou reached Washington, 500 protests, by mail 
and telegram, from hardware merchants and organizations 
principally, were awaiting him. The order was promptly 
held up. 

At the present time, however, the danger is in consoli- 
dating third and fourth class matter at a rate of 8 cents per 
pound. The only excuse for this seems to be the inability of 
the postmasters to distinguish between third and fourth class 
matter, and to overcome this annoyance the officials would 
increase the already immense deficit of $22,000,000.00, build up 
the catalogue house and eliminate the country merchant. 

Now, brother hardware men, it behooves us to keep our 
eyes on the hardware reports. and should such dangerous 
rulings again take place, be “Johnny on the spot” with your 
protest; and next time remind the officials that the Hoosier 
state is awake and, in place of there being 500, let there be 
1,000 to protest against such injustice. 


MISCELLANEOUS MATTERS. 


We hail with open arms the proposition at the southern 
jobbers’ convention to adopt. one standard size for all cata- 
logues of jobbers and manufacturers. In ten years hence 
to glance back at our catalogue cases would be as to com- 
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pare the hardware shop of 20 years ago to the modern st 
of the present. 

If some other philanthropist now shouid suggest, 
the suggestion be heeded, that manufacturers put up t! 
product in boxes properly glued together, with a cover to 
off without the end breaking out, the hardware man’s trou! 
would be fewer. This is too good to hope for, however, ; 
we shall content ourselves and reccive Pope’s farriers’ knives 
and Philadelphia casters tied up in cheap paper: packs, t 
as they have been as many years as my experience is old. 

I would suggest here that by refusing, as much as 
advisable, to buy such articles as are put in ungainly packages 
when just as good may be had of other brands, will assist 
largely in improving the condition. 

INSURANCE 


- 3 


In every convention which I have ever attended in Indi- 
ana we have discussed the mutual insurance question, and 
two years ago went so far as to investigate thoroughly the 






































A. N. Shidler, South Bend. 


advisability of organizing such a company; but you wil 
remember that we found the laws of such a character that we 
deemed it advisable to abandon the idea for the present, and 
advised every member to take insurance in other state com- 
panies and the National Hardware Dealers’ Mutual. Many 
of you have. followed this advice, and many have not. 1 hose 
who haye, have found it thoroughly satisfactory and a mone) 
saver. Why more of you have not taken advantage of the 
opportunity, we do not understand. 

Statistics show that hardware merchants in this state 
carry insurance to the amount of $7,000,000.00. Of this, $250, 
000.00 is now carried in mutuals. The amount ought t 
ten times $350,000.00, or $3,000,000.00. 

There are now five mutual fire insuranee companics ‘!¢ 
safety of which is not questioned. In these each merc." 
can carry $15,000.00 insurance, which, at the average ra‘ 
$1.50, the premium would be $225.00; and if only 30 per 
were refunded, it would be a saving of $67.50. On $1,0 
there would be a saving of $4.50. Think of it, and ©oW 
many of you are permitting this to go into the hands o 
line companies to pay fat salaries. 

Wake up, brother hardware men, and if you are not ¢ 
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ing mutual insurance, do it when your first policy expires. I 
now whereof I speak, for our firm last year carried $0,000.00 
‘. mutuals and received by return premiums $43.91. We 
-ouldn’t attend conventions on the refunds the stock companies 
aid us. 

The year 1905 was one of great activity in hardware 
ircles, few sudden changes in prices having taken place; and, 
. far as we know, our members have succeeded in doing a 
eaner, easier and more satisfactory business than years pre- 
ious. Some business changes have been reported, but with 
easure we report no deaths or failures, and with sincere 
gret we are compelled to report not even a birth. At this 

rate, boys, who will sell the hardware to the next generation? 

During the reading of the annual report the presentation 

was weakened by continual noise in the corridors of the hall. 
ecretary M. L. Corey, of Argos, called attention to this 
matter and explained that the convocation was a convention 
of hardware dealers called together for the purpose of ana- 
lyzing trade conditions and discussing medicinal measures, 
rather than to exhibiting hardware. He also announced that 
while many outsiders were present on this occasion, they 
would not be allowed to attend future sessions. Hereafter 
certified tickets of admission would be required. 


SHORT TALKS OF VISITING DELEGATES. 


C. H. Williams, former president of the Illinois Retail 
Hardware Association and member of the executive commit- 
tee of the National Association, was called upon for a few 
remarks. Mr. Williams’ impromptu address proved decidedly 
interesting. Thirteen years ago the first hardware conven- 
tion of retail dealers was announced in the trade press. It 
was to be held at South Bend, Indiana. Mr. Williams at this 
early date felt the need of an association of hardware deal- 
ers and decided to make a personal investigation of this 
precocious gathering. Landing in South Bend, he was for 
some time at a loss to discover where the momentous meet- 
ing was to be held. He inquired at the hotels, drug stores, 
newspaper offices, all without success. Finally Mr. Williams 
was directed to Sibley’s hardware store. This was the first 
retail hardware meeting of dealers ever held. 

Going on, Mr. Williams described reasons for his nat- 
ural interest in the state of Indiana. His admiration for 
the National Retail Hardware Association called forth an 
admiration for the Indiana officials who had been so promi- 
nently connected with its birth and growth. Nestling closely 
to Illinois, the Hossier State is thus inseparably connected 
in a material way. In conclusion, Mr. Williams complimented 
the Indiana association upon its strength, both in the matter 
of numbers and sentiment. He took pleasure in inviting all 
members of the Chicago convention of the Illinois Retail 
Hardware Alssociation, which he explained promises to 
eclipse all others in point of national interest. 


/ 


G. R. LOTT. 
G. R. Lott, president of the Chicago Retail Hardware 
\ssociation and charge des affairs of the 1906 convention of 


the Illinois State Association, was then called upon to deliver 
a few words in behalf of the sister state. Mr. Lott opened 
with felicitous remarks apropos to the occasion, explaining 
that the explosion in Lake Michigan would occur at the time 
of the Chicago gathering and that the manager would take 
pleasure in turning the Masonic Temple completly around 
for the benefit of curious visitors. He then extended a most 
cordial invitation to the Indiana members to attend the great- 
est gathering ever held by any retail hardware association 
in America. 
A. T. STEBBINS. 


Mr. Lott was followed by Mr. Ingalls of Ohio. Mr. 
Ingalls was followed in turn by A. 1. Stebbins of Rochester, 
Minn., treasurer of the National Retail Hardware Associa- 
tion. Mr. Stebbins opened with a few appropriate remarks 
and stories presented in his usual jovial and natural man- 
ner. Continuing in a serious strain, he explained that not 
enoigh work was being accomplished by the individual mem- 
bers of the association, contrasting the work of the members 
With that of the secretaries of the organizations. He dilated 
Upc. the illegitimate distribution of merchandise, calling at- 
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tention to the work that had been done and the much greater 
work yet to be accomplished. 
H. W. BEAGLE. 

The next announcement on the program was short 
speeches from manufacturers and traveling men. In response 
to an open call upon the members, the name of H. W. Beagle 
of Chicago, the popular manufacturers’ agent, was heard from 
all sections. of the hall. Mr. Beagle came forward in re- 
sponse to the demand and addressed the convention grace- 
fully and entertainingly. He explained. that his impromptu 
remarks had.been carefully prepared two or three hours be- 
fore the gathering. Their unusual appropriateness proved 
the truth of the statement. Referring to the matter of retail 
catalogue house competition, Mr. Beagle called attention to 
an article recently published in the Chicago Tribune, in which 
an analysis had been made of some cheese offered for sale 
by Sears, Roebuck & Co. It had been discovered in this 
analysis that borax had been used in the composition. Going 
along in his entertaining style, Mr. Beagle read a selection 
from the poetry of James Whitcomb Riley, the idol of the 
Hoosier State. It was a poem referring to childhood and 
expressing the views of a nurse on the goblin question. Mr. 
Beagle parodied the verses and explained that unless the re- 
tail catalogue houses remedied their ways, the national! sec- 
retary “would get them” in true goblin fashion. We quote 
as follows: 

The real thing— 

An’ one time a little girl ’ud allus laugh an’ grin, 
An’ make fun of ever’ one an’ all her blood-an’-kin, 
An’ one’t when they was “company,” an’ ole folks was there, 
She mocked em’ an’ shocked ’em, an’ said she didn’t care: 
An’ thist as she kicked her heels, an’ turn’t to run an’ hide, 
They was two great big Black Things a-standin’ by her side, 
An’ they snatched her through the ceilin’ fore she know’d 
what she’s about 
An’ the gobble-uns ’ll git you, 
If you Don’t Watch Out. 
The parody— 

An’ when the Cat’log house 

Stirin’ like a little mouse 

A-stealin’ the trade away 

Without a-payin’ tax, 

Sellin’ cheese made from borax— 

All we uns see the squall, 

Corey up an’ tell us all, 

An’ the gobble-uns’ll git you 

Ef you Don’t Watch Out. 

After the applause had subsided, Mr. Fulton of Indiana 
was announced. He proceeded to compliment the association 
upon its growth and to explain why association effort is de- 
sirable, both in a practical and inpalpable manner. 

E. M. BUSH. 


E. M. Bush of Evansville, Indiana, ex-president of the 
association and a member of the executive committee of the 
National Association, then got the floor and directed the 
attention of the members to the close friendship existing be- 
tween President Shidler and Mr. Sibley, who are competitors 
in the same town. Earlier in the day Mr. Sibley had pre- 
sented the incoming president, Mr. Shidler, with a handsome 
gavel in behalf of the association. The gavel was formed 
of sterling silver, the wood having been obtained from the 
Mt. Vernon home of George Washington. He explained 
that the purity of the wood symbolized the purity of affec- 
tion which the association felt for the president. 

In calling attention to this close friendship, Mr. Bush 
declared that this was the ideal state of feeling which should 
exist between the different members. This warm feeling be- 
tween rivals was created by the association and at the bottom 
of all was the real purpose of the association. 

Pursuant to short directions on the part of Secretary 
Corey for the better maintenance of order and greater fa- 
cility in the working out of details, the association ad- 
journed, upon motion, to re-gather at 8 p. m. 

WEDNESDAY EVENING. 


In place of the vaudeville, which had been scheduled for 
Wednesday evening, the management had prepared some 
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stereopticon views, reproducing actual pages taken from the 


catalogue of the retail mail order houses. During the display. 


of these views Secretary Corey explained why retail merchants 
were unable to compete with some of the prices offered by 
the larger metropolitan houses. Reproduction of these pages 
was followed by stereopticon views shown in color, por- 
traying picturesque scenes gleaned from this and other coun- 
tries. After this the band was called into action and a 
smoker was held, extending far into the evening. 


THURSDAY MORNING. 


A Thursday morning session was called to order more 
promptly, and at 10:20 President Shidler called for the re- 
port of the secretary-treasurer. Vice Chairman E. M. Bush, 
of the joint catalogue house committee, then delivered the 
report of that body. The report of Albert Du Prez of Shel- 
byville was then called for. Mr. Duprez reported in behalf 
of the delegates who visited the national convention in March, 
1905, representing the Indiana Retail Hardware Association. 

In the open discussion which followed, Secretary-Treas- 
urer Corey took up one of the questions which are agitated 
freely by retail hardware dealers. He explained that in IIli- 
nois many of the merchants refused to extend credit to con- 
sumers who send cash to the retail mail order houses on 
every opportunity. A vote as to the opinion of. the house 
showed that two-thirds of the members believed that credit 
should be extended even in this case and that one-third be- 
lieved others should be treated as they treat. Mr. Corey 
then called attention to a recent announcement made by Sears, 
Roebuck & Co. in which an iron-bound guarantee is made 
in the matter of paints. Seroco paint is guaranteed to last 
seven years. It would be almost impossible, in Mr. Corey’s 
opinion, for retail dealers to make a similar guarantee. Mr. 
Corey pointed out that an analysis had been made of this 
paint by a professor in the North Dakota Agricultural Col- 
lege. This analysis showed that the paint was inferior in 
many respects. This showed, in Mr. Corey’s opinion, the 
methods which Sears, Roebuck & Co. are employing in order 
to extend trade. 

President Shidler then announced the following commit- 
tees: 

RESOLUTIONS. 

J. L. Fulton, Portland. 

A. L. Baughman, Wolf Lake. 

Edward Gardner, Monticello. 

PRESS. 

E. M. Bush, Evansville. 

C. A. Ellis, Carlisle. 

S. L. Acker, Roan. 

AUDITING. 

John Stemc, Breman. 

H. P. Spelth, Auro. 

S. L. Finner, Terre Haute. 

NOMINATING. _ 


W. L. Hubbard, Scottsburg. 

Mat Hamilton, Brownstown. 

O. S. Tarbet, Columbia City. 

The period between noon and 2 o’clock was occupied by 
the members with a visit to the Van Camp Hardware & Iron 
Co., where the new building was inspected and a delicious 
buffet lunch served. 


THURSDAY AFTERNOON. 


The Thursday afternoon session was opened by A. T. 
Stebbins of the Minnesota Retail Hardware Association. Mr. 
Stebbins addressed the convention on the subject of retail 
hardware insurance. He pointed out the return premium for 
1906 was 40 per cent. Inasmuch as the state of Indiana does 
not contain a hardware insurance company, for constitutional 
reasons, Mr. Stebbins showed that it was thoroughly advisable 
for the association members to insure in any one of the five 
companies which now conduct a business in behalf of the 
retail hardware members. The Minnesota Hardware Dealers’ 
Mutual Fire Insurance Co. is the oldest of these companies 
and is thus entitled to a large share of patronage. Mr. Steb- 
bins’ remarks were brought to a close by statistics showing 
the strong position of the company. 
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Mr. Stebbins was followed by C. A. Williams, who s. oke 
on insurance in reference to the retail hardware dealer. \; 
Williams is particularly fitted to make addresses on occasions 
of this kind, both because of long experience and a naiura| 
aptitude which proceeds from a keen sense of humor, a jhil- 
osophical mind, and strong powers of observation. 

W. H. (“Pop”) Bennett of the Lawson Mfg. Co., Chi- 
cago, followed, representing the American Hardware M.2ny- 
facturers’ Association. He wished the retailers all succe-s jn 
their annual gathering and expressed regret that only twenty 
per cent of the members took an active interest in the affairs 
of the association. “Pop” is one of the most popular mem- 
bers of the manufacturers’ association and an active worker. 
His presence at a hardware gathering is an assurance of 
conviviality and good feeling. 

QUESTION BOX. 


Secretary Corey then took up the question box and an- 
nounced as the first problem to be dealt with, “Buying or Sell- 
ing,” which is the more important for the retailer, and which 
can be better eliminated so far as the retailer’s persona! at- 
tention is concerned? President Shidler declared that the 
selling end was by far the more important, inasmuch as the 
selling end could not be neglected without personal loss to 
the dealer. 

On a call for a vote, Secretary Corey discovered that, 
while almost all the dealers bought the goods themselves, 
only about 50 per cent asked the opinion of their clerks be- 
fore purchasing and only about 25 per cent required their 
clerks to remain at hand while a salesman was discussing 
the relative points of advantage between his and other goods. 

RESTRICTED PRICES. 


A discussion was then developed that restricted, uniform 
prices are beneficial to the retail trade. Secretary Corey, as- 
sisted by various speakers in the house, showed that price 
cutting on such goods was not profitable, either to the price 
cutter or to his rival. He also declared that retailers should 
stick to the agreed schedule. President Shidler pointed out 
that restricted prices were all right, but that these prices 
should be profitable. 

Irving A. Sibley declared that a 20 per cent profit was 
necessary and amid the applause of the audience, added that 
a hardware merchant should either do business for a profit, 
for an advertisement or go out of business. A manufacturer 
was given the floor by Secretary Corey and he declared that 
while his firm had as a rule found restricted prices to be 
desirable, quite often merchants themselves cut prices, while 
the manufacturer remained ignorant of the fact. His firm 
placed the minimum price just as high as it dared. Mr. 
Fulton of the association rose and declared that in one in- 
stance he had written the manufacturer, saying that a com- 
petitor was quoting the manufacturer’s product at a profit 
of 15, 18 and 20 per cent. He received an answer frem the 
firm expressing the opinion that this profit was entirely rea- 
sonable and that the firm would take no action on the mat- 
ter. 

By a vote it was found that it was the unanimous opin- 
ion of the association that the best goods should bring the 
greatest profit rather than the low priced goods. Secretary 
Corey pointed out the truth of this contention, but deplored, 
nevertheless, the tendency of many retailers to expect 4 
profit of anywhere from 40 to 150 per cent on small necessi- 
ties, such as strap hinges, hasps and staples, thereby cre 
ating the impression that all goods were sold at an unrea- 
sonable ratio. 

VICE-PRESIDENT ASBURY. 

At this moment Vice-President Asbury of the American 
Hardware Manufacturers’ Association arrived in the con- 
vention hall and was given the floor. Mr. Asbury showed 
that the manufacturers were deeply interested in the we! 
of the retail trade, that the interests of the two bodies \ 
almost parallel. During the last few months somethin 
discord had arisen. This enmity was caused by a unive's@! 
desire to place the cause of the blame. Mr. Asbury exh: 
the retailers not to place a finger of scorn upon any bod 
men, inasmuch as this was injurious and unnecessary. !'2' 
mony of the most developed type was desirable and not p''y 
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jealousy, which would only consummate in the injury of all 
concerned. He declared that the manufacturers as a body 
and as individuals were with the retailers and in conclusion 
wished the Indiana Retail Hardware Association the greatest 
success. 

A retailer was given the floor and declared that trusts 
were a menace to the welfare of the retail trade and that 
merchants should endeavor to patronize independent con- 
cerns. 

The convention adjourned at 4:50 p. m. " 
THURSDAY EVENING. 


On Thursday evening the members were treated to a 
band concert, smoker and vaudeville in Tomlinson Hall. This 
extended far into the gloaming and proved decidedly suc- 
cessful. 

FRIDAY MORNING. 

President Shidler called the convention to order at 10:20 
a.m. The session was opened by a discussion of good sales- 
manship on the part of members and traveling salesmen. 
The time limit was seven minutes. With the exception of W. 
H. Weed, whom illness had forced home on Thursday, the 
program was conducted in the following schedule, each sub- 
ject being treated by one retailer and one wholesale sales- 
man before being taken up by the house: 


“How 1 Gab Bae 60555 dbs see acd ccccskess Chas. B. Frame 
Suggestions by E. L. Shuey, with Lowe Bros. Co. 
“How [GRE Bee ess Sake ccs cocencestes Irving A. Sibley 


Suggestions by W. T. Leckie, Round Oak Salesman. 
“How I Sell a. Pociet Kusife™. . 5. icc ccccccccccce 

Suggestions by E. H. Sutton, National Cutlery Co. 
“How I Sell Holiday Goods”.................+6- E. M. Bush 

Suggestions by H. W. Beagle, Rochester Stamping Co. 

“How I Samael Diy Rimes” oc occ nics ccccvcccccccccces 

The question box was then taken up in the customary 
co-operative and intelligent manner. 


+> 
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CONVENTIONALITIES. 








The Globe Stove & Range Co., of Kokomo, In- 
diana, were represented by their genial sales man- 
ager, E. E. Raymer. The company displayed a large 
selection of the famous Globe steel ranges, steel 
cooks, cast cooks, air tights, hot blasts, etc. 


F,. W. Cunningham was on hand in the interest of 
the Manufacturers’ Stove Repair Co. of Chicago. He 
explained to a circle of admiring hardware dealers 
the Chicago Automatic Temperature Regulator. This 
is an up-to-date system for scientifically regulating 
the temperatrue in all classes of buildings. It is con- 
nected with the damper. 

Regret was expressed that Charlie Smith of the 
Charles Smith Co., Chicago, was not present. Mr. 
Smith himself was well represented by L. H. Brewer. 
Mr. Brewer is well trained in the matter of selling 
furnaces and inherits, so to speak, many of the char- 
acteristics which have made his employer so popular. 
Three different styles of Hero furnaces were shown. 

Nelson S. Gotshall arranged an attractive exhibit 
for the Briscoe Manufacturing Co. of Detroit. The 
exhibition was pretentious and excited the admiration 
of the other exhibitors, as well as the members. Many 
samples of the company’s line of enameled ware were 
represented. 

The Ath-A-Nor line of heaters was displayed in a 
prominent portion of the balcony. H. J. Hough and 
C. C. Hammond were on hand with their convincing 
manner and affability. While the Ath-A-Nor heat- 
ing stove required little explanation, as most mem- 
bers of the hardware trade are already familiar with 
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it, manifest interest was shown in the Ath-A-Nor 

furnace. This furnace has just been placed on the 

market, but is meeting with a ready sale. 

George P. Powell, of the Dodd & Struthers, Des 
Moines, Iowa, gave actual example of the value of 
lightning rods when arranged according to the Dodd 
& Struthers system. A small dynamo furnished the 
lightning and by this means Mr. Powell demonstrated 
that when permitted to discharge itself into the earth 
a house was absolutely safeguarded. 

The Stowell Manufacturing Co., of Jersey City, 
have recently opened a branch office at 137 West 
Washington Street, Indianapolis, with E. E. Davis in 
charge. Mr. Davis conducted an interesting exhibit 
in the corridors, where he displayed samples of port- 
able asphalt slag roofing. 

E. S. Jordan, of Seymour, Indiana, and C. D. 
James, were able exponents of the Pittsburgh man- 
ner of constructing wire fences. The Pittsburgh 
Steel Company seconded their efforts generously by 
providing an ample supply of banners as souvenirs, 
which, in the hands of the delegates, aided materially 
in making the hall present a gala appearance. 

The Chappell Furnace Co., Morenci, Michigan, 
were represented by J. M. Triggs, the Secretary. The 
Majestic gas tight furnace is increasing yearly in 
sales. It is announced that the sales of this furnace 
during the last year were greatly in excess of those 
during 1904. This increase is due in some part to 
the wonderful aggressiveness of the selling force of 
the company, especially in its advertising propaganda 
to the consuming public, but it is due to perhaps a 
greater extent to the inherent virtues of the furnace 
itself. Mr. Triggs demonstrated these virtues by 
means of a small model, a series of photographs and 
a miniature damper regulator. 

As usual, the Joliet Stove Works, Joliet, Illinois, 
appeared on the scene with something more than 
passing interest. This time it was Ad. Kammer- 
diener, who takes care of Moore’s stoves and ranges 
in the state of Indiana. It may safely be said that 
few stove salesmen now on the road are better known 
to the trade or better liked where they are known. 
Mr. Kammerdiener makes his home in Indianapolis 
and manages to send in a goodly portion of orders 
from this seat of industry. 

A. B. Howell displayed the attractive line of build- 
ers’ hardware, manufactured by the Yale & Towne 
Manufacturing Co., New York City. 


The Akron air blast furnace attracted great atten- 
tion, expatiated upon as it was by Frank B. Scott, of 
Xenia, Ohio. May & Fiebeger are fortunate in hav- 
ing so able an advocate. 

Follansbee Banfield Process and Scott’s Extra 
Coated tin plates were ably described by E. E. Squier, 
Jr., of Indianapolis, who maintained a stand for Fol- 
lansbee Bros. Co. of Pittsburgh. Mr. Squier dis- , 
coursed upon the magnitude of the new mills which 
have recently been erected by this company. He also 
explained that a great part of the complaint regard- 
ing poor quality of tin plates is due to the carelessness 
of dealers in buying. 

A .generous portion of the deadly weapons man- 
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ufactured by the Winchester Repeating Arms Co., of 
New Haven, Connecticut, were shown by Fred S. 
Foster of Lansing, Michigan, assisted by W. H. Van 
Nest, of South Bend, Indiana. 

Two divisions of the American Stove Co. were rep- 
resented in adjoining booths. The National Stove 
Company, of Lorain, Ohio, and the Standard Light- 
ing Co., of Cleveland, had a display in charge of 
Thos. J. Moran and John A. Alexander. These dis- 
tributed attractiye souvenirs in the shape of envelope 
openers. 

The Home Pride Range Co., of Marion, Indiana, 
conducted two exhibition parlors. The ample space 
in Tomlinson Hall was in charge of Will C. Griffin, 
while the parlor in the New Denison Hotel was con- 
ducted by C. D. King, of Lebanon. Many members 
in leaving the convention were impressed with the 
worth of malleable iron when properly used in con- 
junction with steel for cooking purposes. 

The Boss Washing Machine Co., Cincinnati, Ohio, 
had engaged a prominent space in the entrance of 
Tomlinson Hall. ‘During the earlier half of the con- 
vention Edward L. Enneking eulogized the Boss 
washer, at the same time distributing a court plaster 
holder. L. E. Dietz arrived later and assisted Mr. 
Enneking in his comparatively easy task of persua- 
sion. 

Convention war horses were pleased to note the 
display of the Nickel Plate Stove Polish Co., Chi- 
cago. The business of this company in the manufac- 
ture of stove polish, iron enamel, stove putty and fur- 
nace cement has grown very rapidly the last year. 
Dealers throughout the country have heard of the 
Black Kid, Black Jack and the Russian brands and 
announce themselves as anxious to see the real thing. 
The display was accordingly arranged to gratify their 
curiosity. 

H. C. White and Charles D. Ficks, of the Voss 
Bros. Manufacturing Co., Davenport, Iowa, demon- 
strated their popularity by an unusual coterie of deal- 
ers who gathered to examine the Eagle Washer. 


The Estate of P. D. Beckwith, Dowagiac, Michi- 
gan, occupied, as usual, one of the most prominent 
corners. Their three different specialties were dilated 
upon by D. G. Hughes, W. T. Leckie and J. C. Van 
Male, the special furnace expert. The company dis- 
tributed a booklet, entitled “Amos Hudson’s Motto,” 
a story by Col. Wm. Lightfoot Visscher. 


Perhaps no industry has won more rapid recogni- 
tion during the last five years than the safety razor. 
This is regarded as a good paying specialty by almost 
all hardware merchants. In order to promote the 
trade still further Kampfe Bros., New York City, ex- 
hibited the Star Safety Razor in an attractive booth 
conducted by Wm. L. Hartley. This booth was one 
of the most interesting in the hall. The descriptive 
pamphlets distributed by Mr. Hartley were all of an 
interesting nature, and also his souvenir. This con- 
sisted of a wall plate with a background of green 
in different shades. Embossed in the center of the 
plate, was what some declared to be a castle on the 
Rhine and what a wit declared was Mr. Kampfe’s 
palace in New York, built through the tremendous 
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sales of the Star Safety Razor since it was first placed 
on the market twenty-five years ago. 

The apple man proved quite popular before the end 
of the gathering. Under the nom. de plume of W. 
A. Rowand, he distributed these palatable bits of na. 
ture’s products, commenting at the same time upon 
the virtues of the Clermont Air Tight Hot Blasi 
Stove. The Gem City Stove Co., of Dayton, Ohio, 
are fortunatesin having such able representatives as 
Mr. Rowand and John Lennon. 

The White Line, consisting of the White Lily, the 
White Rose and the White Daisy, symbolizing, per- 
haps, purity of manufacture, were in charge of the 
popular A. F. Victor. Mr. Victor is one of the most 
famous representatives of the White Lily Washer 
Co., Davenport, Iowa. He is well known to al! 
members of the trade and very popular. His judg- 
ment on business propositions is often sought when 
perplexities arise. 

Quick-Meal steel ranges were the subject of in- 
terest when explained by W. S. Ley and J. R. Brauer. 
The interests of the Ringen Stove Co. of St. Louis, 
were well conserved. 

Directly opposite the speaker’s platform, surround- 
ed on four sides by the constant flow of thronging 
members, was the large display stand of E. C. At- 
kins & Co., Indianapolis and elsewhere. The motto, 
“Atkins Always Ahead,” proved quite appropriate as 
usual. Behind two dummies, entitled “Bill” and 
“John,” who were severing a log four feet in width, 
with a Silver Steel Rex saw, was a most artistic and 
ingenious display of the products of this company. 
The four representatives were kept unusually busy 
describing the merits of the line. They consisted of 
Frank Wells, Clifford J. Hendryx, S. M. Perrigo and 
Fred Brown. A memorandum book was distributed. 
It explained why and how Atkins saws should be 
used. Since the convention in 1904 E. C. Atkins & 
Co. have introduced a number of entirely new spe- 
cialties. Among these are included the Ram’s Horn 
Scraper, an adjustable compass saw, the Number 
Seventy-two ship carpenter’s saw, the Number Three 
butcher’s saw and the Number Four plasterers’ trow- 
el. The company is to be most highly congratulated 
upon their splendid exhibition. 

In section eight was shown a display of heavy tin- 
ware also a beautiful line of nickeled ware in serv- 
ing and chafing dishes and table ware, displayed in a 
show case also on a fine pyramid which is one of 
the advertising features of this firm. Part of sec- 
tion eight was given to the showing of a handsome 
outdoor show 'case of The Robeson Cutlery Co. This 
company had their principle display at The. Denison. 

F. C. Hippard and O. A. Smalley represent these 
firms. 

R. S. Hickey, the popular salesman for the Colum- 
bian Hardware Company of Cleveland, was on han’! 
in the interests of his concern. Mr. Hickey repre- 


sents the company in Michigan, Indiana and Ker- 
tucky. 

It was gratifying to note that the noise, so fr« 
quently referred to by the speakers, came not from th 
hall itself or the exhibition booths which maintaine' 
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the best of order, but from the corridors without the 
hall. Here many outsiders congregated, including 
peddlers and children, and kept up a continual hub- 
bub. Lack of doors in some entrances made this an- 
noyance all the more pronounced. 

A new Dana Mop Wringer was on exhibition, hav- 
ing been donated by the Dana Manufacturing Com- 
pany of Cincinnati. 

The A. C. Barler Manufacturing Company of Chi- 
cago occupied a conspicuous booth where the Barler 
oil heaters were shown in all their beauty and power. 

The Lisk Manufacturing Company directed atten- 
tion to: their prominent space in the Tomlinson by 


Great Enthusiasm 
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means of large placards placed throughout the corri- 
dors and in the hotels. The company make tin and 
enameled ware at Canandaigua, New York. 

The Eclipse Stove Company, Mansfield, Ohio, were 
well represented, both in the matter of salesmen and 
displays. 

J. C. Porter Company, Ottawa, Illinois, occupied 
the corner booth just to the left of the speaker’s plat- 
form. 

E. C. Loomis, Western agent of Rothschild, Meyers 
& Co., importers of enameled ware, announced to all 
interested that Elite utensils received the highest 
award at Paris in 1900. 


In 


Nebraska 





The Lindell Hotel was the scene of most unusual ac- 
tivity on February 13, when the members of the. Nebraska 
Retail Hardware Association met for the fifth annual gath- 
ering. The convocation was held in Lincoln and extended 
over three days—February 13, 14 and 15. The reception 
committee consisted of Messrs. Hall, Rudge, Henkle, Pat- 
terson and Varr, who, together with their attractive helpmates, 
proved most hospitable. Arrangements had been admira- 
bly perfected in every particular. Few inconveniences, a 
jovial prevailing whole and marked enthusiasm were the 
chief characteristics. The year 1905 had been particularly 
satisfactory from the standpoint of the retail hardware deal- 
er and this may have been responsible in more than a 
small measure for the era of good feeling. 

On Tuesday, February 13, at 10 a. m., the meeting of 
the executive committee was held, during the course of which 
new members were enrolled, dues paid and badges dis- 
tributed. The standing committees were also announced. 
The question box, which was taken up at this time, presented 
points of slight difference from the question boxes opened 
in other states. Members were requested to send problems 
of doubt or dispute to the association secretary ten days 
in advance. These problems were divided into five different 
heads and then referred to as many different authorities. 
The system’ presents points of advantage, which, however, 
are perhaps overridden by that now in vogue in Iowa, IIli- 
nois, Wisconsin and other states. It was apparent, however, 
that assigning questions on one particular division to one 
man served to concentrate responsibility and to open up the 
discussion more easily. 

TUESDAY AFTERNOON. 

Meeting called to order by the president, Max Uhlig, of 
Holdrega. The President appointed Mr. Hartington sergeant- 
at-arms, 

The meeting was opened by invocation by the Rev. H. C. 
Swearingen, pastor First Presbyterian church of Lincoln. 

The president then introduced the Hon. F. W. Brown, 
mayor of Lincoln, who delivered the address of welcome. 

The President announced that Mr. Nathan Roberts, of 
Omaha, would respond to the mayor’s welcome, as follows: 


RESPONSE BY NATHAN ROBERTS, CHAIRMAN 
OF EXECUTIVE COMMITTEE. 


Mr. President and Gentlemen of the Nebraska Hardware 
Dealers’ Convention: Representing this body and in its be- 
alf, I am pleased and honored to be assigned the pleasant 
‘uty of replying to the warm greeting of welcome accorded 
's by the city of Lincoln through its favored son, his honor, 


Mayor F. W. Brown. 


Words fail me to properly express our appreciation of 
your kind desire for our enjoyment and good fellowship 
while we sojourn within your borders. Fear not, Lincoln- 
ites, we know a good thing when we see it, and we will 
meet you more than half way in the realization of your 
wishes on our behalf. We have crossed the threshold of 
your open door feeling that your words of welcome con- 
tain-no uncertain ground and propose to take you at your 
word, and enjoy your hospitality and protection while with 
you, and woe betide the hardware man who has failed to 
wipe his feet on the door mat of your city. 

Lincoln is indeed a beautiful place, not only in its en- 
tirety, but, we are creditably informed, its integral parts, as 
made up of its men and women, show a high moral and social 
standard. 

A house may appear beautiful to the casual observer, but 
if its occupants are wanting in the higher moral virtues it is 
nothing more or less than a whited sepulcher and falls short 
in its achievement of the beautiful in its true sense, and 
to that extent we fail to enjoy that which makes life worth 
living. However, in this we believe Lincoln stands pre- 
eminent, thanks to her manly men and womanly women. We 
like Omaha, with her broad, clean strects, her palatial marts 
of trade and profession, her unexcelled commercial achieve- 
ments and wonderful progress. But her social atmosphere 
is chilly, her business men are each for himself, the golden 
rule is soiled and bedraggled with the dust of selfishness. 
Our homes, however, are the salt of the earth, and they 
have not lost their savor. Omaha will yet rise above the 
sordid grasping for wealth, and through our noble women 
we will learn the lesson that all is not gold that glitters. If 
we mistake not, Lincoln may be congratulated in that she 
has learned the lesson of getting without sacrificing the best 
that is in us on the altar of mammon. She is favored in 
being named after our martyred president. We are gathered 
under auspicious circumstances of his birthday. 


Fellow hardware men, we are here from the east, west, 
north and south; we have left our troubles and worries at 
home; we are out to have a good time, each in his own way, 
and doubtless should some of us become wayward his honor 
the mayor will see to it that we are safely ticketed for home. 
We have (for a short time at least) left our musty ledgers 
and disgruntled creditors, to bask in the sunshine of genial 
good fellowship; we have cut loose from our narrow con- 
fines to come in touch with broader minds than our own. 

For a few hours we are apart from class I, or, as I see it 
(with a large I), and have come to learn hew you see it. 
Our individual burdens have appeared heavier than we can 
bear, we are here to have you share them with us, and if 
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there are any among us so narrow and stunted as to see 
nothing good beyond their own limited sphere of vision, 
pray take the next train home to your graveyard. This meet- 
ing can do nothing for you. However, this is a paradox. 
As well might a camel go through the needle’s eye as for 
any one to think a Nebraska hardware man of such calibre. 
We are all John Thompson’s bairns, one great family seek- 
ing the greatest good to the greatest number, and all ready 
and willing to offer self on the altar of sacrifice in this our 
common cause—namely: the betterment of the conditions of 
the Nebraska hardware man. 

Lincoln is on record as a hospitable person, a hail fellow 
well met. The gates of the city are thrown open to us. We 
are bid to enter and help ourselves to the best they have. 
Therefore it is up to us, your honor, should we fail to test 
your hospitality before you bid us depart. We _ bespeak, 
however. for every one who shall attend this meeting a last- 
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Charles W. Asbury. 


ing and pleasant remembrance of our 1906 convention in your 
city. 


The next was the President’s annual report. This fol- 
lows in full: 


PRESIDENT UHLIG’S ANNUAL REPORT. 


We are upon the threshold of the sixth year of our or- 
ganization, and with heartfelt pléasure I extend greetings of 
welcome and express my appreciation of the importance of our 
united effort. 

To the weary traveler each distant milestone seems more 
formidable than the last. Having passed them they sink into 
insignificance, but not so in this instance, for, looking back- 
ward to our meeting of last year, it stands out bright and 
gleaming with the rays of success. So Jet us assume that the 
meeting of nineteen hundred six will ring with the joyous 
notes of fraternity and progress which have given zest to our 
past year’s efforts, and cheer us on our forward march during 
the coming year. 

Our grand old state of Nebraska has been a commercial 
study at different intervals during the last quarter of a cen- 
tury. During these years it has been my privilege to grapple 
with the retail hardware trade, and, while the last number of 
years have been marked with great success, the year just 
closed has exceeded any of those past in the volume of pros- 
perity throughout our state. 
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During this period the climatic conditions have undergo: 
great change, and a new method of farming has created 
revolution in home industry. So great has the faith of capit: 
become that investments are made on farming lands at $65 : 
$85 per acre that only five years ago sold at $15. 

So, my brother hardware men, this convention has indec 
good cause for rejoicing, and for a continuance of the furth< 
development of our Retail Hardware Association. 


The prosperity of Nebraska in nineteen hundred five ha; 


been further celebrated by the election of a Nebraska hard- 
ware man to the presidency of the National Hardware Jo! 
bers’ Association—the Hon. W. S. Wright, of Omaha—and we 
as Nebraskans should prove ourselves worthy of our associa 
tion with so distinguished a statesman in the hardware world 

It is with great pleasure I can report that we have the 
confidence and respect of the National Manufacturers’ and 
Jobbers’ associations, which we must retain with pride as an 
invaluable aid in the accomplishment of the objects for which 
we are seeking. 

Only five years ago a handful of dealers, feeling the need 
of a more harmonious working among their common interests, 
met at the Bostwick Hotel at Hastings to discuss the advisa- 
bility of a state organization. From that has grown the mighty 
power of the Nebraska Retail Hardware Dealers’ Association 
of more than three hundred members, the strength of which 
should be felt in the breast of each member as he contemplates 
his share in making this convention the banner meeting of our 
history. 

Gentlemen, this is a business meeting for business men to 
exchange practical and tried plans and ideas. There are many 
vital matters to be discussed by the association during this 
session. Let me.beg each member to be prompt in attendance 
upon each of these meetings, giving us the benefit of his ad- 
vice and the encouragement of his presence. 


PERTINENT PROBLEMS. 


One of the most important subjects for consideration is 
the parcels post bill, which will come up at the presents term 
of Congress for very serious debate and perhaps final. action. 
And I wish to admonish each and every one of you to do your 
full duty to defeat this menace to our interests. 

In this connection may be mentidned the recent order of 
the Postoffice Department to number the rural mail boxes, 
which was suspended through the influence of this and allied 
organizations, and pressure should be brought to bear that it 
may be finally rescinded. 


A great deal has been accomplished by our organization 
in combatting catalogue house competition, primarily through 
our affiliation with the National Association, most of our large 
and reputable manufacturers and jobbers absolutely refusing 
the patronage of these concerns. There still remains much to 
do along this line, and only by a united pull can we attain the 
desired end. 

The freight question should receive thorough considera- 
tion by a proper committee to adjust the slow and tardy trans- 
portation, the overcrowding of freight cars, resulting in much 
damage and breakage, and the impossibility of getting ship- 
ments unloaded in a complete manner at local points through- 
out the state. 

Another stumbling block in the path of the retai] hard 
ware dealer which is becoming more prevalent every day 's 
the distribution of standard hardware lines by jobbing grocer 
houses to the general stores and corner groceries throughout 
the country, thereby greatly demoralizing prices and creating 
objectionable competition to the regular hardware dealer. Thi: 
is one of the hardest forms of competition we have to meet 
and can only be abated by forceful and persistent representa 
tions to the manufacturers themselves, and I would urge t! 
association to adopt resolutions tending toward this end. 

The old-time nuisance of the traveling stove peddler ha 
again been attracted to our state by the prevailing prosperit: 
much to the detriment of the legitimate dealers. Gentleme: 
we ourselves are to blame for this condition, as the questi: 
has been agitated before without having received proper atte! 
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tion on our part. I trust you will see the necessity of a legis- 
lative committee to take this matter in firm hands and either 
abolish it by a proper enforcement of existing laws or see that 
such measures are passed as wiil effectually do away with the 
nuisance. 

Special brands have been the subject of a great deal of 
discussion in trade papers during the past year, and it might 
be well to ascertain the feeling of the Nebraska hardware men 
upon this question before the close of our sessions. 

All these matters should be discussed and acted upon in 
their proper order, and I would urge upon every member the 
importance of taking an active part in these discussions, as 
well as bringing before the convention any new ideas or sug- 
gestions “for the good of the order” which may occur to him. 

It gives me pleasure to report that our Mutual Fire In- 
surance Association has made wonderful progress in the past 
year, and is offering you sound protection at a great deal less 
cost than the established board rates of the old-line companies. 

CO-OPERATION THE AIM. 


To our brother members, the “Knights of the Grip,” who 
may be present: I would not have you spirit away any mem- 





Max Uhlig, Holdrege, Ketiring President. 


ber during the hours of session, but would ask you to join us 
in the meetings and bestow upon us your helpful counsel. 

There is an old saying, “All work and no play makes Jack 
a dull boy,” and for your pleasure and your profit the execu- 
tive officers have arranged social hours, which I trust you will 
enjoy to the utmost. 

In closing I desire to say that we cannot give our secre- 
tary too much praise for the successful work he has done. He 
has met the demands upon his time and energy in a mannet 
which deserves our admiration. 

Gentlemen, it is up to us to show how thoroughly we ap- 
Preciate the conditions of those things needful for fature suc- 
cess. That future has much in store for those who study the 
interests of the work—the perfecting of our state organization 
by bringing in all the hardware men; by the awakening of the 
sleepy ones; by promoting the idea that we are in business for 
a living, and by promulgating a spirit of good will. Let us 
then enter upon the coming year’s work with a thorough real- 
ization of the benefits of united effort, and by our own worth 


THE AMERICAN ARTISAN 





AND HARDWARE RECORD 45 





make our association a still greater power in our chosen field, 
that we may look back upon the meeting of nineteen hundred 
six as one of the brightest and strongest examples of har- 
monious co-operation in the history of the association 


Following came the annual report of Secretary J. Frank 
Barr. 


SECRETARY’S REPORT. 


Another year has again rolled around since we have met 
together in convention, and I trust that the year has been a 
success financially and otherwise with all of you. We have 
had our ups and down in many ways, and it is hoped that 
the ups have so overbalanced the downs that you are all 
feeling in the best of humor and are ready to take advantage 
of and profit by the good things that we have in store for you 
in the literary part of the program; and the renewal of old 
acquaintances made at former hardware conventions and the 
making of new acquaintances and friends with kindred ideas 
and thoughts may quicken a responsive chord in your hearts 
and make you feel that the good things obtained by attending 
the convention are far in excess of the expense and time taken 
in coming. 

The entertainment committee, composed of local jobbers 
and retailers, has made a great deal of preparation to show 
you a good social time also, and it is the hope that when 
you go home you will feel that the Lincoln boys are made 
out of the right kind of stuff and that it was not spoiled in 
the making. 


As to a comparison of the number of our members to 
what it was a year ago, is a hard proposition; for, as most 
of you know, our able and enthusiastic member who was 
former secretary had the misfortune to lose .by fire his stock 
and with it his books and papers, including all the records 
of the association, and the record published in the program 
issued a year ago was the accumulation of the names of all 
the hardware men who had ever attended any of the conven- 
tions during the past four years, and others who were mem- 
bers and had paid their dues did not find their names on 
the membership list as published. This is certainly no fault 
of our former secretary, as all the accurate lists of member- 
ship were lost by fire. Taking this old list and checking off 
those who were at our last convention (as a basis for starting 
a new membership list), we began with 143. Then address- 
ing the balance of the parties whose names appeared on the 
only available list, published in the program of a year ago, 
your secretary had thirty-six letters returned to him as “un- 
claimed,” or for other similar reasons. A number were re- 
turned by the persons addressed, saying they have not been 
in the hardware business for some time; others were de- 
ceased or had moved away, and of the entire number who 
were not at the convention a year ago only eight responded 
and paid their dues. So, starting with 151, we have in- 
creased our membership so that the record to date shows a 
total of 244, an increase of nearly 100 for the year, which is 
a fairly good showing and would no doubt have been much 
larger had your secretary not met with a most distressing 
and almost fatal accident while in the discharge of his duties 
the 31st of last May, which laid him up for repairs about 
two months and necessitated his getting around home as a 
cripple for four months longer. 

By the aid of the members who were appealed to by the 
secretary, who advised all of them of his inability to travel 
and personally visit the non-members, a few of the loyal and 
enthusiastic members either wrote to non-members or saw 
them personally and in this way succeeded in getting a num- 
ber of additional members. I wrote them thanking them for 
their efforts, even though they were not successful in getting 
a new member; and I want to take this opportunity to appeal 
to you all to speak a good word for the association, and if 
you have any competitors or acquaintances who are not mem- 
bers now, tell them of the good the association has accom- 
plished, and that by means of organized effort greater good 
can be accomplished than by working alone for the accom- 
plishment of things that are of vital importance to every 
hardware merchant, whether he is a member of the state 
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association or not. An old saying is that “A nickel sometimes 
held too close to the eye hides the dollar behind it.” 

During the months of March, April and May, when your 
secretary was able to travel, he visited nearly every hardware 
merchant south of the Platte and west of Lincoln as far as 
Oxford, and from this territory a large portion of the increase 
in membership comes. To recount some of the experiences 
in soliciting new members would take up too much of our 
valuable time, but I cannot refrain from giving a few of the 
excuses for not desiring to join the association. One excuse 
was that since he was not at the last convention he thought 
he would drop out this year and come to Lincoln at the 
time of the next convention and join again. Evidently, the 
nickel in front of his eye hid the five dollars’ worth of a year’s 
benefit behind it. Another said that “When you fellows stop 
allowing these catalogue house fellows to ship goods in here 
from Chicago cheaper to the farmers than we can buy them, 
then I will join the association.” No comments are necessary 
on such a flimsy excuse as this. 

In a few of the southern counties your secretary was re- 
quested to agitate the subject of a district convention com- 
prising eight or ten counties, to be held for a day or two 
about midsummer, at a time when trade was a little slack, 
and get the hardware merchants to get together at some 
centrally located town easily accessible by railroad, and consult 
and advise with each other as to the best methods of counter- 
acting some of the evils that were then affecting them. In 
taking up the project with the officers who could be quickly 
reached, I was advised to discourage such an idea as much 
as possible and, in place of that, urge the dealers to organize 
county associations and get together at least once a month for 
a half day, or an evening, and talk these matters over in a 
very energetic though informal way and arrive at conclusions 
that would be best suited to their individual cases. Acting on 
this suggestion, your secretary induced the various members 
to get together in their own counties and organize for pro- 
tection as well as prosperity. 

During the year we have been called upon by various 
members, and by one who was not a member, to remedy some 
of the evils they had to contend with. After adjusting to his 
satisfaction a very flagrant injustice to a non-member, I sug- 
gested that, in view of the power the association had to 
remedy a wrong of this kind, he should show his appreciation 
by joining the association. I never heard from him again, 
although he was written to a number of times. This is a case 
where ingratitude is handed you in bunches. 

The most numerous complaints came from members who 
had grievances against certain jobbers for selling direct to 
the consumer, to their detriment and loss. The jobbers, as a 
rule, did not deny the fact that they shipped goods at a cer- 
tain time to certain parties and that the only excuse given 
was that the goods were ordered and paid for by a regular 
hardware merchant in another town and ordered shipped to 
a party at the place from which the complaint was made; 
and because they did not sell any of the dealers in that town, 
they thought it no harm to ship there on the order from a 
regular customer in another town. The trouble in cases of 
this kind is that the customer who gets the goods does not 
fail to let the local dealer know that he just received a ship- 
ment of goods from So & So, jobbers, which immediately 
makes a bad taste in the mouth of the local dealer, and with- 
out going to the trouble of sifting the case down to the exact 
facts, he writes the secretary that such and such a jobber sold 
one of his customers a bill of builders’ hardware and he 
would like to have it stopped. After getting the exact facts, and 
stating them to the member, your secretary had the pleasure 
of receiving a letter from the member for whom he had 
investigated the matter saying that he had also found out a 
little more and that it was sold by a retail dealer and that 
he should have been less hasty in making the complaint. 

Some of the jobbers of ammunition and sporting goods 
have been the worst offenders. And one of them had his 
buying contract held up by the Winchester Repeating Arms 
Company for selling direct to the consumer at a price about 
the same as the retail dealer. An apology to the dealer who 
made the complaint, to the secretary for the association, and 
these apologies forwarded to the Winchester people, was the 
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only reason the offending jobber was reinstated in his pur. 
chasing contract with them. 

These are only a few samples of the complaints that the 
Nebraska Retail Hardware Association has successfully ad- 
justed to the satisfaction of a number of very much please 
members, and only a few weeks ago one of the members, wh: 
was so well pleased with the settlement of the grievance h- 
had, wrote the secretary that on account of illness in his 
family he would possibly not be able to get to the convention, 
but that he enclosed draft for $5.00 to pay his dues to Fel 
ruary, 1907, as he was convinced more than ever that the 
state association was a most valuable power for good, and 
as long as ine was in business he would be found a member 
and would induce as far as possible all the other dealers 
who were not members to get into an organization that was 
doing the most valuable service to the hardware trade. 

The work done by your secretary in connection with the 
numerous questions called to his attention, with referetice-to 
parcels post legislation and the catalogue house question, wil! 
be taken up later on in the program by a number of very 
able speakers who are “loaded for bear” on the subject. 

You no doubt remember the order issued by the fourth 
assistant postmaster general that all rural free delivery boxes 
were to be numbered and that after a certain date mail could 
be sent addressed to the box number without any name, and 
thereupon the secretary sent a circular letter to all the mem- 
bers requesting them to write Postmaster General Cortelyou 
that the order ought to be rescinded, as it would result in the 
loss of trade to all the local merchants and the upbuilding of 
the catalogue house evil, etc. This same system was adopted 
by the other state associations and commercial organizations 
of all kinds, and so numerous were the letters of protest that 
piled up in the office of the postmaster general that he sus- 
pended the order indefinitely until his corps of inspectors 
throughout the country could make a full canvass of the 
situation. Here is another effect of organized effort in any 
one direction. 

Each member of the state association becomes an affili- 
ated member of the National Retail Hardware Association, 
which is an enormous power for good, and the national 
officers are using every effort to forward the interests of the 
members. The National Bulletin, which comes to you quar- 
terly without cost, is a most valuable journal and should 
come weekly instead of quarterly, for it contains information 
that fits into the case or needs of some member every time you 
read it. Nearly every merchant your secretary called on was 
a reader of one or more hardware journals, but several were 
subscribers to none. This is a mistake. Every up-to-date 
hardware man should take either a weekly or monthly journal 
and keep in touch with affairs that affect his business in one 
way or another. za 

We trust that you will have a profitable and very enjoy- 
able meeting at this convention, and that when you go home, 
if there are any of your competitors who are still without the 
fold of association benefits, you will use your best endeavors 
to have him be a “jiner” for once and join the association. 





Upon suggestion of Mr. Roberts, of Omaha, the President 
appointed Mr. Hall, of Lincoln, and Mr. Garroutte, of Lincoln, 
as a4 committee, who escorted Mr. Bogardus, president of the 
National Retail Hardware Association, to the platform. 

Then came the annual report of the Treasurer. 

Mr. Hall, the treasurer, prefaced his report by the follow- 
ing remarks: 

“Those of you who attended the last meeting at Oma'ia 
will remember the strenuous time we had to elect the secre- 
tary and of giving him a salary, and it has been a great 
pleasure to me, as the work went on, to see that the secretary 
was doing the work in a satisfactory manner. One of o'r 
members, Mr. Cook, of Falls City, and I, was very glad ‘o 
notice the interest he took in the work. He thought, acd 
many of you thought, it would be impossible to pay the s‘- 
retary a salary. So the secretary was put on probation | 
three months, and at the expiration of three months he hd 
made good, and so the executive committee continued him 
office. This report will be very brief.” He reported a | 
ance of $687.29 on hand. 
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On motion, the report of the Treasurer was received and 
referred to the auditing committee. 

Here the President announced the standing committees, 
as follows: 

Finances—J. H. McGrath, Hastings; Victor Fried, Oak- 
‘and; Frank Hacker, Friend. 

Constitution and By-Laws—J. W. Armstrong, Auburn; 

F. Hanlin, Holdredge; L.~Pattingale, Omaha. 

Resolutions—Ernest Hoppe, Lincoln; August Lubeley, 

larlington; Roy Bodinson, Kearney. 

Press—H. Vieth, Lincoln; A. E. Small, Crete; M. Hus- 

ie, Omaha. . 

Legislation—F. J. Hoerger, Sutton; Alexander Meyer, 

ls City; Frank E. Lahr, Lincoln. 

Nominations—J. C. Cornell, Ord; A. G. Hunt, Campbell; 
C. K. Lawson, Hastings. 

F. C. Harrington, Pawnee City, was appointed sergeant- 

arms. 

Secretary: For the benefit of the committee on consti- 
tution and by-laws, I would say that during the past year we 
have been working under no constitution whatever, unless 
some one has a copy of it that we don’t know anything about. 
That is one of the losses that we fell heir to by the fire that 
destroyed the other books and papers over a year ago; and 
in order to get this matter in the proper way, I have some 
papers and helps that I would be glad to submit to this com- 
mittee to draw up a new constitution and by-laws, to be 
presented at the time the reports are called for, the last hour 
of the session on Thursday morning. 

I give this information for those on this committee, if 
they desire any assistance or helps in that direction. 

President: We have with us a gentleman who has trav- 
eled 1,800 miles to be with us at this meeting, and he wishes 
to bring a few words of greeting to you. Mr. Charles W. 
Asbury, secretary-treasurer of the Enterprise Manufacturing 
Company of Philadelphia. [Applause.] 


ADDRESS OF C. W. ASBURY. 


Mr. Asbury: Mr. President and Fellow-members: First 
let me thank you, Mr. President, for the courtesy of your 
time this evening, and I promised your president to make it 
very short. : 

I represent the American Hardware Manufacturing Asso- 
ciation. That association, as you probably know, is an asso- 
ciation of between 200 and 300 of the manufacturers of 
hardware in the United States, and includes among its mem- 
bership all of the important manufacturers. I don’t propose 
for.a moment to take your time in undertaking to present 
the reasons why an association is of value. You no doubt 
have had your own experiences as we have. I do want to 
say, however, that our association brings to you fraternal 
greetings. It is the desire that the manufacturers, as a class, 
do everything possible for the protection of the retail trade. 
We naturally have our close personal friends—personal 
friends by reason of periodical contact, frequent contact with 
the jobber—and we naturally appreciate the jobbers’ efforts 
in distributing our goods. But we appreciate, beyond that, 
that you gentlemen are the bulwarks of our business, and you 
are the gentlemen who come in direct contact with the con- 
sumer, and it is the consumer, naturally, whom we are after. 
You are, therefore, of the first assistance to us in distributing 
our goods. Let me say a word for one moment, however, 
regarding the association work, that I think it is a very good 
sign of better times coming that we find such growth among 
the retail dealers’ associations. We have now in this country 
a great association representing the retailer, an association 
representing the jobbers, as well as an association represent- 
ng the manufacturers. It is quite proper that questions of 
immediate concern should be discussed by each, individually 
and separately. But, after all, the aims of each branch are 
nearly coincident; our interests are always parallel, we cer- 
ly have interests in common. And during the past two 
ears there has been two immensely important questions con- 
ted by these various associations, questions of interest to 
' of those who are interested in the handling of hardware 
in the making of it. Probably one of the greatest mis- 
unes we suffered in the handling of those great questions, 
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in my judgment, has been a spirit of enmity which has been 
engendered through a desire to place the blame for the evil. 
Such a feeling is not only unnecessary, but highly injurious 
to our common cause. What difference does it make who is 
to blame. The great question is, How can we remedy the 
evils? That should engage our attention. I look forward to 
a time when these three interests—the retailer, jobber and 
manufacturer—can be brought together in harmony. Surely 
a spirit of fairness, of frankness and square dealing wil! 
hasten that day. And when that day comes we will find a 
power which can deal with these great questions in the way 
in which they should be dealt with. 

I promised your president that I would not consume more 
than five minutes. I think I have about taken that time now. 
[Voices: “Go ahead. Go on.”] But, gentlemen, I want to 
thank you all most sincerely for the courtesy extended to me, 
as representing the manufacturers’ association, and to express 
the hope, from the said association, that your body will 
prosper and that each individual member will prosper. 
[Applause. ] 


REPORT OF NATIONAL DELEGATE. 


President: We will next listen to the report of the 
delegates who attended the national association convention. 

Mr. Hall, of Lincoln: Gentlemen: It is my pleasure, 
as well as the Secretary’s, who attended the national association 
convention at Minneapolis about a year ago, to state that the 
objects of that convention are to gather the secretaries together, 
if possible, and as many other delegates as each state can send; 
to get those men who are putting in their time and best 
energies for the advancement of the state association work to 
mix together and get ideas that will be beneficial and get them 
in the concrete; to send the national president and national 
secretary to meet with these jobbers and manufacturers, and 
to accomplish those results at which we are all aiming. 
When we first met in our state convention, it was a little 
vague as to what we would accomplish. You should have 
followed the work through the bulletin and the trade papers, 
to realize something of the results. The national secretary 
reported the largest gain in membership of any year in the 
association since it started. 

I think it is quite a compliment that the gentleman, Mr. 
Asbury, should come 1,800 miles to be with us. [Here he 
read from paper touching the subject of a garnishment law. ] 

Two years ago I made a hard fight. We succeeded in 
getting through the house in our state legislature a new 
garnishment law, but after it was finally passed our governor 
felt it was his duty to veto it. Now, it is up to us, before 
next year arrives, when the governor is up for nomination 
and election, to see whether he is willing to do the right 
things by us, and give the merchants a fair shake. [Applause.] 
We want a new garnishment law; we want protection We 
didn’t want the lien law repealed, and we stil] have that. 

The President announced the next number on the program 
would be an address by J. H. McGrath, of Hastings, on the 
subject, “The Hardware Store; Its Past, Present and Future.” 


HARDWARE STORE ITS PAST, PRESENT, AND 
FUTURE. 


In dealing with this subject, “The Past, Present and 
Future of the Hardware Store,” I shall say very little of the 
past, but deal more with the present and future, as they are 
of vital importance to us. 


The “pioneer” hardware merchant and his store are in- 
deed a thing of the past, as new conditions have arisen in 
almost every phase of the business. 

Dealing with the present hardware store is of the most 
interest to us, and this is certainly a resourceful subject. 
The present day hardware business is, in my estimation, the 
best and most comprehensive of all retail trades. The pres- 
ent day hardware man must be the keenest, broadest and most 
diligent of business men. Competition has grown so keen in 
certain channels, especially illegitimate ones, that he must 
indeed be a merchant of great ability if he would succeed. 
It is of. the abuses and wrongs that exist to-day that I wish 
to speak of at more length and especially among these is 
the continual raising of prices by some manufacturers. This 
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is working the greatest hardship on the retaii dealer. It is 
the stove manufacturer that, in my opinion, has grown most 
greedy, and it would seem under present conditions he wonld 
be the slowest to raise’ his prices. I mean by present con- 
ditions not prices on pig iron, coke and steel, but the compe- 
tition that is arising. 

There are to-day more big concerns selling pretty good 
stoves direct to the consumer than ever before, and selling 
them at as low or even lower prices than the retail mer- 
chant can buy the same grade of goods. A short time ago 
one of the largest mail order houses purchased a very 
extensive stove works in Chicago. This means these people 
will not be at the mercy of the manufacturer and in all 
prebability will sell better stoves in the future for less 
money thar they have in the past. Take, for instance, the 
recent advance in stoves, was wholly, in my opinion, unwar- 
ranted. You ask the manufacturer why he advances the 
price on his stoves and he will tell you he is giving you a 
better stove than any one else on earth, at less money, also 
that “pig iron” has gone up, yet in the same breath he 
will tell you that the raw material used in making stoves 
is but a fraction of the cost of the stove. I am told by 
good authority that the “blood raw” cost of stoves to the 
manufacturer is less than one-third—yes, one-fourth—the sell- 
ing price to the retailer; and this is why I say the manufac- 
turer is working the greatest of hardships on his agents, 
the retailers. It is quite true he is giving us a better stove 
to-day than ever, but we are paying a great deal more for 
it; also the hardest part of this continual price raising is for 
the retailer to make his customer believe stoves are worth 
5 per cent more to-day than yesterday. Besides it constantly 
grows harder for us to make him believe that our stove is 
worth two or more times in value that of the mail order 
house stove or a “Kalamazoo direct to you.” 

This seems to be an era of price raising. Other manu- 
facturers—in fact, nearly all—have given us a raise in prices 
about as fast as new discounts could be printed; but none of 
them affects us, in my estimation, as much as the one just 
mentioned. 

In dealing with the present, there is much being said and 
agitated just now about the mail order supply houses; and 
in reading these arguments in the different trade journals, 
one finds, sometimes, a good deal that is amusing along with 
the serious part of it. In recent issues of the different hard- 
ware journals there has been a great deal of discussion on 
this subject, especially among the manufacturers, and in most 
cases you find the manufacturer lays most of the blame on 
. the jobbers and retailers, especially on the retailer—says he 
is inconsistent and asleep. 

I am greatly amused at a certain manufacturer’s dis- 
cussion on this subject in a recent issue of the Hardware 
Dealers’ Magazine. In speaking of the evils of thé mail order 
houses, he deplores.the condition of things, but goes on to 
say that the retailer, in most cases, is fast asleep and does 
not rustle as he should. This same writer also says he can- 
not understand why retailers wish to handle jobbers’ brands 
of goods in preference to the old stand-bys. The writer that 
cannot understand these conditions had best wake up himself, 
as he is the one fast asleep; for, out of a dozen popular 
magazines and periodicals. examined, I could not find an ad- 
vertisement of any of his goods, while I found several jobbers’ 
brands of goods extensively advertised. The manufacturers, 
to my mind, with a few exceptions, have done very little to- 
wards helping the retailer fight the monster catalogue houses, 
while the jobber has been our good friend and helped us at 
all times; leastwise, I have never called on him to help me 
out, and been refused. The past year has been a good and 
fruitful one for the mass of hardware dealers, prices have 
been good, demand has almost exceeded the supply. There 
has been a great deal of money in circulation and collections 
in most localities have been good. This one phase of the 
business must be watched very closely, as when business is 
good and times are good, merchants, as a rule, are inclined to 
be a little too lenient with credits. In dealing with the 
future, prospects, as a whole, are bright. There is a demand 
for better class of goods than ever. The future hardware 
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man must adapt himself to future conditions, as my prophec 
is that his store will become a store of specialties more an 
more, and, that is, if he would succeed, he must himself bx 
come a specialist in every phase of the business. 

The present demand is for much better goods than ev: 
before, which gives the merchant a chance for better profits 
also enables him to add new lines of goods, especially profitab! 
ones. These are the ones to be on the lookout for. I hay. 
found that a mighty good investment was store fixtures o/ 
the first-class order, nice show cases, wall cases, etc., which 
make your store attractive. These things are good, silent ani 
profitable partners. Summing up this article, I would suggest 
that we stick closer to the profitable lines, do more business 
for profit and less for glory. Be a good friend to your home 
competitors, have more confidence in him, and bye and bye 
he will have more in you. As I have said, to place the futur. 
hardware store second to none, we must keep in very clos. 
touch with one another, and I know of no better and suc- 
cessful way than through our present Hardware Dealers’ As- 
sociation. 


This paper was discussed by several members, the senti- 
ment being in the nature of an endorsement of the views 
therein expressed. 

The.next number was a paper entitled, 


BEST METHODS OF GETTING ALL HARDWARE 
MEN INTO OUR ORGANIZATION. 


There are many means and methods that might be used, 
but I have confined myself to that which, in my judgement, 
is the most essential. This is an age of organization, the 
more extensive and complete the better results obtained. Con- 
fidence begets confidence. How best to bring about this 
desired result and a more complete understanding among the 
hardware trade is a matter of great importance to us all. 
And speaking of organization I wish to call especial attention 
to the loyal manner in which the jobber Has at all times re- 
sponded to the interest of the dealer. But how in many in- 
stances have some of the dealers shown their appreciation? 
By buying part of their goods from some grocery house that 
is ever ready to throw you some alluring bait. And when 
he has done you to a finish steps across the street and places 
weapons in the hands of every grocery house in your town 
to help destroy your business and cut off our legitimate 
profits. 

Stand by your jobber, he who is ever ready to help pro- 
tect your business, who has stood by you when sailing was 
hard. Those times may come again; our interests are so 
closely allied that they are a unit. Then show your appre- 
ciation and loyalty by at all times giving them the support 
and advantage of your business. Do this and it will not be 
necessary for them to stamp their invoices: WE DO NOT 
SELL CATALOGUE HOUSES. 

We all realize the great things it is possible to accomplish 
by perfect co-operation; to do this it becomes necessary to 
get our competitors interested in what the association, with 
the united efforts of the hardware men of the country, is 
doing for him. This is a matter that should be plainly pre- 
sented to every dealer in Nebraska. 

To show them what the association has done, can and 
will do, with the organized efforts of the hardware dealers 
of the world, is a question that should be of interest to any 
man who still has enough life left in him to transact busi- 
ness. But while the association stands ready to give us @!! 
possible assistance, they cannot do it all; it is for us to 
help the good work along. Our organization has grown, we 
are justly proud of it, but as yet we have not to exceed on 
third of the dealers of our state enrolled. These are the 
fellows we are after, we want them, we need them, they 
need us, the association wants us all. How best to present 
this proposition to them that it shall touch a responsive chor 
is a matter for our consideration. To get them to join the 
association is what we all want, for in numbers we ect 
strength and unity. When this can be brought about, then 
it is possible to make our organization more complete by 
perfecting local organization, which is a matter of gre«' 
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importance and financial benefit to all dealers, especially 
in the country towns. This will not or can not be brought 
about by sitting in your office criticising your competitors 
and their methods of doing business. 

Merchants are generally apt to find fault with their 
neighbors instead of seeing their own. The broad minded 
iealer is he who gets around, calls on his competitor, talks 
ver business conditions, at the same time realizing that 
his neighbor has the same rights to do business as himself. 


LEARN YOUR BUSINESS. 


Extract from it the secrets of success. There is no 
mistaking the fact that a reputation for thoroughness gives 
nower and inspires confidence. 

How is it with our complaining friends who spend alto- 
gether too much of their time in worrying over the galling 
-ompetition of the catalogue houses and see bad local con- 
ditions. In many cases not circumstances but their own 
lack of confidence is what help to make them. Do what 
you can to make these circumstances better. Be thorough, 
for all slipshod efforts are fatal to success. Cultivate high 
ideals, sound, healthy and generous business methods; make 
money, for that is what we are in business for, each trying 
to make the trade better for his having been in it. 

In my opinion, if these same men would devote one-half 
the time they do in worrying over existing conditions to 
studying methods to meet and better them, and of culti- 
vating more intimate acquaintances and a better business 
understanding with their neighbors, a great deal of good 
might be accomplished, better prices maintained, better social 
relations, more money in the hardware business, and more 
pleasure in life. 

You are then in a position to go to him and show him 
the mutual benefits to be obtained by becoming a member 
of the association. And with it will come better business 
relations, a more complete understanding, a perfect loca! 
organization, which when affiliated with the state and na- 
tional, we are then lined up to get results and reap the 
benefits of our labors. And this is along the line of what 
I should call complete organization. 

Members, broaden out, take time to call on your neigh- 
bors, talk over business conditions, and of the best methods 
of getting prices and maintaining them; tell them what the 
association is trying to do for them; tell them you need 
their assistance and they will be benefited by you, and should 
this question be properly presented they will have to be 
calloused to the core if you can not find a spot in them 
that will respond to common sense and good business judg- 
ment. One great trouble with many of our members is 
lack of interest. He who is not ready at all times to uphold 
and defend the principles of his association is not doing 
his duty. You may choose your most able leaders, they 
may do all in their power to protect and benefit you, they 
may secure promises of reform, but they must have true, 
loyal and energetic support of the individual who composes 
the organization or their labors are fruitless. 

Wake up, dealers, show your competitors that the ethics 
of a successful business is not in the cutting of prices but 
of getting together and maintaining them. While it has 
been said that goods well bought are half sold, yet if they 
be sold without profit it were better they had not been sold 
at all. Impress them with the necessity of joining the 
association, for in union we get best results; but remember 
that your achievements can not arise higher than your res- 
olutions. To resolve that you will make yourself a com- 
mittee of one so that when you return home you will go 
with a firm intention that you will be the means of adding 
at least one new member to our list this year. 

Think what that will mean for our association in Ne- 
braska. Do this and you will come next year knowing 
hat you are going to attend one of the greatest family re- 


t! 
unions of hardware men ever held in our state. 





This paper was discussed a few minutes, the general 
sentiment being in accord with the paper as read. 

The next was an address by Alex. F. Meyer, of Falls 
City, on the subject: 
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OUR COMPETITORS; WHY WE SHOULD BE ON 
FRIENDLY TERMS. 


I feel honored at being called upon to address this body 
of live, energetic hardware men at this, our fifth annual meet- 
ing. 

I-see among those assembled many of the old members 
and also many new ones, and notice that we have a largely 
increased membership, which is sufficient evidence that our 
organization has been beneficial to its members. 

Some weeks past our worthy secretary, Mr. Barr, wrote 
me a nice letter asking if I could think of any subject that 
would interest the convention. Among others I mentioned 
the subject of our competitors—shall we be on friendly 
terms—and by return mail was informed by Mr. Barr that 
I was expected to address the convention upon this sub- 
ject. I don’t know why Mr. Barr selected me for this, 
unless it is the fact that I have been in and out of business 
many times in the last few years, and having had so many 
different competitors he concluded that I would be good 
authority on this subject. 

Our competitors, should we be on friendly terms? By 
all means, yes. Extend the glad hand to them. If you have 
failed to hunt them out before this time, do it now in this 
convention, or as soon as you get home. 

Some may say, why should I try to be friendly with men 
who will take advantage of me, and whose word I don’t 
consider worth anything? Try it, brothers, and see if it wiil 
not make your business life more pleasant and - profitable. 
Your competitor is only a man like yourself, and once you 
have confidence in him,: will on his part not be so ready to 
believe ill of you. 

A few days past, while at one of our big cities, having 
six hardware stores, none of whom at present belongs to our 
organization nor attends our meetings, nor any of whom 
seems to be on friendly terms with each other, the condi- 
tions there impressed me with the benefits they could de- 
rive by getting on friendly terms. At present the only con- 
sideration with these people seems to be to find some way 
to ‘beat his competitor, and as a consequence business in 
this city seemed to me neither pleasant nor profitable. Nor 
do I think it is. In my talks with the different dealers 
there each seemed to blame the other for the condition ex- 
isting, but none expressed himself as willing to make the 
first attempt to improve matters. Compare this condition 
with the conditions in the little town I just left, Falls 
City, Nebraska, where there are four dealers, all of whom 
are on friendly terms. 


CO-OPERATION BETWEEN COMPETITORS. 

For the past year there has practically been very little 
price competition in the hardware line in this little city, and 
practically none of the trade running from store to store 
to get dealers to make lower prices by representing that 
one had made a lower price than regular to get the other 
to make a still further reduction, which you all know is a 
common practice among the trade in many towns. 

Upon selling my business, less than a month ago, all of 
my competitors bade me good by, wished me success, and 
seemed to be sorry to lose me as a citizen of their town, 
one in particular saying that for almost a year trade condi- 
tions had been exceedingly gratifying to him, because of 
our friendly relations, and I assure you that all of these 
stores are doing a good, extensive, and exceedingly profitable 
business, and all work to benefit the business conditions of 
our little city. 

I see among those present at least six or eight of my 
old competitors, all of whom I can say I am pleased to 
meet, and believe we are on friendly terms. There are so 
many items of mutual interest to competitors in small towns, 
such as co-operate buying of staple goods in car lots, as in 
that way we can get better prices and no one has to carry as 
large a stock. The benefits of maintaining prices on staple 
goods and tin work and furnace work, of each one handling 
an entirely different line and make of goods, as far as is 
practicable, a desire to sell goods at a profit and upon our 
own merits as salesman, and not at a cut price to beat our 
competitor out of the sale. 
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li your competitor is giving an exhibit on ranges, let 
him alone, but give one yourself at some later date, and he 
will remember your kind treatment of him. 

I believe competitors being on friendly terms will make 
us all better business men, and by getting together help 
us to successfully find ways to drive our common enemy, 
the catalogue house, out of our territory. 

I am sorry to say that in many towns which I have 
recently visited, it is very hard to find competitors who will 
have any confidence in each other, and whenever I find this to 
be the fact I find their business is neither pleasant nor 
profitable, as each has a grievance against the other, and 
the only consideration seems to be to beat his competitor 
by fair means or foul—in fact, any way to prevent him from 
making a sale. In one town of two dealers I found one 
selling a sixteen inch Beckwith round oak at $16 and the 
other dealer selling a competitive stove at the same money. 
Had these parties been on friendly terms they would each 
have received the regular price of these goods, which is 
$21, in place of trying to drive each other out of business. 

Little things will come up that create ill feeling among 
competitors, and my plan has been to go at once and see 
them and adjust the differences. If you are in error, own 
up, but don’t make the same mistake again, and in a very 
short time you will find your competitor a pretty good 
sort of a fellow, and ready to forgive any little differences 
that may arise. 

You know the only way to have good neighbors is to be a 
good neighbor yourself. Cultivate the spirit of friendship in 
your town, and as its benefits are seen by surrounding towns 
it will spread until all hardware dealers will be on friendly 
terms. One of the best ways I know of is to join the Ne- 
braska Retail Hardware Dealers’ Association. If your com- 
petitor is not a member, get him in also, Attend one or two 
of ottr association meetings, where you will meet many 
liberal, broad minded men, and I assure you you will never 
have to be urged to come to the next convention. 

I hope that all dealers here to-day who are not on 
friendly terms with their competitors will immediately take 
steps to become so. Gentlemen, I thank you. 





Next was a paper, entitled 
ADVERTISING A STORE IN A COUNTRY TOWN. 


Advertising a store in a country town is a question that 
has kept us guessing for the past eighteen years. 

Our experience has been that a satisfied customer gives 
the best results, but to get that customer satisfied and hold 
his trade is the question we would like to answer in a 
manner that our fellow country hardware dealers would read 
with profit by improving on these suggestions. 

We will try to illustrate in the first place the country 
hardware merchant striving to make a living by selling goods 
at a profit. 

Now any one can sell goods, but to sell goods at a profit 
is the point. We find our sales increase as we bring on new 
styles of up to date goods that have merit. All we do is to 
call our customer’s attention to any article of this kind and in 
a few weeks his neighbors are asking to see them. 

We have already made many sales on sewing machines 
by writing each lady customer, stating we had the best sew- 
ing machine that money and brains could produce with prices 
the lowest, quality considered. We have sold several type- 
writers to parties that never thought of typewriters in par- 
ticular until we approached them in this manner. 

In regard to newspaper advertising our method is to 
get our advertisement to call special attention to goods 
advertised in most of the leading magazines that have estab- 
lished retail prices. We will use the bread mixer for ex- 
ample. As soon as a lady finds we carry articles advertised 
in her magazine at same price she becomes interested and in 
most cases we can place her on our list of customers. 

We have sold a bread mixer to one of these customers 
who, liking the machine and finding it far superior, with 
less labor, to the old mixing process, confided same to her 
neighbors and friends and the result was one-half dozen 
mixers were sold. 


THE TARGET RIFLE. 


We never fail to approach a catalogue customer ar | 
show him some article that has an established retail price 
his catalogue. We will use, for example, the target rifle. 
this way we get him interested, then we show him a sa 
or hatchet of special brand and let him look them over, te! 
ing him of their merit. The article speaks for itself. H- 
readily sees the difference between a good article and a po. 
one. 

By displaying a good pair of scissors that had the be: 
of qualities, such scissors that have patent washers, etc., : 
keep scissors firm and in place, we have the lady intereste: 
and she and her friends call again. 

We find that cheap made goods are the poorest inve: 
ments, still they are a necessity, for the reason the catalog. 
houses make them a specialty, pricing them at a close 
margin, they making their money on better lines of goods. 

We have an alphabetical list of all the residents tribu- 
tary to our town and we never fail sending this list to the 
jobber or manufacturers who advertise through the mail, 
stating that we are their local dealers and distributors. 

Another method we have of advertising is the display 
we plan from time to time of goods arranged in front store 
windows. We find that ordering goods in small quantities 
is a winner, less goods to get shop worn and less chance 
to cut prices, to get quantity reduced and in this manner 
we move our money quicker and can handle a larger variety 
of goods. 4 

Another good advertiser is when an article called for 
is out, we show our customer we have same in our cata- 
logue with price and order it for him, as soon as possible, 
calling his attention to article when he calls again. We 
have made an impression on him that he is not afraid to 
express. We find having the goods on hand that are called 
for makes our customer a winning advertiser for us. 

A clerk with ideas, who studies what he sells a cus- 
tomer and is posted on the service an article will give and 
practically knows the needs of our customers and takes the 
responsibility of a sale or a settlement is one of the best pay 
ing advertisements we have. 
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The last number of the afternoon program was an ad- 
dress by P. A. Krause, of Albion. 


PUSHING THE BUSINESS. 


Pushing the business is hardware on our mental and 
physical machinery. And were it not for an occasional turning 
of the current, laying aside cares of the day, and joining your 
co-workers in social and friendly intercourse, Jack would soon 
become a dull boy. 

Get your name and business into the newspapers and your 
personality into the community. Your place is in your place 
of business, but your place is also in the moral and social life 
of the community that supports your business. When people 
see you in your store you should have lived so that they wi! 
think of some good and help you have done. When they see 
you out of your store they should think of you being a hard- 
ware merchant. 

Keep an eye to business and never lose your presence of 
mind. Be like the Jew when a thief stole a coat and vest from 
in front of his store and a policeman was after the thief with 
a revolver. “Shoot him in the pants; shoot him in the pats, 
the coat and vest belong to me.” 

Do a first-class hardware business. Be careful of <i(¢ 
lines that will take up a lot of valuable time and bring in !i''/e 
if any profit. Every one of us is compelled to carry a line of 
poultry, that is to say “lame ducks,” but strive to keep as si! 
a flock as possible. : 

We live in one of the greatest agricultural states and «' 
hearing much of extensive farming. To succeed we must !:ve 
intensive hardware. At it early and late. New plans, :°w 
presentations. When a customer asks for something we | .¢ 
not in stock, have something else at hand that you can -¢!! 
them that perhaps they never thought of. You of course m '°! 
be tactful and courteous about it. Don’t do like the new | °Y 
did in the drug store. A customer called for some article 14 
the boy stated they did not have it in stock and permitted ‘''¢ 
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customer to go his way. The druggist took the boy to task 
and informed him that when they did not have what a cus- 
tomer asked for to try and sell something else. In a few 
minutes a lady called and inquired for toilet paper. The boy 
discovered that this was not in stock, and, remembering his 
recent advice, looked about for some substitute. In a moment 
he returned to his customer with the polite statement: “We 
‘re very sorry, madam, but we are just out of toilet paper, 
but we have a nice line of sand paper. Will not that do?” 

Things are continually changing. We must keep abreast 
{ the times. But a short time ago the only base burner was 
yorn on the foot of a woman. Now they are being taken out 

f houses and furnaces in the cellars, assuring more comfort 
all concerned. We must be able to take advantage in an 
telligent manner of all these opportunities. A talk to-day 
ty give us a good sale next year: People change houses and 
homes. -They may think they are perfectly satisfied, but in a 
ort time they sell or move to a different locality in the com- 
munity. Evety-move calls for new hardware. You should be 
the man to furnish it. 
DIFFERENT COMMUNITIES REQUIRE DIFFERENT ADVERTISING. 

A little present to a good customer once a year or when 
he pays a good bill goes a long ways toward an order for the 
future. Keep things orderly and neat about your place of busi- 
ness. Do not permit loafers about: “This is my busy day” 
should be the atmosphere in your store. If a customer calls 
for an article and you have to hunt all about and finally cal] 
your whole clerical force away from their duties to find what 
you want your eustomer will get the impression that you are 
not doing very much business, or else your business is not in 
hand so that your stock is up-to-date and fresh. 

Keep near at hand a catalogue of Sears, Roebuck & Co., 
or some other large mail order house. Call the attention of 
customers to certain articles in it that you sell cheaper than 
they. The mail order business is a grave one and has come to 
stay. It must be fought at close range; that is at home. Do 
not wait until you have to meet it with your customer, but 
forestall him by calling his attention to articles, as before 
stated. If he finds he can buy some articles-cheaper at home 
he will naturally reason he can buy all that way. 





WEDNESDAY MORNING. 


The meeting called to order by the president at 1 o’clock, 
The first number on the program was an address by W. P. 
3ogardus, of Mt. Vernon, Ohio, president of the National Re- 
tail Hardware Association, on the subject 


POST PARCELS. 


It is sometimes well to take up the arguments of the ad- 
vocates of post parcels and see how much there is in them. 
First argument, -I believe I will call these so-called arguments 
statements that need verification, is that as the government has 
been carrying periodicals for the last twenty years at one cent 
a pound, therefore the claim made by the postoffice depart- 
ment that it cannot extend the rate of one cent per pound to 
merchandise is made in the interest of the express companies, 
and, as the government has carried periodicals at one cent per 
pound, therefere the work has been done at a profit. When 
the government says merchandise cannot be carried at a profit 
at 16 cents per pound the-reply is that the government does not 
know what it’s talking about, and that these statements made 
by the government officials are the most shallow falsifications. 
Then they go om to state that many years the only’ man who has 
been connected with the postoffice department that knew any- 
thing about transportation was Postmaster General Wanama- 
ker, and he could not do anything because of the express com- 
panies. They fail, however, to state that Mr. Wariamaker was 
the only man who ever held the position who was a department 
store man, and the only one who advocated the post parcels. 
To firmly establish their position they. did make the charge 
that the’ present Postmaster General is simply a politician, and 
the third assistant- was a fireman who rose to be an engineer- 

an, but has’ no qualifications for the position he now holds, 
and thaf as a rule the postal officials have been given: to un- 
derstand that it is to their interest ‘to protect the interests of 
the express companies. Is there no honor outside of advocates 
of postal reforms so-called? — Is every mar a ‘scoundrel-who 
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does not believe as they do? A better argument than that 
must be brought forward to convince the government that 
what the so-called reformers state is true. The next state- 
ment that they make is that the rate of 
ONE CENT PER POUND ON PERIODICALS 
is too high. For they argue that they can send their period- 
icals from New York to Boston for one-fifth cent per pound, 
and it costs only 9-10 cents per pound to send their periodi- 
cals by fast freight to St. Louis. Therefore, the government 
is overcharging the public. And for that reason 70 per cent of 
the periodicals are sent by fast freight. You will notice that 
St. Louis is the farthest that they send by fast freight. I want 
to call your attention to the fact that the center of population 
of the United States is a little east of St. Louis. So that even 
the low rates given by the railroads do not. reach much more 
than half of the people of this country. The absurdity of put- 
ting freight and passenger trains on the same level as to the 
cost of expense of running is too plain to talk about. Another 
statement made by the reformers is that there are 74,160 post- 
offices already in operation in the United States, running by 
highly paid officials, and that they are housed and provided for 
under salaries, and, therefore, the express companies were 
closed up and their business transferred to the postoffice de- 
partment two-thirds of the expense of the five big express 
companies and the 10,000 local companies could be saved, and 
all the work done by the private delivery wagons and small ex- 
press companies could be abandoned and the government could 
take over all of the work to the postoffice department. And 
the beauty of the whole thing would be that the government 
would undertake to deliver all parcels and packages, and in- 
stead of waiting a day or two for your purchases they would 
be delivered every hour. If the rate of one cent per pound 
could be given to any part of the United States undoubtedly 
all stores, both great and small, would use it to deliver goods 
to customers. Let us see, five pounds of nails would 
cost five cents to deliver. A keg would cost one dollar. Gen- 
tlemen, we will have to hold on to our delivery wagons for 
a while. There has been ; 
INTRODUCED IN CONGRESS 
by Mr. Moon, of Tennessee (by request), a bill that proposes 
to carry merchandise up to II pounds at the rate of five cents 
for the first pound and two cents additional for @ach added 
pound, making the cost on a II-pound package 24 cents. I un- 
derstand that the reformers have given up hope that such a 
measure can be carried through, and they are concentrating 
their energies on a suggestion made by the Third Assistant 
Postmaster General to consolidate third and fourth class mat- 
ter, and charge a rate of eight cents a pound. In the last re- 
port of the department of which I have been able to get it 
showed that the income from the third and fourth class mat- 
ter hardly met the expense of the two classes at a rate of 16 
cents per pound. Now, if that rate is cut in half, how can the 
expenses of that class of mail matter be met? Who will pay 
it? Will it come from general taxes? Why should it? Why 
should not every class of mail matter pay its own way? Why 
should the business man pay and those who write letters be 
compelled to pay three-fourths of the expense of running the 
postoffice department when they use but thirteen and one-half 
per cent of the transportation? Our reformers and magazine 
writers are very fond of referring to the 
POST PARCELS OF ENGLAND AND OF GERMANY. 
and telling how cheaply things are done there. But you do not 
see any magazine writers advocating the German rate on peri- 
odicals. It is five cents for a single pound and seven and one- 
half on two pounds, and in England it is eight cents for peri- 
odicals and pamphlets per pound. To compare our postal fa- 
cilities with either those of England or Germany is not fair 
for the reason that the countries are very dissimilar, especial- 
ly in the density of the population. There are 500 people to 
the square mile in England, and almost as many in Germany, 
and there are 25 people to the square mile in this country. 
The aim of the reformers is to have a post parcels that will go 
all over this country. Take some of our western states and 
one to the square mile is a good many, and then compare the 
distances in England and Germany with our own land. What 
do we find? The average distance for a package to travel is 40 


qmiles, while here the average is 442 miles. Is there any rea- 
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son in a comparison between us and the Old World thickly 
settled countries? There is no express service in England, 
and the government in Germany owns the railroads. In Ger- 
many the government carries free all packages of merchandise 
up to II pounds, and the taxpayer pays the bill whether he 
receives any benefit or not. To that extent that government 
authorizes its citizens and opens the way to socialism that is so 
rampant in that country, and which requires a great standing 
army to keep it under. In England reports of the cost of post 
parcels were made until it became so discouraging that they 
were discontinued, and there is no way of learning if they are 
still a losing venture or not. We have a right to conclude that 
it is still 

A BURDEN OF EXPENSE TO THE GOVERNMENT. 


for if it was not they would be glad to publish the report as a 
justification of the wisdom of the move. Reformers do not 
refer to Australia, where the postal parcels is run in its com- 
pleteness, but we hear from correspondents of its working, and 
they report that it is driving all the business to the cities and 
breaking down the mercantile interests of the country town 
and village to the detriment of the country at large. Do we 
want such a condition of things here? Oh, but says our re- 
former, that will not be the case here. The post parcels will 
be just the thing for the country merchant. Why he can or- 
der most anything by mail. But a customer comes in and asks 
for something he does not have. He can show him a picture 
of the article and send to his jobber and get it, and the jobber 
will be highly pleased to send as small a quantity as he may 
want. In that way the jobber can be made to carry the stock 
and the retailer will keep his money. I wonder if the re- 
former thought of the catalogue in the customer’s home, in 
which prices were quoted as low as the retailer could buy 
them of the jobber? I wonder if the customer would wait for 
the retailer to get the goods when he could send and get them 
just as cheap as the retailer could? 

If the jobber has to cut up his stock into retail sizes, why 
not sell direct to the consumer? What motive has he to send 
out travelers to sell little amounts? Why not go direct to the 
consumer and get a little more than he asks the retailer and 
a little less than the retailer’s prices? 


DUTY AS CITIZENS. 


The Postmaster General says that the present price on 
merchandise is a hindrance to city stores shipping goods into 
the country, but that with a low rate they would be able to 
control to a very large degree the trade of the conutry. Do 
we want the trade of the country controlled in such a way? Is 
it to the interest of all that it should be? I readily grant that 
it would be a great thing to the large stores in the cities to 
have such conveniences, but is it a wise policy for this country 
to enter upon? To-day is not all. There is a to-morrow, 
when vour children and mine will be here seeking to gain a 
livelihood. If the business of the country is concentrated in the 
large cities they will be built up at the cost of the country 
towns and villages. The small city and town and rural popu- 
lation is the hope of any country. And a very large city is a 
constant menace to good government, to honesty and probity. 
Do we need any illustrations to prove this statement? I refer 
you to the current papers and magazines to verify what I have 
said. If this be true, is it not our duty as citizens to oppose 
all efforts to build up the city at the expense of the country? 
Is there not room enough for all of us? Why should it be 
necessary for any of us to build on the ruins of others? The 
people will stand for some injustice, but when the burden gets 
too heavy they rebel. 





This paper was discussed and numerous questions pro- 
pounded to the author, eliciting information on the subject. 
There were a number who expressed themselves in sympathy 
with the address. : 

The rural free delivery carriers were the subject of some 
extended discussion regarding their violations of the postal 
laws and regulations in soliciting business for the catalogue 
houses, etc. 

A few minutes before noon the meeting adjourned till 2 
o'clock in the afternoon. 
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WEDNESDAY AFTERNOON. 


The afternoon meeting was called to order by the presi- 
dent. The secretary made some announcements relative to ‘he 
banquet and the validating of their railroad tickets, ete. 

The president then announced the next number on the 
program would be a paper by Mr. A. L. McDonald, of Eavie, 
on the subject “How to Get Our Home People to Patronize 
Our Local Stores.” 


HOW TOGET OUR HOME PEOPLE TO PATRONIZE 
OUR LOCAL STORES. 


Mr. President and Gentlemen of the Convention: Why it 
ever entered the ivory cranium of our wofthy secretary to 
place me on the program will probably never be known. Sec- 
retary Barr wrote me early in the winter that he would like 
to put me down for an address for this convention. In answer 
I thanked Mr. Barr courteously for the compliment and told 
him as a public speaker I was a total failure, but that if it 
would help him out I would rehearse “Curfew Shall Not Ring 
To-Night,” if he would let me know in time to review; that 
was the last I heard on the subject, and I supposed it ended, 
until I saw the program and found that I had been kidnapped. 

My wife says I am better making sheet music than making 
public speeches. She says that I snore until she will have to 
go to the neighbors to sleep. She may be right. “Laugh and 
the world laughs with you; snore and you sleep alone.” 

Gentlemen, when I stand before an intelligent audience 
like this it makes me feel like the old farmer who. went with 
his wife into an up-to-date store in the winter time to do some 
shopping. He had never been in a store that was heated with 
hot air. And on entering the store he stopped directly over 
a hot-air register in the floor. He soon felt a peculiar sensa- 
tion in his lower limbs and called out to his wife: “Mariar, 
hurry up and let’s go home. I believe I am going to have a 
fever. I feel the hot streaks running up my legs.” 

That is the way I feel when I get in front of an audi- 
ence, but as the secretary has put me on the program and 
wants me to give my idea of how to get our home people to 
patronize our local stores, I will do like the Irishman who was 
painting the fence. He was slashing the paint right and left 
when his friend came along and spoke to him and said: “Pat, 
you seem to be in an awful hurry.” “Yes. Begorra! I want 
to hurry and get through before my paint gives out, and that’s 
the way with me. I want to hurry and get through before m) 
nerve gives out. 

How to get our home people to patronize our local stores? 
That question can be answered, gentlemen, in just five words. 
GIVE THEM A SQUARE DEAL, 

If you want to keep your business at home, strive to teach 
the farmer to call at your store and see your goods and give 
you a chance to explain their merits, and then give him to 
understand that you are going to give him a square deal, and 
that he is getting good values for his money. Impress upon 
his mind that you are his friend, and as such you are interest- 
ed in his welfare, and not in business to rob him, as a great 
many farmers seem to think. Make the farmers interest your 
interest; rely on quick sales and small profits, and you will be 
able to hold most of your customers. Fix a fair profit on your 
goods and be fair with him and you will hold his trade. Most 
of the farmers keep in touch with each other, and if you stick 
a pin in one of them they all jump; in other words, if one of 
them gets it into his head that you have charged him too much 
for his goods, every farmer in the vicinity has his stringer out 
ready to plug it into you, but nine times out of ten you cam 
explain what seems to him an overcharge, and he will be per- 
fectly satisfied. 

TO ILLUSTRATE. 

One farmer, Jones, came in and bought a 12-quart XXX. 
dairy pail at 75 cents; his neighbor, Smith, same day bought * 
12-quart IX. pail at 40 cents, and Brown, another neighbor. 
bought a 12-quart 1C pail at 35 cents; this was Saturday. Sun- 
day following, Brown and Smith were over at Jones’ and the 
pail matter came up. Says Jones,I think McDonald is a little 
high on some of his goods. I bought a 12-quart pail of him 
yesterday and paid 75 cents for it. I thought it pretty stce?. 
Smith says I bought a’pail of Mac yesterday that looks to be 
the same size of yours and only paid him 40 cents for ‘t- 
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Brown says, gentlemen I must be a preferred customer of 
Mac’s, for I bought a pail of Mac yesterday, the same size of 
that of Jones’, and only paid 35 cents for it, and Smith, in re- 
lating fhe incident afterward, says that Jones turned every- 
thing blue with his profanity, but nearly every story has a 
sequel. This one has at least. On Monday morning in comes 
Tones, Smith and Brown. Jones with his 75 cent pail, and sits 
it down on the counter and says: McDonald, there is your 
d—d old pail I paid you 75 cents for Saturday. Take it and 
go to hell with it. You sold Smith one for 40 cents and 
3rown one just like it for 35 cents. What have you got to 
say about it? 

~ | looked over my Saturday’s sales and found his state- 
ment was correct. I set a XXX. pail beside Jones’ plainly 
marked 75 cents; then I got down a IX. pail plainly marked 
jo cents and a IC. pail marked 35 cents, and told Smith and 
3rown to bring in their pails, and if they were not duplicates 
1f the ones they had bought I would keep them in pails for ten 
years free of charge; that the difference in quality made the 
difference in price, while the size was the same. The conse- 
quence is that Jones, Smith and Brown are three of my best 
customers. I have got their confidence and they never ques- 
tion quality or price. 

Always treat your customers courteously, no matter if 
your wife has combed your hair in the morning with a garden 
rake. Treat your customers with a smile. If not busy sit 
down and visit with them Interest yourself in their matter, 
and they will come in often and visit you and by so doing you 
will gain their confidence and their trade. 

Gentlemen, I have given you my ideas as to how to get 
and hold our home trade. I thank you for your kind atten- 
tion. 


Following this came the address by Mr. W. P. Lewis, of 
New Albany, Ind., treasurer of the National Hardware Mu- 
tual Fire Insurance Co., on the subject, “Pointers on Fire In- 
surance.” 


PAPER BY W. P. LEWIS. 


I am here as an officer of the National Mutual Fire In- 
surance Company. As such I received thé invitation for this 
address, but I wish it understood that I appear without preju- 
dice toward any other mutual insurance €ompany and I pre- 
fer to be regarded as an advocate of what seems to me to 
be the sane, safe and successful principle of mutual fire in- 
surance as applied to the hardware dealer. I desire to set 
in order the facts of mutual hardware fire insurance so that 
all of the people will not be fooled any of the time. And 
when this comes to pass the logical sequence is that all the 
people will, without hesitation, take all the mutual insurance 
they can get all the time. The late Mr. Edward Atkinson 
was the greatest American authority in fire insurance eco- 
nomics that ever lived. With him, it was a deeply studied 
science. In him there was brought to bear a mind of com- 
prehensive grasp plus powerful concentration. I dwell thus 
at length on the character of Mr. Atkinson because the fig- 
ures, facts and statements concerning the great stock com- 
panies, which I shall use as a basis of comparison, are taken 
from what was probably the last paper he wrote for publi- 
cation. It appeared in October, 1905. The figures which I 
shall use representing the hardware mutuals’ business are 
taken from statements made to me by each secretary. These 
statements which bring the companies’ affairs to January 1, 
1906, and have been tabulated and the results are correct. 
The companies who reported were Iowa, Ohio, Wisconsin, 
Minnesota, Nebraska, Pennsylvania, Missouri and the Na- 
tional company, eight all told. And permit me to say here 
that not only did every secretary report, but they answered 
every question fully. They answered without hesitation and 
politely. T count it a pleasure to know these men. My opin- 
ion is that the valuable service such men are giving their 
respective companies is not completely understood by the 
membership. I would like your profound attention to the 
following: 

COMPARISON NO. I. 

Comparison No. 1—Mr. Atkinson says that for ten years 

the stock fire insurance companies of this country received 
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in premiums one billion and that their losses and expenses 
exceeded this sum by eighteen million dollars. This is 
equivalent to saying that their losses and expenses were ap- 
proximately 2 per cent more than their income from pre- 
miums. As against this, note the total premiums of the 
hardware mutuals to January Ist, 1906. These were $318,- 
000; total losses and expenses were $136,000. This means 
that the hardware mutuals’ losses and expenses were 57 per 
cent less than their income by premiums, as against 2 per cent 
more than the income from premiums on the part of the 
stock companies, or stated in another way, that the hard- 
ware mutuals make a showing of their losses and expenses, 
in relation to their premiums, which is 59 per cent better 
than the same showing made by the stock companies. Don’t 
forget comparison No. I. 

At this point I shall interrupt the comparison series for 
two purposes. First, to answer a natural query and, second, 
to make an observation. The query which has likely arisen 
in many minds is, how can a stock company continue in busi- 
ness and prosper when its losses and expenses exceed its 
income from premivms? I shall request Mr. Atkinson to 
answer this question. He says, “The gains the stock com- 
panies made under the foregoing adverse conditions come 
wholly from their functions as bankers.” ‘Their capital, their 
previous surplus and the use of cash the premiums for one 
year-gave them an income as bankers of about sixty million 
dollars. I think this makes it clear that a stock company 
may prosper even though its disbursements slightly exceed 
its receipts from premiums. The observation I wish to make 
is that if the hardware mutuals were quickly recognized and 
freely patronized, as they are more than entitled to be, they 
too would have surpluses and cash premiums sufficiently large, 
the interest count or income from which would easily meet 
all operating expenses and even more. Leaving, therefore, 
fire losses only chargeable against premiums. A fire insur- 
ance contract at the least possible cost and of the greatest 
security would thus be offered all the members of hardware 
associations. The time will come when every hardware man 
will wonder why he ever delayed or hesitated to buy mutual 
hardware insurance. 

COMPARISON NO. 2. 

Comparison No. 2—Mr. Atkinson further says that the 
losses of the stock companies have been about $6 on each 
$100 of insurance carried during this period. As against this 
note the record of the mutual companies. The total insurance 
carried is $7,000,000, the total fire loss $78,000, or a sum less 
than $1.10 on the $100. Stock companies’ loss, $6 on the 
$100; hardware mutuals’ loss, $1.10 on the $100. Don’t forget 
comparison No. 2. 

COMPARISON NO, 3. 

Comparison No. 3—Mr. Atkinson says that the expenses 
of the stock companies were about $4 on the $100 of insur- 
ance carried. The total expenses of all the mutual compa- 
nies were $58,000. This amount equals 77 cents on $100 of 
insurance carried for our mutual companies as against $4 
for the stock companies. Don’t forget comparison No. 3. 

Mr. Atkinson asks, can expenses be diminished? He 
says, “I once thought them excessive, but the expense ac- 
count of the largest and best managed stock companies, 
worked with the utmost skill and energy, are 33 per cent of 
their premiums.” Mr. Atkinson’s statement in this instance 
must be very conservative, for I have always heard that it 
took 40 per cent or more to meet expenses of the stock 
companies. However, we shall accept the 33 per cent ver- 
sion. 

And I ask you to note carefully this statement—namely, 
that the average operating expense of the eight mutual com- 
panies is under 18 per cent, as against 33 per cent for the 
very best managed stock companies. In summarizing, there- 
fore, this analysis we find: 

First—That losses and expenses in mutual companies 
equal 43 per cent of premiums; in stock companies, 102 per 
cent of premiums. 

Second—That losses on each $100 of insurance carried 
in mutual companies equal $1.10 on premiums; in stock com- 
panies, $6. 

Third—-That expenses on each $100 of insurance carried 
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in mutual companies equal 77 cents of premiums; in stock 
companies, $4. 

Fourth—That the average operating expense in mutual 
companies equals 18 per cent of premiums; in stock compa- 
nies, 33 per cent of premiums. 

FOUR THOUSAND DEALERS BENEFITED. 


These figures give a startling view and yet these results 
are not surprising, because the insurance principle on which 
our mutual companies are based, is the soundest possible 
business proposition—namely, a limited policy, on a class risk, 
among a membership of high average character, and person- 
ally known to the officers of the company, or at least to the 
officers of any given state association. In contrast with, 
and set over against, these lines on which our mutual com- 
panies are moving and building, note the plan of the stock 
companies. First, an unlimited policy; second, taken on mis- 
cellaneous risks; third, among applicants of:every nationality, 
creed and profession. The foregoing summary is’ a dem- 
onstration of the superiority of our mutual plan over the 
stock company plan. Who can deny that ours is a sound, 
safe and almost ideal principle on which to build a great 
mutual company? Who can harbor a doubt that these com- 
panies are managed by the members and that profits are paid 
to the members annually? How can you Nebraska “intellec- 
tuals,” who conjugate Latin verbs, work longarithms and 
demonstrate problems in geometry, before breakfast, just to 
clarify your mental vision—I say, how can you fail to see that 
the best, safest, strongest fire insurance contract you can buy 
is found in your mutual companies? And yet, as far as I 
know, the National Mutual, the company I have the honor 
of representing, has only one or two contracts in Nebraska. 
It is not my mission to lecture, criticise or even to offer ad- 
vice to hardware men assembled in convention. My mission 
is to bring to you information and to study with you the 
problems of mutual fire insurance.‘ To this end, we gathered 
and tabulated the history of each mutual company from its 
beginning to January Ist, 1906. This record shows that about 
4,000 members of hardware associations have taken policies 
in the various companies. 

It also shows that these policies averaged about $2,000 each. 
The membership of the National Hardware Association is 
upwards of 6,000. There are, therefore, upwards of 2,000 
hardware men who have no interests in the mutual insurance 
companies, in so far as carrying a policy expresses an in- 
terest. Of the 4,000 men who have an average of $2,000 each, 
it shows that while these men have faith, it is not the faith 
that removes mountains, but rather the faith of the man who 
walks on thin ice halting, hesitating, uncertain and fearful. 
Do not construe this statement as indicating a note of pessi- 
mism, for I have not, at any time, been as optimistic on the 
question of permanent and successful developments of mu- 
tual insurance as I am to-day. Sentiment is a wonderful 
influence in the affairs of men. Sometimes it turns swiftly. 
I think the time is rising now in favor of mutual hardware 


fire insurance. 

Men of Nebraska, the hardware mutuals have “made 
good.” It is now up to the membership to do the same. 
You are warranted in buying all the insurance you need in 
the hardware mutuals, and if this were done on the basis 
of the present membership, figuring as follows, that there 
are— 

10 per cent of the membership who carry $20,000 insurance. 
10 per cent of the membership who carry 15,000 insurance. 
10 per cent of the membership who carry 10,000 insurance. 
15 per cent of the membership who carry 5,000 insurance. 
20 per cent of the membership who carry 3,000 insurance. 
25 per cent of the membership who carry. 2,000 insurance. 
10 per cent of the membership who carry 1,000 insurance.’ 

This estimate would place nearly forty million with the 
mutual companies, as against their present total of $7,500,000. 
This estimate is not a far cry and should be reached in a few 
years with anything like a proper appreciation of the possi- 
bilities of these hardware mutuals. 





This paper was discussed and the sentiment seemed to be 
pretty generally in favor of encouraging the local mutual in- 
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surance companies by patronizing them more generally by the 
hardware dealers. . 

The convention was next favored with a paper by Wal- 
ter Gabeler of Winside, Neb., on the subject, 


WHAT GOOD HAS OUR ASSOCIATION DONE US? 


Mr. Chairman and Gentlemen of the Convention: The 
subject assigned me is a rather difficult one for me to talk 
about for several reasons. The first is that I feel that I do 
not keep in close enough touch with association work to 
know much about the benefits derived from it. Another reason 
is that the want of education and training, my speaking 
abilities on any subject are rather limited. During the last 
year most of my time has been devoted to other than the 
hardware business, and I hope you will overlook the short- 
comings in this paper. However, I have noticed a few 
benefits derived from our association since organized. When 
I speak of our association I mean to include the various 
state associations as well as the national; also the joint 
wholesale and retail associations. 

First, I would take up the social features of our asso- 
ciation.’ Once a year for only three or four days we leave 
our stores to gather here and discuss subjects pertaining to 
our mutual welfare. We may have heard of John Jones, who 
runs a hardware store in the next town, for a number of 
years, but we have never been to see him, never were able 
to shake hands with him or talk over matters of mutual 
concern, but to-day Mr. Jones is here; we meet him, talk to 
him, and to a great many other hardware men through the 
surrounding country, and the whole world looks brighter for 
having met them. It makes us realize that during these con- 
ventions usually we have the pleasure of taking part in an 
elaborate banquet or attending a theatre, etc. At any rate, 
we are always loyally entertained. What hardware man is 
there who does not feel younger in years for having attended 
our convention? The education feature of the convention is 
an item not to be overlooked. 

You may meet 100 retail hardware men and no two have 
the same ideas of running a hardware store. One talks to us 
on buying, one on selling, one on window display and an- 
other on advertising; and I don’t care whether you have been 
selling hardware for fifty years, some one of these speakers 
will bring out some ideas that will do you good to carry out. 

There is the address of President Bogardus, that un- 
tiring worker for the interests of the retail merchant. That 
address alone is worth many times what it costs you to 
come here. Other years we have had the pleasure of listen- 
ing to our national secretary, M. L. Corey, that walking 
encyclopedia of usefu] information for hardware men, Taken 
all in all, one of our conventions is worth a whole year’s 
training at business college. 

The only definition that I can give you of Corey is a 
walking encyclopedia of useful information for hardware men. 
EFFECTS ON JOBBERS. 

There appear stamped on almost every invoice from the 
jobbers to-day these words, “We do not sell catalogue 
houses,” and I believe nearly all these houses act accord- 
ingly. That is not the only way in which the position of the 
jobber has been changed by the asociation. I remember only 
about ten years ago a farmer who resided not far from our 
town wanted to do some extensive building, and instead of 
going to the retail trade for his supplies he went to a hard- 
ware jobbing house-and bought his supplies, amounting to 
$227 at regular wholesale price. I say regular wholesale 
price because I saw the invoice for the goods and know what 
Iam talking about. This same jobbing house had several! 
regular customers in the same town right around this farmer 
and one of the merchants wrote to the jobber complaining 
about the deal. All the satisfaction they gave him was that 
if they hadn’t sold him some other jobber would. What 
jobber in hardware -is there to-day who would be guilty of 
such offenses? And how would we take such an explanation? 
Only a few months ago a jobber of a line of goods in which 
the retail merchants are not organized called in a town in our 
neighborhood and after an unsuccessful attempt to sell some 
of his goods to the local dealer, he went out and sold direct 
to consumers goods to the amount: of nearly $200. This loca! 








to 
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simply answered that they were entitled to a share of the 
trade of that town, and “if we can not get it through you we 
will continue to sell direct to consumers in your territory.” 


EFFECTS ON MANUFACTURERS. 


Far more important than the effect on jobbers is the 
effect on the various organizations of the manufacturers. 
Most of them seem to realize of selling to one retailer at a 
certain price and to another retailer (the catalogue house) at 
a good deal lower price. They realize that sooner or later 
one or the other will have to go. Some of the manufacturers 
have refused to sell to the pirates at any price. Others sell 
them under contract to maintain minimum prices. One of 
the Chicago pirate’s catalogues only show one pattern of 
Disston saw, whereas a few years ago the same catalogue 
showed almost a complete line of these goods. All the manu- 
facturers are trying to establish a minimum retail price on 
goods of their manufacture. This, I think, is a step in the 
right direction, and every local hardware man should co- 
operate. 

Among the manufacturers to establish these retail prices 
I might mention the Dover Manufacturing Company, the 
Bissell Carpet Sweeper Company, the Winchester Repeating 
Arms Company, the Stevens Arms and Tool Company, the 
Glidden Varnish Company and Landers, Frary & Clark. 


EFFECTS ON INSURANCE COMPANIES. 


Our Nebraska Retail Hardware Dealers’ Mutual Fire In- 
surance Company has already, and where it has not yet will 
shortly, reduced old line rates of insurance at least 25 per 
cent. To show you that I am not talking through my hat I 
will simply cite a few instances that came under my observa- 
tion. About the first of May, 1905, we took a policy of $1,000 
with the Nebraska Hardware Mutual. The board was $1.25 
and I remitted to the secretary of the company $12.50 in pay- 
ment of said risk. About the same time we had other insur- 
ance expiring, and by some means or other, one of the local 
insurance agents had heard of our policy in the state mutual 
and he came to us offering to write our insurance at a flat 
rate of $1, being a cut of 20 per cent from board rates. 

On February 9, 1906, some more insurance expired and 
the local agent for another old line informed me that he, too, 
would renew insurance at a rate of $1 instead of $1.25. Go- 
ing a little further back, say about ten years, I remember 
when I represented an old line insurance company and in 
trying to write fire insurance on a lumber yard the owner in- 
formed me that the rate of $1.25 was too high, and that he 
intended taking out his insurance in the lumbermen’s mutual. 
I reported the circumstances to the state agent of the com- 
pany and in a few days had permission to write that risk as 
low as 85 cents if necessary. 

Other than this, through the national association we have 
succeeded in defeating the Postal Progress League in its 
efforts to get any form of the parcels post bill through con- 
gress. There is no question but that the pirates are back of 
this movement, as.it would mean hundreds of thousands of 
dollars to them to be able to send eleven pound packages 
through the mails to any part of the United States at a cost of 
25 cents. 

The national association, representing 8,000 retail hard- 
ware firms, is to-day the strongest retail organization in the 
country and is attracting the attention of many manufac- 
turers, jobbers and merchants in other lines of goods. 

In conclusion I would state that to me the future of the 
retail hardware dealers looks bright. A growth in member- 
ship Jike our last year shows, continued for another year, 
will ‘put us in a position te get practically anything within 
reason that we want. All that is necessary is for every 
hardware man to put his shoulder to the wheels, ever remem- 
bering that emblem, “United we stand, divided we fall.” 





President: During the last two days we have listened to 


many good things, but we have not had an opportunity yet 


0 get any expressions from our friends, the jobbers, many of 
vhom are present, and J would like to hear from some of 
hem. , 
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WHAT IS NECESSARY FOR THE SUCCESSFUL 
WORKINGS OF YOUR ORGANIZATION. 

William M. Glass, of Omaha: I desire to say that I ap- 
preciate the favor to meet again with you in your annual 
convention. For the past two years we have had the pleas- 
ure of having you with us in our city of Omaha, and while 
we are glad to have you come to Lincoln, we hope that your 
next meeting place will be decided in our favor, and that you 
will come to Omaha, the gate city of the west. I haven't any- 
thing to say to you to-day, or at least I had hoped I would 
not be called on. I have for the past few years watched the 
growth of your organization, and I want to say to you that you 
are doing good, not only for yourselves, but for the jobber. 
I am no orator, but I have a few words I would like to say 
to you to-day in reference to your organization, and with your 
permission will read what I have to say with reference to the 
same. 

One of the greatest factors for the good in modern Ameri- 
can life is the frequent gathering of business men from all 
parts of the country. It is through this combined social and 
business interchange at annual conventions that the people of 
the north and south have been brought closer together and 
made to understand each other, and that the factional feel- 
ing consequent upon the civil war has been removed. Asso- 
ciation leads to closer companionship, co-operation and organ- 
ization, which broadens and brightens the mind and establishes 
brotherhood. Our nation stands to-day without a peer, be- 
cause we are organized right. Association and organization 
have become a present day necessity. By them and because 
of their being it is possible to draw together men and minds 
of vast experience. Self-interest, the strongest of all motives, 
has impelled you to organize, because you believe organization 
to be beneficial. So far, so good. You have also elected from 
your members an efficient corps of officers, and they have per- 
formed their duties faithfully and well. 

Neither your organization nor your officers can make your 
association what it should be unless they can have the active 
co-operation and assistance of a great majority of the mem- 
bers. It is a matter of considerable gratification to take note 
of the strength of your organization. It is composed of all or 
nearly all of the representative hardware merchants of our 
state. You have laid your foundation and laid it well. Go 
ahead and build upon it a structure which shall be a credit to 
itself and an honor to all of your members. It will only be 
possible to do this by treating it as a business proposition and 
handling it in a business way. You have the confidence 
and help of the jobbers. You have the sympathy and 
support of the manufacturers. Gentlemen, it is up to you to 
show how thoroughly you appreciate the conditions and how 
ready you are to join hands with the jobber and manufac- 
turer to do the things necessary fer your mutual benefit. The 
problems of to-day are larger by far than those of yesterday, 
and details demand your attention as never before. We are 

all more or less helpless without assistance in all walks of 
life. One has learned by his experience what another has 
not, and that other has absorbed knowledge which the first 
did not learn, and the two together by an interchange of their 
ideas can both become more valuable in their calling. 
LET YOUR ASSOCIATION STAND FOR PROGRESS 


and against retrogression. By getting together and interchang- 
ing ideas, you shall be able to see things as they are, and to 
cope with conditions that exist. The individual may protest 
and struggle with all his power, but he is carried along by 
stronger forces, until he meets others who are in the same 
conditions, and they join and unite until they become a mighty 
force in determining what shall and what shall not be. A 
single individual is like the old-time flail, while a well di- 
rected organization is like a modern threshing machine. It 
is presumptuous for an individual to attempt to correct trade 
abuses single handed or to endeavor to cope with modern 
trade conditions with the meager knowledge acquired only 
through the narrow windows of his own individuality. No 
retail hardware firm alone can change a single condition, but 
all combined can make their influence felt on any proposi- 
tion. 

I have been a close observer of the growth of your asso- 
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ciation and believe through it will come substantial benefits 
beyond your greatest expectations. Each and every member 
of your organization should be vitally interested in the suc- 
cess of your organization. It can accomplish for every in- 
dividual member what it would be impossible for him to ac- 
complish for himself. Each and every member should lend 
a willing hand toward the discussion of ‘such topics as are 
of mutual interest to your organization, each and every one 
from his standpoint, great or small, in order that from the 
broad knowledge thereby gleaned your organization can stand 
for those principles and adopt those policies which shall do 
injury to none but good to all, and which shall enable your 
organization to champion the cause of right and justice. 

Specific details should be handled with care. You should 
come to these meetings and take up matters that are of vital 
interest to your organization and thresh them to the core, and 
from the incipient kindling that shall be lighted by the various 
speakers, you shall start a fire of discussion that shall blaze 
with the ideas that have been too long hidden under a bushel, 
and after the fire has spent its force, you shall find in the 
cold ashes something more precious than radium to guide 
you over many a dark and hidden way. Search unweariedly 
for the truth, and in so doing, you should be willing, if neces- 
sary, to walk along the stone-strewn path of right rather than 
march with the triumphant hosts along the broad highway of 
error. 





President: Gentlemen, we have listened with great pleas- 
ure to the able address of Mr. Glass, and we appreciate it very 
highly indeed. We would like now to hear from a Lincoln 
jobber. J sighted a moment ago Bro. Joyce. If he is in the 
room I would request him to come forward and give us a 
little talk. (Applause.) 

Robert Joyce of Lincoln: I think it would be safer for 
me to remain in the back part of the room. I had a talk 
with the president on this very question this morning, and 
he promised me he would not call upon me for a speech. 
That reminds me of a story. A child was very anxious to 
go with its parents, and especially when they went riding. 
On a certain occasion they started out for a ride, the child 
put in an appearance and asked to be taken along, and they 
said not to-day but to-morrow. This occurred in Boston. 
The child put the occasion off until to-morrow. When to- 
morrow came they started out, and the child saw them just 
as they were leaving, and he didn’t go on that occasion. But 
when they got back they promised to take him out with them 
on the following day. On the following day they started out 
for a ride, and he saw them just as they were leaving. And 
he called to the nurse and said, “Nurse, look out of that win- 
dow. There goes two of the biggest liars in Boston.” (Ap- 
plause.) I have applause down on the card there, thank you. 

The mayor, Mr. Brown, told you yesterday all about our 
fine street railways, I think; if he didn’t he ought to. He 
also told you about our fine waterworks, he emphasized that 
in particular, and commended you all to it. (Applause.) But, 
gentlemen, don’t understand you have to confine yourself to 


. Our waterworks, because we have other places in town. 


(Laughter.) We are very glad to have you come here and 
we like to have you with us.- We would be pleased and ap- 
preciate it if you could come here next year. We would like 
to have you come here and we have got lots of things to show 
you, and you ought to be familiar with the capital city. If 
you come here we will try to show you a right good time, and 
we shall hope it may be our good fortune and pleasure to 
have you with us again. Gentlemen, I thank you for the 
courtesy of calling on me. (Applause.) 

President: There is one speaker that we desired to have 
called on, but I am informed by Mr. Hall that he has left the 
city. He is the president of the National Association of Job- 
bers, Mr. W. S. Wright, but as he is not here we cannot hear 
from him. 

The convention then went into executive session and took 
up the question of catalogue houses and also the “Question 
Box.” This took up considerable time. 

At this juncture the session adjourned till the following 
morning. In the evening a banquet at the Lindell Hotel was 
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given to the hardware dealers and ladies by the Lincoln job- 
bers and entertainment committee. 

Mr. I. W. Haws, Minden, Neb., who was down for an 
address, wired the secretary during the day that on account of 
illness at home he was unable to be present. 

The session was then adjourned. 


> 


CONVENTIONALITIES. 








The Pittsburg Steel Company occupied Room 5 at 
the Lindell and showed some interesting demonstra- 
tions of their field fence. They gave practical exhibi- 
tion, showing that “the weld that held” is not sol- 
dered, and that it will hold under all circumstances 
and conditions. This exhibit was in charge of E. 
Steytler, and J. F. Williams. They gave as sou- 
venir, a steel rod walking cane decorated with red, 
white and blue ribbons. 

The Bridge & Beach Mfg. Co., of St. Louis, were 
ably represented by John LePage and A. R. Olson. 

One of the most popular evangels of commerce is 
J. S. Bosworth who represents the Chicago Stove and 
Range Company, and the Mississippi Valley Stove 
Company. 

The Lennox Furnace Company of Marshalltown, 
Iowa, occupied Room 24, and showed some models 
of their Torrid Zone furnaces. They were giving 
away as a souvenir an alphabetical book containing 
some useful memorandums. They were represented 
by W. J. Heald and C. E. Doughty. 

The L. J. Mueller Furnace Company of Milwaukee 
had a very attractive exhibit in Room 146, They had 
two full size models of Mueller furnace and steam 
boiler. These were manufactured of papier mache 
and were painted in representation of black iron, 
while the interior were painted red and illuminated 
with electric lights. The furnace in cast iron weighs 
1,400 pounds. The steam heater 1,600 pounds, but 
the papier models only weigh 300 pounds. They 
also showed samples of their new semi-steel registers. 
Their representatives, G. B. Mueller and J. B. Out- 
land, were very much in demand, as they were pre- 
senting an attractive souvenir as a fob with the initial 
of each recipient. 

The Joliet Stove Works occupied Room 1,. where 
they showed some of their specialties. Their Mr 
Guy Black presented his many friends with a useful 
leather valise tag. 

J. L. Woodson did the honors for the Simmons 
Hardware Co. Mr. Woodson has a number of 
friends in Nebraska and all were pleased to see him. 

One of the best known salesmen in Nebraska was 
G. M. Gates and he was kept busy with his. many 
friends. 

W. H. Wood made a great many friends distribut- 
ing a neat memorandum book which contains som: 
very valuable information. This was given away b) 
the Quincy Stove Mfg. Co. 

One of the most popular attendants at the various 
hardware conventions is the Veteran Furnace and 
Heating expert, Charles Smith. He was one of the 
busiest men in the corridors of the Lindell. He pre- 
sented his many friends with a useful estimate book 


The Home Pride Range Company of Marion, In 
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diana, occupied the Reception Room at the Lindell, 
where they showed two of their newest malleable 
ranges with their new cylinder grate. They were 





adelphia, gave an entertaining exhibition of ice cream 


making. He also showed some of the Yankee tools. 
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presenting their friends with an ornamental match NAIL BIN EXHIBIT. 
box. E. A. Ridgway ses - charge of the display. An exhibit that interested more dealers than any 
Sam T. White of the White Lilly Washer Company other at Indianapolis—one which had no com- 
had the White vauuly on exhibition and a prominent petitor—was that of the ball-bearing, revolving nail 
t place on the main office floor. There have been twO bin, manufactured at Wellston, Ohio, with Chicago 
. additions recently to_sam 4 line of washing machines, office at 234 Baird avenue. Mr. R. H. Clark was in 
- which mae eae White Lilly, The White charge. This bin was described as 
j Rose and the White eney Richard Pfabe assisted A clerk that never tires. 
.S Mr. White in presenting all of the delegates with a Brings to your hand a keg each of twenty kinds 
; useful ornamental memorandum book. ot aol. 
4 E. C. Atkins & Co. occupied Room 151. Their He runs on ball bearings. 
1. Mr. A. Munich and T. F. Barbour greeted their many Saves you annually thousands of steps. 
friends, showed them the latest additions to the At- Makes space for you to show some profitable line 
a kins line and presented them with souvenirs in the of goods. 
shape of memorandum books, card cases and. stick He pays for himself in time saved. 
4 pins. He is not so apt to mix your nails. 
d Bartlett and Norris of Lincoln had an attractive He saves enough nails in two years to pay for 
a exhibit on the main office floor. They showed a line himself. 
of Malleable ranges, The German Heater, made by He is ornamental as well as useful. 
the Gem City Stove Company of Quincy, IIl., and He offers $5.00 for any practical improvement that 
- the Gold Coin Line, made by the Chicago Stove can be made in his beauty or utility. 
Hs Works. They were distributing as souvenirs hat pins He enables you to serve two nail customers, where 
Ss and leather pocket-books. you can now serve only one. 
* P. D. Lonergan was on hand in the interest of the He is to you what the reaper is to the farmer, the 
Germer Stove Company of Erie and Chicago. sewing machine to the seamstress, the washing ma- 
chine to the laundress. 
om The Detroit Stove Works were ably represented by This bin will be shown in section 102, Chicago, and 
ad their Mr. Ed, Roth, whose headquarters are now at also at Canton. Ohio. 
um Lincoln, Nebraska. ilirida eetetn 
be The Malleable Iron Range Company of Beaver A LECTURE ON LIGHTNING. 
_ Dam, Wisconsin, occupied Room No. 4 and showed ; 
ed Common as is the phenomenon of lightning, the 
the latest product of Monarch Malleable Ranges. — q 
rhs Silas McClure and J. J. Troxell of this company were actual causes are know n only to the initiated an 
yut . Sse ie perhaps not even to them. The knowledge of elec- 
distributing an oxidized brass ash tray. AF Gags bars 
1ey tricity in some of its minor forms is necessary to a 
rs. The Voss Bros. Mfg. Co. showed their new line — fyJ] understanding of lightning. Professor West Dodd 
ut- of washing machines. Their exhibit was in charge of of Des Moines, Iowa, has endeavored to minimize 
re- W. H. Voss and Arthur Clifford. the amount of ignorance on this subject and has had 
tial The P. D. Beckwith estate, Dowagiac, Mich., occu- printed a booklet containing an address recently de- 
pied room No. 127 at the Lindell Hotel and showed _livered before the National Association of Mutual In- 
ere a number of their Round Oak Specialities and the surance Companies on the subject of Lightning. 
Mr Chief Steel Range. Their exhibit was in charge of While the subject is comprehensive and apt to prove 
ful I. G. Stiff, who presented his numerous callers with too deep when presented in a technical way, Professor 
a neat little book, Amos Hudson’s motto, a story by Dodd has managed to simplify both his diction and 
nas Col. William Lightfoot Visscher. the experiments which prove how lightning is caused 
of The Pittsburg Steel Co. occupied room No. 5 and Md, in some degree, what it is. 
son. showed a number of their specialties, including their We strongly advise dealers to secure a copy of this 
ions famous field fence. They presented steel rod walking booklet if possible. It is published in the interests of 
= canes to their many friends. Their exhibit was in Dodd & Struthers, manufacturers of lightning rods 
. charge of E. Steytler and J. W. Williams. at Des Moines, and we understand will be furnished 
at The Home Pride Range Co. of Marion, Ind., with free of charge to members of the trade. 
ome a branch at Lincoln, Neb., occupied the reception F. Pickering, Sandusky, Ohio, agent for the Taylor 
r by room at the Lindell, showing two of their latest Mal- Boggis Foundry Company of Cleveland, Ohio, in the 
leable Ranges and their now famous cylinder grate. territory included by Ohio, Indiana, Michigan and 
ious Mr. Oscar Halderman and E. A. Ridgeway were busy Kentucky, calls the attention of the wholesale jobbing 
ead (istributing match boxes as souvenirs. trade to his line of lamp stoves and hot plate gas 
aie The Dunlap Mfg. Co., Dunlap, Iowa, were repre- stoves. The line manufactured by the Taylor & Bog- 
pre- sented by H. Kellogg, who succeeded admirably in gis Foundry Company is quite large, including four 
Bok explaining the strong features of the Dunlap un- distinct styles and thirteen sizes of the former and 
In breakable revolving chimney top. four lines and sixteen sizes of the latter. Mr. Picker- 





De L. Rugg of the North Brothers Company, Phil- 


ing will be pleased to send catalogues on request. 
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Colorado Men Hold B 
Rally 











The Colorado Retail Hardware Association held its 
fourth annual convention at the Adams in Denver, on 
Wednesday and Thursday, February 7 and 8, and the large 
attendance, not only of members, but manufacturers and job- 
bers as well, reflected the keen interest manifested in the 
work of this young but growing and energetic organization. 
During the year the membership list was increased to 175, and 
the attendance of many retail hardware merchants not affilia- 
ted with the association, but to whom invitations had been 
extended, resulted in the enrollment of 15 new members. 

After deciding to provide a question box for future 
meetings, the Thursday morning session was almost entirely 
given over to a discussion of the catalogue house by S. Nor- 
vell of St. Louis and ex-Gov. Alva Adams of Pueblo. W. 
A. Gladden of Minneapolis, a manufacturer, also spoke 
briefly, and said that he had always taken the position that 
the retail merchant and not the catalogue house, should be 
the ultimate distributor to the consumer. 

Before going into executive session Thursday afternoon, 
B: M; Carr of ‘the National Home Trade League spoke at 
length on catalogue house trade. After a discussion of this 
very interesting and able address the convention went into 
executive session. . 

The report of the committee on revision of by-laws, which 
was adopted, eliminated the word “dealers” from the name 
of the organization, and it will hereafter be known as the 
Colorado Retail Hardware Association. 

The members of the auditing committee were increased 
from two to. three and the by-laws were further changed, giv- 
ing the executive committee full power to name date and 
place of meeting. This section previously provided that the 
meeting be held in February. 

Article 2, relating to membership, which has heretofore 
limited it to any person, firm or corporation in Colorado, has 
been changed to take in the bordering towns in Wyoming, 
Utah and New Mexico. . 

The visitors were lavishly entertained, attending a theater 
party on Wednesday evening through the courtesy of George 
Tritch of the George Tritch Hardware Company of Denver, 
and on Thursday evening S. Norvell of the Norvell-Shapleigh 
Hardware Company of St. Louis was. the host at an elaborate 
and very enjoyable banquet given at the Brown Palace Hotel. 
NEW OFFICERS. 


The election of officers resulted as follows: 

President—M. S. Whiteley, Boulder. 

Vice-President—John Spriestersbach, Alamosa. 

Secretary-Treasurer—Adolph Unfug, Walsenburg. 

Executive Committee—George Wilson, Florence; Adolph 
Unfug, Walsenburg. - 

Delegate to Meeting of National Association—Adolph Un- 
fug, Walsenburg. 

CONVENTION COMMITTEES. 

The following committees were appointed by the presi- 
dent: 

Resolutions—A. L. Branson, Trinidad; George Wilson, 
Florence; J. T. Clough, Colorado Springs; M. S. Whiteley, 
Boulder; George Mayer, Denver. ; 

Auditing—O. W. Sewell, Idaho Springs; William Jamie- 
son, Trinidad; A. A. Ferguson, Loveland. 

Nominating—T. M. Harding, Canon City; G: A. Cramer, 
Monte Vista; C. C. Huddleston, Lamar. 

Revision of By-Laws—John Spriestersbach, Alamosa; W. 
D. Carroll, Antonito; F. C. Moys, Boulder. 

Grievance—Peter Henderson, Fort Collins; Amos Car- 
roll, Ray; J. P. Barnes, Colorado Springs. 








Legislative—A. L. Branson, Trinidad; F. C. Moys, Bou- 
der; George ‘Mayer, Denver. 
Railroad—C. W. Kittering, Denver; W. N. Jamieson, 
Trinidad; A. Unfug, Walsenburg. 
W. K. Hurd was appointed sergeant-at-arms. 
RESOLUTIONS. 


Whereas, We believe every member of this association 
is fully aware of the disastrous effects to the great army of 
retail merchants doing business in the smaller cities and the 
towns throughout the entire country that would follow the 
passage of the parcels post bill; we reaffirm our opposition 
to any such proposed law as set forth in the resolutions 
adopted by this association at its last annual convention; and, 

Resolved, That our secretary be instructed to send a copy 
of this resolution to each senate and representative represent- 
ing the state of Colorado at Washington. 

Whereas, In the past year some of the manufacturers and 
jobbers of hardware have shown that they are desirous of 
protecting the retailers by keeping their goods out of the 
hands of the catalogue houses; therefore, 

Resolved, That we pledge our loyalty to said manufac- 
turers and jobbers, and that we give their goods the prefer- 
ence in every way possible when in the market for goods in 
their line. 

Resolved, That a legislative committee be appointed by 
the president, to co-operate with like committees from the 
lumber and other retail associations in guarding against in- 
jurious and promoting just legislation favorable to the retail 
merchants within the territory of this association. 

Resolved, That the thanks of this association be extended 
to the railroads for the favorable rates granted our members 
to attend this convention; to the Adams Hotel for reduced 
rates and courtesies extended our members in many ways, 
and to the Denver papers for reporting our general proceed- 
ings. 

Resolved, That the thanks of this association be extended 
to George Tritch of Denver for the theater party, and to S. 
Norvell of St. Louis for the elegant banquet to which al! 
were invited we desire to express our great appreciation ; and 
to the hardware jobbers, both from the East and in Denver 
and Pueblo and their representatives, the traveling men, and 
the Denver dealers in general, who have helped to make this 
convention a success by their presence and expressions of 
good will, the thanks. of this association are due. 


PRESIDENT’S ADDRESS. 


The following extracts are from the annual address of 
the president of the association, Albert B. Meservey of Co 
orado Springs: 

It means much when a busy merchant leaves his bus'- 
ness to others and goes to these annual gatherings, and | am 
sure that every one that has attended these meetings /1as 
been benefited in a great many ways. We get acquainted 
with the different merchants of the state, and we are enab!cd 
to exchange views as to the best methods of doing businc-s 
I, for one, always look forward to these annual meetings with 
a great deal of pleasure and think the time spent at these 
ventions is well spent, for there are always points brought 
that enable us to improve upon our ways of doing busin: 

What we want in this state is to get every retail ha 
ware dealer into this association. We have a great ma‘, 
but we want:them all, and the only way to get them is to | 
vite and show them that there are benefits to be derived | 
joining an association of this character. 

The past year has been a good one for most of us, ‘'"¢ 
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trouble in the mining camps has been settled and most of 
the mines in our state have had the best year in their exist- 
ence. The beet sugar industry, our coal mines, our sheep 
raisers, and our fruits districts have had a good year, which 
means that the hardware dealer is bound to be benefited. 


Our secretary will, no doubt, in his report give us an 
outline of what has been accomplished by this association in 
the past year. We have had our grievances, as usual, but they 
have all been settled to the advantage of the hardware dealer. 
Some of them, such as the selling of ammunition to a large 
wholesale grocery house in Denver by the cartridge com- 
panies, have been discontinued, simply because we, as an 
association, comprised of the leading retail hardware dealers 
of the state, requested them to quit selling a house that, in a 
very short time, would have every “corner grocery” in the 
state selling cartridges. Do you think if there had been no 
hardware Dealers’ Association, the manufacturer would have 
taken the agency for these goods away from this house? 


It was also largely through the efforts of this association 
that Woods Senate Bill No. 176 was passed and became 
effective on July 7 of last year, a copy of which was sent 
to each of our members. 


We have at last succeeded in getting most of our promi- 
nent wholesale houses to refuse to sell catalogue houses, but 
as yet we have found no way in which to reach the manu- 
facturer, and they. still get what goods they want. Would 
it not be well for us, when we find any of our customers 
sending to those houses for goods, to have a quiet talk with 
them and tell them we will meet any prices quoted by such 
houses, adding the freight, and in that way get them to leave 
the money at home instead of sending it out of town. In 
our city we have a merchants’ association which has done a 
great deal toward getting people to trade at home. During 
the holidays we had a lot of cards printed—“Trade at home” 
printed on them. These cards were put on all thé street cars. 
They also had slips printed—“Patronize home stores”—and 
all of the merchants were instructed to put these slips in 
their letters whenever they had occasion to write to parties 
living in the city. 

In this way we are striving to educate our people to the 
advantage of trading at home and getting them out of the 
habit of sending away for goods which in many instances 
they pay more money for, after they have paid the express 
charges, than they would have paid our home merchants for 
the same article. 


SECRETARY’S REPORT. 


The report of the secretary, Davis Barkley of Fort Col- 
lins, described the work of the association during the past 
vear. We quote as follows: 


So far as I am able to learn, the majority of the jobbers 
doing business in this territory are confining their business to 
the legitimate hardware channels. Some of them, however, 
are still selling to the fair and racket stores. 


It is my opinion that our constitution and by-laws need 
quite a little adjusting, and would suggest to the committee 
on revision of by-laws to give this subject very careful con- 
sideration, particularly that section which refers to the time 
and place of meeting. I would suggest that this section be 
made to read, that the annual meeting shall be held either 
in the month of January or February, as the executive com- 
mittee may select. My reasons for this suggestion are that 
juite a number of our members are also members of the 
Lumber Dealers’ Association, and it would be much more 
convenient. for both associations to meet at the same time. 


I would recommend that the association send their new 
ecretary over the state some time during the year, in the 
interest of the association; at least send him to the principal 
towns to solicit new members and collect dues from those 
vho have neglected to pay. No doubt our membership could 


be greatly increased by doing this. We need the new mem- 


ers and they need us. I would also recommend that he be 
ent to-the National. Association, which meets in Chicago in 
March. He will no doubt learn a great deal about associa- 
ion matters and how to carry out his official duties. 
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CYCLONE FENCING. 

Perhaps no industry has shown greater progress in 
the last twenty-five years than the manufacture of 
woven wire fencing. In place of the stone pi'es and 
rail stockades of almost every man’s memory, the 
modern farmer uses miles and miles of wire fencing. 
The product has become cheaper in price and better 
in value with every decade. Manufacturers are to be 
congratulated upon their tireless endeavor to improve 
the product and cheapen its cost. Up to date no at- 
tempts have been made to foist upon the market poor 
brands, creating a prejudice against this manner of 
dividing property. 

One of the most popular brands is shown in the 
accompanying illustration. It is a highly ornamental 
fabric, moderate in cost and yet substantial. It is a 
favorite with dealers because of its attractive appear- 
ance and low quotation. It is manufactured by the 
Cyclone Woven Wire Fence Company of Waukegan, 
Ilinois; Holley, Michigan, and Cleveland, Ohio. 

This company has been continually engaged in the 
manufacture of wire fencing and fence building ma- 





LX Fabric. 


chinery for the past seventeen years. Their idea has 
been to make a good fence, with proper allowance 
for the changes of heat and cold. The lateral wires 
are made of high carbon Bessemer steel. The cross 
wires are’ made of annealed wire drawn especially 
for the company. So great is their desire to build up 
an enviable reputation that every precaution is used 
and they are ready to guarantee that every piece of 
fence put out is as near perfect in workmanship and 
material as is possible. They manufacture fencing at 
three branches and thus give the trade the benefit of 
service and low freight rates to be obtained by this 
means. Whie endeavoring to protect the dealer in, 
every instance their aim has been to make good fenc- 
ing and nothing but good fencing. 

The various styles of Cyclone fencing are distin- 
guished from each other by different styles of orna- 
mental top and in the different ways of forming the 
crimped upright. The question of contraction and 
expansion is taken care of by the twisted cable re- 
versed on the crimped picket. 

The company publishes two interesting booklets on 
the subject which will be sent to dealers mentioning 
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NORTH DAKOTA PAINT LAW 








Statute Criticised by Gorham B. Coffin in Speech Delivered at Recent 


Meeting of North Dakota Retail Hardware Association—Injustice 


to Reputable Manufacturers Demonstrated—Law Said to Defeat 
Its Own Ends—Retail Mail Order 


Condemns Law as Begotten and Born in Ignorance—Governmental 


Police Policy Not Justified. 





The legislature of your state at its last session, after a 
few hours’ consideration, passed an act which undertakes to 
prescribe the way in which the best mixed paint should he 
made. The committee to whom the bill was referred and 
upon whose report it was passed did not contain any member 
who professed to know anything of the complex science of 
paint making, nor was there probably among ihe members of 
the legislature a single individual who understood the scien- 
tifice principles underlying the manufacture of a good paint, 
nor, so far as can be learned, did the legislature or the com- 
mittee undertake to get light upon this difficult subject from 
any one with a practical experience in the manufacture of 
paint. And yet this legislature, with an utter lack of under- 
standing of the entire subject upon which it was about to 
legislate, assumed in a few hours to do that which the most 
enlightened and progressive “—* manufacturers have striven 
for fifty years to accomplish—i. e., to determine how the best 
paint could be made. 

VICIOUS FEATURES OF LAW. 


Begotten and born in ignorance, as was this act, is it any 
wonder that upon examination by those who know whereof 
they speak it should be found to be vicious in principle, in that 
it is framed upon discarded and obsolete ideas and is ambigu- 
ous on account of the use of terms by those unfamiliar with 
their meaning. Considering the circumstances of its creation 
it would be phenomenal if the result were otherwise. 

It is not our purpose to take up your time pointing out 
any of the absurdities in the use of terms or any structural 
or technical defects in the act. That is a matter of minor im- 
portance, although considerable could be said thereon. The 
strenuous objection of the leading paint manufacturers of this 
country to the act is based upon far more important and sub- 
stantial grounds. It is a criticism engendered of the convic- 
tion, the certain knowledge, that the statute is thoroughly 
vicious in principle, in that it ignores the developments of the 
last twenty-five years in the art of paint mixing and under- 
takes to block the wheels of progress in that art. That we 
may prove to you that this is not mere rhetoric but a state- 
ment absolutely supported by the facts, your attention is called 
to the provisions of the act. And at this point we wish to 
explain that in this discussion we shall deal only with the sub- 
ject of mixed paints, because we understand you are most 
interested in that feature, and for the further reason that it is 
the mixed paint manufacturers who are attacking the act. 


PRIMARY INJUSTICE OF STATUTE. 


In substance the act provides that a mixed paint manu- 
facturer who makes his paint out of linseed oil, pure carbon- 
ate of lead, oxide of zinc, turpentine, Japan dryer and pure 
colors can sell the same in the state of North Dakota without 
any restriction or penalty whatsoever; on the other hand, the 
mixed paint manufacturer who uses any other than the above 
mentioned ingredients is guilty of a misdemeanor and punish- 
able with a fine and imprisonment unless he puts a label upon 
the can showing the true percentage of each and every in- 
gredient other than those designated. The title of the act is 
“An act to prevent the adulteration of and deception in the 
sale of white lead and mixed paints.” The necessary inference 
which the people of North Dakota must draw from the statute 
is that, in the opinion of the legislature the enumerated in- 
gredients are the best ingredients, and hence a paint .made 
from these ingredients alone need not be labeled, but that if 
any other ingredient is used it is an adulterant and the in- 
gredient and percentage used must show on the label in or- 
der to prevent deception. As the great: majority. of the pur- 
chasers and users of paint are not possessed of any technical 
knowledge on the subject, they must naturally come to the 
conclusion that when thev see a can of paint without a label 
showing the ingredients it is ‘the best paint because the legis- 
lature has said that it is. But if they see a label on the can 
bearing the formula they necessarily imply that it is an 
adulterated paint because the legislature has branded it with 

1 label. In other words, the legislature has made the label a 
Sedies of inferiority and adulteration. 


*Address delivered at recent meeting of North Dakota 
Retail Hardware Association by Gorham B. Coffin on behalf 
of the Paint Grinders’ Association of the United States. 


= 


SELECTION OF DESIRABLE INGREDIENTS ILL ADVISED. 


The ordinary citizen of North Dakota is not going to as- 
sume that the legislature of his state has hastily and ignorant- 
ly selected certain ingredients and given them the official 
stamp of superiority even though that be the fact, as it is in 
this case. Nor can the people of the state be expected to 
know, even though it be a fact, as it is in this case, that the 
legislature of that state did not itself make the selection of 
ingredients mentioned in the statute, but copied them blindly 
from a Minnesota statute, which was unenforcible because of 
its absurdities and which had therefore never been given se- 
rious consideration by anybody. On the contrary, the people 
of the state will take it for granted, unless they are shown 
otherwise, that: the legislature gave the subject the considera- 
tion to which it was entitled and that the paint without a label! 
is a good paint and the paint with a label is an adulterated 
paint. 

If therefore the legislature has, though with the best intén- 
tions, made an arbitrary and unscientific selection of ingredi- 
ents, and if in cousequence a paint made from the prescribed 
ingredients may be in fact a very poor paint, while a paint 
made with other ingredients than those allowed by the statute 
may be as good as, or better than, any paint which can be 
made from the prescribed ingredients used alone, the paint 
manufacturer owes the duty to the people of the state of 
North Dakota and to himself to show them that in buying a 
paint they should not be guided by the presence or the absence 
of a statutory label. 

A just law should protect alike the rights of the manufac- 
turer, the dealer and the consumer, and to be equitable, rea- 
sonable and enforceful, its provisions should be such that it 
will not, as is the case with the present law, practically bar 
out a large variety of paints. 

LAW DOES NOT FIX PURITY. 


The opinion of manufacturers of mixed paint who have 
given this subject exhaustive thought and experiment, and 
who have arrived at results based on practical experience and 
not on theory, should be given much weight in the determina- 
tion of the value of a combination product as against any 
single or dual pigment base. 

No manufacturer of prominence or intelligence will deny 
the value of carbonate of lead or oxide of zinc as painting 
pigments, but what they contend against is that neither one is 
the ideal pigment and that combined without the use of some 
other valuable pigment as a filler, the objectionable features of 
both pigments are not overcome. If it is true that the soft 
ness of lead and the hardness of zinc are ruinous and either 
used separately undesirable, and if this can be overcome by 
combining the two, then there must be some point in the per 
centage of the use of each where this happy medium is struck, 
and if it is a fact that any combination of these two pigments 
will make the ideal paint, those percentages should be stated, 
if. it is the intention of the law to fix either the purity or 
merit value of paint. 

There is employed in the manufacture of paints in this 
country upward of twenty million dollars in capital and the 
output of mixed paints alone in 1903, which are the last statis 
tics available, exceed thirty million gallons, an enormous con 
sideration as compared with the output of either carbonate 
of lead or oxide of zinc, or both. 

Why should a paint manufacturer, who has after twenty 
to fifty years established a reputation and a demand for his 
paints as a result of their merit, be obliged to begin all ove 
again and educate the community to an understanding that th: 
presence of a statutory label on his goods must not be taken 
to indicate their inferiority? If he undertakes to do this h: 
has an uphill task, in view of the fact that the legislature 
has stigmatized his good as adulterated. The proper cours: 
for him and all others similarly situated to pursue is to un 
dertake to have a competent court determine, after hearing 
all the evidence, whether the legislature’s selection of ingredi 
ents is wise or foolish. It is with this end in view that th: 
leading mixed paint manufacturers of the country are testins 
the validity of this statute in the courts. 

REPUTABLE MANUFACTURERS SUFFER FROM POOR PAINT COMPET! 
TION. 


Now the paint manufacturers whose wares have just! 








Houses Benefited—Speaker 
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acquired a great reputation and a wide sale as the result of 
thet Bir worth wish it to be distingtly understood 
that they are as anxious as any consumer of paint can 
possibly be to have the market ridded of any spurious paint 
which is not what it is represented to be or which is not 
worth the price for which it is sold. There dodubtless are 
many paints which can properly be called adulterated, and 
with these the reputable paint manufacturers have no sym- 
pathy. If such paints are sold at a price out of proportion to 
their value—i. e., if a man pays a first class price and gets a 
second class paint—he has been cheated. The reputable paint 
manufacturers themselves suffer to a great degree from_the 
infair competition of such unscrupulous manufacturers. This, 
however, is not a failing of the paint trade particularly, but 
is the same unfortunate trait of human nature disclosed in 
every line of business. 

The strides made in the sale of mixed paints is due more 
to the actual merit of the product than to any other single 
or several combined efforts, and as a general proposition 
the reputable paint manufacturers correctly represent their 
goods, sell them on their merits and without any claim as 
to basic constitutents, and certainly those who are the most 
progressive make no effort to convey the impression, either 
by statement or implication, that their goods are within the 
meaning of the North Dakota law, since they are, it might 
be said, convinced of the superiority of their product over 
so called pure paint mixtures. The paint manufacturers of 
repute in this country have expended millions of dollars in 
the perfection of formule and have brought their finished 
product to a high state of perfection and merit. On this 
merit and the results obtained by the use of their paint 
these manufacturers have built up an enviable reputation. 
But the paint men are not complaining because their in- 
dustry has been selected for the purpose of legislation. 
Their objection is to the character of the legislation itself. 
The purpose of the legislation is entirely commendable and 
the paint manufacturers desire to see such purpose accom- 
plished, but the only legislation by which it can be accom- 
plished is intelligent legislation. And in this connection we 
wish to call your attention most particularly to the undis- 
puted fact that the mail order houses, which are the great 
offenders from the point of view of adulteration in paints, 
are not mmfected in the slightest by the statute in question, 
as they do their business through the mails and are not 
subject to the provisions of the act in question. 


VALUE OF INGREDIENTS SPECIFIED IN STATUTE, 


The whole matter therefore resolves itself into a con- 
sideration of the question of the value of a mixed paint 
made from the statutory pigments alone as compared with 
a mixed paint made by the use of the prescribed ingredients 
together with other ingredients not specified in the statute, 
or in comparison with a paint made without the use of the 
statutory ingredients at all. We cannot better illustrate the 
points which it is desired to bring to your attention than 
is done in the complamt recently filed by many of the 
leading paint manufacturers of the country in the suit they 
have brought to test the validity of the statute. That_suit 
was brought by the Heath & Milligan Manuiacturing Com- 
pany, the Sherwin-Williams Company, John W. Masury & 
Son, Acme White Lead and Color Works, Detroit White 
Lead Works, Devoe & Reynolds Company, John Lucas & 
Company and Harrison Brothers & Company. It is a fact 
that many others would have joined, but it was considered 
sufficient if the above named. firms brought the suit, as 
they represent the leading mixed paint manufacturers of the 
country who are doing business at this time in this state. 
They all stand sponsor for the proposition set forth clearly 
in the complaint that a much better paint can be made by 
the use of certain ingredients other than or in addition to 
those mentioned in the statute, and that in fact some kinds 
and grades of paint for which there is a great demand and 
which are in daily use cannot be made at all if only the 
ingredients prescribed by the statute are used. Their con- 
tentions are supported by the evidence of distinguished 
chemists who have testified or who are prepared to testify 
in support of the statements made in the complaint. We 
are going to follow closely the complaint in order that you 
may see the exact nature of the objections raised by the 
paint manufacturers to the statute in question. 

It can be readily appreciated and it is a fact that the 
manufacture of paint, and more particularly of mixed paint, 
involves many practical problems, the proper solution of 
which demands the application of a variety of scientific 
Principles and is the result of a great variety of practical 
tests and experiments; that the means, methods and processes 
employed in this manufacture have changed materially in 
the course of years to conform to the discovery of new scien- 
tific facts and the results of practical experiments; that 
the technology of paint manufacturing has made gradual 
and constant progress during the last fifty years, during 
which time it has undergone an evolutionary process which 
is still far from completed; that until about twenty-five 
years ago carbonate: of Jead was the only material which 
Was universally conceded by manufacturers and users of 
Paint to be a proper pigment to be used in paints requiring 
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or admitting of the use of a white pigment; that since 
that time and within the last twenty-five years oxide of 
zine gradually gained recognition among manufacturers and 
users of paint as being equally appropriate for the pur- 
poses for which up to that time carbonate of lead had 
alone been recognized as appropriate, and has come to be 
universally conceded as possessing important useful qualities 
as a white pigment not possessed by carbonate of lead. 

The speaker then proceeded to demonstrate that neither 
carbonate of lead or oxide of zinc was necessarily more 
efficient than some other materials, that in fact in some in- 
stances they were better omitted and other materials used.] 


CARE USED IN PAINT MANUFACTURE. 


You doubtless know that most of the successful paint 
manufacturers in the United States have for many years 
maintained and continue to maintain in connection with 
their factories chemical laboratories and employ therein ac- 
complished chemical experts who constantly conduct  in- 
vestigations, researches and experiments with a view to dis- 
covering improved methods of manufacturing paint, the 
qualities and properties of new materials which might be 
usefully employed in the manufacture of paint, the proper 
combinations between various ingredients of paint and the 
proportionate amount of such ingredients which will pro- 
duce the best results; and that they also have for years 
maintained and continue to maintain in connection with their 
respective factories stations for the conducting of purely 
physical tests to determine the covering power, capacity, 
durability, spreading quality, consistency, density and other 
physical properties of various kinds of paints manufactured 
by them, respectively, and by rival manufacturers, as applied 
to varying conditions, both as regards the physical qualities 
of the surface to be covered and as regards the atmospheric 
and weather conditions generally to which paint covered sur- 
faces are exposed to atmospheric influences approaching as 
nearly as possible the conditions existing in various cli- 
mates and at various seasons; that the business success of 
the various paint manufacturers largely depends upon the 
efficiency of these laboratories and experimental stations and 
their readiness and ability to conform their method of manu- 
facturing to the truths discovered by these investigations and 
tests; that these investigations and experiments and the care 
ful consideration by the manufacturers of paint of the actual 
results attending the use of their products under varying 
climatic conditions haye led to the adoption of- constantly 
improved methods of manufacture, including the use of ‘a 
widening range of ingredients, as shown above, and have 
brought about a constantly increasing degree of efficiency in 
the paint produced; that the continuance of such investiga- 
tions, experiments and observations is sure to lead to further 
discoveries as to ingredients to be used and methods to be 
employed and is sure to bring about a still higher and grad- 
ually increasing degree of merit and efficiency in the paint 
of the future. 

DIFFERENT USES OF PAINT. 

Again, while the only ingredients usable as a vehicle or 
thinning material of mixed paint specified in this act are 
linseed oil and turpentine, there are conditions under which 
the use of other liquids as thinning material in connection 
with or in place of one or the other of the specified in- 
gredients is absolutely essential; that there exists a very 
large demand for mixed paint which on -the one hand is 
capable of producing a high gloss finish for decorative pur- 
poses and on the other hand offers a specially high degree 
of resistance to the influence of moisture; that such mixed 
paint is demanded for the following purposes, among others: 
For painting carriages, buggies and sleighs; for the painting 
or staining of floors and other woodwork in the interior of 
buildings; for the stainmg, painting, decorating and enamel- 
ing of furniture and household goods like bath tubs, stove 
Pipes, picture frames, radiators, bicycles, flower pots; for 
painting the walls and ceilings of kitchens, laundries, bath 
rooms, hospital ward rooms and the like; for painting exposed 
structural iron surfaces of bridges, stairways, fire escapes and 
the like; that the high gloss finish or imperviousness to mois- 
ture demanded for these purposes cannot be produced by linseed 
oil or turpentine or a combination of the two, and that 
varnish is the only thinning material now known which may 
appropriately be used as an ingredient of mixed paint to 
produce these effects. 


CLAIMS OF MANUFACTURERs. 


The manufacturers, therefore, complain that the act, in 
specifying only linseed oil and turpentine as ingredients proper 
to be used as thinning vehicles in mixed paints and excluding 
varnish and thereby inferentially branding it as an adulterant, 
is unreasonable. : 

Furthermore, they maintain that “pure” carbonate of 
lead, which is one of the: ingredients of mixed paint speci- 
fied in the act, is an article which cannot be used for the 
purpose of manufacturing paint; that the carbonate of lead 
which is commonly used and has been used from time imme- 
morial in the manufacture of paint, even of the very highest 
grades, is not “pure” carbonate of lead, but contains ap- 
proximately 20 to 30 per cent of other ingredients; and they 
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further insist that most of the mixed paints for which there 


is a demand cannot be produced by using exclusively the - 


ingredients specified in the act, other than carbonate of lead. 
They therefore charge that the act in enumerating “pure” 
carbonate ‘of lead among the specified ingredients of mixed 
paints and prohibiting, as a crime, the use of the commonly 
used commercial carbonate of lead without specifying on a 
label the quantity or amount of each of its ingredients, is un- 
reasonable and void. 
“PURE COLORS.” 


Now as to coloring material: The term “pure colors” 
used in this act in the enumeration of ingredients of mixed 
paint is intended to refer to the coloring material used as an 
ingredient of paint for the purpose of producing the varieties 
of shades desired or demanded by the market; the manufac- 
turers of paint in the United States obtain the greater part 
of the coloring material used by them in powdered form 
from dealers in or manufacturers of same. The coloring 
material in this powdered form is generally known in the 
trade under the term “dry colors.” These dry colors are 
partly natural products extracted from the earth and cleaned 
and powdered and partly artificially produced by chemical 
and mechanical processes. The term “pure colors” used in the 
act neither has a definite meaning among the manufacturers 
of stich coloring material nor among the manufacturers of 
paint, nor is it capable of an exact or even approximately 
exact definition. There is no definite line of demarcation 
between pure colors and impure colors. While some dry 
colors are regarded as “pure” and others as “impure” by 
individual manufacturers, there is nothing approaching a 
concensus of opinion on that subject even among manu- 
facturers of the highest standing, and no rational classifi- 
cation on the subject has ever been attempted. No definite 
standard of what is necessary to constitute a “pure color” 
either as to shade or as to composition exists, and for prac- 
tical reasons cannot exist. The standard universally ap- 
plied to dry colors is not purity but efficiency. With the ex- 
ception of a very few dry colors of limited use in mixed 
paints, even the verv highest and most expensive grades of 
dry colors made by the leading manufacturers of the United 
States, or imported from abroad, and commonly used by the 
manufacturers of paint, contain large and widely varying 
percentages of elements which have no coloring properties. 
Even among such dry colors sold by different dry color manu- 
facturers or dealers under the same designation, there are 
the widest possibf& variations in shade, composition and 
strength. The statement last made is particularly true of dry 
colors composed of or produced from natural early de- 
posits, like umbers, siennas, ochres and oxides of iron, in 
which the finished product varies and necessarily varies ac- 
cording to the location of such deposits and from year to 
year or from season to season according to the depth at 
which the deposits at a particular location are worked; for 
instance, the percentage of iron oxide contained in Italian 
siennas varies from less than 46 to upwards of 67 and the 
percentage of silica therein varies from less than 6 to up- 
wards’ of 22; the percentage of iron oxide in umbers varies 
from less than 23 to upwards of 41. One of the highest types 
of domestic ochre most largely used by manufacturers in the 
United States at the present time contains only about 15 
per cent of iron oxide, while other domestic ochres of less 
painting value contain as much as 46 per cent of iron oxide. 
This wide variation in the composition of the dry colors 
above mentioned: has no bearing on the quality of the paint 
produced by using them. 

COLORING INGREDIENTS, 


It is undisputed that the shades of paint known as reds, 
pinks, browns, buffs, bronze greens, olives, grays, terra cottas 
and many other tints can only be produced by the use of 
umbers, siennas. natural oxides of iron or one or more of the 
following dry colors, all of which contain large percentages of 
ingredients which have no coloring properties: 

(a) Commercial bright-oxide of iron, which is an arti- 
ficial product produced by burning sulphate of iron with oxide 
of lime, resulting in a chemical combination consisting of 
approximately 37 per cent of oxide of iron, which possesses 
coloring properties, and approximately 63 per cent of sulphate 
of lime, which possesses no coloring properties whatever. 

(b) Yellow ochre, which is a natural earth product, con- 
sisting of a clay and silica base colored by hydrated oxide of 
iron; the percentage of hydrated oxide of iron contained in 
commercial. ochre differs very widely; the highest type of 
ochre in, common use by the paint manufacturers of the 
United States contains aproximately 20 per cent of hydrated 
oxide of iron, the remaining ingredients being clay and 
silica; clay and silica possess in themselves no coloring proper- 
ties. 

(c) Bone black (also called drop black and ivory black), 
an artificial product produced by burning animal bones, which 
consists of approximately 15 per cent of carbon, the balance 
being chiefly carbonate of lime and phosphate of lime; car- 
bonate of lime and phosphate of lime in themselves possess no 
coloring properties. 

7 dy Graphite, which is a natural product, a typical com- 
position of which consists of approximately 50 per cent graphi- 
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tic carbon, the balance consisting chiefly of silica and silic:.:¢; 
these silica and silicates in themselves possessing no col: ring 
properties. 

Let us illustrate further: While vermilion struck «jo 
oxide of lead is by many manufacturers, as a matter of (rq- 
dition or prejudice, regarded as a pure color, and ma, be 
properly used as an ingredient of paste paint, it cannot s: {ely 
be used to produce vermilion mixed paint, because if so \::eq 
the mixed paint in the can is liable to become solidified nq 
unfit for use;.vermilion struck upon sulphate of barim 
(which is a natural product) or upon blanc fixe (which is an 
artificially produced sulphate of barium) would not com- 
monly be regarded as a pure color, but is used to produce 
the same shades as vermilion struck upon oxide of jead: 
mixed paint containing vermilion struck either upon natira| 
or artificial sulphate of barium does not become solidified 
in the can and is a better paint, of greater. brilliancy and 
vastly increased durability of color than any paint which can 
be produced by using as an ingredient vermilion struck upon 
oxide of lead. 

It is contended therefore that this act, in specifying “pure 
colors” among the ingredients of mixed paint and making 
the use of any but “pure colors” as such ingredient a crime, 
unless the manufacturer or dealer stigmatizes the paint by 
a label as required in this act, is so uncertain and unreason- 
able as to be void. 


HUMAN STANDARDS EVANESCENT. 


It is well understood that the only purposes for which 
paint is used are to preserve and beautify; that is to say, to 
protect the painted material from the destructive effect of 
exposure to atmospheric conditions and the action of the 
elements, and to make the surface more pleasing to the eye; 
that that paint is most efficient which accomplishes these pur- 
poses in the highest degree for the longest time; that any 
ingredient which tends to enhance the efficiency of paint or 
give it a useful quality is a proper ingredient; that there 
is no natural standard of purity of paint, nor is there a 
generally or even widely accepted standard of purity of 
paint; that any enumeration of allowable ingredients of 
paints short of an exhaustive enumeration of all ingredients 
which may under particular circumstances or conditions give 
to paint a useful quality, is necessarily unjust and unreason- 
able; that even such an exhaustive enumeration in the light 
of the knowledge of the technology of paint manufacturing 
of to-day is liable to become unjust and unreasonable by to- 
morrow’s discoveries; that the use of none but useful ingredi- 
ents in the manufacture of paint is not in itself sufficient 
by any means to insure efficient paint; that in order to in- 
sure efficiency not only must proper and useful ingredients 
be combined in proper proportions widely varying according 
to the material to be covered, the shades to be produced, the 
climatic conditions and circumstances, but such ingredients 
must also be subjected in the manufacture to the proper 
mechanical processes required to produce the complete 
blending of the combined ingredients, both solid and liquid, 
which in turn is indispensable to insure durability, opacity, 
covering property, consistency and proper spreading quality 
of the paint, its proper action under the brush, and many 
other important qualities; and it is therefore charged that 
for these reasons it is impossible logically to speak of a 
standard of purity as applied to paint, nor is it reasonable 
for any statute to attempt to set up a standard of efficiency 
of paint by an enumeration -of allowable ingredients, the only 
test of the efficiency of paint being its ability to serve the 
purposes for which it is intended. 


LAW DEFEATS ITSELF. 


The complainant manufacturers insist that the act by 
specifying linseed oil, pure carbonate of lead, oxide of zinc, 
turpentine, Japan dryer and pure colors as proper ingredi- 
ents of mixed paint and making it a crime to manufacture, 
sell or expose for sale within the state of North Dakota any 
mixed paint containing any ingredients other than those 
herein specified, unless such paint be properly labeled, show- 
ing the quantity or amount of each and every ingredient 
used other than those specified in the act, is intended and 
calculated to create in the minds of the mixed paint dealers 
and consumers in the state of North Dakota the erroneous 
belief that all ingredients of mixed paint other than those 
specified in the act are adulterants used for the purpose 0! 
cheapening the product and add no quality of usefulness 
or efficiency to the mixed paint wherein they are used; tliat 
this act in requiring mixed paint containing. any -ingredi- 
ents other than those specified to be labeled is a require- 
ment that the manufacturer of and dealer in such paint shall 
brand the same in such a way as to hold it up to the 
suspicion and prejudice of the users of mixed paint 21d 
thereby make the sale thereof in your state, if not impo 
ble, at least more difficult and expensive. . 

Tt is not contended by ahy one that the presence 0°! 
sublimed lead, standard zinc: lead white, zinc made from 
western ores, lithopone, sulphate-or barium, silica, silicate 
magnesia, calcium carbonate, hydrated sulphate of lime, 
varnish or any two or more or all of them in mixed pa'nt 
has any tendency whatsoever to render the mixed paint 
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in they are or any of them is used or the application 
aa mined paint for any of the purposes for which paint 
is properly used, or the handling of such mixed paint by 
applying the same harmful to health in any sense or degree. 
i “* 


The manufacturers know that while this act was intended 
be a police regulation for the prevention of fraud, its 
-rovisions are such that it has no tendency to accomplish 
‘yis end; that this act, by failing to specify the maximum or 
nimum of the proportionate amount of the ingredients 
ecified in the act which are to be or may be used in mixed 
aint, permits of the manufacture and sale, without any 
el, of mixed paint containing these ingredients in such 
portions as to make it absolutely inefficient and useless 
| a fraud upon the purchaser; that by holding up to the 
iudice of dealers in and users of mixed paint, such paints 
contain ingredients other than those specified in the act, 
act renders unsalable or less salable a large number 
brands of mixed paints containing ingredients other than 
se specified in the act, which mixed paints are far more 
scient for certain purposes than any mixed paints which 
be made by using only the ingredients specified in the 
that the act, therefore, has the direct tendency in 
ny instances to encourage the people of the state of 
rth Dakota to give to inferior brands of mixed paint a 
oreference over superior brands of mixed paint in the 
taken belief engendered by the fact that the poorer 
le is better than the better article. 
MINOR DEFICIENCIES. 


We would further call your attention to the fact that 
this act fails in its object to accomplish the prevention of 
fraud in that it enumerates “Japan drver” among the sanc- 
tioned ingredients of mixed paint, because the term “Japan 
dryer” as commonly used and understood in the paint trade 
is broad enough to include innumerable varieties of liquids 
which are capable of promoting oxidation or drying of the 
paint, among them liquids of such nature as to either ma- 
terially impair or to utterly destroy the life and usefulness 
ot paint. 

"We wish also to call your particular attention to the 
fact that ithe statute altogether fails to cover the subject 
of paste paints and that any kind of a paste paint can be sold 
regardless of what it may contain without any restrictions 
whatsoever, while the mixed paint manufacturer who would 
use the same ingredients is subject to the provisions and 
penalties of the act. The result of this is that it is entirely 
unfair to the mixed paint manufacturer, as there is abso- 
lutely no difference between mixed paint and paste paint, 
except that the necessary amount of linseed oil to secure the 
requisite consistency is. added by the manufacturer in the 
case of mixed paint and by the painter in the case of paste 
paint. Otherwise the paints are the same. 

Again, there is nothing in the statute which prevents 
the sale of any kind of coloring material and all the so called 
adulterations and impurities against which the act is aimed 
could be present in the tinting material.. It follows. that the 
act, therefore, has really very little tendency to accomplish 
the objects for which it was passed. Any painter can add 
impure linseed oil or adulterated tinting colors, or he can 
use an adulterated paste paint and add linseed oil, and in 
none of these cases would there be anything in the statute 
to protect the man upon whose house the paint was used, as 
the act is limited to the mixed paint manufacturer. 


RETAIL MAIL ORDER HOUSES. 


Furthermore, we wish to call your especial attention to 
the fact that the act only covers those who manufacture 
for sale or expose for sale within the state and that it 
necessarily does not cover the mail order houses which ship 
large quantities of mixed paint into the state of North 
Dakota, because they do not make any sales within the state 
nor expose their paints for sale within the state. 

As we well know, the mail order people ship their 
paints direct from their base of supply to the consumer in 
original packages, and as a consequence are protected by 
our interstate commerce law and are not amenable to your 
state laws. This, under the provisions of your present paint 
law, would undoubtedly mean a rapid growth and increase 
in the amount of business done in your state by the mail 
order houses at the expense of the legitimate merchants of 
that state, the mail order houses not being obliged to place 
any formula labels on their paint, even though the paint it- 
self be made from the cheapest materials possible to obtain 
for paint making and practically valueless as paint products. 

This increase in the mail order business will be, as 
stated above, all at the expense of the legitimate dealer and 
at the same time at the expense of the legitimate manufac- 
turer. The consumer, too, will feel the effects of the barrier 
raised against the honest dealer and the manufacturer in 
favour of mail order products through the lack of satisfac- 
tory results and increased expense in keeping properties pre- 
served and beautified through the use of good paint. 


CONCLUSION. 


And in conclusion we can merely add that while they may 
snd some of them are taking advantage of their. more en- 
terprising and fearless competitors in the present situation 
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by catering to the prejudice created by the statute instead 
of openly oppesing the statute as thoroughly vicious, such 
advantages must necessarily be short lived and such a policy 
be short sighted. Those paint makers who have for years 
been making mixed paint based on a knowledge gained 
through experience of what was needful in good paint, and 
who have used ingredients other than those covered by this 
statute and who now through their very weakness and 
fear change their formulas in an endeavor to comply with 
this law and curry favor with the authorities, will without 
question, in a very short space of time, regret their action 
from the one fact alone, if no other, that they will find it 
impossible to make a paint under the stipulations of this 
law which will give the same satisfactory results as from 
a scientific combination of necessary ingredients incorporated 
and prepared in a practical manner. Such vacillating manu- 
facturers will be called upon to answer the plain question, 
which is the most natural in the world, “Have you been 
deceiving me with your statements in the past about your 
paints, or are you deceiving me now?” It must be one or 
the other. The people of North Dakota who buy paint 
for the purpose of selling it amd the people of North Dakota 
who buy paint for the purpose of using it may be blinded 
and fooled for a time, but they will before long see the 
light. They will learn that those paints which have stood 
the test of many years and which have a reputation for 
merit as old as themselves, are not rendered any less valuable 
because the legislature has presumed to specify of what in- 
greditents paint shall be made. They will see that the manu- 
facturers have opposed the statute not because they have 
anything to conceal in their paints but because the statute is 
unreasonable and unfair. And the modern paint manufac- 
turers will with greatest confidence match their accumu- 
lated knowledge of the science of paint making acquired 
through a generation of closest study against the paint intelli- 
gence of the legislature of North Dakota and against the 
paint understanding of those manufacturers who.are as far 
behind the times as is the horse drawn vehicle in comparison 
with the locomotive and the tallow dip alongside of the 
electric light. 


RETAIL HARDWARE DOINGS. 








NEW FIRMS. — 


Havelock, Nebraska—Moran & Spitzer. 

Greeley, Oklahoma—Greeley. Hardware Company ; capital 
stock, $7,500. 

Frost, Texas—Lay-Leflin Company; capital. stock, $5,000: 

Prescott, Arkansas—Prescott Supply & Hardware Com- 
pany. 

Chandler, Oklahoma—Chandler Hardware Company ; cap- 
ital stock, $15,000. 

Cincinnati, Ohio—Kohlstall Hardware Company ; -capital 
stock, $40,000; incorporators are David Kohlstall, W. H. 
Friedman, Leopold Friedman and others. 

Headland, Alabama—Kelly Hardware Company; capital 
stock, $10,000; incorporators are M. V. Kelly, J. L. Kelly and 
others. 

Uehling, Nebraska—Suhr & Heine. 

Bradley, Illinois—Charles Wertz; capital stock, $35,000; 
incorporators are Charles Wertz, J. Elmer Deselm and L. 
Colestock. 

Emporia,,. Virginia—Tillar-Smith Hardware Company; 
capital stock, $25,000; incorporators are, W. T. Tillar, J. H. 
Smith and R. W. Jordan. 

Madison, New Jersey—Madison Hardware Company; . 
capital stock, $5,000; incorporators are J. Halsey Doty, Harry 
M. Coburn and Frederick W. Jobelman. 

Macomb, Illinois—George Rice and F. A. Frowine. 

Muscatine, Iowa—John Angel. 

Mitchell, South Dakota—Mr. Nelson. 

Fulton, Illinois—Garret Naniga and Cornelius Buis. 

Lawton, Oklahoma—J. W. Wolverton Hardware Com 
pany; capital stock, $25,000. 

North Vancouver, B. C—Chambers Hardware Company 

Exeter, Missouri—C. R. Eidson. 

Nashville, Tennessee—Nashville Hardware Company: 
capital stock, $10,000; incorporators are D. T. Crockett, Paul 
O’Connor and others. 

Atlanta, Georgia—J. B. Hightower Hardware Company, 
capital stock, $50,000. 

Moline, Illinois—Froyd & Quick; capital stock, $10,000; 
incorporators are A. E. Froyd, B. H. Quick and Hulda E. 
Froyd. 

Boston, Massachusetts—S. H. Davis Company; capital 
stock, $25,000; incorporators are Martha L. Davis, Ernest L. 
Davis and Charles H. Davis. 

San Francisco, California—O. S. Stapley & Company. 


BUSINESS CHANGES. 


Fremont, Nebraska—Holloway & Fowler succeed Hollo- 
way & Felt. 

Elmwood, Nebraska—Philip & Dan Stirtz succeed Beaver 
& Canine. ‘7 

Bridgewater, Iowa—John Strong succeeds E. Sulgrove. 
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Scott Mills, Oregon—C. Fisher succeeds G. L. Lawrence. 
Cozad, Nebraska—W. McLaughlin succeeds Davis & 
Company. 

Rosemont, Nebraska—R. D. McBerth succeeds H. Ahrens. 

Plattsmouth, Nebraska—Lauch & Asenissen succeed the 
Ebinger Hardware Company. 

Providence, Iowa—O. E. Bunker succeeds E. A. Reese. 

Beaumont, Kansas—Clark Lumber and Mercantile Com- 
pany succeeds A. Burkett, 

Clyde, Kansas—Hill & Son succeed E. J. Turner. 

Davidscn, Oklahoma—Rinkle & Spraggins succeed J. B. 
Rinkle. 

Gerster, Missouri—Roberts & Hemphill succeed R. C. 
Roberts. 

Magnolia, Arkansas—Turner Hardware Company suc- 
ceeds Couch Hardware Company. 

Waldo, Arkansas—Turner Hardware Company succeeds 
S. O. Couch. 

Twin Falls, Idaho—Salladay & Wilkinson succeed the 
Twin Falls Hardware Company. 

‘Meriden, Kansas—Himes & Prentice succeed Bolz Broth- 
ers. 

Blythedale, Missouri—Baker & Ellington succeed W. D. 
Baker. 

Ida Grove, Iowa—J. H. Pilcher succeeds John Von 
Dohren. 

Kensington, Kansas—A. Sanford succeeds Sanford & 
Henderson. 

Colton, Washington—W. P, Cunningham succeeds Sam- 
uel & Lindley. 

Rupert, Idaho—A. B. Ries succeeds Ries & Metcalf. 

Columbus, Nebraska—Carl ‘Poelle succeeds Poelle & 
Langennecker. 

Blossom,. Texas—Martin & Germany succeed the Blossom 
Hardware Company. 

Alta Vista, Kansas—Herman Arndt succeeds Joe Kistler. 

Artesia, New Mexico—Porter & Beckham succeed J. F. 
Porter. 

Slater, Missouri—Quisenberry & Haines succeed Nauerth 
& Quisenberry. 

Dill, Oklahoma—Darnell & Hatchett succeed C. T. Reese. 

Holton, Kansas—W. H. Thompson & Son succeed G. W. 
Kimball. of 

Persia, Iowa—P. Zolk succeeds Mowry & Son. 

Clarksville, Texas—Hocher Hardware Company succeeds 
the Marable-Hocher Hardware Company. 

Dispatch, Kansas—Downs Hardware and Implement 
Company succeeds M. Koksma. 

Hanover, Kansas—Hanover Hardware Company succeeds 
W. E. Kornbaum. 

Asher, Oklahoma—Pierce Brothers. succeed the I. A. 
Smith Hardware Company. 

Oakesdale, Washington—Davidson & Johnson succeed J. 
W: Johnson. 

Edgerton, Kansas—F. E. Johnson succeeds Wm. M. Ren- 
nington. 

Tahlequah, Indian Territory—Myers & Dawes succeed 
Louis Meyers. 

Kellerton, Iowa—Silver & Lockwood succeed Knittle 
Brothers. 

Orange City, Iowa—De Cook & Brink succeed De Cook, 
Brink & Company. 

Northplatte, Nebraska—Ginn & White succeed Blake 
Maher. 

Ord, Nebraska—Bailey. & Detweiler succeed Russell & 
Bailey. 
Goff, Kansas—F. L. Glover succeeds G. A. Figley. 

Gretna, Nebraska—W. B. Sanborn succeeds Sanborn 
Brothers. 

Horatio, Arkansas—Horatio Hardware Company suc- 
ceeds J. R. Martin. 

Hot Springs, Arkansas—Hamp -Williams Hardware Com- 
pany succeeds Hamp Williams. 

Sparta, Tennessee—E. H:-Hull succeeds W. W. Hull. 

Garden Plain, Kansas—Wulf Brothers succeed Wulf & 
Heusel. 

South Haven, Kansas—Ruthfauff Brothers succeed Bon- 
sal & Ruthfauff. 

Shelby, Nebraska—C. E..Hasted succeeds C. B. Jockisch. 

Manteno, Illinois—Wm. Croxen succeeds H. Mongeau. 

Port Byron, Illinois—Nate Mooney succeeds E. P. Win- 
gert Hardware Company. 

Marathon, Iowa—J. P. Fasmer succeeds A. A. Wells. 

Odell, Nebraska—Albert Fries succeeds Mort Brothers. 

Hartford, Wisconsin—Ralph Leach succeeds Hartford 
Hardware Company . 

Pearl City, Illinois—B. F. Keister succeeds Frank Kleck- 
ner. 

Springfield, Illinois—J. T. Wilcox succeeds E. C. Metz- 
ger. 
Crookston, Minnesota—D. D. Clark succeeds Clark Broth- 
ers. 
Ashton, Illinois—M. Glenn and A. M. Moore succeed A. 
W.-Rosecrans. 
_ Palestine, Texas—Wilfred McDonald succeeds Pales- 
tine Hardware Company. 
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La Crosse, Wisconsin—Manke & Rice dissolved. 
Danbury, Connecticut—John Carr succeeds J. O. Ligh: 
_Iola, Wisconsin—Iola Hardware Company succeeds Gu,- 
holt & Frogner. 
Montezuma, lowa—John L. Blakely succeeds A. W. Gor- 
on. 
Otterville, Missouri—L. M. Cordry succeeds John Brooks 
‘ asin Ohio—Crain & Coupland succeed Clarke & 
urke. 
Stewart, Minnesota—F. J. Albrecht succeeds A. Eynon, 
Bluffton, Ohio—Eli Diller succeeds John Fett. 
Waxford, Michigan—Willis Wightman & Son moved 
from Sherman. 
Elgin, Kansas—Homer J. Hendricks and Mr. Baldwin 
succeed John Botsford. 


MISCELLANEOUS. 


Independence, Missouri—Mize Hardware Company; de- 
stroyed by fire. 

Ashland, Nebraska—J. K. Clark; deceased. 

Springfield, Missouri—Woods-Everts Stove Company: 
increased capital stock from $50,000 to $100,000. ; 

Des Moines, Iowa—Brown-Hurley Hardware Company: 
increased capital stock to $300,000. ys 

New Orleans, Louisiana—A. Anderson; destroyed by fire. 

Cedar Rapids, lowa—E. K. Larimer; deceased. 

Verdigras, Nebraska—Doxbaba & Studeny; destroyed by 
fire. : 

Russellville, Arkansas—Cardner Brothers & Company: 
destroyed by fire; loss, $2,000; fully covered by insurance. 

Russellville, Arkansas—Rankin Brothers & Will: de- 
stroyed by fire; loss, $5,000; insurance, $4,000. 

Bailey, Ohio—Zanesville Hardware Company; improve- 
ments. 
_ Gofney, South Dakota—Smith Hardware Company ; addi- 
tions. 

Avon, New York—Mr. Wallis; destroyed by fire; loss, 
$5,000; insurance, $1,200. 

Minneapolis, Minnesota—Warner Hardware Company; 
new building. 

Atlanta, Illinois—Henry Hoos; deceased. 

Shiremanstown, Pennsylvania—E. W. Rupp; destroyed 
by fire; loss, $7,000; practically covered by insurance. 

Easton, Maryland—Thomas Hayward; deceased. 

Hyde Park, Massachusetts—John Terry; deceased. 

Elyria, Ohio—Lee Durkee; deceased. 

Belton, Texas—Rogers Hardware and Mercantile Com- 
pany; new buildings. 

Saline, Michigan—F. D. Ford; burglarized. 

Greencamp, Ohio—Jeff T. Johnson; deceased. 

Mt. Auburn, Illinois—Davidson Brothers; new location. 

Ph st North Carolina—Baird & Chamblee; destroyed 

by fire. 





STAR SAFETY RAZOR—SILVER ANNIVERSARY 

For twenty-five years the Star safety razor has 
been on the market and during this period introduced 
and sold all over the civilized world; men of all na- 
tions use and commend the Star razor. The com- 
pany takes this opportunity of thanking its many 
friends for their kind appreciation of efforts to serve 
with the best that experience, skill and knowledge can 
produce. 

The reputation of the Star razor has, if possible, 
grown still greater in the past year and sales at home 
and abroad have shown a decided increase over any 
previous record. The shaving operation, not always 
a pleasant task, has been so simplified by the use of 
the Star safety razor that the most inexperienced 
have become experts in the art of self-shaving. 

While the Star frame and holder are products of 
the Kamfe Brothers’ ingenuity, the secret of the Star 
safety razor’s phenomenal success must be attributed 
in great part to the Kampfe Brothers’ Three Star 
blade. Manufactured in a model razor factory where 
the care and attention are centered in the Star safety 
razor blade; it is forged from Sheffield silver steel, 
concaved, hardened and tempered by a process pect'l- 
iar to Kampfe Brothers. It emerges from the factory 
with a singular magnetic force and ability to retain 
a keen edge, which inferior blades cannot take. 















Of- 


L 
KS, 


on, 
ved 


win 


any ; 
any ; 
fire 
d by 
any; 


e. 
de- 


rove- 
addi- 
loss, 


any ; 


royed 


Com- 


jon. 
rroyed 


ARY 


r has 
duced 
}l_ na- 

com- 
many 

serve 
re can 


ssible, 
home 
er any 
always 
use of 
-ienced 
a 

acts of 
ye Star 
ributed 
e Star 
where 
- safety 
r steel, 
: pe ul- 
factory 
) retain 
e. 








NEW SAW CLAMP. 


M. A. Shotwell of 71 W. Jackson boulevard, Chi- 
cago, is manufacturing a saw clamp which has many 
features of superiority. It is made entirely of steel, 


Placing the Saw in the Clamp. 


absolutely unbreakable, yet very light, weighing only 
3 Ibs. 

The clamps fold up so that it occupies a minimum 
of space. It has a hook attachment which requires 
only a nail to fasten it securely to a bench or a piece 
of timber. It holds any size of saw, hand, wood or 


butcher absolutely firm. Its length is 18 inches. 
Members of the trade will receive catalogue and 


full description with all details by writing the manu- 
facturer and mentioning THE AMERICAN ARTISAN. 
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A NEW WIRE STRETCHER. 





The A. W. Wagner Manufacturing Company of 40 
Dearborn Street, Chicago, has lately been incorporated 
with a capital stock of $10,000 to manufacture hard- 
ware specialties. The incorporators are announced 
as Harold F. White, D. E. Harris and Harry C-. 
Nelson. 

The company will manufacture among other things 
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extended on tightening the wire. The point of ex- 
tension is on the wire not on the post. 

The automatic set lock is under the control of the 
operator at all times. It holds the wire at any desired 
point, thus doing away with the friction clutch. The 


Saw Held Firmly. 
ratchet and the tongue prevent slipping of the wire 
and the wear and tear of the rope are thus eliminated. 

The company also manufactures the Elwood wire 
stretcher of the original pattern with a rod extension. 

vilisigtbibibateaiibeti PERO. 
TAPE MEASURE, 

The Robinson Furnace Company of 107-109 Lake 
Street, Chicago, are sending to their friends in the 
trade an extremely useful tape measure with tape ex- 
tending to sixty inches. They are also disbursing a 
small hand mirror which might perhaps in some in- 
stances be profitably utilized by hardware dealers be- 
fore and during the February conventions. The com- 
pany distributes these souvenirs. 


_— - 
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It is freely admitted that time and strength are wast- 
ed by most people until they begin to study the prin- 
ciples underlying work and the application of scientific 
principles to work. A novice strains and yet accom- 
plishes nothing, while the expert goes through the same 
maneuvers with careless ease and graee. It is prob- 
able that men do not get themselves into the proper 
focus, so to speak, allowing natural forces to work 
in co-operation with muscles and brain. There is a trick 
in being just far enough away from work or near 








Safety Tackle Block Wire Stretcher. 


the Safety tackle block wire stretcher shown in the 
accompanying illustration. This wire stretcher is self- 
supporting inasmuch as the claw on the face of the 
stretcher holds itself in place before the wire is at- 
tached. The stretcher bar gives a rigid backbone from 
one end to the other and thus prevents twisting of the 
rope. This stretcher is said to be the only tackle block 
stretcher allowing all the force used in pulling to be 


enough to it and at the same time leaving gravitation 
or other energies of nature to take a hand. So com- 
mon an art as shoveling dirt may be done on precisely 
scientific principles. With the proper tools a laborer 
can do more than with others, provided of course that 
he knows how to use them. There is much even in 
standing in the right position, but all things being 
equal, mechanical principles affect conditions. 
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A knowledge of the laws of leverage, for instance, 
has enabled The Avery Stamping Company of Cleve- 
land, Ohio, to manufacture plainback shovels and 
spades which laborers everywhere are appreciating 
highly. With these shovels they are better enabled to 
get down to the work, because the bend in the handle is 
at the blade. Usually in other shovels the bend is four 
inches off. The extra length is added to the handle of 
the Avery company’s shovel, making’ it easier for thé 
workman to pry up a shovelful of dirt and keep it in 


balance. Anybody who has experimented with steel- 
yards has realized that a shifting of the pivot would 
make a considerable difference in the distance neces- 
sary to set the sliding weight in order to balance the 
load at the other end. The same characteristics are 
represented in shovels and spades, and are most in- 
geniously taken advantage of in the manufacture of the 
product of The Avery Stamping Company. A cata- 
logue of these goods with full description may be had 
upon direct application by all readers of THE AmeERI- 
CAN ARTISAN. 


+> 
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EXCELSIOR CARPET STRETCHER AND TACK 
HAMMER. 








Richard W. Montross, Galien, Michigan, states that 
demand for the: Excelsior carpet stretcher is increas- 


ing steadily. Only the highest quality of material and 
workmanship are used in this article. It is said that 
the Excelsior was designed for the one purpose of 
stretching carpets, and will do-it with less time and 
labor than any other device. The tooth bar is 16 
inches long, longer than others, “stretching more car- 





ta 
Excelsior Carpet Stretcher and jack Hammer. 


pet each time set: This stretcher, tan be instantly re- 
leased and placed in a_new positién without having to 
“back-up” the tooth bar in any way. Any desired 
amount of stretch can be taken and the stretcher se- 
curély locked in any position. 

A tack hammer is a. part of and accompanies each 
stretcher. It is said to be light, strong, easily oper- 
ated and to fold.compactly. Mr. Montross states that 
this article was some time ago withdrawn entirely 
from catalogue houses. 

Full information will be furnished on request by the 


Stevens’ Little Krag 
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manufacturer to inquirers mentioning THE AMERICAN 
ARTISAN, 


+. 


LITTLE KRAG NUMBER 65. 








The J. Stevens Arms & Tool Company of Chicopee 
Falls, Massachusetts, are disposed to offer frequent 
innovations in the matter of rifles, shot guns and pis- 
tols. Their progressiveness in this respect is wel- 
comed by the trade who will be pleased to note th: 





Number 65 Rifle. 


introduction of. another specialty, called the Stevens’ 
Little Krag number 65 rifle. It is illustrated in the 
accompanying cut.- This model is said to be quite 
popular and in great demand. It is built especially 
for the use of boys. 

The Little Krag rifle is similar in action to the cele- 
brated Krag-Jorgensen, adopted by the United States 
government. It has been called “a little brother” 
to the older and more cclebrated rifle. The little Krag 
is simple in construction, containing but few parts, 
easily disconnected. The rifle is cocked by drawing 
back the hammer which is made with a large knurled 
head. When the rifle is cocked it is locked so that it 
cannot be opened until the hammer falls or it is let 
down. The little Krag-has a round twenty-inch bar- 
rel, blued steel frame, single trigger, oiled walnut and 
fore arm and rubber butt plate. It is suited for .22 
long rifle R. F., .22 long, .22 short cartridges and C. 
B. caps. It is fitted with bead front and rear peep 
sights. It weighs three and one-fourth pounds. 

In response to many requests the manufacturers 
have furnished this rifle with an open rear. sight and 
will supply it with either rear peep or open rear. 
They will also supply open front sights. The rear 
peep and open front sight will be considered the regu- 
lar styles and will be furnished unless otherwis« 
ordered. 

The manufacturers will be glad to furnish prices 


and other information to readers of THE AMERICAN 


ARTISAN. 


oa 


THE OLD GRATE. 








The days of the early colonists, in fact customs 
going as far back as King Alfred, are vividly recalled 
by the 1906 wall calendar of the Diamond Saw & 
Stamping Works, Buffalo, New York. A deep back- 
ground, part of which shows a grate and a suspended 
copper kettle, serves to throw into great prominence 
a young girl kneeling on the floor and feeding thre: 
plump pigeons from an earthen dish. The maiden is 
more than partially enveloped by long golden locks 
betraying her Saxon blood. Her eyes are large and o/ 
a deep blue. The colors are harmoniously mingled an! 
yet applied lavishly. The calendar is well worth spa: 
on any wail. 

In one section. of the painting is shown the Sterlin 
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trademark used on all Sterling hack saw blades and GRIFFIN BUTTS. 
frames. The Diamond Saw & Stamping Works of 
Buffalo, New York, will be glad to send one of these 
calendars to dealers mentioning THe AMERICAN 
ARTISAN. 





The Griffin Manufacturing Company of Erie, Penn- 
sylvania, are known to have one of the largest and 
ont best equipped hinge factories in the world. All kinds 
WINCHESTER MODEL 1906. of wrought steel and bronze hinges are manufactured 
and the list of their products includes hinges, butts, 
The Winchester Repeating Arms Company of New _ shelf brackets, door bolts and other kinds of builders’ 
Haven, Connecticut, have placed ‘upon the market the and miscellaneous hardware. The company operates 
Winchester lightweight 22 caliber repeating rifle for its own rolling mills and is thereby enabled at all 
the year 1906. This is a compact take down affair, times to get the proper grade of material quickly, 













































Light Weight 22 Caliber Repeating Rifle. 





fe handling 22 short rim-fire cartridges only. As will insuring their patrons prompt service and the material 
ly be noted by the illustration it is attractive in appear- that skill, money and experience produce. 

ance and outline. In accuracy, reliability of opera- The accompanying illustration shows their wrought 
e- tion and in finish, it is said to be fully up to the es- steel loose pin butt made with ball tips in three fin- 
es tablished Winchester standard. ishes. The cut is full size. All of the wrought steel 
r” The repeating and take down features used in this butts manufactured by this company are made from 
ag rifle are simple, positive and thoroughly tried. The cold rolled steel, having a smooth bright surface. 
tS, ) 

30 WINCHESTER CALI 

~ \\ HUSE.32 me alain 

( 
t it 

let rifle is made with a twenty-inch round barrel fitted 
a with a sporting front sight and an adjustable open 
Sod rear sight. It measures thirty-five and three-fourth 





a inches over all, weighing about five pounds. The * 
C. handsome, walnut grip stop is twelve and _ seven- bs 
eep eighths inches long with a drop at the comb and at 
the heel, 
fers The magazine holds fifteen cartridges. The use of 
and 
ear. GRIFFIN 
reat 
egu- 
wise .22 caliber short smokeless, greaseless or Winchester 
.22 short black powder cartridges is recommended. 
rices The two smaller illustrations show the Winchester 
ICAN supplemental chamber, a handy and simple device 
permitting the use of popular pistol cartridges in 
high power rifles chambered for .30 Winchester, .32 
Winchester special, .405 Winchester cartridges and 
hems for others. This can be used without change or re- 
called adjustment of the rifle except the sights. The cham- 
ee & ber is inserted in. the rifle in the same-way as a 
ick. cartridge. It is extracted in the same manner as an 
aded empty shell. It is said not to interfere with the regu- 
iene lar use of ammunition. For short range shooting or 
Shree indoor target practice, it has proved-to be quite satis- 
den is factory It is also an aid to attaining proficiency in Wrought Steel Locse Pin Butt. 
locks the use of a regular hunting rifle at a minimum ex- 
and of penditure for ammunition. Their better grades of electroplated goods are made 
ed anil A large illustrated catalogue, describing all the of finely polished steel comparing favorably with the 
space guns and ammunition manufactured by the Winches- best grades of polished bronze metal hardware. 
ter Repeating Arms Company of New Haven, Con- The Griffin Manufacturing Company of Erie, Penn- 
erlin necticut, will be sent. to dealers mentioning THE  sylvania, will be pleased to send their latest catalogue 


AMERICAN ARTISAN. to dealers mentioning THE AMERICAN ARTISAN. 
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INVITATION TO VISITING HARDWARE DEALERS. 


Dreis & Krump, the manufacturers of the O. K. 
Steel Cornice Brakes, announce that they will ex- 
hibit their brake at the annual meeting of the Illinois 
Retail Hardware ‘Association at the First Regiment 
Armory, Chicago, on Feb. 20-21-22. They will oc- 
cupy space No. 31 and invite all visitors to inspect 
their brakes. 

They will have an attendant there who will take 
pleasure in explaining to visitors all of the interesting 
features about ‘the brake. They also invite hardware 
dealers and sheet metal workers to visit their factory, 
3214 S. Halsted street, and they will try to make the 
visit interesting and pleasant. 


2 
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FOR THE LADIES. 








President Lott of the Chicago Retail Hardware As- 
sociation and local manager of the Chicago gathering 
of the Illinois Retail Hardware Association to be 
held February 20th, 21st and 22d at the First Regi- 
ment Armory, announces that a Ladies’ Reception 
Committee has been provided. This is composed of 
wives of the members of the Chicago association. 
They will receive and entertain wives and daughters 
of delegates attending the convention. 

The ladies are asked to assemble in the Armory on 
Tuesday, February 20th, at 2 p. m., when the pro- 
gram will be outlined. 

__—— 


WANT-BOOK. 


Judging from a cut appearing on the cover of a 
booklet recently distributed by the Lee~Glass-Andree- 
sen Hardware Company, one can form no other, opin- 
ion but that Omaha is without a question the gateway 
to the golden West. In the background of the pic- 
ture, projecting boldly from a vista of blue sky and 
factories belching forth smoke, stands the magnificent 
warehouse. of this company. Issuing thence in all 
directions are railroad trains and trucks carrying ‘the 
goods of this company to their thousands of desti- 
nations. 

The Want-Book is decidedly practical for the hard- 
ware dealer. The opening pages are devoted to price 
lists of different standard articles constantly carried 
in stock. These pages are perforated so that dealers 
can easily remove the lists from the booklet posting 
them in a convenient place. They are printed on one 
side. The remainder of the booklet is devoted to 
blank pages conveniently gotten. up for description 
and enumeration of the buyer’s wants. 

The back cover of the booklet is devoted to two il- 
lustrations showing Omaha in 1865 and in 1895, re- 
spectively. It is to be noted that Henry J. Lee of the 
company shipped sixty thousand pounds or three car 
loads of hardware products by a faithful ox-team at 
the early date and that in 1905 the Lee-Glass-Andree- 
sen Hardware Company shipped via the various rail- 
roads entering Omaha, over fifty million pounds. No 
truer pictures of the rapid growth of the country 
within the last fifty years can be obtained than by a 
comparison of these two artistic effects. 
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The company will be pleased to send one of these 
books to readers of THE AMERICAN ARTISAN. 
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MINNESOTA PROGRAM. 





Unusual care has been exercised in the compilation of the 
program for the annual meeting of the Minnesota Retail 
Hardware Association. An examination of the features an- 
nounced below shows that endeavor has been made nor only 
to concentrate ability but to eliminate numbers of doubtful 
merit. M. S. Matthews, secretary of the association, is to be 
congratulated most heartily. The convention will be held at 
Minneapolis February 28, March 1 and°2. ‘The fact that, these 
dates are comparatively open, conflicting with only Ohio in 
the east, will be appreciated. ~Headquarters- will be maintained 
at the Hotel Nicollet. The program follows: 

WEDNESDAY, FEBRUARY 28, 1906. 


9:00 a. m—Meeting of Executive Committee. 

10:30 a. m.—Distribution of badges. 

Payment of dues. 

Enrollment of new members. 

2:00 p. m.—Open meeting. 

Address of welcome, Mayor D. P. Jones. 

Response, E. H. Loyhed. 

Address, President A. T. Stebbins. 

Secretary’s report. 

Treasurer’s report. 

Announcement of- standing committees. 

“Thifgs to Think About,” J. F. McGuire. 

Practical Salesmanship, S; R. Miles. 

Question Box, this feature to. be conducted by 
Secretary Corey of the National Hardware As- 
ssociation, 

8:00 p. m.—Leon C. Warner; president Minneapolis Retail 
Hardware Association, presiding. 

“Trade Problems,” an illustrated lecture, S. R. 
Miles of Iowa association. 

“Factors of Mddern Advertisement,” Mr. Con- 
way MacMillan; under the auspices of the Na- 
tional School of Salesmanship, Minneapolis. 

W. I. Nolan, humorist. 

Smoker. 

THURSDAY, MARCH I, 1906. ; 

9:00 a. m.—Retail Hardware Mutual Fire Insurance Com- 
pany; the attendance of all policy holders is 
requested, 

Address, President Chas. F. Ladner. 

Secretary’s report. 

Treasurer’s report. : 

“Insurance Methods,’ Hon. T. D. O’Brien, in- 
surance commissioner, Minnesota. 

Election of diréctors. 

Intermission, ten minutes. 

10:30 a. m.—Manufacturers, jobbers and traveling men have 
the floor. 

“Successful Retail- Hardware Merchants from 
the Jobbers’ Point of View,” ©. W. Hurty of 
the Hurty-Simmons Company. 

“The Practice of Salesmanship,” Alexander W. 
Crozier of National School of Salesmanship, 
Minneapolis. 

Question box. 

2:00 p. m.—Open meeting. 

Unfinished business. 

Report of standing committees. 

“The Present Steel Age.” A. C. Hatch. 

Address, “Credits,” A. F, Rock, secretary Supe- 
rior (Wis.) Merchants’ Association. 

Address, Hon, John A. Johnson, governor of 
Minnesota. 

Report of Nominating Committee. 

Distribution of theatre tickets. 

8:00 p. m.—Orpheum Theatre; all invited. 


FRIDAY; MARCH 2, 1906. 


9:00 a. m.—Executive session; members only. 
Report of delegates to national convention, C. H. 


asey.° . 
“Decadence of Inland Towns,” D. H. Evans. 
Addresses by Secretary Corey, Messrs. Tomlin- 
son, Miles, Ladner and others. 
Question box. 
Selection of point for next meeting. 
2:00 p. m.—Visit to the works of Minnesota Linseed Oil 
Paint Company; a cordial invitation to all. 
3:30 p. m.—Unfinished business. 
Executive Committee meeting. 
Appointment of delegates to national conventio” 
Meeting of directors of Retail Hardware Mutual 
Fire Insurance Company. 
Adjournment. 

















Advertising Department 


Our readers are invited to send in copies of their advertise 
ments in the local press for criticism. All communications should 
be addressed to the ‘* Advertising Department’’ of THz AMERICAN 
ARTISAN. 
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The two advertisements shown are clipped from 
Indianapolis papers.. They are reduced one-third. 
They show the result of an effort to economize space. 
If this same matter. had been spread more, so as to 
have stood out with more force and had had more 
white space, it would have been above criticism. The 
advertising man realized his strongest proposition and 
made the most of space used. We learn that this 


All Saw Users are Interested in this Announcement 


February 14, 15 and 16 Mr. 
Cole will be at our store to 
demonstrate the 


Bishop & Co. Automatic 
Saw Filing, Saw Clamp and 
Hammer Blow SawSetting 
Device. 
See the wonderful metal saw that will saw anything not tempered —the saws 
with handles that are reversible and adjustable. We sell a complete line of the 
Bishop & Co. time and strength saving saw specialties, also their regular hand 
hammered, hand set and filed saws. Bishop sdws are sold on their cutting merit only. 


HARMON & HALL, 137 West Washington Street fc°si0" 


engaged during the day to meet him the evenings of the 14th and 15th at Room 197. Th The a 





demonstration y@s easily conducted and recommend 
it for the congidé@fation of live hardware men. 

The basis of good advertising is to have something 
good to advertisé—then to get it before the people. 
One strong point about these two advertisements is 
that they appeal to a definite class—the carpenter, 
butcher and cabinet maker. That, however, does not 
weaken it in its appeal to those who are not generally 
considered saw users. In fact, the family man, who 
“cussed” his dull saw will possibly be more impressed 
than many mechanics. 

The writer of these advertisements had something 
exceptional to offer, hence their pulling power. With- 
out these exceptional things an ad is flat, as is the 
porridge without the salt, or a circus without the 
clown. 

In this busy age it is not enough to say John Smith 


All Saw Users are Interested in this Announcement 
‘ FEBRUARY 









14-15-16 
es i= ) —Z Mr. Cole will be at our 
~ store to demonstrate 
the Bishop Automatic 
Saw: Filing, 
Saw Clamp 
and Hammer 
Blow Saw 
Setting De- 
a ‘vice. We sell the complete 
line of time and strength sav- 
ing saw specialties of 
GEO. H. BISHOP & CO. 


HARMON & HALL, 137 West Washington Street Mr, Cae ints 


those who are 
engaged during the day to meet him the evenings of the 14th and [Sth at Room 137, The Dennison 


sells hardware. People will not analyze hardware 
into its various parts of builders’ goods, tools, etc., 
and divide the heading of tools into lawn mowers, 
saws, etc. John Smith must talk saws from the first 
and show something about his saw stock, which is 
different from other saw stocks. 

Then if the advertiser can secure a visit of inspec- 
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tion at least, on certain specific dates, it is up to the 
‘selling force to do the rest. 
corn in the desert, it will perish; 


Dropping a grain of 
if watered and cul- 
tivated, it thrives. Many prospective customers, 
drawn by a good advertisement, have been nipped by 
the frosty air of the man behind the counter. The 
advertising medium has had to stand the blame of no 
results. 





As to the Johnson & Danielson advertisement, we 
believe that it is not paying the interest on the invest- 
fent, as is Mr. Perkins’. While the arrangement of 
the type is comparatively good, the 
being brought out prominently, we are disposed to 
criticise the composition. Nothing is said in the ad- 
vertisement that would make a prospective customer's 
mouth water. In fact, the abstract is used to such an 
extent that, instead of saying kitchen utensils or some- 
thing of that nature, the advertisement says tinware. 
Tinware means absolutely nothing to the majority of 
consumers. Dish pans, ‘e pipe, baking ovens ap- 


Hardware 


OF EVERY DESCRIPTION 


Tinware, Cutlery, 
Carpenter and Mechanic Tools, 
Guns, Ammunition, 
Sporting Goods, 


All. kinds of stoves—(heaters, ranges and gasoline). washing 
machines, clothes wringers, sundries. etc. 


PAINTS AND OILS 
We have aff kinds of Threshers’ Oifs and Greases 


JOHNSON & DANIELSON 


LINCOLN STREET 


Hendricks, Minn. 


main features 


StO7 

















peal to the average customer. It strikes them more 
closely than.an abstract term like tinware does. 
same argument applies to the word cutlery, 
penter and mechanic tools. 

A comparison of the two advertisements shows con- 
clusively, in our opinion, the 
concrete. We advise the dealer to get down to brass 
tacks and say exactly what he means, in language that 
will appeal. We do not recommend a long list of the 
articles that a dealer handles, 
taking up one or two or even more of these articles 
from day to day and advertising them in a convinc- 


The 


to car- 


value of speaking in the 


but we do recommend 


ing, practical and breezy style. It might prove desir- 
able for the dealer to write ten or twenty or even 


more advertisements to appear in a kind of series 
throughout the year. 
We have always urged extensive advertising believ- 


ing in its growing necessity, but it may safely be said 


that the Johnson & Daniellsen advertisement is water 
fed to a fish. 
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Heating and Ventilating 


THE NEW HOT BLAST. 








To successfully use soft coal, it has been demon- 
strated that complete and almost perfect combustion 
is necessary. The combustion of the gases has been 
secured in many cases by furnace manufacturers. The 
latest development of this kind is shown in the first 
of the accompanying illustrations. It is a hot blast 
feature devised for the new Robinson hot blast fur- 
nace placed on the market. 





Fire Pot and Ash Pit, 

While the pattern for this firepot is entirely new, 
it has been amply tested. Air is admitted into a hol- 
low casting where it is heated to a high degree. After 
having been heated it is forced into and over the fire. 
The mixture of the outside air with the products 
of combustion serves to consume most of the gases, 
thus making use of substances which ordinarily go to 
waste. Moreover the coal is formed into coke, burn- 


Sa 
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Combustion Chamber. 

ing freely. This hot blast is joined to the lower fire- 
pot by a large cup-shaped joint packed with cement. 

The second illustration shows the hot blast dome 
or combustion chamber used on the Robinson hot 
blast furnaces. One peculiarity of this dome consists 
of its height and magnitude. . These features are espe- 
cially desirable in combustion chambers of furnaces 
used for soft coal. It is necessary in cases where soft 
coal is used to provide means for the more thorough 
ignition of all the gases. The Robinson Furnace 
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Company in their new corrugated dome have. noted 
this necessity. The feed door is large and the dome 
corrugated to provide more radiating surface for 
heating the air. 

The Robinson Furnace Company of 107-109 Lake 
street, Chicago, recently published a catalogue de- 
scribing their complete line. This will be sent upon 
request to dealers mentioning THE AMERICAN 
ARTISAN. 





CROWN WATER HEATER. 





Not more than a century ago one central bathing 
fountain furnished water for all the occupants of the 
building. Not many years ago plumbing was intro- 
duced and washstands came-into-use. It was not until 
very recently, however, that hot water was considered 
possible or necessary. To-day there is hardly a build- 
HOT WATER 








COLD 
WATER 






Crown Water Heater. 


ing in the larger cities in which the bath roomis are not 
provided with hot and cold faucets. In larger build- 
ings special provision is made for heating hot water. 
In smaller buildings this is done by hot water adjust- 
ments arranged so as to connect. with the cooking 
stove. As gas came into use, this method was found 
to be too expensive and not always effective. More 
and more are users beginning to use water heaters 
in connection with the hot air furnace. 

The accompanying illustrations give two views of 

HOT WATER 





Showing Circulation. 


the Crown water heater designed for this purpose. 
It can be placed in any style or make of furnace just 
above the firepot. .It is guaranteed not to obstruct 
the fire or detract from the heating power of the fur- 
nace. Its capacity is from thirty to sixty gallons. It 
is made in one piece of cast iron and tested with a 
high pressure. 

Users of the Crown water heater have discovered 
that by this means hot water can be obtained without 
any apparent increase in expenditure. It has been 
found quite effective, requiring no trouble and little 



















need of repairs. The manufacturers, the Forest City 
Foundry & Manufacturing Company, Cleveland, 
Ohio, will be pleased to send additional information 
upon request. When writing, kindly add: “Saw it 
in THE AMERICAN ARTISAN.” 
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PARAGRAPHS. 








Walter Benton, furnace manager of Farwell, Oz- 
mun, Kirk & Company, St. Paul, Minnesota, died on 
January 24th. Mr. Benton was formerly connected 
with the Lennox Furnace Company of Marshalltown, 
Iowa. In September, 1903, he was sent to St. Paul 
to manage the furnace department of the jobbing 
house which is northwestern distributer for Torrid 
Zone furnaces, the product of the Lennox Company. 
In a circular letter issued recently R. A. Kirk, presi- 
dent of Farwell, Ozmun, Kirk & Company, pays a 
glowing tribute to Mr. Benton. 


An editorial in a recent issue of an exchange, calls 
attention to a bit of inconsistency practiced perhaps 
unconsciously by some hardware associations. It 
seems that one of the more important organizations 
of this kind had the annual program for the Febru- 
ary convention printed outside of the state. This 
outside printery, it is declared, pays no taxes for the 
maintenance of the state for which the program was 
intended. While hardware dealers declare that con- 
sumers should not purchase goods of the retail cata- 
logue houses, naming as a plea the conservation of 
home interests, the editorial declares that often as in 
this case they are liable to the same charge. Home 
trade is a bugaboo that applies to the goose as well 
as the gander. 
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PRESIDENT KENT’S ADDRESS.* 








- In opening the twelfth annual meeting of the Society 
of Heating and Ventilating Engineers it is my great pleas- 
ure to congratulate the society upon the progress it has made 
during the past year. The reports of the secretary and of 
the Board of Governors will show that the membership has 
increased more rapidly than in any preceding year, and the 
annual. and semi-annual meetings have been attended by 
gteater numbers than ever before. The society having lived 
and grown for twelve years may now be said to have satis- 
factorily proved that it has a reason for existence and its 
future steady growth may safely be predicted. 

I desire in this address to give expression to a few facts 
concerning the present status of the heating and ventilating 
art. During the last twelve years or sirice the society was 
founded there has been a notable advance in heating and 
ventilating practice, but a very trifling advance in scientific 
research, and still less in the reduction of the results of re- 
search to formulgz, theoretical or empirical, which can con- 
veniently be used in practice. 

The advance in practice has been due to necessity. The 
demand for larger and more effective and more reliable ap- 
paratus springs first from the increased wealth of the coun- 
try, which causes the erection of larger and more costly 
buildings; second, from the increase of luxurious habits of 
the people requiring more heating and ventilating and less 
trouble in manipulating or regulating the apparatus; third, in 
the better education of the people as to the desirability of 
thorough ventilation. This demand has stimulated designers 





*Annual report of William Kent, President American So- 
ciety of Heating and Ventilating Engineers, delivered at New 
York, January 16, 1906. 
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and manufacturers of heating and ventilating apparatus to im- 
prove their methods and their results. 


So far as simple heating is concerned, the modern heat- 
ing and ventilating engineer finds no difficulty in design- 
ing a system, either direct or indircet, live steam or exhaust 
steam, or hot water, which will carry heat to any distance 
desired and deliver it in one or many rooms, heating them to 
7o degrees or more when the outside temperature is 20 de- 
grees below zero. Even the warm air or furnace system is 
capable of accomplishing the same results when reinforced 
by electrically driven fans when the distance is not too 
great. The only limit that is fixed in heating a building or 
a group of buildings is the limit of cost fixed by the owner. 


THE PROBLEM OF VENTILATION, 


however, is a much more difficult one for the designer. It 
is easy. enough to ventilate properly a large single cham- 
ber, such as a church, a cathedral, a theater or a stock ex- 
change, but when a large building of several rooms, such as 
a public school, or a court house, or a hospital, or a sky- 
scraper office building, is to be ventilated, the problem be- 
comes very complex and it cannot be said that any general 
solution of it has yet been found. Each case has to be stud- 
ied carefully by itself in the light of previous practice and the 
record of such practice includes almost as many failures as 
successes. Many of these failures are due to the parsimony 
of the owners, who limit the cost to'a figure at which it is 
impossible to provide good ventilation. Others are due to the 
failure of the architect to call in the advice of competent 
experts, and still others are due to the imperfect education 
of the experts themselves, or to their neglect to appreciate 
the real difficulties of the problem on which they are en- 
gaged. 

Let us consider for a moment what are the difficulties 
of heating and ventilating a large building containing many 
rooms, such as a schoolhouse or a court house. The prob- 
lem to be solved is to keep each room at a temperature of, 
say, 70 degrees F., and the air of such purity that it con- 
tains at no time more than eight volumes of carbon dioxide 
in 10,000 volumes of air, or twice the amount found in the 
atmosphere outdoors. The mere heating of each room can be 
done satisfactorily by direct steam radiation with thermo- 
static control of the steam supply. The ventilating problem, 


however, is not so easily solved. Each room should have 
given to it a quantity of air proportional to the number of 
persons in the room. The means provided for supplying 


fresh air to the building is usually either a fan placed in the 
basement, which pushes the air into the several rooms, the 
air finding its way out through foul air exits, or else there 
is an exhaust fan in the attic or on the roof of the building 
pulling out of the rooms the air which is admitted from 
the air inlet pipes. In the best modern practice the incom 
ing air is warmed by steam coils in the basement before being 
allowed to enter the rooms. In some cases there is both a 
blower fan in the basement and an exhaust fan for foul air 
at the roof. Between the points of entrance and exit there 
are at least as many channels or pipes for the air to travel 
in as there are separate rooms. The areas of these pipes 
and their resistance, due to friction, to right angle bends, 
dampers, etc., may be calculated and adjusted so that when 
there is still air outdoors and the fan or fans running at a 
certain speed the air delivered into each room may possibly 
may 


Say pos- 


be the amount calculated by the designer. | 
sibly” and not “will certainly,” because it is scarcely pos- 
sible to design a system consisting of a large number of pipes 
varying in size, diameter and length leading from an air 
at lower pressure in which 
There is 


reservoir to another reservoir 
each pipe will deliver its due proportion of air. 
bound to be more or less “short circuiting’ under the most 
favorable circumstances. 

The next trouble is that we have the pipes so perfectly 
designed that each pipe under the best circumstances will 
deliver its own calculated proportion of air, then the cir- 
cumstances for which the pipes are designed are bound to 
vary every hour in the day. Some one of the rooms will 
have a crowd of people greater than was calculated, and 
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they will remain longer in a room, polluting the air. Some 
one opens a window to let out the foul air and let in fresh, 
and immediately the whole circulating system is disarranged 
and thrown out of balance. If there is a wind blowing into 
the room it will blow back the incoming air supply and tend 
to increase the air supply of all the other rooms in the 
building. If, on the other hand, there is still air outside 
and the air from the ‘heating coils enters the room under 
pressure, the opening of the window will establish a short 
circuit for this air to go outside by the window instead of 
going through the exhaust flues to the roof. Some air will 


enter the room on that account, and one or more of all the ~ 


other rooms of the building will be robbed of their proper 
supply. The room that is thus deprived of its proper sup- 
ply will then become not only foul but overheated, and a 
window will have to be opened in it in order to cool and 
purify the atmosphere, and this will further disarrange the 
ventilating system. What is needed is such a system as will 
10t be put out of balance when the doors or windows are 
opened in any one or more rooms of the building. 


NO MEANS FOR AUTOMATIC PURITY REGULATION. 

We have means of automatically regulating the tempera- 
ture of a room, but we have no means of automatically 
regulating the purity of the atmosphere in it. Not only this, 
we have as yet no means of even indicating the purity of 
the atmosphere in any convenient manner, such as we have 
in the thermometer for indicating its temperature and in the 
aneroid barometer for indicating its pressure. An occupant 
»f a room is not likely to notice that the atmosphere in the 
room is impure until the impurity is more than double what 
should be allowed, and even the chemical determination of 
the condition of the atmosphere is a matter of no little dif- 
ficulty. 

Another difficulty with all methods of ventflation is that 
while air is so easily moved by a very light pressure in suf- 
ficient quantity to provide ventilation for any room this pres- 
sire is apt to be overcome by the action of the wind on one 
side of the building entering through crevices or cracks or 
through the porous walls, so that while the atmosphere is 
quiet outdoors the ventilating system may work all right, but 
when there is a wind pressure against the building it may be 
thrown out of balance. 

The various complex problems of heating and ventilat- 
ing are gradually being solved and the difficulties overcome 
by the method of trial and error. Now and then a building 
is erected which gives satisfactory results and the methods 
used in it are copied in other buildings. Again another sys- 
tem is found occasionally to fail, and as the causes of fail- 
ure become understood they are avoided in future designs. 
“Rules of thumb” are still in vogue for proportioning the 
sizes of every detail of heating and .ventilating apparatus 
from the size of a grate surface and the rate of combustion 
of coal to the speed at which ventilating fans should be 
driven and the area of the pipes and registers from which 
they shall discharge their air. Sometimes formule are used 


which are apparently based upon physical theories, but each - 


of these formule contains one or more empirical coefficients 
whose values are more or less uncertain. By the use of 
these formule and rules of thumb, supplemented by prac- 
tical experience, the heating and ventilating engineer is 
enabled when he is not limited by cost of apparatus to pro- 
vide a fairly satisfactory heating and ventilating system for 
almost any building, but the best of such systems are not 
automatic; they require constant and faithful attention on 
the part of the operatives in charge of them and they are 
expensive, both in cost of apparatus and in cost of fuel. 
There is a vast field of research to determine more accu- 
rate values of the coefficients to be used in our formule and 
to find out how it is possible to ventilate a building with just 
enough air to maintain the standard of purity at what it 
should be without discharging from the building uselessly a 
great quantity of hot air over and above that required for 
the necessary ventilation. 


HEATING AND VENTILATION IN TECHNICAL COLLEGES. 
The scientific study of heating and ventilating has been 


begun in a few of our technical colleges as a branch of the 
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general subject of mechanical engineering, but the greatest 
amount of time that can be devoted to it is two or three 
hours a week for one half-year. An excellent description of 
such a course is given in the paper by Prof. J. D. Hoffman 
of Purdue University, published in the 1903 volume of our 
Proceedings. Not much practical work or research can be 
expected from so brief a course, but great good from it will 
ultimately result to the profession from its giving to a large 
number of engineering graduates each year an introduction 
to the subject and some knowledge of its fundamental prin- 
ciples on which they can build later when they enter into 
practice. It also tends to the diffusion of knowledge on the 
subject among the general public and to the increase of public 
sentiment in favor of improvement in ventilation. 


STATE VENTILATION LAWS. 


The society is to be congratulated on the fact that due 
to its effort two States, New York and Pennsylvania, have 
passed laws leading toward the securing of a reasonable 
amount of ventilation in schools hereafter to be built in 
these States. It is to be hoped that the society will con- 
tinue its effort in this direction and that other States will 
soon follow the example set by New York and Pennsylvania. 
These two laws are good as far as they go, in requiring 
that plans and specifications for schoolhouses shall provide 
for an approved system of ventilation by means of which 
30 cubic feet of air per minute shall be supplied to each 
pupil. Something more is needed, however, and that is an 
investigation by engineers of the Board of Health of each 
State to discover whether or not all the classrooms in 
schools are built under the specifications of these laws are 
actually supplied with the 30 cubic feet of air per pupil in 
every minute, independent of conditions of wind or weather. 
These engineers should also report upon the best means of 
measuring the air supply to each classroom and the best 
medns of regulating the supply in different classrooms in 
cas¢ any of them should be receiving more or less than its 
proper supply. 

The chemists and physicians of the Boards of Health 
might also do a valuable service for the rising generation in 
making observations and experiments to determirie whethgr 
or not the introduction of 30 cubic feet of air per minute 
per pupil is sufficient to keep the purity of the air at the 
desired standard in all parts of the room during the last two 
hours of the school period, and whether this amount of ven- 
tilation is sufficient to prevent that depression of vitality 
with tendency to ill health which follows the long continued 
breathing of a slightly foul atmosphere. 


QUESTION BOX PROPOSED. 


The society has done a great deal of good work during 
the last 12 years, but it is only a mere beginning. I have 
already hinted at some of the work that lies before us. 
There are other things yet to be done. Let us double our 
present membership in the next five years. It can easily be 
done. Let us encourage the young men especially to join. 
Ten years hence they will be the leaders of the profession. 
Let us have our midsummer meetings as far west of New 
York City as possible, to let people know that we are a 
national society. Let us start a “question box,” following 
in a mild way the example of the Ohio Gas Light Associa- 
tion, which has just issued its third question box annual 
volume, a book of 900 pages, containing no less than 4,920 
answers contributed by 519 contributors to 567 questions. 
If we could have a question box of only one-tenth this size 
what a valuable thing it would be. Our Committee on Fur- 
nace Heating started a series of questions nearly a year 
ago, but only two replies have thus far been received. It is a 
rather slow beginning, but -we hope for better results in the 
coming year. It takes time to get engineers in the habit 
of devoting a small portion of their valuable time to the 
public service without compensation, but if the Ohio Gas 
Light Association can get 519 different people to answer its 
questions on such a subject as gas, why cannot we get one- 
tenth of that number on the more vital subject of fresh air, 
a subject that is of the utmost importance to the health of 
the community? 
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Principles of Intersection. 


PART XXVIII. PLATE XI. 
(Copyright, 1906, by Joseph P. Coleman. ) 


HOW TO FIND THE SQUARE RETURNS AT BASE OF GABLE, 
ALSO AT THE TOP OF GABLE. 

Draw vertical lines from the points in the 45° in- 
tersecting line at base of gable, to intersect the parallel 
lines drawn in gable, trace lines through the points of 
intersection, giving the required form of ihe hori- 
zontal mould, at base of gable. The form of the 
square return at top of gable is found by drawing ver- 
tical lines, from the points in the 45° intersecting line 
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to intersect the lines drawn in gable. Trace lines 
through the points, giving the required form of the 
intersection of the gable mould by the 45° intersecting 
plane. The profile of the mould at top of gable is the 
form of the square return mould. 

At the base of gable you will see a square, the wall 
line of gable mould is one side, the base line of gable 
is another side. The vertical line drawn from the top 
line of gable to base line of gable is a diagonal of a 
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square. This diagonal is also the wall line of the 

horizontal mould at base of gable. The vertical line at 

top of gable is also a diagonal of a square. Those two 
diagonals cut from the gable mou'd, a section identical 
to the section cut from the gable mould by the ground 
line. The gable mould can be considered as a bed 
mould in a cornice, also the face mould of a modillion, 
then the mould at base of gable is a return mould on 
side of modillion. The intersection of return mou'd 
with the bed mould is an inside miter. The mould at 
top of gable is also a return mould on side of modil- 
lion, the intersection with the bed mould is an inside 
miter. The patterns obtained from the intersections 
can be utilized in various ways, which will be fully 
described. 

HOW TO OBTAIN THE THREE PATTERNS SHOWN IN THE 

PATTERN SHEET. 

On the straight line drawn perpendicular to the 
pitch of gab'e, space off the outstretch of profile of 
the gable mould. Through the points draw the pat- 
tern lines, perpendicular to outstretch line. Through 
the points of division on profile of mould at base of 
gable, draw lines perpendicular to pitch of gable, in- 
tersecting the pattern lines in points that would be 
numbered similar. Lines traced joining the points in 
pattern lines, give the required form of the pattern for 
the intersection of the gable mould with the horizontal 
return at the base of gable. This pattern is also used 
to join moulds on adjacent gables. Cut out two pieces 
of sheet metal from this pattern, form right and left to 
the gable profile, the moulds when joined will be 
equally inclined at an angle of 45° in e’evation. The 
plan is a square miter. The 45° intersecting line is 
always a diagonal of a square. In the plan you will 
see lines drawn perpendicular to this diagonal, to show 
the angular section cut from the gable mould in the 
intersection. 

The shape of the angu'ar section is found by spac- 
ing on the lines in plan the respective height of each 
point in the profile at base of gable. The profile at 
base of gable is the projection of a side of a square, 
while the angle section is the projection of a diagonal 
of a square. Cut out the form of the angle section, 
mark the points of division as shown on the profile. 
Now cut out a piece of gable mould from the same 
pattern that has just been found, draw ‘the lines on 
the gable mould, form up to gable profile, and solder 
angular section to miter end. Each line on gable 
mould will join the points on angular section. Thus 
showing that the angular section can be regarded as a 
cutting plane. The points on the miter line in plan 
are the horizontal projections of the points marked on 
the angular section. If you consider the angular cut- 
ting plane as a face of a wall, then the pattern can be 
used in the solution of another problem. 


f10W TO FIND THE PATTERN FOR THE GABLE MOULD 
WITH THE SQUARE RETURN AT TOP OF GABLE. 

The pattern’ lines have been previously drawn. 
From the points on the profile at top of gable draw 
the lines perpendicular to the pitch of gable to inter- 
sect the pattern lines in points. Trace lines through 
the points giving the required form of the pattern be- 
tween the gable mould and the square return mould at 


top of gabe. The gable miter pattern is found by 

drawing lines from the points on the vertical line. per- 

pendicular to the pitch of gable to intersect the pat- 

tern lines in points. Lines drawn joining the points 

give the gable miter pattern. 

HOW TO FIND THE PATTERN FOR THE SQUARE RETURN 
AT TOP OF GABLE, 


This pattern is the ordinary square miter. Space 
the outstretch on the vertical line as shown, draw the 
pattern lines in the usual way, and from the points on 
profile continue the vertical lines, to intersect the pat- 
tern lines in points. Lines traced through the points 
give the square miter pattern, for the profile at top of 
the gable. . 
HOW TO FIND THE SQUARE MITER PATTERN FOR JHE 

HORIZONTAL RETURN AT BASE OF GABLE. 

The small illustration to the right shows the eleva- 
tion of the return mould. Draw the vertical line as 
shown, and on this line space the distances between 
the points shown on the profile. Draw the pattern 
lines in the usual manner, and draw lines from the 
points on profile to intersect the patfern lines in points. 
Lines traced through the points give the required 
form of the square miter pattern. The large circular 
arcs at base of gable show how to revolve points from 
the vertical line to the ground line. 
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PERFECT PATTERNS. 


The growing demand for Gray's Perfect patterns 
throughout the United States and Canada is ample 
evidence of their accuracy and time saving features. 
These patterns are the result of eighteen years of 
steady ; actual sheet metal drafting They are compre- 
hensive, serviceable and up-to-date. The latest and 
best points in this kind of work are included. 

The patterns are made full size on heavy blue-print 
paper. In the center of each pattern is the exact pro- 
file showing the shape it should be in when formed 
up. 

These patterns are made by G. L. Gray of 1028 
Jackson avenue, Le Bronx, New York City. They 
can be had by application to THE AMERICAN ARTISAN 
office. 
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HOME COMFORT BREAD CABINET. 





The Home Comfort bread and cake cabinet, pat- 
ented April 12th, 1904, is meeting with approval on 
the part of the consuming public. It can be taken 
apart, is ventilated, has shelves and a door front and 
is said to be sanitary and satisfactory. In these 
characteristics it is unique. Its name was taken be- 
cause it. fulfilled its mission to the  satisfac- 
tion of the cook and the house wife and also 
satisfied those who enjoy good things to eat. 
The cabinet can be taken apart in about five 
minutes and cleaned. It may be readily put 
together. It is proof against insects, mice, etc. 
The circulation of fresh air serves to keep the con- 
tents in a fresh condition and prevents the musty 
taste which sometimes takes possession of bread kept 
in the ordinary way. It is said that bread in this 
cabinet will remain fresh from ten days to two weeks. 
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When collapsed, it is only one and one-half inches 


thick. The material is guaranteed not to rust. 

The owner, H. W. Diers of Kenyon, Minnesota, 
will be pleased to send additional information regard- 
ing this cabinet on request. When writing, kindly 
add: “Saw it in THE AMERICAN ARTISAN.” 
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THREE AND FOUR PIECE ELBOWS. 








To THE AMERICAN ARTISAN: 

I want to show your readers how I made a 
handy set of 3 and 4 piece elbows from 2” to 20” 
and arranged them in such a way that I can get or 
replace anyone of them in less than one minute. I 
bought a Stern Elbow Pattern Sheet. I cut my 
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sheet copper, spelter, electrical steel, planished, pol- 
ished and refined iron, deep stamping and high-grade 


sheets. They will be pleased to quote upon request. 
—~ seo OO 


NEW OWNERS. 








W. H. Griffiths, formerly president of the Waynes- 
burg Forge, Sheet & Tin Mills, Waynesburg, Penn- 
sylvania, has disposed of his interests. It is the in- 
tention of the present owners to operate the mills in 
the manufacture of charcoal iron products exclusive- 
ly. In addition to the line of charcoal iron, black and 
galvanized sheets and roofing which the company has 


heretofore made, it is intended to manufacture char- 
coal iron terne plates of all grades. W. H. Baker, 





\ 


Sa ~ 
22s -e-S ~ 


‘) 
‘ 


} 


YQ) 




















I) 








’ 








metal full lengih including lap. (This saves me the 
time it takes to look up a rule.) Then I cut a three 
piece on one side and a four on the other 5” apart 
at the small end with a V broke in the center. Next 
[ find the center measuring from the long ends, and 
punch half inch holes three inches each way from 
center and on the 4 piece side close to V. Then I 
made a holder something like the one on the Waverly 
letter file and fastened it to a wide board which is to 
be nailed to the wall. Joe Lauru. 
Pontiac, Ill., February 4th. 





GOOD SALES. 





John McVoy & Company, 21 to 25 Michigan street, 
Chicago, report heavy sales on McVoy’s Uncle Sam 
charcoal iron. It will be recalled that this is the plate 
specified and accepted by the United States govern- 
nient on.many postoffices and other federal buildings. 

The Defiance guaranteed charcoal iron has proved 
quite popular. The mill’s guarantee for five years’ 
service on the I C and ten years on the I X stamped 
on the face of every sheet has proved a drawing 
card, 

John McVoy & Company handle all material used 
by iron and meta! trades including galvanized and 
corrugated sheets, iron and steel sheets and plates, 
roofing and -siding-of all kinds, tin and terne plates, 
conductor, pipe and eave trough, steel ceilings, solder, 








who was formerly connected with the concern as 
general manager, and who resigned this position 
eighteen months ago, has resumed his duties in the 
same capacity. Mr. Griffiths is succeeded in the 
presidency by Carr H. Bowlby of Waynesburg. 


+> 


G. B. AUTOMATIC SKYLIGHT LIFT. 








The G. B. Automatic skylight lift and lock shown in 
the accompanying illustration, is constructed of steel 
and malleable iron. A movable slide 
holder adjusts itself. It raises and 
lowers the skylight quite easily and is 
locked automatically. The inconve- 
nience of tying a rope is avoided. The 
lift can be applied to either hip or flat 


skylights easily. A special corner 





hinge is manufactured to be used in 
connection with the lift. This hinge 
secures thecornersof theskylight from 


breaking and assures easy movement. 





Both the hinge and the G. B. Auto- 
matic skylight lift and lock are manu- 
faciured by the G. Bickelhaupt Sky- 
light Works, 243-245 West Forty-Sec- 
ond street, New York City. This 
company will be pleased to send addi- 
tional information to readers of THE 

Self-Adjustable. .\\{ERICAN ARTISAN. 
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NOTES AND QUERIES. 





MATCHLESS GAS LAMP. 
From A. E, Glick, Annapolis, III. 
Where can I buy the Matchless Inverted gas lamp? 
Can any of our readers answer this question ? 
RESERVOIRS. 
From C. S. C. Co. 

Who makes enameled cast iron reservoirs for steel 
ranges ? 

Ans.—Toledo Stove & Range Company, Toledo, 
Ohio; Pittsburg Stove & Range Company, Pittsburg ; 
Home Pride Range Company, Marion, Indiana; 
Schill Brothers Company, Crestline, Ohio; Born 
Steel Range Company, Cleveland, Ohio; Culter & 
Proctor Company, Peoria, Illinois; Joliet Stove 
Works, Joliet, Illinois; Estate of P. D. Beckwith, 
Dowagiac, Michigan; Comstock-Castle ‘Stove Com- 
pany, Quincy, Illinois; Chicago Stove Works, Chi- 
cago; Perigen Stove Company, St. Louis; Geo. M. 
Clark & Company, Chicago; Gem City Stove Com- 
pany, Dayton, Ohio; Foster Stove Company, Ironton, 
Ohio; Portsmouth Stove & Range Company, Ports- 
mouth, Ohio; Richardson & Boynton Company, New 
York City; Thatcher Furnace Company, New York 
City ; Galusha Stove Company, Rochester, New York. 

PATTERN LETTERS. 
From Gray Brothers’ Electric Company, Detroit. 

Where can we get pattern letters? 

Ans.—St. Louis Electrotype Foundry Company, St. 
Louis. 

ALUMINUM WARE. 
From H. C. Briley, Ellendale, North Dakota. 

Where can we buy aluminum ware? 

Ans.—Republic Metal Ware Company, Buffalo, 
New York and Chicago. 

HARDWARE JOBBERS. 
From Kelley & Neal, Farmington, Ia. 

Kindly give me a list of hardware jobbers in Los 
Angeles, San Francisco, Portland, Seattle, Tacoma, 
Spokane. 

Ans.—Los Angeles: Baker & Hamilton; Cass & 
Smurr Stove Company; Harper & Reynolds Com- 
pany; Holbrock, Merrill & Stetson; Hoffman Hard- 
ware Company ; Lloyd-Scovill- Iron Company; W.'W. 
Montague & Company; Percival Iron Company; 
Union Hardware & Metal Company; John Wigmore 
& Sons Company. San Francisco: Alexander-Yost 
Company; Baker & Hamilton; Dunham, Carrigan & 
Hayden Company; Flint Carriage Company; Hol- 
brook, Merrill & Stetson; Judsen Manufacturing 
Company; Lloyd-Scovill Iron Company; W. W. 
Montague & Company; J. De La Mantaya Company ; 
Pacific Hardware & Steel Company; Palace Hard- 
ware Company; Seller Brothers & Company; George 
H. Tay Company; Taylor & Spotswood Company ; 
Harry Unna Company; Waterhouse & Lester. Port- 
land: Avery & Company; Corbett, Failing & Robert- 
son, Inc.; Dayton Hardware Company; J. E. Hasel- 
tine & Company; Hexter, May & Company; Honey- 
man Hardware Company; Marshall-Wells ‘Hardware 
Company; Robertson-Manning Company. Seattle: 
Schwabacher Hardware Company; Seattle Hardware 
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Company. , Spokane: Holley, Mascn, Marks & Com- 
pany. Tacoma: Hunt & Mottett Company. 
PATTERN LETTERS. 

From T. R. -Keller,. Upper Sandusky, Ohio. 

Where can I buy pattern letters: 

Ans.—St. Louis Electrotype Foundry Company, St. 
Louis. 

STAIR CORNERS. 

From Charles Ross, Sandusky, O. 

Where can we get brass stair corners? 


Ans.—Orr & Lockett Hdw. Co., 71 Randolph - 


sireet, Chicago; Stebbins Hdw. Co., 74 Van Buren 
street, Chicago. 

BRASS CORNER FIXTURES. 
From A. J. Ross, Cambridge, Illinois. 

Where can I buy brass corner fixtures for trim- 
ming tool chests? 

Ans.—Fitzgerald Trunk Co., 407 Wells street, Chi- 
cago; C. A. Taylor Trunk Works, 41 East Randolph 
street, Chicago; Charles T. Wilt, 180 Wabash avenue, 
Chicago; Innovation Trunk Company, 23 East Mon- 
roe street, Chicago. 

GAS BURNERS. 
From Bradberry Brothers, Hurley, South Dakota. 

Where can we buy gas burners for stoves and gas 
lights ? 

Dangler Stove Co., Cleveland, Ohio; Standard 
Lighting Co., Cleveland, Ohio; Ringen Stove Co., St. 
Louis, Missouri;.Geo. M. Clark & Co., Chicago, Illi- 
nois; Schneider & Trenkamp, Cleveland, Ohio; Na- 
tional Stove Co., Lorain, Ohio; Allen National Gas 
Burner Co., 403 E. 5th_street, Dayton, Ohio; Ameri- 
can Burner Co., 76 Park place, New York City; De- 
troit Heating & Ventilating Co., Detroit, Michigan ; 
Lawson Manufacturing Co., Homestead, Pennsyl- 
vania; Providence Gas Burner Co., Providence, 
Rhode Island; Wheeling Stove & Range Co., Wheel- 
ing, West Virginia. 

PSR RT ee 


ITEMS. 








The February issue of the Cortright Metal Shingle 
Advocate contains the announcement that extra copies 
of their September, 1905, issue have been run off. 
This issue contained a full-page article entitled The 
Full Cost of a Roof. It contains forceful arguments 
for the use of Cortright metal shingles. It provoked 
much comment and a second edition was found neces- 
sary. The February issue of this paper is unusually 
attractive, containing views of houses protected by 
Cortright shingles. Also some poetry and the usual 
amount of humor. This publication will be sent free 
of charge to members of the trade. It is published 
by the Cortright Metal Roofing Company, 50 North 
23d street, Philadelphia. 


The Kolnische Zeitung states that large deposits of 
tin have been discovered on the frontier of British Ni- 
geria and in the Cameroons. Mr. Taylor. of the Brit- 
ish Nigeria Company, has obtained sixty mining per- 
mits from the German Government, and the newly- 
formed Cameroons Mining Company has pegged out 
all the free land adjoining, so that mining operations 
will soon be in full progress. 
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NEW PATENTS. 
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808,640—Air-stop for windows. William A. Davis and 
William H. Samelius, Chicago, III. 

808,653—Garment-hanger. William F. Hall and Walter 
Donaldson, Washington, D. C. 

808,692—Water-cooler. G. E. Savage, Meriden, Conn. 
_ 808,702—Attachment for washtubs. Milton W. Story, In- 
dianapolis, Ind. 

808,730—Coffee-pot. Martin M. De Grody, St. Louis, Mo. 

808,764—Bulletin for mail-boxes. John M. Larsh, Indian- 
apolis, Ind. 

808,766—Joint for sheet metal and the like. Ernst P. 
Lehmann, Brandenburg-on-the-Havel, Germany. 

808,781—Water cooler. George E. Savage, Meriden, Conn. 

808,862—Spirit level. John A. McCain, Atlanta, Ga. 

808,954—Wrench. Hamlin T. Thompson, Flovilla, Ga. 

808,.047—Combined water heater and pressure reservoir. 
Frank L. Rice, Chicago, Ill, assignor to James B. Clow & 
Sons, Chicago, Ill. ~ 

809,031—-Churn. Frederic Swallow, Claremore, I. T. 





Wihdttists Yttt/Mlftd, © 


808,971—Bevel gage for handsaws. Hugh Condren, Van- 
couver, Canada. 

809,038—-Trap nest for laying hens. Charles B. Williams, 
Ontario, Cal. 

809,115—Milk strainer. Axel A. C. Klint, Holton, Kans. 

809,122—Spike puller. Lorenzo A. Milligan, Barstow, Cal. 

809,129—Cooking utensil. John R. Nye, Waterville, Me. 

809,139—Measuring tape. E. L. Saxton, Lansing, Mich. 

809,154—Heating apparatus. William S. Washburn, 
Brockton, Mass. 

800,164—Hot water heating apparatus. Warwick H. 
Beanes and Hugh Walton, Peterborough, England. 

809,178—Flour sifter. Edwin T. Farmer, Carthage, Mo. 

809,191—Combination tool. Edward J. La Duke and 
Isaac G. O’Harra, Seattle, Wash. ; 

809,207—Heating apparatus. Oscar S. McCurdy, Wilkins- 
burg, Pa. 

809,243—Mop holder. Harry Bitner, Berwyn, IIl., as- 
signor to Arcade Manufacturing Company, Freeport, III. 
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Trade Report. 


IRON AND STEEL TRADE. 


Chicago, February 16th.—Prices on pig iron have hard- 
ened during the week and the market is much stronger. 
Heavy inquiries are reported. The Allis-Chalmers Company 
showed requirements for fifteen thousand tons of foundry 
iron, to be delivered during the third quarter. Three thou- 
sand tons have already been purchased. About five thousand 
tons of this amount will be of southern grades. Two other 
inquiries for five thousand tons each were booked in some 
proportion. Contracts for delivery during the first half, some 
netting three thousand tons, have been let. Southern iron, 
number two foundry, is quoted at $14.00 Birmingham, although 
prices have a tendency to rise. Northern, foundry number 
two, is held at $19.00 Chicago, and higher. Lake Superior 
charcoal is strong at $20.00. While prices for pig iron seem 
about to advance, prices for old materials continue to decline. 

With the exception of bar iron, all of the finished mate- 
rials show strength. A slight tendency toward softening in 
value, developed during the latter part of January, has been 
reversed, and finished materials are now as strong as during 
the boom of last fall. 

Forging billets are especially strong. The Illinois Steel 
Company is unable to meet consumers’ requirements, and 
prices have risen to from $35.00 to $36.00 a ton. The Ameri- 
can Steel & Wire Company is unable to supply the demand 
for rods and the independent producers are heavily over- 
crowded. Despite this fact there is said to be some variation 
in prices. 

On February 9th, prices on hoops were advanced $1.00 a 
ton. Bands remain unchanged. No fluctuation in value or 
demand for steel bars is to be noted. Specifications are heavy 
and consumers’ stocks low. Supplementary orders are re- 
ported as numerous. Bar iron has again declined in value and 
is now quoted at 1.75c. The weakness of bar iron is due to 
the weakness of scrap iron. 

While the demand for merchant steel is extremely heavy, 

western mills are catching up on deliveries. Specifications are 
quite heavy and supplementary orders frequent. New busi- 
ness is comparatively light. The marked activity is due in no 
small part to the open winter and the early demand for agri- 
cultural implements. Prices are without change and consum- 
ers seem confident in their stability. 
The structural steel market is still stronger and Chicago 
contractors are anticipating future wants. During the last 
week shapes for three lake steamers were placed with the 
Carnegie Steel Company. These aggregated eight thousand 
tons. The Field Museum will require ten thousand tons. The 
contract for the erection of the new county building of Chi- 
cago has not been placed, though the award is expected daily. 
Mills are far behind in their orders and new business cannot 
be delivered before six months, at the earliest. The American 
Ship Building Company is practically out of the market. 

Orders for light rails have been frequent during the last 
ten days. The total business ‘for the week under review 
amounts to over twelve thousand tons. The rail mill of the 
Illinois Steel Company will be unable to accept new business 
for from ten to twelve months. Orders for standard sections 
are now being placed with eastern mills. Specifications on 
standard sections are heavy. Prices are without change. 

Specifications on sheets continue heavy and at prices lower 
than those prevailing to-day. New business is comparatively 
light. Stocks are heavy, but in spite of this fact jobbers 
continue to specify without hesitation. Deliveries on the light 
gauges are slow. Prices are without change. 





PIG IRON. 
Rogers, Brown & Company will say in their weekly re- 
port: 


While business generally may be characterized as quiet, 
several sections of the country have seen quite a little buy- 


ing interest during the last week. This is particularly true 
of Chicago and one or two eastern points. Locally Sales 
have been confined to small lots for immediate or nearby 
shipment.. The buyers continue to push for delivery of iron 
due on contracts and one ard all report excellent prospects 
in every line. Careful inquiry among local consumers es- 
tablishes the fact that practically all the iron received is 
being melted at once and the prospect for record con- 
sumption during the next four months at least is assured. 
Prices continue firm. Some sales of low grade southern 
iron have been made at concessions, but the prices ob- 
tained have not established a market. There seems to be 
more interest on the part of buyers to guard against serious 
troubles in the coal fields by taking on an extra supply of 
coke and iron, and this has pressed matters with ovens and 
furnaces during the last few days. 

The car situation, in the south particularly, is far from 
satisfactory, in spite of the easy winter which has prevailed 
up to the present time. With the now predicted seasonable 
winter weather which we are going to get, this will probably 
be worse than ever. 

Coke is in good demand and prices are stronger than a 
week ago. 


Matthew Addy & Company will say in their weekly re- 
port: 

There is decidedly more interest in pig iron this week 
than there was last week, and several very excellent sales 
have been made for delivery over the third quarter of the 
year, and in one or two cases through the entire last half. 
As a matter of actual fact, while there may be an accumula- 
tion in the south of some low grade iron, yet the quantity is 
insignificant, and there is in stock no good foundry iron worth 
mentioning. Furnaces at the present time have more orders 
for shipment this month than they can get off, even if they 
had a plentiful supply of cars, and the car situation om been 
daily growing worse. Most of the buying recently has been 
for forward delivery. Any kind of a buying movement calling 
for quick shipment would immediately develop the fact that 
there is a genuine scarcity of spot iron. The amount of iron 
which the furnaces have free to sell for the first half of this 
year is inconsequential. There is every reason to expect that 
consumption will continue at its present record breaking pace. 
The machine shops, the special and general foundries are all 
crowded with orders, and they. are going to use iron to the 
extent of their capacity. As we view the market, the only 
serious menace to the situation is the possibility of the failure 
of the crops, and this is too remote to really be taken into 
consideration at the present time. If the country is blessed 
with the same splendid crops this year that it has had in the 
past few seasons, pig iron will remain at the head of the pro- 
cession. 

Coke has greatly stiffened during the week. The accumu- 
lations at the ovens have been worked off, so that the 
superfluity of coke which burdened the market some time 
since has disappeared. Coke now in somewhat short supply 
Prices are higher, and the outlook is decidedly more promis- 
ing. There is a very lively demand and the market has been 
active. Coke shippers, like pig iron shippers, are distressed 
because of the lack of cars. The fear of a strike among the 
coal miners of course has materially contributed to the in- 
creased inquiry. 


SHEETS. 


John McVoy & Company, Chicago, report as follows: 

The condition of the sheet and tin market is about the 
same. The recent storms have stopped work outside, so that 
the demand is not as heavy during the present week as it has 
been. Ordinary conditions, however, remain good, and every- 
thing looks bright. 

We quote prices as follows to the ordinary buyers, the 
large buyers being sometimes able to shade these figures: 

Black sheet steel, No. 16 gauge, $2.50; No. 18-20 gauge. 
2.55; No. 22-24 gauge, $2.60; No. 26 gauge, $2.65; No. 27 
gauge, $2.70; No. 28 gauge, $2.80; No. 29 gauge, $3. 

Wood’s smooth, No. 20 gauge, $2.90; No. 22-23 gauge. 
$2.96; No. 26 gauge, $3; No. 27 gauge, $3.05; No. 28 gauge 
$3.15. 

Wellsville a sheet steel, No. 24 gauge, $4.85; No. 2 
gauge, $4.95; No. 27 gauge, $5.05; No. 28 gauge, $5.15. 

,Galvanized sheets, regular sizes, 14 and 16 gauge, $2.90 
18-20 gauge, $3.15; 22-24 gauge, $3.20; No. 26 gauge, $3.40: 
No. 27 gauge, $3.60; No. 28 gauge, $3.80; No. 29 gauge, $4.10 
No. 30 gauge, $4.60; 36 inch wide on No. 20 and lighter, 20 
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er 100 pounds advance; on 48 inch wide material, 16 gauge, 
$3.70; o, 18 gauge, $4; No. 29 gauge, $4.65 

Corrugated, 2% inch, painted, No. 28 gauge, $2.15 a 
square. Galvanized corrugated, $3.35 per square. 

Sheet copper, 23¢ base. Warranted % and % solder, 
23%c per pound. Strictly % and %, 23c per pound. 





TIN AND TIN PLATES. 


Although the leading bull traders in the London pig tin 


market continued their buying operations in that. center 
Wednesday on the report of increasing consumption in the 
United States, and thereby caused another small advance in 
the prices of .spot offerings, the development of further 
strength in the English market was not reflected in the local 
trading, which remained rather quiet but about steady. Most 
importers and dealers in Chicago held their prices on spot 
offerings at 38c, but a few held out for 38%c in car lots. Only 
small spot lots were purchased, however, by domestic con- 
sumers and there were few inquiries for next week’s deliv- 
eries. The New York metal exchange quotation committee 
fixed its settling prices at 36.50c for February and 36.40c for 
March, April and May. - 

The arrival at this port of 835 tons from Singapore on 
the steamship Schuylkill increased the receipts so far this 
month to 2,538 tons, but did not tend to weaken the market. 
The amount afloat was curtailed to 2,685 tons by the arrival 
of the Schuylkill’s cargo. 

There is an active demand for tin plates and prices are 
held by the leading mills on the basis of $3.50 f. o. b. for 
prompt shipments. In London tin plates are quiet but steady 
on the basis of 12s 10%d, f. o. b. Swansea, representing an 
advance of 114d from last week’s figures. Chicago jobbers 
quote as follows, f. o. b. cars: 


SR ds abies cas aun eesion is ox $ 7.75 
Fn EE ET aoe et i ee ee 
Se I ons c ss Ss oh in go os vind sks sade we ve 8.20 
SE IN as a a Oa Ven SH baa ceeess + > 45765 om 8.70 
SN so bc BE. See B UGE AK a hs bis nw bie és oo nos oetr 10.70 
SE ate. dbs ie st 956 GEN FE Fie a8 ds EON YS Ses 12.20 
fn bee yg a 9.45 
Re Eos ede se kas dbecesecees 12.20 
Additional Xs, each, $2. 
pS ae ee 12.20 
pe OSE ne ee 14.20 
Additional Xs, charcoal, $2. 
IC 20x28 100-lb, ternes (seconds)..................... 7.05 
pe er, rere ee rr er bare ree 7.95 
LUSTING ads 29s Os a side ie sme n.s dpe 00 0d 8.20 
te ee ae pe ie ne arr ree 10.95 
COPPER. 


While the shipments of refined copper from the Atlantic 
ports on outstanding contracts continue heavy, and domestic 
consumption is increasing daily, few new purchases of any 
magnitude are being recorded, as most melters both in this 
country and abroad have covered their requirements well 
ahead and are therefore only interested to the extent of pick- 
ing up occasional supplementary lots of spot metal. The 
purchases of this character recorded in this city involved only 
a very diminutive. tonnage of the electrolytic grade, which 
brought 17%c for immediate delivery, and an even smaller 
amount of the lake grade, which was sold at 18c. Casting 
grades were held at 175éc for spot delivery. 

Though leading producers continued to ask 17%c for 
nearby and forward deliveries of electrolytic copper, the set- 
tling prices on this grade were fixed by the New York metal 
exchange quotation committee Wednesday at 1754c for Feb- 
ruary, March and April. Similarly, the metal exchange com- 
mittee fixed the settling price on the late grade for February, 
March, April and May at 17%c, although the producers and 
dealers in this city generally asked 177%c for such positions. 

Exports from Baltimore Tuesday, as reported by the New 
York metal exchange, aggregated 510 tons, making the ship- 
ments in the first.13 days of this month 7,495 tons, an ex- 
cellent record in so short a time. 
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There was little interest in the London market for stand- 
ard warrants Wednesday and no changes were recorded in 
the prices of spot or nearby deliveries, which closed at £78 
and £76, fespectively. Total transactions in warrants in- 
volved only 600 tons, equally divided between spot and futures. 
Best selected brands remained unaltered, closing at £84, sub- 
ject to the usual trade discount. 

Chicago jobbers are quoting an unchanged schedule. 
Sheet brass is quoted with a discount of 12% per cent. Brass 
rod is quoted at 15 and 5 per cent, brazed tubing at 25 per 
cent and sheet copper at 22c net base. The discount on wire 
brass is 12% per cent. 


PIG LEAD. 


As a result of the more liberal offerings of spot lead 
and the increasing output of the mines, the American Smelt- 
ing & Refining Company, which controls more than 90 per 
cent of the pig lead production of this country, on Wednesday 
lowered its official prices on shipments from the West within 
30 days $5 per ton, or 25 points per pound, making the new 
quotation on prompt shipments of the desilverized grade 
5.35¢, and that on similar shipments of the corroding grade 
5.45¢. Chicago dealers followed the example of the leading 
producing interest and quickly reduced their prices on spot 
offerings of the desilverized grade 25 points per pound, to 
5.62¥ac to 5.87%4c per pound. Common brands of soft Mis- 
souri lead, however, were about steady in the St. Louis mar- 
ket at 5.52%, while choice and chemical brands were held at 
slightly higher figures. There was little interest in the market, 
however, as consumers thought it possible that a further re- 
duction in prices might be made, and therefore refrained 
from buying any but very small spot lots. The soft Spanish 
grade recorded a net decline of 2s 6d in the London market, 
closing in that center at £15 15s, the lowest figure touched so 
far this year. The soft English grade also registered a net 
decline of 12s 6d in the London market, closing at £16 2s 6d. 
Corroding lead is quoted in Chicago at from 6.15¢ to 6.40c in 
fifty-ton lots. Car lots are 2%c higher. 


OLD MATERIALS. 


The scrap iron market has broken and prices continue to 
decline. Dealers are endeavoring to get rid of stocks, feeling 
that prices will go still lower. There is almost no consump- 
tive demand. Western mills are well provided for future re- 
quirements and the speculation of last fall is now apparent to 
all. The Rock Island railroad disposed of one thousand tons 
during the week, but this was the extent of the transaction. 
Almost all of the products declined in value, car wheels and 
steel axles being the only two strong items on the list. The 
range of prices paid by large consumers to producers and 
dealers, car lots, f. o. b. Chicago, is as follows: 

Old iron rails, $21.50 to $22.00; old steel rails, 4 feet and 
over, $16.00 to $16.50; old steel rails, less than 4 feet, $15.00 to 
$15.50; heavy relaying rails, subject to inspection, $27.00 to 
$27.50; old car wheels, $19.00 to $19.50; heavy melting steel 
scrap, $13.50 to $14.00; frogs, switches and guards, $14.50 to 
$15.00; mixed steel, $13.50 to $14.00. The following quotations 
are per net ton: Iron fish plates, $17.00 to $17.50; iron car 
axles, $23.50 to $24.00; steel car axles, $19.50 to $20.00; No. I 
railroad wrought, $16.00 to $16.50; No. 2 railroad wrought, 
$15.00 to $15.50; locomotive tires, smooth, $14.25 to $14.50; 
railway springs, $14.50 to $15.00; No. 1 dealers’ forge, $12.50 
to $13.00;- wrought pipes and flues, $11.25 to $11.50; mixed 
busheling, $10.75 to $11.00; iron axle turnings, $12.00 to $12.50; 
ings, $11.50 to $12.00; cast borings, $10.00 to $10.50; mixed 
ings, $11.50 to $12.00; cast borings, $10.00 to $10.50; mixed 
borings, etc., $9.50 to $10.00; No. 1 mill, $9.50 to $10.00; No. 2 
mill, $8.00 to $8.50; No. 1 boilers, cut to sheets and rings, 
$11.00 to $11.50; No. 1 cast scrap, $13.50 to $14.00; stove plate 
and light cast scrap, $12.00 to $12.50; railroad malleable, 
$14.00 to $14.50; agricultural malleable, $13.00 to $13.50. 
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Current Hardware and Metal Prices. 





THE AMERICAN ARTISAN AND HARDWARE RECORD is the only 
publication containing western hardware and metal prices corrected weekly. 





METALS. 


FIRST QUALITY BRICK 
PLATES. 


Per Box 
Ic BRINE. caccvce eveses aoe $10 50 
1c SOEs. civeccness conser 715 
Ix PD csps wasnsks tease 8 4 
Ixx SS a ar 9 60 
Re SOD, s o50s cece.nebe 11 85 
foo s a rey 13 lu 
Ic SS. seine? cites 4uedae 14 5v 
Ix sve wits ests ange 16 5v 
Ixx awe 18 95 
1 + Sy ere 21-30 
ste i a we eee 23 7 

COKE PLATES 
Cokes, 180 Ibs........ IC 20x28 $9 00 
Cokes, 200 lbs........ IC 20x28 9 35 
Cokes, 216 lbs........ IC 20x28 75 
Cokes 216 lbs........ IX 20x28 11 70 
PIG IRON. 

Lake Sup. Charcoal ....320 50@%21 00 


North’n Coke Fdy.,No. 1 19 75@ 20 00 
North’n Coke Fdy.,No. 2 19 25@ 19 50 
North’n oke Fdy.,No.3 18 75@ 19 00 
Northern Scotch, No. 1. 20 00@ 20 50 
Ohio a Softeners, 


Southern Silvery, 4 to6 

per cent Silicon....... 19 15@ 19 40 
Southern Coke, No. 1... 18 40@ 18 65 
Southern Coke, No.2 . 17 90@ 18 15 
Southern Coke, No. 3... 17 40@ 17 90 
Southern Coke, No. 4... 17 15@ 17 40 
Southern Coke, No. 1, 


Southern Gray Forge .. 
Southern Mottled and 


Malleable Bessemer.... 20 00 
Jackson Co. & Ky. Sil- 

very 8% Silicon....... 22 30 
Jackson Co. & Ky. Sil- 

very 10% Silicon...... 23 30@ 24 30 
Alabama Basic ........ 18 65@ 18 90 


.. per 100 Ibs. 


POLISHED SHEET STEEL. 
, aera ere. per 100 lbs. $4 60 
ae per 100 lbs. 4 70 
eS Ye per 100 lbs. 4 80 
Oi Bi as 5s one scuba per 100 lbs. 4 90 


SMOOTH STEEL. 


Wood’ s Smooth, c > eee $2 90 
| ees 2 95 

= No. 25-26........ 3 00 

” | See 3 05 

> eee 3 15 


PATENT ew SHEET 
Patent Planished | Sheet Steel. 


EE « “A"’ B10 20, “B’ $9 20 
Dickey Planished Sheet Steel.. -.8%C 


GALVANIZED IRON. 
Regular Sizes. 


No. 16, per 100 Ibs. ..............88 20 
Nos. 18 & 20, per 100 ibs.......... 3 35 
Nos. 23 & 24, per 100 Ibs.......... 3 50 
No. 26, per 100 Ibs................ 3 70 
No. 97, POP BOD TD. Ga bows cacedeen 3 90 
No. 28, per 100 1DS 2.0.5... ...0c00. 410 
No. 30, per 100 lbs ...... -- 500 
Nos. 22 & 24x 36in., per 100 Ibs - 370 
No. 26 x 36 in., per 100 Ibs Wd ewadne 3 90 
No. 27 x 36 in., per 100 Ibs bien bal ass 410 
No. 28 x 36 in., per 100 lbs...... . 430 
SOLDER. 

XXX Guaranteed % ws %- per lb. 20%¢ 
Commercial 4% & %.......perlb, 19¢ 

BOGE FPMOEB se a occcccccccccven 17K%e 

SHEET ZINC 

600 lb. Casks...... case, per cwt, 0 90 
300 lb. Casks <e- oe cwt. 7 95 


BRBGEE ccc cb ccecese Suda percwt. 7 70 











COPPER. ANCHORS. a BEATERS. 
sevens 6apand kekesb.oset 4 ¥ Expansi ANDCHOTS...sees ‘arpet. 
or ; oe ar a =e Rattan................per doz. 88 ° 
TIN PIGS AND BARS. ANVILS. Raymond’ s Steel Wire “ 
Banca, pigs, per D............ Trenton, 70 to 80 Ibs.........93¢ per Bi Woven Wire, No.4.... “ .1 ° 
Straits, pigs, per D............++6. 35c/ Trenton, 81 to 150 Ibs........9}¢ per Bb t99. Per doz 
Straits in bars,-per DB ...........+. .87¢ ASBESTOS. 0. 60 Imp Dover.. $0 e 
LEAD Board and Paper.... ....++s+0+++ 333% _ h.. a Meee eeee eee = 
ee .. eee $4 60@*4 62} AUGE pve No.102 “ “ tinned ee 85 
ar Dee Meee 6606 0000 0 68S86 Coee Rees ceed Boring Machine. .........«-- 60&1 No. 150 “ * hotel...... 1 50 
National (White) brands (in less OE ea 40&104¢] No. 152 “ “ hotel tin'd. 1 75 
than 100 B. lots), per D.......... 74¢| Carpenters’ Nut....... -++++-608108&54%] No. 200. “ © sectptphante 80 
Sheet. Hollow. No. 202 “ “ tinned..... 90 
Full coils.........- 100°bs. $7 00] Bonney’s—list $30.00 ......-.. 75854 Each 
Cut cali. ee 100 tbs. 7 5 Pha: my NO. 3... “ 33 5%} No. 300 * “ mammoth. 2 50 
Digwell, &inch...... per doz. 12 5 BELLOWS 
Iwan’s Post Hole and Well..40&5¢ | Blackemiths’ ......... sig beaseuen 70% 
2 Iwan‘’s Vaughan pattern, 4 to Hand. 
9-in., per doz...... idnn odds oi ee I fo “per doz. i 
Rafting. ‘ 141dth 225. ccc ‘Sit 
Snell’s...... pena revert @ a aihpeenll 50&54 | Molders’ 
DWA Ship. SPU 0s ee oeasasue al 13 06 
HAR RE. Ford's, with or without screw 40-54% 
ADZES Snell's, “ “ 40-54 Call, BELLS. 
Carpenters’. e AWLS. 2] in. nickeled bell ...per doz. “ ~ 
Pe ccntsards vsde ences yaa Brad. 2} in. ° brass bell ° 
RN SS EE ae 40&2}¢| Handled .........-..-- per doz. 802%) gin, * “ : e 
Shouldered, assorted, | to 4, 3 in. “ silver alloy bell 
CT yi; oe A OE OE eee actlvesen ages rer 86% ..per doz. 17 08 
Barton's ececcesces 00 ccce seve cece 20% Patent asst’d,lto4... “ ue 4} ‘t. nidhsled beuee bell and 
We NOG 6.k.0 0506 Gone decsitinck eves 15% | Harness. SS ae .-per doz. 14 5@ 
Ship COMMOD. .......s0+ e008 ” 1 1€ Cow. 
BI ows 5ilacoFids poem. vias gerald ati st Ordinary Goods. ......... + nase 
OE Oe 6-0 +0061 babkoans copheee 3744 - g D occesececceescsed 
ORR SR Ea et 1244 — Ssagedegses “ o SETS «seee 708104 
singun diet ddasse Pow 
AMMUNITION. Scratch. 2 
, No. 2, handled......... « 430| Bigelow Automatic..per doz. 89 5¢ 
a a te No.1, socket handled..perdoz. 1 15 Rotary. 
FL. Waterproof, 1-10s.......... 100] ee wood Ps oq] Sin bronzedironbell “ 588 
re Sap eh eee iti ee Sin. nickeled “* “ “ 7 60 
NY cies dcentyes een bevcategienl ee og .«per gro. 20 Rang e 3% @ oy" 9 00 
Cartridges. PIs osc. cane 000 00 ° ‘and, 
Peters Rim Fire Ctgs........ 50&3 ¢ AXES Hand Bells, polished ...60@60&104 
Peters Cent Fire, Pistol and Boy's Handled. é White Metal.........+.0+++++++-50% 
Ss cost Wades dcén's cone ped 25&3 amp Fire, 3D ...... per doz. $6 25 Nickel Plated........ er | 
Peters.Cent Fire, Military “4 1b., freighters’, SWISS ....-- cee cescee cece s eee -OORSS 
and Sporting Ctgs.......... 15&84 ae deek luiak. Guaiae ,-per doz. 7 Silver Chime ..........0..+++--B33§% 
Peters Blank Ctgs. 22 cal......61 34 Cust Stast, goad gente * 6 25 | Miscellaneous. 
rat ate eens i 7 7 BNO. ccccsecetinns. © 6% ier and School, on ease 
rs Ds, Ses OPES eusene oéenes 
Peters BB Caps, Conical ball. 1 95 a ee 40-1085% Parm,ts......40 50 7% 100 
Winchester Cent. Fire, Mili- Red Wartter .. ee per doz. $22 50 Each ...... o++-81.10 1.30 1.85 2.65 
tary and Sporting Ctgs.... 15&8% Firemen's (handled)... * 13 00 BEVELS, TEE. 

Primers #8 Stanley’s, rosewood handle, 
Berdan Primers .......-...-«--81 00/5"! Bitted (handled). NOW liad ...ceccccccesesees ve o6 
Peters Primers 20g| Gladstone, 3 to4 bs., per doz. $10 %5|Stanley’s iron handle.......... 40&5 % 
Winchester Primers............90¢| Huxt’s <r e 9 00 BINDING, OILCLOTH. 

chester Primers.....++ ++. .20% Lippincott’s* * 9 00 Zine «asses seve vvesce vnseneees ie 

Shells. Mann's « « 9 00| Brass..... © 0 cces coccce ccccce cosce 
Peters Empty Paper Shells, Pioneer ksh: e 9% ineaes Plated.........+++0+++--T5&10G 

10 and 12 gauge. League ..2%&2¢| Valley Forge* “ ad 9 00 B i 
Peters Empty Paper Shells, Maricopa “ “ ° 7 50 — Double ® 70k10$ 
16 gauge. League .........20&2¢ | Single Bitted (without handles). Ford's Car and Pes spes ess 408104 
Ideal Empty ............-...25&7%| Gladstone, per doz. 3to4 Me. 0B 60) Word's ....c.cccccccccccce, T4085 & 
Peters Target and High Gun Hunt's - 700} Ford’s Ship ......0005.0° 7 40854 
Smokeless ........- 00. ----40&6%/| Lippincott’s = e 6 %5 aon ee ob oben ee 
Peters Premier and Ideal Mann’s « « 0 50 ew Jenning’ SRE AE ao \ 
Smokeless,..........40, 10, & 10%| Pioneer . “ 9 50 — —_-_ estas i roeeaay 
oe Ref re va a OF eee eS °> Steer's Pastry list #22.00..304 
‘eters eree e- copa _ t Large “ : $26.00 
Winchester Hive Rivals. 89) &| Lippincott’ Sto4 be pordoe- 0 au| Suglls Cais envvwrvc es wast 
ncott’s, oo oe 
Winchester YellowBivaist fig| {jPPincott’s a (oe “14085 % 
Winchester Repeater........40&5%| pioneer “ 925| Ford's “ ‘Auger pattern 
Winchester Leader ......40-10810% Valley Forge é oo 9 35 = > cpeatamaieseraaemc 
Winchester Loaded BEF 0000 c0cncs 000s cccces vee 
ee eee eae a 9 The above prices on axes of 8t04 Bs.| (i ntercink. 


are the base prices. 


Gun Wads—vper 1,000, 3} to 4} Ibs. advance 25c, 














Wheeler's ..........- -per doz. $1 80 
70 


American Snail head. 





Peters Gun Wads....... coee yer 4to5 bs. advance 50c. 7 Rose “ . ty 
Seales zacn| “1S Ibs. advance 75c. oo Se 7 
King’s Smokeless, kegs ......811 30 BAGS, PAPER NAIL. Buck Bros.’ Flat...... ° % 66 
z vs f Eeeiccoes 5 80 Pounds.............. 10 16 2 @ ae renee z bed 
ecooce SOF “eee seosed z 
« + tpg Bl Por 100 $3.00 4.50 5.50 68 New Jennings......... oseeeef0&104 
. © 1-D. “rifle 7 BALANCES, SPRI 4G. Gimlet, 
Dupont’s “ BO-®. drum 22 45 Frary’s..... .......ececeeee we coee Stan‘ard Double Cut oy ay 
. © hth Mepa’¥4 &9 Polouse «....cossscsscounscooree DA eS ene Ee OS 
it pe 12}-1. kegs 6 80 ‘ UBC seeeeseeereeeree © 4 
o e 6}-D. kegs. 2 97 BARS, CROW. yao d seses steeeecesees  & 13 
2 Th 1-®. cans... 51|/Pinch or Wedge Point.....cwt. 82 05 R ne ihe ee 
Shot. BASKETS. Buck Bros.’4j Round... * 3 73 
Drop shot, sizes smaller than Clothes. “4 » Square. * 3 50 
B, 25-b. bags, per bag ..... - 8165; Small Wiliow........per doz. $5 75} Standard} Round.... * % 
Drop shot, B and larger sizes, Metien “cies & 6 50 ° Square..... * x] 
25-Ib. bags, per bag........ os SOR Eee |) eoaccace 725| German Octagon...... * ® 
Buck Shot, %5-B. bags, per b” 1 90| Galvanized Iron. }§ bu. 12. 1} bu.| Screw Driver. 
Chilled Shot, 25-B. bags, ‘ 190) Perdoz........ 8400 650 700’ Round Shank.......... * e 
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81 
meee et a ‘ “, BUCKETS. Cable Coil Chain. CLAWS, TACK. 
| esseee deus cose Pump Rubber. Inch.......- Ye ? is § | Cast, wood hdle.......per doz. 
eedere Shank... ih 10, WChOfl.-...++-+-.--.DOEF 84 75| Per 10d ibs. $0.30 9850 $5.40 £4.00] Forged steel, woodlhdin = SQA 
BLACKING; STOVE. (See Polish) | COOpEr...-.-.-.-000001 + ao| Inch... ah 4 Solid Steel.....c....... * 1.06 
BLADES, SAW. | Champion ...-...-e---+  ¢ Per 100Ibs.. $4.40 $4.90 84.15 €4.05|Giant........0-0c.00. * me 

Sanda & 150 : VIRAOE oovsnin--onneee « | 88! ne........ ; ; ib 
Standard 7 & 14 im............ 60&5 | BEAL. ....---0- “TTT TTT ~ Per 100 Ibs.. $4.00 $4.00 $4.10 
Clock Spring... sovvs so AOD ' TELS evens sees sves veces 6 75! cabie Log Chat. Drain, CLEANERS. 

ax See ane ooddiieded pian Galv’d Qts..... 10 12 “4 Advance 35c per 100 1b. on Cable Coil Iwan's Adjustable........ cceee SOS 
Disston’s sete sseses96&5@| Perdoz......... 82.90 $3.25 83.40| Dow Tie Chains. Iwan’s Stationary...........<0&54 
7 EEE AME, TE: BS 4 Wooden, top ear, plain, per doz 375) American 2 toggle. ..........50&5% | Pot. 

OEE. ariecxet bach 96cshebheeccues. 15% swivel “ 4 85 7 toggle and snap...50&5¢| Wire.......-....+.-.-. per doz. 80.s8 

Wood. ad side-strap, plain - 38 bad open & closed ring, 50&5¢4 | side-walk. 

Jackson's ............ per doz. $2 25) “ “swivel “ 4 95) Halter Chains. Steel............+++.-. per doz. $3.28 
Disston’s—No. 6, 16, 26 & 045.. 4 25! BUCKS, SAW. American, new list...........-383%| XLOR........ eocces’ cvcs cose OG 
No. Bic acini. 6 40 folding SS adie moat +++ee.per doz. a2 10 German. ....... ceccecccce+-60-10K54 
W. M. & Co.’s No. 20..perdoz. 5 50 Niagara, new list ...............40&5 CLEAVERS. 
BLOCKS. BURRS, RIVETING. Triumph, * sees ceceereee +++-80% | Hamily, 

Snatch. Uopper Burrs only... ........ 35-10&54 Picture Chains. Ajax, In........ 6 7 : 
WORE s doc cosestigicic ced 55&10¢ Tinners’ Iron Burrs only.........70% | rion Brass, 8 ft........per doz. 630 Per doz......... $5.50 §5.75 86.28 
Steel ......... - -40&10% Heavy Brass, 3 ft...... 75 

Tackle. CORE TrOM. «2. .s0e.0+ 0+ o0++810RSS | Pump Chain. Matteavie ee YtSES: A 
Wooden ... ................70&5% Wrought Brass.............. ocadoel Galvanized, per 100 Ibe.........85 25 BULCADIOS .....00eeee ee cee ee per B 3je 
po re juntrabesesves "50, 10&54 paws ope Steel Bright. Safety Chain. 

BOARDS. GTUMD «2. 02... serena THLORIOS | ease CLIPPERS. 

Stove. . on “a od wt ..404 Griffin ERG i rs! 75-10-10&104 TAGS 000 ccccecees secvesecess ~ Bolt eee ee Se Cee eee ee eens $1.90@%4 78 
Wash. Griff . ...4..0. 2... .2++++-85-10&74 | Special Steel Loading Chain. 

GIOUB 5 505 o os dons ccccke per doz. #255 Wrought Steel, Japanned. Inch ....... #¢ & ts CLIPS. 

nn, ea re - 290 Nos. 731 and 727........70-10-10&10¢| Per 100 lbs... $16.00 $18.50 $12.50 | ATIC. ...0 eeeeeeeeereeever ene e CORES 

Crystal Glass.........  “ 3 40 CALIPERS Stretcher Chains. 

Brass King........... ar: aperepeces as 60&123¢ | fs in. $8.50; § in. 87.75 per 100 Ibs. 

Nickel Plate ......... “ 340 Inside and Outside............ .60&5% Tie-Out Chains. 

Enamel King......... 40 Wing. ........ceecceeee oveve-6010M10G | BrOwn’s .......0000cceces 0+ TOR10G 

BOBS, PLUMB. Trace Chains. 

rey doz. - wy, 2 Hy yo: CAL i placa 
ht eae pues ee iin Re Co.'s), per M........88 7 Cal + cree at ad ) oie 
; Sr = 180  Shoenberger...........- --perBBc “O~ penmopee sss “¢ 330 B. &A..... Seg et be secceceee SOS 
18 oz. lead ............ .. Oe ee... ee mage ea ©  32¢|Hardware Wire—tull rolls (100 ft.) 
6} oz. brass........... e $90 American ...........-s00+ © TC T—ERvccccccccesceceee “ 880) 2t08mesh dlack, per 100sq. ft..81 88 

BOLTS. Swedes........0..0.. © BPE Fa OBB cccscsccccsegesere -*. Gy SOR. ae? 
Carriage, Machine, Etc. — ee scceesccccce © Go] S808 © galv. > ee 
Carriage §x6 and sizes smaller OEE <p ChB Ranniet sisted “= @0e| 7ands +m 
and shorter................. B&5% “ cocaine Fn . Add 2c per pair for Hooks. Screen Wire. 
ig en larger and { Gallons.. 15 20 30 40 Add 2c “ for Twist Link. os mesh, painted, per 10089. ft..81 2 
onger than Waaon Stay Chains. 1 88 
Machine, §x4 and sizes small- Mil ad a a ee en } fe i 
er and shorter,............. T5&5% Holstein a (formerly Ei Elgin Pat'n). Per 100. Ibs... $6.50 $6.00 $5.50 COCKS AND FAUCETS. 
Machine, sizes larger and | Nos.. Compression Plain Bibbs... ae 
longer than §x12............ 70&5% Geis. 3... ....- . rr | CHALK, CARPENTERS’. Lever Bibb Cocks............ 
Machine, longer and larger ® | price each..... 81 30 TS 3 SS ae gross 58¢ Compression Hose Bitte... eo tes 
than §X12...... 22. ..0. sees cess 70% Gem Pat’n Gormert Iowa Pa’n). Red......... S75 sin oben 48¢ Telegraph Faucets (new list).. .50-5¢ 
TRMTIIIOG Ss «sin dns dees cn pv nici 50-10&54 Es Ysa exee-c Gee Se Wr eccccctscscecccocee 6 380 Racking Cocks (new list).......70-5¢ 

OD is iss dis Sodens conn tevhad 60&10% Gals.... fs ‘ 8 10 Common White Sch'l |Compression Lock C’ks(n’w list)..70¢ 

OI iol chs intend canine 80&104 Price.......... $1.25 $1.60 $1.70 GREER ccciwmoccces «=6® 5}0 No. 65 Brass Liquor Cocks. doz.. 8.14 
WE ols baie’ diace cece cceece -TO1OS Omega Pat’n(formerly New Elgin). | AL Andrew's Brass Faucets ........ 0% 
Wagon Box Strap ..........70&10% Nos....... cooceee EB = In barrels............. --.sper bu. 22c/ Angle Plug Faucets, per doz... $0.85 

Mortise Door. ! Gals... vo 8 Milk Can Faucets, per doz. . .82.60-4.20 
a Seas 50&10% Price... 5 sense OS $1.90) CHECKS, DOOR. Sutstioun Pausets tacw Mild... 796 
DO ai bce segathes edieir pai 50&104 Champion. Pat’n (form’iy N. York), EE aT ea Pee oa eee 304 

Barrel. | NoS............ 1€01 1008 1004 |Blum-Jap’d, 86.25; Brz2d.,doz....87.00 COLLARS, STOVE ores 

Ce ei aes coc outnhionle 504 Gals.. 5 - 10 TSU. <avadnsbietse:eoces . 10&5% Inches........ 5 7 

WR isk coerce csnaness 50&5%! Price. ». 81.50 $190 $200 CHIMNE Plain Tin.... per gro. $1.60 $2.00 $3.00 

« Bronzed.... rT Hereford Pat’ n (formerly Omaha). s NEY TOPS. | Japanned Tin “ 3.00 3.00 4.25 
= at BE 40854 BR eck ow cccace.. 0 601 602 Iwan’s Volcano... ...... es. ++++0-WE Lacquered Brass “ 2.40 2.60 360 
rought, BK .........-..++. } Gals.. 5 8 10 , > é 
. Price. $125 $1.55 $165 Bor, arma COMBS, CURRY. — 
Wrought os eees pecs coccescoes 75&104 Alderney (formerly Chicago). Inches.......... 10 12 14 Nos 000 20 321 330 417 416 
“ DIN iisinssctat 75&10% Nos . v-++ 200 801 208] Round, per doz. $2.10 $2.25 $2.75 Per doz.80.32 .80 .90 .95 .80 1.00 
Square. | Gals.. : 5 8 10 Flat a : 285 3.60 4.20 Nos .... 531 533 530 555 545 390 

Se ee rer %: Price...... 81.35 $1.70 $1.90. om | Per doz.$0.96 1.20 1.10 1.85 1.40 1.80 

WEI 5 250 sacvicns ie 60-10&10%/ urn Pattern. Cold. COMPASSES. 

FUR iibkad to panienmbare sesaseces 72&4% opie nang ae 700 701 Good quality.........per Bb 10@19c earee. s ‘ oo 

BORERS | 8 10 | Socket, Framing and Firmer. 3—Fahers......... per des. $1.00 
Angular. nia tion ce. $1,75 $8200) Barton's... SF sade aescee sunet—Peber’s.... Der on § 
Pe sent gue tins per doz, se ne CAN OPENERS. fondo pa ‘back, add per doz. .60c COPPER—See Metals. 
ners. ‘anged, Firmer. 
pee eames yma CAPS, GUN. With handles, add per doz... ....600 Solderin COPPERS. 
eee eee wees See Ammunition. 9. 
POP GB ed ccccewi $6.25 7.25 a 50 ree A mn OD . . occ eccoscsecceocs per D 2c 
Enterprise Mfg. Co., No. 1 List | a tad STRETCHERS. i Bier iv edie bine ca sisvesseee #2 10 4 * oh 2c 2D... 25¢ 
$1.50; No. 2, $2 00 each..25, 10 & 244 See rie St Mics datebtiecoepiee pov 340] 3 andlarger............ “ %¢ 
ARRIERS. 
mike ee ay. CHUCKS, DRILL. - CORD. 
i mrerecss ReZees yers’ Imperial.......... each $3 50 * ss S ure. 
pa GOZ.....- +00. $3.50 10.50 13.00 “ Capter Leaf...... “ 3 bag wm —— pbasy aie 86 25| White Wire .............. 80-10&5% 
iter. Cee ota ‘eee. 
ARTRIDGES. k 

New Langdon............... -158&5% See pam = ee 7 apes cme 5 00| Baltic Braided Fiax......per ® 20c 

Olmsted's pévudhis dekaede ones yeks al CASTERS. = hy ome . Silver Lake, white 7- 32 in. “ 29 

a each te gp 4eme—Ball Bearing..... .. veeee BBE$ CHURNS. “ $82in. “ 2¢ 

> pala re St LU steak ined testagteys keooes 60&54|Anti-Bent Wood,Gal.. 5 7 10 
BRACES. Common Plate Mass ovccece ooeees $3.90 $4.15 84.40 CORKSCREWS. 
Sg SOR 50&10&10@60&10¢4}| Brass Wheel................ 60&104 |Belle, Barrel. ......-....-..++0 ---70% Humason & BeckJey..........-.- 331% 
Fray’s Genuine Spofford’s ...... OOF e~ >, 7 copmeneege wheels, Common Dash,Gal.. 4 4 K | Walker’ Baa” 3344 
--Fray's No. 70 to 120, 81 to 123, DOW EIBE, «sees sere veeree Per d0Z...++.... +++.87.75 $8.50 $10.50, Williamson's Regular...... .. WE 
UA MOST rh 004 Philadelphia Plate, new list. 65&10% OUD cnce adda dbase succes eevee cose 200.20G | Williamson's Forged Worm..... 50d 
C. E. Jennings & Co............ 50&5 4 —— settee eeeeneerees tea Union, Gal....... «5 7 10 
Mayhew's Ratohet . .. © ....cce- 604 NEE Dh os08cp-cwatipcccaesent es Each.....:..-.. $38.65 $8.90 84.75 ERS, SPRING. 
Mayhew’s Quick Action Hay Tucker's, Wood & Iron Wheel .25&54 alla ra sist 90&10% 
POW soins 0s cee ss wav eets vetoes 50% 4 Rubber Weeel......... 15% ial ate CLAMPS. SIRED—BSW LBE...00000+ o00e 
Mill ls Drill Braces ..... 25 Aagjus . 
_— =f.yeapind ene * ORS <6 amentte ~~ 85 75 Martin's... oc sceees ove coos vee 080% COUNTERSINK. 
Hay-Rack. . | ile SEES ali 4 25| Carpenters’ Buck Bros. Fiat........ per daz. $2 65 
Wenzelmann's No. 1 per doz. %9 75\Ideal No. 4.........0... “ 1050 Bong BAP. .... -eeececerersees ones BSF cneieeeni ana 
No. 2 ve 10 50 a ose. LINGS, e 
Shelf. cHARS Ae ee Sherman's, brass,  in., perdez..380 pracs...............-.++: per doz. $1.0? 

paw Iron, ae ge -50,10,5%/ Doubleslack ...... doz. pairs & 75| Double, brass, } in., 650' Brass Plated............ “ 8 

fin Wrought -+-70-10&24%1 With Covert snaps. “ 5 00|Saw Filers. 

Wire .... ...+++eeeceeeeseee80, 10&5%] With slide.......... “ 3 25| Disston’s list, $30.°9............30% COVERS, WAGON—See Tents. 

BROILERS. Without slide....... “ 2 85| Stearn’s, No. 0, ¥ 50; No.1, 
Witt cinekss sate bes sh5 + eres eee T0&10% Bright Ox Chains. $11.50; No. 8, @5-ta doz. CRADLES, GRAIN. 
Crown,Self-Basting, No. 80.doz. $2 16| fy in. $7.25; § in. $5.45 por 100 lbs. Wentworth’s..........+..+..«++.@@ Morgan's Grapevine...per doz. $28.75 
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CRA YONS—See Chalk. Four- Piece Stove. GREASE, AXLE. 
CROW BARS. Inches.. 6 7 | Wood Boxes. « 
nai Smootn. Diamond & 
Pinch or Wedge Point, per100 er doz. m0 On. On) a eee oe 
CUTTERS. wares « Ry : ~ 2.40| Hub Lightning coccescvecseves OED 
We POE iiss chess se cassssed 45%| EMERY CLOTH-—See Cloib. Wood Pall ‘7 
— & ere Oe. ncn eel rt EMERY, TURKISH. Frazer’s, 15 . 80c; % Bb. $1.30 each 4 86 35 
—_— se Size...........5-Ib.pkgs. | kegs, kegs | Hub Lightning, 15 ®. 550; 25 B, y4 4H 
Enterprise Nos. 5, 10, 12, 22, mee Se oo Safety Fiexibies * «6 
eudee . agner’s Adjustable. ..... -70&10 
No, 100, list, $18.00, eins 408108 ENAMEL, IRON. Ne 5 yy 90 Bo! 9, WEPEROUSE » +02 eneneesenene eres : 
Nos. 2 and 4.. anee tein . * BOSS 2.26 ccveesccever Conductor Pipe 
Universal... Nos. 1 3. | Eoglish, {-pt. cans....-.Der doz. $1 50] 8D. Per groas........++. ++++85 00)" Twan'’s Perfection ...........- 50% 
Per doz.........-. $10.50 $12.80 _ NID, 3s on. cnsdhodnndsveccnatete 1 50 5 M. Per TOSS. ....+ +++ +«+-87 001 Fave Trough. 
Smith ¢ Hemenway Co........ ExTRA as PIG GRIDDLES. wniog Baker’s........++.+-.-Der gro. $2 35 

Pipe. CTO ’ - | — ROEPBCOTE ...+ 2200 eee eeeeecceees Imperial .... aden iitanalines cae 
Stanwoods...No. 1 2 3 | See Forcips, Pig. GRINDSTONES. Wire ...... connec sbibeddtandheda me 
Each.......... $0.85 $1.50 $4. EYES. Family. Parlor Door. 

Slaw and Crout. re 8 9/| Acme.. ooecceess per set $3 75 
$-knife Crout.......... por gon. Bright Wire Screw—See Goods, B. W.| Per doz.........-..-88.25 9.00 10.50] Ives’Improved........ “ 2680 
1-knife Slaw.........-+ PUP ces. sephes cence 60, 10&54 | Loose. Lane’s Standard....... “ 

@knife “ e i : 25) Hooks and— Per ton........+++++++-8280 O0@S21 00 bed New Model..... “ oy 
BORE. ccscccccccccccess 7 BRD 50 nn avccceseegep. spanene 554 | Mounted, Le Roy Noiseless...... « 40 
DAMPERS, STOVE PIPE. Tron.... reve - 65859 | Ball Bearing....... 2 .8 | Richards’ .,..........++0+--40-10&5¢ 

RIE i vcanse vévs ves oes 50&10% FASTENERS, STORM SASH en ma Soca ‘s, 15 — 2. 4 HASPS. 

AMMOTTERE, 6.0.06 c00ct00 ccecccvced 45&10%| Schroeder’s.........-.-- per doz. 1 4 ne 

re £ Madh « cineis os vo $8. y 65 Hinge, Wrought .........+0 ++. - 5085S 
DIES, STOCKS AND Sensidle.......-.+oee-s i 00 3.00 2.65 1» Staples —See Staples. 
Discount sit ndiienbinine since FAUCETS - See Cocks. Po thnk. 
mama FILES AND RASPS. HAFTS, AWL. PSE hasan wenn ROTTEN 
+ =~ pl aes per doz. $8 7% Black Diamond... ............ 70&10¢ | Brad. SIR cen cocks 0s0sd sueete bocce 
ae Seer 8 95| Disston’s. Hee ..75&10¢ | Common.........++ «-per doz. 80 nicest Claw. ..0. secs ae doz. $1 20@1 45 
iivccediphaies « _§76| FLUE STOPPERS—See Stoppers ¢ oe 2 Cast Shingling... “ 80 95@1 20 
SN AE See “ 6 25 FORCEPS, PIG. Patene ithe top eeeee “ ” 23 Duffy’ 's Barrel....... ++ per doz. $15 00 
Hercules ...... scossvee = = 9 75 Superior...........--+++ per doz. $4 7 “ ‘jeather top... 58 cae ne ETS 44 
Iwan's Split Handie.. “ 7 .00| whisson’s BD esees>s: “ 5 2 | Sewing ve Son roms Soa ee 
Iwan’s Perfection... « 7 5 pabsoree oeeiee ‘s - Roger’s Ideal . bee sec seseeDOF doz. $5 25 
Iwan’s Hercules pattern “ “ 9 00 These sane oan a ius year. Patent evePpereesesrre é 58 Underhill’ s Star Lath .... o+-- 408104 
TT dane ccamnbhanine 17 — Lae Wathen 5h kot Mos 
. HALTERS. HAY KNIVES. 
See also Augers—Post Hole. SUE, sun vse neadeseesdcevceted 90&2)4 | Jute Rope ..........00+. Sati r doz. 80 85 See Knives. 
DOOR CHECKS—See Door. Wood, 4 tines, per doz......... $3.2. |Sisal Rope............ 1 85 
DOORS, SCREEN. Coal, Coke, Cottonseed’........... DG | WED eo ccccccenes'cced cuss ” 1 7% HAY RACK BRACKETS, 

j in. 4-panel. painted, per doz. $6 85) Yay, Leather, rope tie....... * 6 50] Wenzleman’s No, 1.. a, doz.8 9 % 
1} in 7§0| Diamond, 2 tine............. 608106 “- Jeather tie... “ 850 No, 2.. 10 5 
ik im, 3-panel natural pine, “ i". gescdatte -ppesnie 704 f RS, HANDLED. “ HINGES. 

fancy...... ea per doz. 11 50 2 v od ag yaaa oweeeten 4: — reed Handa Blind. 
MO 00 cccccosecs oe cceees cece en fOlOg + 
DOOR HANGERS—Seo Hangers. | SOR Basle PuBer ooo so 2 pede sade 0-7 
DRILLS. SEL Ee ae T&104 Maydole Bc accecccvevescccees 40&10% Shepherd’s Noiseless, for 

Bit Stock ee eeeeserseseerees 60% &65454% Scoop. seeeeee Peeters meee wees eeeees 504 8. Wood casing per doz. 1% 

Blacksmith's Twist...........++++- 60% | Header. Maydole’s ......+0-0-00-------B5M5@| gate 8 

Breast. Diamond, : time..... +... --- 063M 4 Machinists’ CBerik's..c.s.sccc.s §. ar 
Common. each, $2 me eer geee ccess COIOE Maydole B ccccocccccosscesess 40&10% Hes & Ltch ..,.doz $2.35 2.60 3.65 

“ anure. 

Millers Falls...........- 210 Diamond, 4 tine,.......---. 70&10¢ -Hingesonly.... * 1.70 1.90 
Ha Golden Eagl 90% Latchesonly... “ .70 .% 

Goodell’s Automatic. m Kagie......... everson sess Knuckle 
> erg es : 2° a sanv nia chau adahodanurseun anal 40% ; : alls sae hy 

Per doz..$7.75 $12.50 $14.25 $11 oo) Pading. enisid Mayd0le's .....c00-cvcce----40K6%| Buperior........ °° pea 960 

Goodell’s Single Gear per doz. 15 75 fecanen 1 Meo mecentiny Sint a 10&5 Vualean ...ccccccecsvccece coos 455 
Millers’Falls “ @ s 12 75) en Eagle ........+....80, $ Riveting. Apring ten 204 
4 “ Double“ . 15 25 NOE vec votes ccccécccecet 3545%! Bommer Bros. Bali B’e Floor.. 35 

Reciprocating. Hack Saw. Shoe. Bommer Bros. Spring Hi ee 
= <9 a per doz. $16 50} CTOWN ........0+.ee00e per doz. $6 25) Cast........s00sseeeeeeeeper d0z. 750 Chicago Pest. peat 
Bit Stock. Miller's Palls......... « 10 20} Tack. aaa en ious 
Standard List... 60&5¢@60%¢@10¢| Star,.....- +++» dseieee “ 285)" All Iron. .........++«-.per doz. 80 35} Gem pei . 
: Pol'd Iron, Hickory hdl. “ 53 | GOR ees sees enee evereneninn evens 
DRIVERS, SCREW. FO cease ICE CREAM. Mall. Iron, Inlaid....... “ 1 55 eens... -. per gro. fii 
GIN Shccnsnsesiecaess 40-10&10%| Qts....... 1 & 8 4 6 | Magnetic.............1 2 8 | Newtdes...........-.per gro. §8.40 
RR Sn Se TEE ee 65&10%] Pach..... $1.10 1.30 1.50 1.80 2,30 Per OZ ...2-+00e+00~-0706- 800 $1.00 _ bespigcetamapaeapt 20% 
AF Ee al on 0 bo te Se 6040 ca Qts. . oh s Tae 10 12 15 oesese cosves per doz. 84 75 Wi h eye 
Champion ......... ccc sees essees 45%] wach. “"92.95 3.80 4.50 5.20 HAMMERS, HEAVY. ey Ben. 
p< ae 60, 10&54% White Mountain. Heavy Hammers — fesntee ME Gri ae ee 
Clark’s Interchangeable ......... 30%! "99 at., New Platform. each 819 10] Under5 Bs.. veees oe eeB0&104 oy ee St i 
SUNOS peck ctinea Vidic. 540 ~ aid 60%] gece’ =" 93 ol oD and OVEF.. «... c+.+++.+-8585% cg a 0&5 % 
Reed's Lightning....... ...... 4585%| 95 ot Sam Power. “ 4380 Masons’. ped eye Hinges........ 75&10% 
Goodell's Spiral......... 50, 10, 5&24¢) 45 ae” _ « 5895| Single & Double Face.......70&10¢| 378 = eh ore sie +» C85 % 
Yankee Ratchet............ se... 504 a, HANDLES. Savy F Hinges. «++.+ ++: 70-3054 
re * Spiral........50&104 GAUGES. Auger. Extra Heavy T Hinges....70-10&54 
Smith & Hemenway Cov........ 40&5% Common Assorted .. “per ¢ doz. & 38 Cor. Heavy Strap80-20-10-10-10-1085% 
R. & L. Co.'s... .20&10&2}%| Peck’s Adjustable... 2 10 Cor. Ex. Heavy T 80-20-10-10-10&54 
EAVE TROUGH. GALVANIZED. Roger's “ ooo @ hae ee Rehan Sire. 
Pintiears Eat Ont. .......-+-..per doz. $3 75] Ives’ e se oser set 1 35 tet en Seavededeers per 100 Ibs. $3 65 
. eRe da Mortise, etc. Bs occ cpovee es - 40 
esters... te Na Pe eee: pon 10% @50& 1085 % eR sgrresrsere ser econ ee eeeeeeree -04 22 to 36 in pe Eat “ “« 3 15 
ROPE ee E we t~4 Hook and Eye. 

Ds ciu'dS.ocecs 604ted pseu H&L ? = Hickory, Tanged Firmer, Assorted, 

OOO 5 5 '5.0 55 oa0s soon cated Teaisth Atkin’s, single, 550; dbl. 80c perdoz) —_ 950; Large, 27¢ per doz. $ in on hb i alien ae n i 

BD, WEGRIUR: haces ce wss¥dade 75&B& 5 Hickory, Socket Firmer, Assorted,| 4 i °°/7°. 77777 7""" a te 2 we 

Terms, 2¢ forcash. Factory ship- D ee ocosclll BE iGo; Large, Steperdoz, {| * CTT 

ments generally delivered. GIMLETS. ee a on banan atk As- nae HOES. ania 
DIROUUE drtitabdecdsrcsivecconed rted, 290; large, 88c perdoz. | Garden............ ceeesseres 
See also conductor pipe and elbows. GLASS, WINDOW. Applewood "Socket, Firmer, As- Grub 
EGG BEATERS—See Beaters. First two brackets... ree --9B&15% sorted ovce cocceccccees PCr doz. 240 Ajax COCO COCO Ee Cees wees eeeee 60 & 104 
Above “ eons coer enee ne DOG | COGl PICK .+. +0000 0000 cee seeeeeSOMIOG | EXtra ... 00... seers ceeeeceees eres 70% 
a ig GLASSES, LEVEL. Drifting no en vooaOG emt ass wgecsny a6 per eon, 6 ° 
us ve. File, assorted large per doz. es’ an FW i vsescasead 15 

Snakes. . 5 6 ; Stanley R. & L. Co............-50&5¢ | z7gmmer. SENET os is a» duchnds mantel 75&:10% 

Smooth, per doz. $0.70 $0.75 $1.10 GLUE. Adze Eye. ......+.......per doz. 48c| Planter’s Eye... .........seee0++ 624% 

Plan’d “ 1.80 2.00 2.65 _—_ igi a Blacksmiths’.......per doz. 550@B0e | We0d........2. 02+ s0++ seve ases ¢ 
Corrugated Conductor. a 'e c Machinists osccees® 45c@70c 

5-inch, Steel..... each 60c; iron, 90c} A White ...++0.---00+-« A 1B4C| Hatchet ...20.2000+ +0 +++. per doz. 45 HOLLOW WARE—See Ware 

- Se x “ee ; "2c; “ $35 H. S. Amber ........« 153e; Hay and Manure Fork ......... 40&5% And Byes HOOKS. 

scount to dealers on 2-inch‘ HO¢ ANd BAK. 00 02 s00eceeecesees 40&5 . 
3-inch and 4-inch plain, round and Eagle etecceeeeneeceoes — . Pereee i | Saw. % — eee te ee 
round corrugated elbows. Le Page’s— Plain . et A | per doz. 750 TOM ..- veccccse ces - -65&104 
Corrugated Stove. CAA” cseccscnsccccce<:ccoMbh]  Yaamtshel...cksccccce, © 800 Awning...... ++. seeeeeee "per gro. $1 80 

pi ee 5 6 7 TAS6D™ 2.00000. ccccee cece or Screw Driver. } . 5 

Smooth, per doz. $0.70 $0.80 $1.80, TASt“C” «--reeeerverereeeseree25G! Assorted seesseceseceeee — @ BRE roo eree coee rock soon ones } 44 

Pol’d « 1.30 1.40 210 GOODS. TMD coat Ahad vepece secs = ™ Jones’ ...... sate eis » 5 satiate 6555 % 

i ‘ad ad he OCS COSCO R Ce eee eee 
Plan 2.00 2.20 3.09! Bright Wire 95£204 | Shovel and Spadé....... +++. +--+ OS 5 | 
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HARDWARE RECORD 81p 
box. Sutton 3 ". 
> ceeseeeeceseeeeeee@@0h 2 60 MACHINES. | 
Se Sy 8 10 ] Boring. Without With tee 200000 20965008 bode Soc 90, 10&104 
Per doz.......$1.35 1.65 1.75 2.30 JACKS. Augers Augers + tog ure. . T&G 
Humason & Beckley's, per doz. 2 3 hesceccscscceccsccscesTOMSG| Aj@X........ per doz. $00 86 25 ae 
(See Goods, Bright Wire.) Wagon. Angular... 300 449 | Small Lots.. ——— - 

Bush. Meekers’............ oes Boss.......  “ 4°00 a Carload ©. .-reesrereseeseee ones 1 OS 
Common Axe Handle — DB ccscoe. 775| Upright.... “ 2 50 m | Cement Coated..........- 000... 1 75 
ceeevesseeeeceee POF doz. 87 0O@88 65| Winner .............. « 7 75| Leather Riveting. NAIL PULLE 
Hamilton Pattern.....per doz. 7 85 Smith & Hemenway Co........25¢| Chicago, Pomeroy.. “per. doz. #9 00 |See Pullers. - 

Chain. wee a ES eC ESR 2 00 NAIL SETS 
Inch... & fy a re DET Bedesteeascscvcs - 2 00 ; 

Per 100 $7.60-8.10 9.75 11.50 12°00 ner ss teceesececsceees sens soveseeel5G%| Little Giant........... - 3 00 25 — 

Clothes Line. Comber. ° ag Pony, Pomeroy....... “ 7 20 | NETTING, POULTRY. 
Japanned. sieeinil Wabi! per doz. s@s0 gi adil a -per Bb. 27¢ Washing. Galvanized Betore Weaving. .80&154 
Galvanized........ cond neha aitealaaB a a 663 Boss 2 5 ad After Weaving.. B0&15% 

ugar itis csicdeece cescere) Mee Oiibids vis¢ess $55.20 61.80 68.40 |Cut Pieces............ 

Coat and Hat. Globe, No. 1 4 ee eee 85454 
Cast Iron ........ per gro. 720@81 50 KNIVES. ° Oxia... * Bla NIPPERS. 

GOON WIE. 60.05: cece cess uses 75&10¢ | Beet Topping. Round Wayne........ ..- shea 

Conductor. Clyde, 9-in. Scimiter Blade, dz. $8 85} U.S. Steel............ « 60 00 | SEE SUITES. «02» 0000 -+0- S0&10% 
Malleable........ so&10g@scei0Ksg | California.............0..+0+ 00. [a siemishGien © neolanmen © 
Wrought ..............40&10¢@50¢q | Cooper"s Hoop... ....+e+seee 00000 15% WPORIEM. BEE. »-..-. ---+-----+-- 5% 

Care, wn ns PO cae BOXES. ae Drop Forge & Tool Co.. .60¢ 
Common, unpolished, per doz. $1 40) AjaX..........-...--...per doz. $2 10 Bolter’ 

P ——,. * + Slvewine. pe R - ae MALLETS. Heller's EC See 55&5¢ 
“Cut Easy” Hin eked say a - “ 2 1 Standard See ‘ a 1046 bre Head, Small. ..per on & 00 © Docc cece ccccccescesess cecese 55-54 
PRT Rssts 9-rseeseseee “ 990| Adjustable.................+----15% “ "Medium. “ 5 75 | 7 NOZZLES. 

Gate. Barton’s Carpenters’........... 10% ” © tavee... * 6 75 | @ ~ 
See Goods, Bright Wire. “  Polding Handle....25454| Round Hickory....... i. . ee ee ee 

Grass. Hay. “ Lignumvite .. e 2 85 | — ET * 3 15 
Common. Nos...... 2 3 1 American, Sickle Edge..doz 810 50 Square Hickory..... » * > te RIO.» 000 nnerenceee > 3 15 
is ckcncecdes $1.75 1.80 1.90| Canton, Sickle Edge..... “ 8 25 “ Lignumvite.. “ 3 40 | NUTS, HOT PRESSED. 
German...............per doz, 190 ee “  9-95| Tinners’. | Sqware Blank. 

Little Giant........... 2 90| Iwan’s Sickle Edge...... «  g50| Applewood ........... a 2... ££ a ss. 6 
WEE, <ccnediscccces 1 30 Iwan's Impv’d Serrated. “ 10 00 Hickory. ween sewene sees * 80 | Dm. 9 6e 4c Sie Sie Bic Be 
Hammock. Lightn's, Holt’s Genuine “ 6 50 Hickory Sheet Iron.. “ 1 30| *quare Tapped. 
With Plate.............per doz, 33c| Lightning Pattern....... “ 5% MAT > j 
With Screw... .... +++ pee 33¢|_Wadsworth’s Sp'r Point “ 8 75| Door. ¥i For 5 Ib. bo fe aad” uf ‘s 
> xes Cc Db. 
Lambrequin. or Drapery, per gro. 2ic ane. ene ~ + sqpeabeoaee 50, 10854 | ove prices. — 
Picture ...... 50% @50&10% Be a etn oo cece cece per doz. 86 5 en FRRENEB scene cccccccccsedOG | OILERS. 
eccces cosces “ xtra Heavy.... “ | Stove. . 
Potato and Manure............65&15% on ay: Standard ‘hase Pattern 
Mincing. ard Quality...per gross $2 90| 
a wan eine Common, Single ...... ¥ 40| Best * ea * 400| zine. ae 
AIT fas pe ee “ Double..... * 50| Wire Covered Asbestos, Ex. ————— 
(See Goods, Bright Wire. 4 Streeter, 4 Blade...... e 1 30 Heavy ...+....++0+05 per doz. 1 00) ae, 55% 
SPTING . occeeeeeeeee eee Per BD. 5h0 6 Biade...... ° 20 MATTOCKS. Midkses eee nase per doz. $2.00@$82 25 
HOOPS, TUB. 2 om ns 65656 ssucbs dcsserbeadse cd 65&10¢ | Lachine, 
oS Se ee « ONE Se rears en BJO. «2... 000 secesesees 
Ever Ready eeeeeeseeees DOr CASE 81 70 Goodell’s.....--.per doz. $1 30@1 80 econ ees rot 3% load : Plated meee 7 ~ 
HOSE, GARDEN. Russell’s........ “ 1 75@? 25) on ibs . . | Malleable Iron............ 60, 10&54 

8 ply # in. 35 . pressure per ft....44° ne ee FE OM GS ee ee r doz. 
ly in ss 4 KNOBS. Per doz. #2.60 3.20 3.80 4.20 4.65 " =e@ae 

ie be Dae ----Bhe | Door. Woodface,ibs. 10 il 12 | OPENERS. 

3“ 4° 7° « 1...6j0| Mineral ......00...+---Per doz. 80 73) Per doz ............. 81.20 4.55 4.85| 2°: 

: a , 70 * . - ««--8c| Porcelain ...... eeeeees 83) Wood Choppers’. Inches......... 10 12 14 

a*4e es ie r o00eB C| TCbrccccccccesccecsserss “ 83} Lake Super'r & Oregon Pat. 80&10¢  . -per doz = = 4.15 

6“ s"1m5*  « Se LADDERS. MEASURES. | Con , 2 Nee 

ete -+-10}¢ Common Long. ; 

& 2“ 150* . . 120 } pk. 1pk. }bu.| Delmonico....... 1 

Cotton 3 in. 75 tb. pressure per ft. rd Per ft .......+000- --9e@l4e Galvanized. per dz. $425| Never Slip............ at _ > 

“ 9 159 - Sagi "Pert =, ne... “ $140 2310 3.60. Crate © 
S Oe SS a bbbsié vest vars DT i 2 “ — 
“ HUSKER. Factehtae METAL. | Ao ey 5 75 
88. yg POP BE ss cone cccccccceees 6}c| Alm Ts COBBLING. 

aig ihe ergot B es with Shelf, ada sesee erates nore sere per lb. 7¢ Combination .......... per doz. $11 50 
nina... ome = x, 205| IXL, perft sel TE Sons ly ae ale ° 18 c Economical............ 4 90 
ees see oe ee: ee | Common, No.4......... “lle. i ee “ 10 50 
POP STO .onccccceice 0540 450 Butte Boo LAeeRae. a Mixed .......... . . + PADLOCKS. 
a aes am oh eT | fe sncesepp ances pooses ™ c Standard W rht... ° 

facene. or “ae 075| 3-in. Flash Light...... per doz.86 00 4 See Metals—In first column oom at o> me , 
~~ de gambaatteas Pe oy atin. Regular «tine « 400 MICA. Bureks...................._.0, 054 

a. rere G15 1.85 1.35 Tubulor. Besodtciieee 5 00 First Quality .............0.cccses BBG | VAIO 2.2... rerccscrccce cece cccees G0K5 & 

Brinkerhoff’s. ~ en eonwess | Second Quality. ...........ssceces 35% ||, PAILS 
POF GTO... 20000 -e2+ 000 a EF cei BT i i RET MILLS, COFFEE. Cream. 

Ideal. om LEADERS, CATUER, [Enterprise . 254 | 14-qt., without Ga.. Per doz. & 65 
Nos.. ef ele 101 100 P aoe 200 cove cove coee 3 | Parker. . .-.50S | 20-qt. eece 3 25 
Ber ées..;.......... 04.95 2.50 275 WP BOE. ccaveesitves 20. 55 0: 70 $2 , ae seaGen aiasieeoaddenesbenuared 50% — , with Gauge.... 4 00 

Schnee. LEATHER, LACE. MITRE BOXE 
Per gro........-- vececccceccceedG? 5 Ctl +++ deaiioad Potatebia sities’ 50&5¢ | See boxes. 2 a Golvantesh. .... per doz. 1 60 

Siaes. | MOPS at, 1 85 

IRON. | EB li . Stock 
Seb Metalo—Firet colema. | x. Quality...........per sq. ft. 20c | TL cid 6s Sade been Abell per doz. 83 15) Galva. ats. 14 16 18 20 
IRONS. LEATHERS, PUMP. Handled Cotton. Per doz....... $3.50 3.75 4.50 5.00 

Curling. \Valve and Plunger ............... Pounds...... 1 1 & | Water. ‘ 
Omemes... . per doz. 880@48e LIFTERS. Per dozen...2.00 2.35 2.65 8.25; Galvanized, qts 1 12 14 
Princess ....+-+-+++«: -Der doz. 80 65 Stove Cover. MOWERS, LAWN. RU eee $1.75 1.95 2.25 
| RR Ir 84) Japanned .............Per gro. $2 65 | Ball-Bearing. | Wood. 

GM arcs * 15| Coppered.............. 3 65| Inches...... 15 17 19 gf | Cable,2Hoop......... per doz. $1 90 

TE cockinchesesie SE io pS SSS 560| Each....... 87.50 8.50 9.50 10.50) _“  %Hoop......... “ 210 

. ourist, Folding...... “ ad ee ogame “ 4 00 | Cheap Grades. | Cedar, 3-Hoop......... z 2 85 

SERIE sestocenepncwes. “* 70, Tra Inches...... 2 «614 )~=«616)— 1g | Standard, 2-Hoop..... p 1 50 

Mame Poe seis | Pagdaate... seve sees cece seeeeeT0&l0g | Each....... $2.30 235 235 2.50 p 8-Hoop..... . 170 

ONE Ss Oe LINES. St cdeteuttuieny eocuad 50, 10810¢, | PANS 
| Stanley R. & L. Co. (new list) seen Chalk Girard. * ee 3 0 eoceees 65&10% 
| Po Twisted in 20-ft. hanks. OGRA, ae le = 
) Charcoal .............per doz. 811 00 ) Se -15 4 18 2 0 Each.................... 98.25 3.50) COMMON.........+.+++.-- BORIOKS F 
Common, Polished, per 100 B. 3 10 Per doz...... 9¢ 120 16¢ 210 28¢ | Philadelphia. SID 0 secs eves s000 sspeenged WKS 
) « "Nickel plated,“  _ 429| Twisted in 50-ft, balls. All Styles Except A &E 60, 1osiog 7 ous/ing- 
. pe pertains... Per doz. 7 40 Se svone oe sore, 5 2. ae. aR eee i ha seseces cove ees each 18ce@26c 
undry. No. 1....... 5 75 ; aie eae Bc dic! Style E. High Wheel. .60.10. fy were errr “ 400@5ic 
No........ © 625| Braided in 20ft. hanks. Deowete. Se ee | PAPE er 

Mrs. Pott’s, Se 1 2 All — aeatete Sita ad Building. ” 

No. 50 J, Enterprise....per set 7c SEE G06 5020 cavanecexoia Qe We Bic aaa corte ad iy” “i per 100 Ibs. $1 0¢ 
No. 55'J, oe ae Masons’, in 100-ft. hanks..doz... 80c | ~,,z ——T Tarred...... ss. “ oe 
No. 50 T, © .4. * 820 Clothes. Ho = oo. “ee --Fates, $00) tarred Felt....... “ = 
, No. 55 T, ~ we 6 ~, Mo| SOft. Jute.............per doz. 80 80 phere | Diamond A, Red Rosi Som 
No. 50, Howells.......« « ' ao| Mt “ ...... ica . 100 mr Ng € 0000 000 cecccceoes 5B&5E | Leader, Red + tod agg n, pri roll on 

No. 55, ate hy! Meet MOOROUA..... ..-. -<-0 p : RU shtqnatedhdliipesesssess 154 | POGOe, Od SOSIN.«...- 

PS Sn Pe aeceecnse ey (+ PE 0-4 (cna ea RE eather apace 
\“ Geese)...o0e eee. « 4ho 50-ft. Cotton ......... \ e 5 a peosece e0dece casece cvcs 20-54 | ge Ditidndubehenekeenss TOK104 
Twyer. 50-ft. Braided Cotton.“ 1 Le bniediaah ten tens 50% * . SRE TS 70&5 % 
Je Duck Nest.....per doz. $5 25 LINING, STOVE. Brass Heads 

Double “ Fey. Fae teGies..:.....-...-.cgdrente ae re ocroee ore + = Express......... per Bb. 2jc 

svceecces cee OURIO® | TEAR. cc ecceccccesccecce sees = 24c 
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PARERS. PLUMBS AND LEVELS. PUMPS, SASH WEIGHTS. 
Apple. Common... ........00++ 75¢@75&10¢ | Pitcher . See Weights. 
Bay State............ per doz. $13 00 Oook’s...... Re aduitelliihes oo0e0 Nos. 1 2 3 4 
Turntable ........... 5 70 Davis’ Iron.......:c.0---+--+-+--.25%| Bach ......890 100 110 1.40 Saws. 
White Mountain.... 4 50 Davis’ Inclinometer..............15% |SP7@y- yg ; 
Poe, Stanley's. Blizzard.............- per doz. 814 50] yiehcon's sb 
Goodsell’s Saratoga 10} in. doz. 6 50 en O08 8 ee ern Z 7 srs 
Sip 5 50| Perdoz..€4.65 $5.20 $7.60 $8.65) 1.  COPPOE «---- . 6 7% | Butchers’. 
Nos. 30 25 50 35 sy.. seeeseees 900) Disston’s..........scseeer--S5&TES 
siiriacin Per doz.$18.25 $17.75 $17.75 $12.35 Little Giant..............each 2 25 Circular 
Adze Eye Ore 12.022. .essee sees 655% POINTS. ; PUNCHES. DisSton’s.......0+-+see0s 50% 
Drifting and Poll Picks........... 704 |Drive Well Points............75a10g | Quauctors’s "| Hiles’......0+- ve 21-0810 
Ajax Railroad. ...........-..+. 60&10% cnbionnel:<iiatinania. 7 a aca vote ahh 8 of ees 
Extra Railroad ..............+. 7085 : ne EePaveseree sods eR, Or 
GRID. 6 ses csascPivesons cont 585% Wr't Steel, str’t or bent, pr doz.0.55 | Saddlers’. Common... ....per doz, $1.35@81.60 
Wr’t Steel, woodhand’ls “ “ .g0| Common........... per doz. 60ce@70c | Disston’s......secees sees vee DRIES 
PINCHERS. Nickel pl’td, coil hdl’s.. “ “ 65) Good..........--.. : 2 Cross-Cut 
C , NIMAL sce 
pn perch of women 20% mestiiviee GP SennaRAE doz.35.00@6.00| '"% Bladders. “i aa, “gosiogasog 
B Neh cks'sspsdallehe deal : e i on ty 
lacksmith’s 45% POLISH. ee oseeese «per 100 bs. 2 35] Pocahontas Bit..........per ft. 390 
PINS. Metal, eign Prheple . Pocahontas, Blued....... “ 4l¢ 
Clothes. Pride of the Bar...............81.60 RAIL. Dehorning. 
ee aA ae per gro. 80 14 Putz Cream. grees Atkins’. 
ee ae 31 Pts. 14 + 4 Light Wrought....... 2%! Disston’s.. scoe sees coon DOE GUE, = Lend 
ee ete 79| Perdoz......80.80 $1.10 81.65 oe vprteoonte : ate ee eee tips 
Pts. 1 2 4 8 ngle Flange ...... lc | Hack. 
Picket. Perdoz $275 $4.50 87.50 $12.50} Smith's Wro't Bracket, plain 8¢| Disston’s........:-+ ses sees oes 254% 
Fluted 15 im......++-++ per doz. 0 70| White Sik nalf pints, per doz.#2.00 Smith’s Special ............--. 440] Keystone..... sees seeecseees sees OG 
Tn... ee 1 60| White Silk, 6 oz. cans, per doz. 1.00 Smith’s “Never Jump” eceee lie 504. 

Spiral ...kco cee “ 1 90| Wondershine aot’ 8 pa Steel .........+..806 ee Ars Rip. 

Pts. 16 1 g..|_ Smith's Milled Steel ............44¢ B ---neesseee ese enone DOETES 
PIPE Per doz.. ....80.70 pa, 82.25 93,00| Stiding Door. Disston’s No. 7...... +++ ++--B0&7hE 

Conductor. George William Hoffman. Painted iron. .......+ see. a ft. og Disston’s Nos. 8, D8, 12, 76, 

Territory. U.S. Metal Polish Paste, 8 oz. Bronzed wrought iron.. “ 112, D100, and 120....../...25&73¢ 
Eastern oS ke Ma ee amaele 70819} § boxes, per 40x., 800; pr. gro...04.50 RAKES. owen Comb. .......-..-B0&7$4 

ir aaiciess <hvk dy Faneuil mg oes Pr. ; CYStONE...... 2. ..000 ++ 2+ DORTES 
RRR, SE aomny) > —peregeeed — — Rpacommaeimericss ema | 
Southwestern............ 0. 60&15%| U. S. Liquid, 8 oz, cans, per Steel, braced...........+. ns sens “I Will,” on pis. “ 7 

Lead doz., $1 25; per grO......+....1200| Steel, DOW.......+.-sereeeees nee rersees anne % 
ae ati cae iti Barkeepers’ Friend Metal Pol- Malleable Iron, heavy. me Keyhole—Disston’s........ +... 25&74% 
CRG | decercaseccssveve “ 6jc Pte v POE BOE, CEA Gor Bre AS.OE a $1 60 . 

a ' See Sterling.... sececcccccscscccccsss 20% 

Stove. Fr. > pone sao POe f OZ. 36c@50c Lawn—W 00d. One Man .... «+00 eves cceseoees 50g 
peed 5 6 7 = - Overs vvce cscs e  tesesens 40c| Common..........- -.-per doz. 2 05 Panel = 

Smooth, per jt.. 8}¢ 9}c 103c - ay baeenge = B50@Sl .75 Automatic ...... ouvess ses 5 45 eat : 
Planished “ .. 32c 38c 43c es 422s chases per gr.....-. $5.00; Gibbs’.........-+.-+- oe 2: 3 20 Suuetente Boe 7. ee ee er od 
Peerless—Smooth. 77¢ 8c 9c Jumbo, 36 teeth....... “ 600 “wee heehee: 
Polished 14jc 15}c 18¢ a a $15.00 RASPS—See Files. eg on ty ephspntnengngnes * 4 
Plan’hed28¢ 31c¢ 35}¢ sateen Ra. nidinen: cece 0000 cocens 0006 oc 0cee MOG 
Made-up—In. 5 6 7 Paste, 502. cans....per doz.  75|BO-ras-l0 ........++.+eseeeereseee-sB0G a 
Smooth . . He 8¢e 9c Paste }1b oe > 1 00| Red Devil 50 Avery’s DupleX..........++-25&7}4 
7 to 6in. Smooth Tapers, pr jt--18¢) Biack en Seeennes- rtsereeesesseesceses ese SOG | BrOwN’S..4 eves enee core ones RES 
"s nat aut %, 
ots. Smooth T's... oon Me Liqu, 4 pink oitin. “per dos $1 00 REGISTERS. an Becccce sesces cccces +s DOIG 
eeeee quid, 6 oz. cans... st December 5, 1904. ood. 

Wrought Iron Gas Pipe Steel Range Gloss.. “ 1 - Black and White Japanned. .70&10¢ Common..........-++. per doz. $4 50 

i@¥-in., black........ discount, 60¢| Blackene, 1 ® cans....pr gro. 13 00| Nickel Plated..............-.. 70&10¢| Handy................ f 7 60 

RE? 3... Mee echee “ 60,10&5¢%| Black Jack,j?Deans.. “ 9 25| Electroplated, Brass, Bronze Happy Medium....... os 700 

Hin. to ota. black... “ 70% ene ofIron.. “ 5 7%| OF Copper.........-.seeeeeees 70&10¢%| Wood Sawyers’ Delight “ 8 25 

ow ckel Plate......e0.. “ 450 ” 

105° galvanized 5 42% POPPERS, CORN. Bull. — aw pen on ~ gg 

“ “ 50% 7 — 2 
ee oe = orp Leben Oe gnaen, 1. poe ta, Tae eee Pee ae oe SAW TOOLS—See Tools. 
7 9 + 468 Bauarersatecccc too] Rees Tmpro‘d co SAW FRAMES. 
a 2 qt. Reversible........  “ 1 20 Self Piercing Common, plain....... per doz. $1 20 
ANES. POTS, FIRE. copper, prd’z. 1.50 painted.... " 1 6 
Biegley {ron Bench........... 50&10$ | Bernz......0....00cece eeeees each $3 85| Srcelperdoz- = ae SCALES 
Clayton & Lambert’ ae ae 1.35 ...| Counter, : 
PLANTERS. ete City. Lambert's, pant fo aad Ringers—Hog. Pelouze....... «+++. ones eee 40K10% 
a. cooscastinc da oO ee ee sooner per doz. $0 45) Platform. 
Monitor..........- eet doz..87 75 POW = Blair’s Ringers....... . 60! Osgood 
Trme............ €00 Pt DER. Brown's Rines........ “ pat se eosececccds . cogcsedecsesseeye 
munition. Brown’s Ringers. ..... m: SCOOPS. 

— a PRESSES, FRUIT AND JELLY. | Champion ingess. * 4 po Grain, 

Coane een eof erDrice Manufacturing Co....356 Hill’s Ringers... .... Ta tee eee 
° SRN «4 eivckias oeases per doz. $1 80 — Ring, boxes..... “ 40 7 15 50 

PLATES, TIN. i el ae oo demegapiaalian Siee es — aii ees 
See Metals in Column 1. PRUNERS. Wolverine Rings..... . 130) Stanley’s Adjustable, per doz.$3 75 
Disston’s Pole.........per doz. $6 50 POOR SI <- % 60) Triangular.........-.. 250 

PLIERS, Henry’s Improved..... “  T5&10g — Cabinet. 

ar gaa a. a 2 10 Water’s Improved.... x “ 80,10&5% Key Be c0ceds p00s 6666. 600068 per DR 30c en oe oces cecvece per doz. $2 15 
er doz..... 7 70 $4.60 P gfe des eof SO ee A Te . e 65c@75c 
Cork, ULLERS. Split, round............ per doz. 17¢} Stanley's No. 80..... ° « $11 3 

Button's Pattern. Dais; Split, square.......... “ 820] Road. 

In. 44 6 10 ead il see cerceseveces ee ° & Ball, Round........... « 32¢c : Cubicft. 7 5 38 
Per doz..... $2.00 $2.30 ose $4.10 Quick and seas “st Pant. “ 270 : IVETS Without runners, ahs or 15 3.90 3.65 

Cutting. Nail. gr eg With runners. “ 4.40 4.15 3.90 
WOMAN'S. 056 sist ecsssceseonscsnsMl Giant.. acucéeless sel ameter. asso ORS SCREW 
BR ec Fincenge ce ceee one COS10&5 Giant Pattern per doz. {| Coppered Irom .................. 15% | Bench. i: 

% pel weer weer $5 00 Tinners’ 2, 
4 Tube, revolving...... “ .... 4.2% | Tack—Giant..... “SER AARE TOR wo rl ta eal se SO sna on é4eds's Somseeeubad 60&5 4 

End and Diagonal Cutting. Shale 2... ore cece cece ceseesccevers 65% | Slotted | Olinch........per Y woogpase :° © type co em ‘per a 
SOCMNMING  oas.corncecp ee PULLEYS. Tubular. ne at enone cece cece eeeces 30% 
Swedish Side eis 8 | soning —Jap'd......40&5% to 585g | Nos. 1 and 2 assorted sizes, a land Rail..........6.0. a tad 80& 10% 

$ Clothes Li % , doz. 45e EE. 2s babs sus ved wah dee 85&10&10% 

Fencing. aa a inkance 66 wanes ooneze 30&10% la aan RIVET SETS. Lag or Coach—all sizes, gimlet 
Farmers’ Choice.. “Per doz eer 80 toon Wheel 5in - ios, $1 65 ROPE. pointed ere eee eee eee eT eee 75&10% 
Russell’s............ 808] wood Wheel. 6 on }. +. Cotton. Saw—entennial. 

Flat and Round Nose. Wood Wheel, 6 in., 3, 5-16-in. Com. on reels..per Bb. Ife eet. £2 eS SB CC 
Bernard's 40q| pass knot..... : -~6 See ee ED. Sp aaE ES Se 
Bernard sssee eee oes one AOE | EO dot can, {.516Imperial in coils. “ — gie| "00d. 
tom marenies SONOS ER. > = ror e—J P Heese cs eueed -45&5% | sewall & Day Sisal Rope. F. H. Bright Steel....... 87, 10&104% 
SOE vs nvevve coon svenseas ee eS reon + a ig Airgas ee ojo] B H. Blued Steel............ WLS 

cees eves sens ee = -.-45&5¢% | Sisal. F. H. Jap'd Steel........... 834454 

Gas—In. 8 10 12 |Sash. Eagle, rates. ..... seesdis per b. Tic FP. H. Brass.............-++++- 88854 
Per Goe.......... 83.00 84.00 $4.00| CIATK'’S...0000eeeeeeeee  “ 36| Pure Manila. R. H. Brass. . . -W&54 

Tianer’s. Common Sense, 2 in ..per doz $0 22| Rates.................... « 199] ™ %- Nickel Plated........--.. 80% 
Hollow... .....- Pattern, Sin. © 18 RULES SCYTHES 

errvesscceso- 6006 Empire. « Boxwood 
Goll... .. s.s-ce seceeee. Cnchs,.B§e ae sesecenecenence ~< WOOD ison 5 Svcs Sib en Seed Fee ved 70% |Clipper,grain.......... per doz. $8 15 
_ wocccccccc cece cote «_ ss SM J HEMET teeccersrercers wevsws sesves 6 
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Smith SHAVING 
& Hemen SETS. 
way 
Nail. «=~: 
Bound comm ev | Pergo, STRINGS: POOR 
Octagon - apace canes Por acs.... i 32 eee HERE. .. 
Sa pee $3| Reliance one Oe 3 P. sees 
up Point an Bros. . 33 Pata ligt get te > tte Uphoisters’ Cut. seeteeees coe cceneSORIO$ 
urled,pr. cs 1 30 : = t $1.45; eee te —— 908 90&35% | Bo 
*Parmers ag Bh me tane - 45; heary $2.20| Copper erst Wire... 8 Bouney's... VISES. 
Miners ocsoeeces vos er doz. Torrey’s.... light 900; heavy § = Oneney 8c 
Aiken’s Seas Por dos. | bipeagianag ~ ogc $1.25 Glows Nall ape steers Ge ee Parker mee) Slide saree sete ae 
rm. OE a ts °e Nails «os eeeeeeeeeovee 5&5 er’ «DW, ’ et Ng 
Common peee éemeae 13 eget. Le 4 r’s P. 4% 
Disston’ “wemepeeeS o $3 50 Steel and SQUARES. 750 #1. Tv RRR Pager T5&5% Parker's V araliel..... @ 50 10, 5, 2 
ton's Monarch er doz. $8 50)’ (aaa t aon 351 4 TAPES, ation re pret Parker's Vietor.... ewenens the 
German. XCut...... > 6 50 Mitre. or Bluing, eepenag wngoate- Bend Reve sovccese URING. Solid Box ombination. cee cece cece “1 
Morrill’s Old Styl Bee 12 Stanley’ per doz. Pate eae Solid BOK.» +0. s000esssee e000 . 
s Old St tee “ 00} Try. ey’s No. 1 , net) pense Leath Mibdecte ... .85¢) Will Benne scones cusses 75% 
Pat gle... « 4 05 - + IZ... e eee L in's —> UES iamson Uni Sea stingigetah ey 
a se kenge snow on ‘iis Stamm _— nee coeees 154| Sto —— Piseonmnacs~4 
“ e's Hand........ ~ 23|y No. , new list TEE B yt ange 254 jose Hollow WARE 60% 
Still ——_. é 480] s and Bevel 12 and 14 -«-45&10% cpevees EY 254 — - oo Wave, 
be. as erg ri pond “Ne SosonteielNTets aes Mo enn a Sooune — 
xX Cu oe ecco e 20 | ileal B atone . Cou vo bes, oop a 
SH | eS 1 Oi: ove 55a Glass becdéne OZ. 80c@$ ountr BE ie Me cs ‘ 
— PENERS 2 be Winterbo fate seeee * pecs stcnades $2. 00@ 1 25] White eS Siege: tne maine 5 
th & Hemenwaj — 'SQUERZER ore ~ 12 00] ,, Mastin ameled fare, per 1001bs ny 
aan doz. $1 Cammeca W aa ag renee pg 70%| St b 1 00| Covered Wa ties... 15 
SHA eget 60| Porcela ood. EMON ngle Loo re, Tinned and Tu 
i VES, eee Boss a Wood.........per doz All Soe 4 tg Glue P. En maereracarenerec ee 
....-per do: , malleab , Wood. “ z. $0 70 Cow— inds. Se Pots, Ti cnameled 4.404% 
Bailey's. doz. $1.85@$2.75 Peari, nick le iron 1% geo“Chsina” 10% Tinned, ones voreee 50% 
Goodell aceon 2.75@ 4.75 wae, el plated... : | atkins’ ama venice Enameled. 0 a te 954 
tanley's i newegg aon donk tenn. a 1 30 Atkins’ Dexter cen DO ~ ed ER AE 40% 
s erect ontne rasa nana japanned iron. “ 1 60} Disston's reelsior.. doz. $4 50 SH BOARDS Chrysolite . 
HEAR +». B0&54 " nickel plated ... 2 ss 400 Minatu niversal soe “ Stand WAS —See Bc 50% 
B pl re. 6 a SH yard 
uckeye B ated . 3 60 s Be te nn 50] W rdO.G . ERS 3. 
, No. 1. lind. STAPLE 5 4 mith & He 660000 Es rought iro }. cast iron. 
Califor No. 2 — doz. $5 Be oy s. 50 n menway.. > 4 n in bulk per -per Bb. 2ic 
rnia Pat. te “ 75 utler Tub... Ok apr aay y. TRAPS. aa. c Bic 4 } D.: 
ae Sane . 7 49| Pence— aoe cone D 91@9 Ball rought © Bic 3 7 
Draw 10in 3 less ti 66 eosece jc oon.. In. steel in ic 3 1 
Cut, ie « 20| P ban H eve 5 » hc 
fons Bi J 400 Ac oon carload. 8@St arper’s... 2 eg én 8c de 3, boxes, per 2 
|e -” «Noreen . a % pgavanized 100 tb $2 20 Wewheuse. secceceee = - ° ~~ WASHING sie 4ic ae 
> eggs agra oe a os Bn pag 2 50|Mole pe a Hy toe mggaumeaa tie 
I ep—No. BBA. nA. - para Abe aa -+ per 100 mea “a NAR Am...... WEDGES. ‘ 
ye ae ay) Gronlen, Hleape, io: 8 70| Mouse and ital.” goat | GOIN oneness ee per doz 
ue, ‘ , Ss Me POR |e Lei hsicanep 8 <a 
Nar. Grip, ance s11'ss gitte Staples, and cake -~ _— lw wmiela.. = ..per b a 
inners'—See S 11.00 11.25 $12.00 Staples... Hooks nd ——- -pe Calf. iia wr mies » 
SHEA nips. — setae and i... r hole $0 Fulle:’ ms. a 
—_ SLIDIN SUED iso acsbasdie -85-10&5 | are ny a ae ~ Tyler’ 8, per doz 
Tnches. ao G DOOR. Takis VAD) cveee aan Marty a Rat. “per doz. ~ ahd satay per ae 00 to 82 50 
Bo ne unt 25 - com tne tethaahes ° « Sts : s, perd 718 t ~ 
-  Sigpaes * ane ot 5 H STONES b Marty Rat Imitation.. « 6 ~ eee per ~ peas ae 4 “ 2 40 
r set... 42 $0.70 indostan . Mart ‘couse... - « sier, per d cecee 273 3 25 
SHELLS—See 7% 1.00 West Niieciottetae per F wey rae Imitati ~ - 30) Hitchi wnianra. "3100 
Unio: SHELL Ammuniti 1.60 os ipsete pate  53@70 Automatic tion “ - - sea Fm HTS. nd 415 
ee oss 8 ERS, CORN D 00) Bary saan. cae coonnscs “ TROWEI Seoee each 3 B. Chicagc --per b 
meses SiIMt: a: per do: A — nau o| Standard LS. 30 Ceenee tei B x. “pr ton mote 
on Bol LDs. Z. $6.75 rkansas Hard. $ Brade’ “Te Be Heavy Railroad... RROWS 21 00 
eu ~ ae nae eeeee per doz. $23 Brade’s.veeeeeveosssee ies 8 os Railroad, b “ -per doz..815 50 
uctor. ES. eeece 10% 4 et. ~ 00 R et oe © 0000 eetece a Fav all be . 
5-inch, f° Oil—T: iiéaae ose’s. oi niet -15&54 vorite St aring ‘ . 19 50 
6 Steel...each 720; i—Unmounted, . ——<—, ame No. Of eee Saw. “ .. 1900 
Ph plete: “ 86c: iron, $1.08 Arkansas Soft. ° ——— a 0. 04} - Dirt... - .. 25 00 
ch and Qeclers 1.30! ly Whi Bis. ee .. 4700 
> lata “ C 
round Personnes: 5 plain be 2-inch, Queer Creek ted 1 10 oo, De’ Vanes . 50 00 
SHOE shoes. und and Ouachita a seedenee . 45| Bag ae atm — Pt SNE NR 
akg my H—See Poli “Stamta n ‘ 15 Handy. ethos aoe Per do ct 
SHOVE Ammuni sh. B “ tteseeecsenee 38 Handy.........-.. Seosse wees each “ Denese $1.90 +++ TESS 
Coat, LS ANDS ion. ee 26} No a gS aCe “ $i 70) Bard Ww $2.20 83.00 
N PAD ear G ie a — 1 50 ed IRE $5 50 
ce an - 4 ES. Gem Pa EPs -++- per gro. $7 75 Half ——_ 1 Se  — Carloads. Paint 
\mes’ new iist.. age eae os orundum....... -..28 Pull Ironed.... “3:90 $3.40 $5 ary than ear 1001bs.-#2.10 $2.4 
a eee 6 oille D.- e+e * + 7 80) Sto TUBS 90 5.75 5.00} In coi ee 2.40 
Neverb ome ' 95| White Mountain..... a 420 ndard. UBS, WASH. 5.75 6.75 c. coils...... 10 2.40 
N ee hi me wil ountai : Nos 4 gy ger ee 
ational.. ollow loug D..-+- « 7 00 seeeeee Br spools, new list... 
Bue bok, bik Red hby Lak = Per d e 3 E oom—T mew iat... ..o 20 
keye .. ‘319 7% End.... nahi “ 6 50| Dowel 02.... $4.40 . 1 x. | Cable—S inned... St...... 50& $ 
Moh « 15 75| STOPS, Bi 6 ell, $5.20 large| C Semen Sele Gn 60& 104% 
Dr aut... ee 7% H STO eee “ 25) Pe $6.10 ‘opper price 10&10& 104. 
rain. a, Me < = 100 otchkiss’ PS, BENC 3 15 — am «¢ $8.20| Incoils as Barbed ag 
meres EEN mae . 20 — I Ca re. 
Rail 's Perfecti 9 00 Co: STOPPERS. F per d Per a 7.10 = daeeneina thei 
aircon en MM STOPPERS, FLUE Bee dota. O10 7 a 206108384 
Cc. H. - aha ‘ +++ 0% Gem, Mere aie per doz. 80 onan doz... 6. oo aon 6 te 9, An’eal’ 5010 % 
Beckwith’ ver’s.... er doz. $9 25 gee ‘painted KM “ 32 alvanized. -- 6.90 7.65 Hai ase 6 to 9, Gal ral d,pr 100 lb 
Hi “ag ‘ ‘Gem, a, Guaceitns.. 45, No. . 9.30 1 1ir—New li vi'd.. S. $1.95 
ckory Secgeaiah. ie 75 Hireh’s os PO. 1.20| Mark w list. pone 5 
Greenleaf’s...... 735 ote a mntaetene : a Per d0z..... 20000. 1 ra _— 
Columb ee. “ ry Peerless oon a. . 2 Ses. eae = Sena 50&10 
Ashes ENS eeeses @ 6 25 peed o Gentian Ons , o* 5 85.7 3 Brigh bdles % 
5 cose cee « 5 mm “eee ‘WI 7 $6. ; t, b . tenes 
mam ‘list... + STOVE P. Sean 63| &ply Co “a = Coppered, fal thle 
Per doz “Discount 1244 einen Shades toon gol4 * otton Wra Coppered, full bles: vee. na 
Alaska Be. 124% STOVE BES ghey So 4* pping.... Per Bb Tinned d, broken bd ae % 
aska Steel. .-+-81.65@99 po ye eg 4° © pee wrens 18e Tinned. full bdles les.... Sai <- 
Le Piwcatsvcace pe 00 Scoop....... STRAPS Polish. 4¢ r “ 6 Wrappines ease 18¢ Picture — bdles sees eees sank 
mdle....... : t doz $6 00 ee per doz. a. Wrapr vy. Wrappine: g0c| _In5 B. n coils... “ae 
Cast Iron. SINKS. 5 ret e prs. $1 95/4 “ ping on tube gs. a00 Plain rs —<L£. ...... 804.@80&1 % 
\. CO t TRETCH “ 60@ > “ S...22¢ Car mall lo De 0% 
, E 700 Indi co lot ts ..per b 
ae a Bullard’s. = tia Hemp, }-Ib soe, --200] Smal I waar $2.00 
Wrought , White Dininictuthan a - ‘a. . balls. ...200 Is 5c per h Som nee 
Lae res yp . 60-10&5 Seeihtdiiie tenn... r doz. $8 90) 2 . id te] 4eme S WREN andrea bh 95 
. new %| Perf e fron........ ™ ply “ ER ocaee * Alligate tands CHES igher. 
s list. ecti sveos godaaiy Ff 2 ico. 1ec| Allies ard... 
LEDG ote on “ pl +b. “ eee AO ator cae 
SN ES—See Hamn 40 10&5% — RES RG PMS e 70. ae we . }-1b aa oz. 63c ova Re. , . ce ee Rt 
Hamn - sede nea eA... a ays addy aia 
—— PS, HARNESS. Sara ; << Wrappings, }-1b. balis...... tio) MP ipe W arg age ne - 858106 
> ae nanan é Oo lwood’s 4 BO Seine. , 1-B. ba . Dalls..... ipe Wrene Ze 6 tment: 60 
Judd’s rt OER, 65 . S. Elwood’ Saket No: a CaaenaE Lic} Coe’s Ste nches mproved & 
Pattern.... NLP ¢ — Giant es ctnk “ 600 Sore ainioe ars eae Be Coe's Standard «o-oo. Bl i 
Double pit gag - sod See gna ees “ 6 00 ed. per ® 23 ® 12 . Wescott’s yricultural. ey: a oe 
Ring, 20. 1 N Ss ® 
Patent Loo: Bush. Ww: r Tackle Bl ceccccecs « 5 Hard af = 20 5+ WeMcOtt's “'S"sovssseveees oon 8550 
~speogt ert heisii Sa eS tS [Betton Sorcerers ake 
bee... Mall. edie bbiaat » , Ib. bi 21 Stills sens eensege «+++. per BD + 
neuen 2e ss ge ME Ww eable SWIVELS. 6 p p all. size 21 20 Time A RR r Ib. O5yc 
~ ceeetond FINNE 75, Wroush ° “ TE peel O5hc 
National........ RS’ t Steel woe Baggin ~ fone. * guecmemeees 70& 
Beseves se eceetnnes oo | assertonia PACK! " Bt a 6}c| 3ply “ < « o 27. Say 20¢ “a m Wine a 
SOLDER See! eeee es 4081 Americ Cut.. $4 50 4 “5” © anne 300 No. 1 Guarantee... RS. — 
Metals. 0% \Bill ad ahs atl Ys ehespiouye gic} N 10, Gua 
Posters FC. .000. ««» DO&ES il, seer 180 + 110, Br rantee.. -- Per doz.820 
| Buea OCut.... ores .. 86a 25& *3 a = gin geeeeneee se ew } 0. 22, Pj ighton.... 50 
Carpet 1 s . 29 
steer 0% ilve 18¢ No. onee vor. 50 
* + Fodder r Fini 2, Su r.. 
a ene oa . 904404 1204 or sh, in han ...27%¢ No. 730. _—- — <r 18 00 
«++ 90&15G' 200 strand h. ks. ..87e No. 500. etd nee “ 18 00 
—_......... No. 500, Royal ...;.... : Ba 
seeeer meee ..630 No. 300 Universal... . os 
pene esaret No. 3 . ovelt « 00 
caae The No r+ Keyston seeeee ” 27 0 
Pe , Rival me... “ 27 00 
ene eecee @ 27 00 
22 00 










































































































































































































































































Door Springs 
Middletown Mfg. Co., Middletown, O 


Drain Cleaners 
Iwan Bros., Streator, Il) 


Duplicators 


Daus, F.C. L. sep Co., 
New York, N.Y 


Eaves Trough 


Eller, J. H. & Co., Canton, O 
Garry Iron & Steel Co., Cleveland, O 
La Crosse Steel Roof. Co., La Crosse, Wis 
Schoedinger. F. O., Columbus, O 
Whitacre Mfg. Co.,J.E., Rockford, I) 


Elbows—Conductor Pipe 


Dieckmann, F., Cincinnati, 


Wheeling Corrugating Co. 
Wheeling, W. Va 


Elevators 
Kimball Bros. Co., Council Bluffs, le 


Enamel—tIron 
Nickel Plate Stove Polish Co., Chicago 


Enameled Ware 
Briscoe Mfg. Co., Detroit 
Reed Mfg. Co,, Newark, N. 


Star Enameling and Stamping Co., 
Pittsburgh, Pa 


Evameling and Stamping Plants 
Volkammer & Co, Pittsburg 


Engineers & Contractors 
Volkammer & Co., Pittsburg 


Farming Tools 
American Fork & Hoe Co., Cleveland, O 


Fencing 
Cyclone Woven Wire Fencing Co. 
Waukegan, Ill 
Denning Wire & Fence Co., 
Cedar Rapids. I+ 
DeKalb, Iowa 
Pittsburgh, Pa 


Smith, C. F. Co., 
Pittsburgh Steel Co., 


J Files 
Barnett,G.&H.Co., Philadelphia, Pa 
Disston Henry & Sons, Philadelphia, Ps 


Flue Stoppers 


Stuber & Kuck, Peoria, Il) 


Forming Rolls 

Bertsch & Co., Cambridge City, Ind 
Globe Mch. & Stamp. Co.,, Cleveland, O 
Niagara Mch. & Tool Wks., Buffalo, N.Y 


Foundry Supplies 
Obermaryer, 8. Co., Cincinnati, O 
Freezers—Ice Cream 

White Mountain Freezer Co.,Nashua,N.H 
North Bros. Mfg. Co., Philadeiphia, Pa 
Furnaces—Hot Air 
American Furn. Co., 8t. Louis, Mo 
Beckwith, Estate, P.D. Dowagiac, Mich 
Boynton Furnace Co., New York, N.Y 
Chappell Furnace Co., Morenci. Mich 
Craig-Reynolds Fdy. Co., Dayton. © 
Forest City Fdy. & Mfg. Co., Cleveland,O 
Green Fdy: & Furn. Wks., Des Moines, Ia 
Haynes-Langenberg Mfg. Co., St. Louis 


Henry & Scheible Co., Cleveland, O 
Kelsey Heating Co., Syracuse, N. Y 
Kontny, John, Chicago, I) 
Lennox Furnace Co., Marshalltown, Ia 


Mannen & Easterly Co., Cleveland, O 


March-Brownback Stove Co., 

Pottstown, Pe 
May & Fiebeger Stove Co., Akron, O 
Miller Range & Furn. Co., Cincinnati, 0 
Monroe Fdy. & Furn. Co., Monroe, Mich 
Mueller, L. J. Furn. Co., Milwaukee, Wis 
Peck-Hammond Co.. Cincinnati, Ohio 
Pittsburgh Stove & Range Co. 


Pittaburgh, Ps 
Quaker Mfg. Co., Chicago 
Robinson Furnace Co., Chicago 
Schill Bros. Co., Crestline, O 
Schwab & Sons Co., Milwaukee, Wis 
Smith, Chas. Co., Chicago, I! 


Stanton Heater Co., Martin’s Ferry, O 
Thatcher Furnace Co.. New York, N.Y 
Wise Furnace Co.. Akron, O 
Youngstown Furn. & ee * Co., 
oungstown, O 
Furnace Pipe and Fittings 
Green!Fdy. & Furn. Wks., Des Moines, Ia 
Michican Safety Furnace Pipe Co. 
Detroit, Mich 
Mueller, L. J. Furn. Co., Milwaukee. Wis 


Walworth Run Fdy. Co., Cleveland, O 


Garden Tools 
American Fork & Hoe Co., Cleveland, O 


Hand Punches 


Ajax«Portable Hand Punching 


Machine Co., Chicago 


Hand Screw : 
Grand Rapids Hand noeee, Co.. 
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Hangers—Door 
Safety Door Hanger Co-, Ashland, O 
Richards Mfg. Co., Aurora, Ill 

Hangers—Trouser 
Pullman Mfg. Co., Rochester, N.Y 

Hardware Jobbers 
Brown & Hurley, Des Moines, lowa 


Vlark, Quien & Morse, Peoria 
Lee-Glass-Andreesen Hdw.Co., Omaha 
Lyons Speciality Co., Lyons, Ia 
Paxton & Gallagher Co., Omaha 
Richards Mfg. Co., Aurora, Ill 
Simmons Hdw. Co., St. Louis 


Smith, C, F. Co., De Kalb, lowa 


Heaters—Steam and Hot Water 


Boynton Furn. Co., New York 
Craig-Reynolds Fdy. Co., Dayton, O 
Haynes-Langenberg Mfg. Co., 8t. Louis 


Monroe Fdy. & Furn. Co., Monroe, Mich 
Mueller, L. J. Furn. Co., Milwaukee, Wis 
Hinges 
Griffin Mfg. Co., 
Lawson Mfg. Co., 
Hollow Ware 
Avery Stamping Co., Cleveland, O 
Sperry, D. R. & Co., Batavia, Il) 
Hot Water Attachments 
Smith Co., Chas., Chicago, Ili 


Erie, Pa 
Chicago 


Ice Cream Freezers 


Dana Mfg. Co., Cincinrati, O 
North Bros. Mfg Co., Philadelphia. Pa 
White Mountain Freezer Co., 

Nashua, N. H 


Kitchen Utensils 


Avery Stamping Co., Cleveland, O 
Lanterns 
Berger Mfg. Co., Canton, O 


Pritchard-Strong Co., Rochester, N. Y 


Lawn Mowers 
Philadelphia Lawn Mower Co. 
Philadelphia. Pa 
Leveis 


Baker-McMillen Co., Akron, O 
Stanley Rule & Level Co.. New Britain.Ct 


Lighting Systems 
Bolte & Weyer Co., Chicago, Ill 
Ideal Epworth Acetylene Co., 
Johnstown, Pa. 
Lightning Rods 
Dodd & Struthers, Des Moines, Iowa 
Security Lightning Rod Co, 
Burlington. Wis 
Mail Boxes 
Blick- Williams Co.. Indianapolis, Ind 
Peck, C. A., Haw. Co.. Berlin, Wis 
Signal Mail Box Co., Joliet, Ill 
Smith Bros. Mfg. Co., Chicago, Ill 
Meat Choppers 
Enterprise Mfg. Co. of Pa. 
Philadelphia, Pa 
Metal Lath 
Wheeling Corrugating Co. 
Wheeling, W. Va 
Metal—Perforated 


Harrington & King wersuatigs So. 
Chicago, Il 


Metal Polish 
Hoffman, Geo. W., Indianapolis, Ind 


Metal Shingles 
Burton, W. J. Co., Detroit, Mich 
Cortright Metal Roofing'Co.,Philadelphia 
Nat’lSheet Metal Roof.Co., Jersey City 
Miters 
Whitacre Mfg. Co.,J.E., Rockford. Ill 


Molding Sand. 
Newport Sand Bank Co., Newport, Ky 


Dana Mfg. Co., Cincinnati, O 


Motor—Faucet Water 
Divine Water Motor Co.. New York 


Nats 
American Lock Nut Co., Oregon, Ill 
Columbus Bolt Works, Columbus. O 
Garland Nut & Rivet Co., Pittsburgh, Pa 
Oll Cans 
Cooney & Geiger. Indianapolis, Ind 


1 Garry Lron & Steel Co.. 


Paints 


Connors, Wm. Paint Mfg. Co., Troy, N.Y 
Dixon, Jos. Crucible Co., JerseyCity,N.J 
Enterprise Paint Mfg. Co.., Chicago 


Pencils 
Dixon. Jos. Crucible Co., Jersey City,N.J 


Perforated Metal 
Harrington & King Perforat 
conan "Chicago, tl 


Pistols 


Stevens, J. Arms & Tool Co. 
Chicopee Falls, Mass 

Winchester Repeating Arms Co., 
New Haven, Conn 

Planes 

Stanley Rule & Level Co., New Britain,Ct 


Pamps 


Beckman Bros., 
Berger Mfg. Co., 


Des Moines, Ia 
Canton, O 
Panches 


Ajax Portable Hand Punch Machine Co., 
Chicago 


American Lock Nut Co., Oregon, iil 
Bertsch & Co., Cambridge City, Ind 
Globe Mch. & Stamp. Co., Cleveland, O 


Niagara Mch. & Tvo] Wka., Buffalo, N.Y 
Sattley Stacker Co., Indianapolis, Ind 
Weiss, H. & Co., New York, N.Y 


Rasps 
Disston, Henry & Sons., Philadelphia, Pa 


Refrigerators 
Vana Mfg. Co., Cincinnati, O 


Registers 
Forest City Fdy & Mfg. Co., Cleveland, O 
Henry & Scheivie Co., Clevelana, 0 
Mueller, L. J., Furn.Co., Milwaukee, Wis 
Schwab & sons Co., Milwaukee, Wis 


United States Register Co., 
Battle Creek, Mich 


Walworth Run Fdy.Co., Cleveland, O 


Steveus, J. Arms & Tov! Cv., 
Chicopee Falis, Muss 


Winchester Repeating Arms Co., 
New Haven, Conn 


Rivets 


Hungerford, U. T., cares” & Copper Cu., 
New York, N.Y 


Rooting—Asphalt 
Stowell Mfg. Co., Jersey City, N.J 


Rooting—tron and Steel 


Berger Mfg. Co., Canton, O 
Burton, W. J. Co., Detroit, Mich 
Canton Art Meta! Co., Canton, O 
Foliansbee Bros. Co., Pittsburgh. Pa 
Friedley & Voshardt, Chicago, Il) 


Garry Iron & Stee! Co., Cleveland, O 
La Crosse Steel Roof. Co., La Crosse, Wis 
Nat’l Sheet Metal Roof. Co., Jersey City 
Schoedinger, F. O., Columbus, O 
‘efea Roofing, Cornice & Ornament 

St. Paul, Minn 


Roofing Cement 


Connors, Wm, Paint Mfg. Co., Troy, N.Y 
Garry Iron & Steel Co., Cleveland, O 
Roof Paint 
Conners, Wm. Paint Mfg. Co. Troy, N.Y 
Dixon, Jos. Crucible Co., Jersey City,N.J 
Cleveland, O 
Rales 
Lufkin Rule Co., Saginaw, Mich 
Stanley Rule & LevelCo.,New Britain,Ct 
Sad Irons 
Enterprise Mfg. Co. of Pa. 

Philadelphia, Pa 
Safety Razors 


Gillette Safety Razor Co., New York,N Y 
Kampfe Bros. Mfg. Co., N. Y. City 


Sash Balances 
Pullmen Mfg. Co., Rochester, N.Y 


Saws and Saw Sets 


Atkins. E. C. & Co., Indianapolis, Ind 


Diamond Saw & a Co., 
uffalo N.Y 


Disston, Henry & Sons, wainstetphin, Pa 
Goodell-Pratt, Greenfield, Mass 


Scales 


Beckman Bros., Des Moines, Ia 


Screens—Perforated Metal 


Screens — Radiator 
Harrington & King Perfo 


Screws 
Columbus Bolt Works, 


Screw Drivers 
North Bros. Mfg. Co., Philadelphia, Pa 
Scuttle Openers 


Bickelhaupt, G., Skylight Works, 
New York, N. Y 


Shears 
Bertsch & Co., Cambridge City, Ind 
Niagara Mch. & Tool Wks., Buffalo, N.Y 
Weiss, H. & Co., New York, N.Y 


Sheet Metal Specialties 
Friedley & Voshardt, Chicago, Il 
Sheets— Black and Galvanized 
Berger Mfg. Co., Canton, O 
Wheeling Corrugat’g Co.,Wheeling,W. Va 

Sheets—Planished 


Ward-Dickey Steel Co., 
Indiana Harbor, Ind 


Co. 
Chicago. Ill 


Columbus, O 


Shelving—Hard ware 
Heller & Co., Mont Clair, N. J 


Shot Guns 


Arms & Tool Co. 
Chicopee Falls, Mase 


Stevens 


Shovels 


Avery Stamping Co., Cleveland, O 


Sifters 


Stuber & Kuck. Peoria, Ill 


Skylight Gearing 
Bickelhaupt, G., skytighs Works, 
New York, N. ¥ 


Weiss, H. & Co., New York, = Y 


Slate 
Auld & Conger Co., Cleveland, O 
Johnson, E. J. & Co.. New York, N.Y 


O'Halloran & Jacobs, 


Soldering Furnaces 
Burgess Soldering Furnace Co., 
Columbus, O 
C,ayton & Lambert Mfg. Cu Detroit 
Turner Brass Co.. Chicago, Lil 


Pittsburgh, Pa 


Sporting Goods 


Enterprise Mfg. Co., Akron, O 


Springs 
Lawson Mfg. Co., 


Squares, Machinists’ 

Disston, Henry & Sons, Philadelphia, Pa 
Duby & Shinn, New York City, N.Y 
Stanley Rule & Level Co.,New Britain, Ct 


Chicago 


Stampings—Sheet Metal 


Avery Stamping Co., Clevelnd, O 
Globe Machine & Stamping Co., 
Cleveland, O 


Steel Brick and Stone Siding 
Wheeling Corrugat’g Co.,Wheeling,W.Va 
Step Ladders 


Adler, H., Co., Carnegie, Pa 
Chandelier & Art Brass Works, 
Richmond, Ind 


Stoves and Ranges 


Beckwith, P. D. Estate, Dowagiac, Mich 
Born Steel Range Co., Cleveland, Ohio 
Brown & Hurley, Chicago 
Champion Stee: Kange Co., Cleveiaud, O 
Culter & Proctor Stove Co., Peuria, Ill 
Home Pride Kange Vo.. Marion, Ind 
Kontuy, John, Caicago, Lil 
Marion Stove Co., Marion, Ind 
Pittsburgh pstuve & Range Uv. 
Pittsburgh, Pa 
St. Louis, Mo 
Crestline, O 


Ringen Stove Co.. 
Schill Bros. Co. 

South Erie Iron Works, Erie, Pa 
Toledo Stove & Range Co., Toledo 
Van, John, Range Cv., Cincinnati, Ohio 
Willard, Wm. G., St. Louis, Mo 


Stoves—Gas 


Adler, H., & Co., Carnegie, Pa 
Fanner Mfg. Co., Cleveiand, O 
Pittsburgh Stove & Range Co., 





Stove Casters 


Kramer Bros. Fdy. Co., Dayton, O 


Stove Cement 
Dixon, Jos. Crucible Co., Jersey City,N.J 


Stove Clay 
Bridgeport Crucible Co., Bridgeport, Ct 


Stove Lifters 


Kramer Bros. Fdy. Co., Dayton, O 
Stove Mats 
Stuber & Kuck, Peoria, Il! 


Stove Patterns 
Cope Pattern Wks., Detroit, Mich 


Quincy Pattern Co., Quincy, Ill 
Vedder Pattern Works, Troy, N.Y 
Weller Pattern Co., Quincy, Ill 


Stove Pipe 


Hemp & Co., St. Louis, Mo 
Wheeling Corrugat’g Co.,Wheeling,W.Va 


Stove Pipe Thimbles 
Stuber & Kuck, Peoria. I) 


Stove Polish 


Black Silk Stove Polish Wks.,Sterling,1)) 
Nickel Plate Stove Polish Co., Chicago 


Stove Repairs 
Brauer, A. G., 8t. Louis, Mo 
Kramer Bros. Fdy. Co., Dayton, O 
Manufacturers’Stove Repair Co.,Chicago 
Morris, J. L., Stove Repair Co., Chicago 


Stove Trimmings 
Fanner Mfg. Co., Cleveland, O 


Sugar Kettles 


Sperry & Co., Batavia, I) 


Tapes 


Lufkin Rule Co., Saginaw, Micb 


Thermometers—Oven 
Evans Stamping & Plating Co., 

Taunton, Mass 
Thermostats 


Howard Thermo. Co., 
West Oswego, N. Y 


Tin—Perforated 
Harrington & King Perforating Co., 
Ch 


icago, Lli 

Tinplate 
Berger Mfg. Co., Canton, 0 
Canton Art Metal Co., Canton, O 
Eller, J. H. & Co. Canton, U 
Follansbee Bros. Co., Pittsburgh, Pa 
Garry Iron & Steel Co., Cleveland, O 


Illinois Roofing & Supply Co., Chicago,I] 
Lee-Glass-Andreesen Hdw. Co., Omaha 
McClure Co,, Philadelphia, Pa 
Merchant & Evans Co., Philadelphia, Pa 
Schoedinger, F. O., Columbus, O 


Tinware 
Stuber & Kuck, Peoria, I)! 
Sturges & Burn Mfg. Co., Chicago 


Mouse~—Traps 
Chasse Mfg. Co., Middletown, N. ¥ 


Trowels 
Atkins & Co., Indianapolis, Ind 
Avery Stamping Co., Cleveland, O 
Disston, H. & Sons, Philadelphia, P: 
Griffin Mfg. Co., Erie, Pa 


Tubs and Pails 

Wheeling Corrugat’g Co.,Wheeling,W.Vs 
Typewriters 
Remington Typewriter Co., 
Valve Regulators 


Howard Thermo. Co., 
West Oswego, N. ¥ 


Ventilators 


Friedley & Voshardt, Chicago, Il 
Globe Ventilator Co., Troy, N.Y 
Merchant & Evans Co., Philadelphia, Pa 
Powers Bros., Streator, Ill 


Washing Machines 
Benbow-Brammer Mfg. Co., 8t. Louls,Mo 


Chicago 





Pitusburgh, la 


Ringen Stove Co., St. Louis, Mo 


Stoves—Oil 


Taylor & Boggis Fdy. Co., Cleveland, O 


Stoves—Vapor 


Brammer, H. F. Mfg. Co., Davenport, Ia 
Clark, Quien & Morse, Peoria, Il) 
Waverly Woodenware W ks.,St Joseph,Mo 
White Lily Washer Co., Davenport. Ia 


Wire Goods 
Denning Wire & Fence Co., 
Cedar Rapids, ls 


Pittsburgh Steel Co., Pittsburgh, Pa 








Harrington & King Perforating Co., 
Chicago, 11)! 








Detroit Vapor Stove Co., Detroit 
Stove Carriers 
Kramer Bros. Fdy. Cv., Day ton, ' 


| Daana Mfg. Co.. 


Wringers 


Chicago 
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Wants and Sales. 


For yearly subscribers to THE 
AMERICAN ARTISAN will be inserted 
under this head advertisements of six 
lines WITHOUT CHARGE for em- 
ployers wishing to secure employes, 
persons seeking situations, parties 
desiring to purchase a business, busi- 
messes for sale, partners wanted, to 
exchange, etc. Those who respond to 
these announcements will please men- 
tion that they read the advertisement 
in THE AMERICAN ARTISAN. 


- BUSINESS CHANCES. 
PATENTS 


HU EB. PECK, 623 F St., N. W., Washing- 
ton, D.C. Consulting Expert in Patent Causes. 
U. S. and Foreign Patents. Send for leafiet on 
“Rejected Patent Applications.” 


Wanted—Profitable side line. Easy sell- 
er. Liberal commission. Pocket sample. 
Address B. 8. Co., 859 Rose bidg., Cleve- 
land, O. 3-3t 


For Sale—Our stock of hardware with 
tinshop in connection. Takes about $6,000 
cash. Good reason for selling. Don’t an- 
swer unless you have the cash. Address 
Box 745, Idaho Falls, Idaho. 3-3t 


For Sale—A good business proposition, 
established 20 years. Located in the 
heart of the mineral fields of Northwest 
Arkansas, where the big red apple grows 
and cheap homes are to be found. ood 
profits; no competition. Cash trade. Ad- 
dress J. 8S. Hudson, Jasper, Ark. 3-3t 


For Sale—Hardware stock doing a goes 
business in a small northwestern Iowa 
town. Will rent or sell building very rea- 
sonable. Want to quit and go to Cali- 
fornia. Address C. F. Troeller, Larrabee, 
Iowa. 3-3t 


For Sale—A stock of hardware, stoves, 
tinware, field ey. with fixtures and 
tinners’ tools. Invoice $8,000. Will in- 
voice at present <7 Established busi- 
ness in one of the best cities in eastern 
Iowa. Best of reasons for selling. No 
trades considered. Address Iowa, care of 
THE AMERICAN ARTISAN. 3-2t 


A complete stock of stoves, general 
and builders’ hardware, paints, seeds, 
fence, etc. Tinshop in connection. Will 
invoice $7,000. We will sell this stock for 
present prices and a reasonable bonus for 
the best established business in a live 
town of 1,000 people in western Illinois. 
Address Jones, care of THE AMERICAN 
ARTISAN. 3-1it 


For Sale—Furnace and job shop in an 
Iowa county seat of 3,000 population. Can 
show good results. Reason for selling, I 
am going into city wholesale and retail. 
Also will sell residence and business house. 
Address F. A. G., care of THE AMERI- 
CAN ARTISAN. 3-3t 


Wanted—A tinshop in a g: town of 
700 or 1,000 population. Illinois, Indiana or 
Iowa preferred. Address F. C. Niegarth, 
Gridley, Ml. 3-3t 


For Sale—Stock of goods consisting of 
general merchandise, farm machinery. 
buggies, wagons, fertilizers, etc. One of 
the most desirable locations in Ohio. 
Good schools and churches. Price from 
$2,500 to $3,000. Address Cash Store, care 
of THE AMERICAN ARTISAN. 2-3t 


For Sale—A stock of hardware, invoices 
$4,800. Tin shop and fixtures, $700. Good 
location. Will sell for $5,000. Good reason 
for selling. Address Box 23, Bryan, ge 

-3t 





















































_ For Sale—Nice clean hardware stock, 
including tools and fixtures, doing good 
business. About $4,000 or less. Good rea- 
son for selling; have other business. No 
trades. Eastern Iowa. Address Box 16, 
care of THE AMERICAN miners 2 
-3t 


For Sale—One set 10 ft. farming rolls, 
only used a short time. Address Messen- 
ger & Parks, Aurora, III. 2-3t 


For Sale—Hardware stock, established 
10 years. Invoice $5,800; stock and War- 
ren fixtures; in growing Southwest St. 
Louis. Address F, care of THE AMER- 
ICAN ARTISAN. 2-3t 











For Sale—One pair of Bertsch patent 
30-inch heavy bending rolls, almost new; 
will bend No. 12 iron slips. Roll patent, 
the best roller made for tinners and 
heavy metal work. Address Chas. Skidd, 
Kenosha, Wis. 2-3t 


For Sale—Hardware store and tinshop; 
best of tools. Good trade and all the tin- 
work that one man can do. Located in 
an extra town in north central In- 
diana. Bu ——! and business for $2,500, 
or without building. $1,900. Address N. 
C. L, care of THE AM CAN ae ° ie 





For Sale—Farm of 320 acres, choice 
land, located in Ransom county, North 
Dakota. This farm produces as much 
as any farm of same size in state of 
Iowa. Would consider an exchange for 
a clean stock of hardware or furniture 
that invoices for $5,000. Address L. B. 
200, Clear Lake, Iowa. 2-3t 


Wanted -— Competent and energetic 
salesman to sell Moore’s stoves in - 
sas. State age and ous in applica- 
- Address Joliet Stove Works, ey 

: -3t 





Wanted—Salesman to sell steel ranges, 
hard coal base burners, air tight heaters, 
as a side line on commission in the state 
of Wiconsin. Address Stoves, 227 Chest- 
nut st., Quincy, Ill. 3-2t 


Wanted—Salesman to sell steel ‘ 
hard coal base burners, air tight heat- 
ers, as a side line on commission, in the 
state of Wisconsin. Address Stoves, 227 
Chestnut st:, Quincy, Ill. 2-2t 








For Sale—Owing to the retirement of 
one of our firm we must sell our branch 
house, doing an annual hardware busi- 
ness of $20,000. We carry as a side line 
buggies and implements, and do a gen- 
eral heating and plumbing business. By 

ersonal attention these sales may be 
wes ge increased. We are located in cen- 
tral Iowa, 40 miles from Des Moines, and 
in one of the best farming counties in 
Iowa. This is no gold brick, but a gilt- 
edged proposition. interested write us. 
Address, Gilt Edge, care THE AMER- 
ICAN ARTISAN, 69 Dearborn St., Chi- 
cago. 2-2t 

For Sale—Hardware, hot water and 
furnace, Pr 008. and windmill business. Will 
invoice $4,000. Located in town of 700. 
Best farming county in state; 17 miles 
from Madison, Wis. Only business of the 
kind in town; one small hardware com- 
etitor. Business good. Reason for sell- 
ng, other interests. Good chance for a 
ood man. Don’t answer unless you mean 
usiness and can pay cash. Address N. 
M. Nelson, Deerfield, Wis. 1-3t 


For Sale—One 20-inch P. S. & W. bar 
folder and one 30-inch square shears, 
both in gerd working order. Price for 

.00, f. o. b. Homestead, Pa. Ad- 
dress J. H. Roberts, 241 8th ave., West 
Homestead, Pa. 1-3t 


Wanted—Partner with $1,500 to buy in- 
terest in tin and sheet metal business. 














Good Chi suburb. Address T. 8. H., 

care of T CAN meer oe 
For Sale—A clean stock of hard- 

ware, stoves, Ware, queensware and 


implements. Also tinshop in build- 

. Located in a good farming communi- 

ty in eastern Iowa. Will sell all or retain 
implement business. reason for sell 
ing. Address No. 1, care of THE AMER 
ICAN ARTISAN. 1-4t 


TINNER’S TOOLS. 


For Sale — One second-hand §8-foot 
Keeme cornice brake. Dreis & Krump, 
3214 S. Halsted st., Chicago. 


For Sale—Tinshop in good southern 
Iowa town with a good furnace business. 
Good reason for selling. Address C., care 
of THE AMERICAN TISAN. 3-3t 


For Sale—Tinner’s tools. For description 
and price address F. B. Karl, 58 No. in 
st., laware, Ohio. 


For Sale—One eight-foot second-hand 
Keene cornice brake, in good condition. 
Address Dries & Krump, 3214 So. Halsted 
st., Chicago. 3-3t 


HELP WANTED. 


Wanted—Tinner for inside and outside 
work. Good all-around man. Good steady 
job the year around for an experienced 
man. State wages. Address R. ——- 
thal, L. D. 203, Hilbert, Wis. -3t 


Wanted—A  (ffirst-class salesman _ for 
heating and ventilating apparatus. Must 
be a hustler. In replying give full infor- 
mation as to age. habits, experience, etc. 
Address H. W. L.. care of THE AMERI- 
CAN ARTISAN. 3-3t 


pels ang hy March 10th, an all-around 
man to do tin, furnace and pump work. 
Some knowledge of plumbing and hot 
water heating required. Also must be 
able to clerk in store and canvass the 
country. References as to honesty and 
character required. State wages. Address 
W. D. Kable, Kirkland, Ii. 3-3t 














—=- 






































Wanted—Reliable German to canvass 
northeastern Iowa for farm machinery, 
gasoline engines, cream separators, etc. 
None but a hustler and one who has had 
experience need gf State wages and 
experience in. first letter. References re- 
quired. Address E. G., care of T 
AMERICAN ARTISAN. 8-3t 





Wanted—A tinner that has some knowl- 
edge of plumbing; one who is neat in his 
work and will work for the interest of the 
firm. Must speak German and come well 
recommended. Steady work. Married 
man preferred. Give references and wages 
expected in first letter. Address W. R. 


Wanted—A first-class all around tinner 
and furnace man. Address Smith & 
Stewart, 5626 South Boulevard, Austin 
Station, cago. 2-3t 


Wanted—Plumber; must be a man with 
good habits; capable of doing all kinds of 
plumbing work that usually comes up; 
reference regescme honesty and ability. 
Address B, 62, Grand pids, Wis. 








Wanted—Salesman call on hardware 
and house furnishing line to sell a prof- 
itable specialty as a side line. Address 
ane Middletown Mfg. Co., 2 

o. - 





Wanted—A good all around _tinner; 
steady work the year around to right man. 
Married man preferred. Address P. O. 
Box 327, Oxford, Ohio. 2-2t 


Wanted—A first-class tinsmith for out- 
side work. Steady job. Address Lin- 
coln Tank & Plumbing Co. 1-3t 


Wanted—A first-class store salesman 
for the states of Wisconsin, Minnesota 
and the Dakotas. sate pe rience and 

a waukee man pre- 
raat § yoo Wide-a-Wake, care of 
THE AMERICAN ARTISAN. 1-3t 


Wanted—Tinner who wants steady job. 
Knowledge of hot water heating desir- 
able, though not absolutel essent 
Good place for sober, reliable workman. 
Address The Pinkerton-Kellogg Co., La- 
kota, N. D. i-8t 

Wanted—Young man tinner with 3 or 
4 years’ experience. General tinshop 
work. Give all particulars regarding 
yourself in first letter. Also state 7a 

H. of 


wanted. Address A. B. » care 
AMERICAN ARTISAN. 1-3t 


Wanted—Good tinner and furnace man. 


Stead. ition by the year. Address D. 
| cane Me THE AMERICAN Antes, 




















A young man 30 years old,-with five 
years’ experience on the road and four 
years as advertising and office manager 
would like an opening with a progressive 
manufacturer who wants to extend his 
business with the retail hardware trade. 
He pre the kind of catalogues, book- 
lets and advertisements that attracts and 
convinces, and writes the sort of letters 
that bring orders. He isn’t out of work, 
but he wants to connect with a man who 
is looking for business all the time. Ad- 
dress M. F. G., care of THE AMERICAN 
ARTISAN office. 1-3t 


SITUATIONS WANTED. 


Situation Wanted—A first-class plumb- 
er, tinner and heating man is open for 
an engagement as manager or foreman. 
Married and strictly temperate. Al ref- 
erences. None but a steady job with a 
wideawake firm considered. Address 114 
N. 7th st., Estherville, Iowa. 3-3t 


Situation Wanted—Position by an all- 
around tinner and plumber who under- 
stands furnace work thoroughly, can get 
out patterns and work from plans. Strict- 
ly sober and will go anywhere and work 
on trial. Please state wages. Address 
W. J. Coffin, Mt. Carroll, Tl. 3-3t 


= 
Wanted—A position with a good re- 
liable hardware and implement firm as 
tinner and all-around man. Can do com- 
mon tin work, such as roofing, spouting 
and general repairs, also farm implements, 
pumps and ndmill work. Can clerk in 
store and have knowledge of gasoline en- 
gines. Have been with present employe: 
five years, but desire to make a change. 
Married. Will consider only a first-class 
position at good wages. Address R. W. I. 
care of T AMERICAN ARTISAN. 3-3t 




















Situation Wanted—A first-class plumb- 
er, steam and hot water fitter. Can as- 
sist at tinni Want reasonable wages 
Address J. ., care of General Delivery. 
St. Paul, Minn. 3-3t 


Situation Wanted—By a first-class tin- 
ner for inside and outside work, also fur- 
nace and job work. Address S. A. Storck. 
2524 Talbott ave., Indianapolis, Ind. 3-31 


Wanted—Position as clerk in_ retail 
hardware and farm implements by ex- 
perienced man; good _ references; location 
west of Chicago. Address W. X. 5, are 














Yahr, Princeton, Wis. 3-3t 


THE AMERICAN ARTISAN. 
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SITUATIONS WANTED. 


Situation Wanted—A first-class plumber 
and Saomnian waeate, sone po — 
in a large town or city. n furn 
of references. “4 28. Address 
36-39 Nicollet st.. Minneapolis, Minn. 2-3t 


Situation Wanted—May ist, by married 
33 years of 4 48 years’ experi- 











ing. 
Estimator and 
1906, care of THE 





Wanted—aAt once, a position by a first- 
class plumber, steam and hot water 
fitter, tinner and furnace man. ddress 
W. B. Jewell, Mt. Vernon, Ind. 2-3t 


Situation Wanted—By the middle of 
March or before by a first-class tinner 
of 20 years’ ence. Furnace heating 
a ty and can do fair work at 
plumbing. 


Married, strictly temperate, 
steady and reliable. Can furnish the best 
of references. A steady, permanent 








lace 
only considered. Iowa preferred. Address 
P. O. Box 636, Corning, Iowa. 2-3t 


Wanted—A position as tinner and fur- 
nace man; can do ordinary ye 
steam and hot water heating. Am a mi 
dle man and married. Steady po- 
sition wanted. Address, pe ar Good 
care of THE AMERICAN ARTISAN, 69 
Dearborn S&t., > 2-3t 

Situation Wanted—By a tinner and fur- 
nace man, 40, to travel for a furnace 
house or a tin and sheet iron, steel ceil- 
tinner’s stock or a line of stoves. 


referred. A G. 
THE AMERICAN AR : 
—=— 


SPECIAL NOTICES. 
FOR SALE 


An up-to-date outfit for making drip pans, 
including necessary dies for every size pan; 
presses and pan forming machine. In fact, 
a complete, inexpensive outfit, to be sold at 
once at a bargain. Address ALABAMA 
METAL ROOFING CO., 404 Woodward 
Building, Birmingham, Ala. 31t 


FOR SALE 


Clean stock of hardware, northern Illi- 
nois city, four thousand inhabitants. In- 
voices about $2,500. Splendid opportunity. 
Full particulars on application. Address 
Hardware, care of THE AMERICAN AR- 


WANTED 


A good, all-around tinner and 
furnace man for the first of March. 
Address ‘“‘Blue,’’ care of THE 
AMERICAN ARTISAN. 


























1t 17 


SOME PACKING SNAPS, 





Braided Flax, any size 4 tolin -. ...--20c per Ib. 
Gum Core Piston, ; Saree |. ae 
1-16 in, Standard Sheet Packing......... 8c 

1-16 and % in. No. 2 Sheet Packing...- . Sc 
1-16 and % in. Job Lot Sheet Packing . 3c 

Wire Belt Lacing------....--. «e+ «e+e 40c 100 ft. 


Giant Belt Cement. ..... .-.+-+ese0++ 5+: 38c per Ib. 
Come Along Bar Belt Dressing = 
5 Pound Pails Hard Oil.......... 
To enable you to make up weight for a. 
Freight Shipment, you can add 1% in. Gal- 
vanized Iron Pipe for 7c; 1 in. for 5%4c. 


WESTERN TOOLCO., Lansing, Mich. 1t6 


FOR SALE 


Wood and Iron Patterns (the latter a!l 
follow-boarded and in good _ condition, 
ready for use). Two sizes 23” and 25”, 
Square cottage all cast heater, for exclu- 
sively wood and also form for exclusively 
soft coal. Both direct draft and revert- 
ible flue. Only reason for offering, on ac- 
count of lack of capacity for manufactur- 
ing. Will make price an object. Address 





‘Patterns,” care of THE AMERICAN AR- 
TISAN. 


1t17 





WANTED 


Wood Pattern Makers on Stove 
work, Address “‘Pattern Maker,” 
care of AMERICAN ARTISAN, 


uf. a. 


WANTED 


High class salesmen to represent trade 
mark line of stoves in Kansas or Missouri. 
Please state age and experience in your 
answer. 

XYZ. Care The American Artisan, 69 
Dearborn St., Chicago. 3t-5. 


WANTED. 


HARDWARE WANTED: Have a good 
improved farm in Iowa and one in Illinois 
to exchange for a stock of hardware or 
hardware and implements, Address ‘‘ Ex- 
change,’" care of THE AMERICAN 
ARTISAN, 3-4t 











WANTED. 


Salesman, to represent in the New Eng- 
land States, on a commission basis, a prom: 
inent manufacturer of boilers and furnaces. 
Also one for New York City. Good open- 
ing for aggressive salesman. Address W. 
B. J., care THE AMERICAN ARTISAN, 
Chicago. u.f.n, 





WANTED. 

First-class salesmen, by leading furnace 
and boiler manufacturer. Only men who 
have had actualexperience in warm air,steam 
and hot water heating wanted. Prefer men 
who have sold goods tothe trade. Excellent 
opportunity for the right men. Established 
trade in territory Address O. B. J., care 
AMERICAN AKTISAN, Chicago. uf.n 


WANTED 


A man to take charge of a Gas Range 
manufacturing department making over 
one hundred ranges per day; one who is 
capable of organizing and systematizing 
such a department for economical produc- 
tion. Liberal salary will be paid to the 
right man. Apply, with full information as 
to previous experience, and references, to 
GAS, careof The AMERICAN ARTISAN, 








69 Dearborn St., Chicago. 5 

A man to take charge of a gas range 
manufacturing department making over 
one hundred ranges per day; one who is 


capable of organizing and systematizing 
such a department for economical produc- 
tion. Liberal salary will be paid to the 
right man. Apply with full information 
as to previous experience and references 
to GAS, care of THE AMERICAN ARTI- 
SAN. 1t17 


CHICAGO TO THE CITY 
OF MEXICO WITHOUT 
CHANGE OF CARS 


Via 
THE WABASH 


Commencing Feb. 12, the Wabash will 
run through sleepers from Chicago to the 
City of Mexico in connection with the Iron 
Mountain Route. Leaving Chicago at 9:17 
P. M., Mondays and Thursdays. Write 
for illustrated booklets, time cards, maps 
and full details. 


F. H. TRISTRAM, A. G. P. Agt. 








97 Adams St., Chicago. St 


VERY LOW RATES 
SOUTHWEST. 


Feb. 20 and March 6 and 20 the 


Wabash will sell homeseekers’ 
tickets from Chicago to points in 
Arkansas, Texas, Oklahoma, 
Indian Territory and the South at 
less than half rate for the round 
trip. Write for maps, time cards 
and full details. 


F. H. TRISTRAM, A. G. P. A., 
97 Adams St., Chicago. 4t 


WANTED. 


We have an opening for a bright, young, 
active, well-educated man. Age from 28 
to 36 years, with experience in hardware, 
blacksmiths’ supplies, mantels, paints. 
State the various lines you have had expe- 
rience in, state with whom you have been 
employed, salary expected, whether mar- 
ried or single. We want a man to assist in 
dictating the correspondence, in buying, 
and in the general management of a whole- 





sale and retail hardware establishment. 
Address J. ED. GUENTHER, 
1t 17 Owensboro, Ky. 





U-RUN-NO-RISK 
LOCK. 


The Kingsley Mfg. Co., Wallingford, 
Conn., have appointed the Smith & Hem- 
enway Co., New York, for the entire market- 
ing for their ‘‘U-RUN-NO-RISK”’ 
bination lock, latch, hasp and staple. Each 
lock has two flat steel keys, and the lock 
makes a very rigid combination. 
for twenty-five cents (25 cts.) and the com- 
pany offer to mail a sample without charge 


com- 
It retails 


on request, if any dealer writes mentioning 
this paper 


WANTED 


I am a practical experienced 
stove manufacturer. I know how 
good goods should be made and I 
know how to conduct an office. 
Have had considerable experience 
in manufacturing steel ranges. I 
am looking for an opening where 
my services will be appreciated. 
Address ‘“‘Tom,” care of THE 
AMERICAN ARTISAN, CHI- 
CAGO., ufn 22 


Ne ETC E 








I have complete volumes of 


THE AMERICAN ART- 
ISAN and HARDWARE 


RECORD for 1902 and 1903 
which I will sell at $1.50 a vol- 
Two volumes to the 


year. Address Box 34, 


ume. 





Care of The American Artisan. »-f.2. 
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Improved Quick and E 
Steam, Electric and Hi. 

Send for circulars 
KIMBALL BROS. CO 


1031 Ninth St.. COUNCIL BLUFFS, IA 
‘SEMBALL ELEVATOR 00., 189 Vincent 8t., CLEVELAND, © 














Locations for Industries 


ON THE 


Erie 


The Commercial Railroad 


CHICAGO TO NEW YORK 


The Erie Railroad System's Industrial 
Department has all the territory traversed 
by the railroad districted in relation to re- 
sources, markets and advantages for manu- 
facturing, can advise with manufacturers of 
specific products as to suitable locations, 
and furnish them with current information 
ofa comprehensive nature dealing with the 
project in its full relation to manufacture 
and commerce. 

The Erie is one of the greatest of trunk 
lines. Its own rails connect the two largest 
cities of America. Every section of the 
System has its particular merits. Profit- 
able locations exist. It has great general 
and coal, oil and natural gas resources. 

It is important in this age of modern 
facilities for manufacturers to locate where 
they can obtain side tracks so as to receive 
from and ship directly into cars at the 
factory. Information can be promptly 
furnished in this connection about every 
point on the system between New York 
and Chicago. 

Manufacturers’ inquiries as to locations 
are treated in strict confidence and 
absolutely reliable information, so as to 
promote permanent traffic, is furnished. 

Address 


LUIS JACKSON 


Industrial Commissioner, Erie Railroad Co. 
21 Cortlandt St., New York 





TH E 


“BIG FOUR ROUTE” 


passes through an interesting 
Country every mile of the way 


CHICAGO TO 
INDIANAPOLIS 
CINCINNATI 
LOUISVILLE 


and all points 


SOUTH 


AND 


SOUTHEAST 


Buffet Parlor Cars or Dining Cars on day 
trains, and Pullman’s finest Compartment 
and Standard Sleepers on night trains. All 
trains rua solid, Chicago to Cincinnati. 
The only line from Chicago connecting in 
the Central Union Depot, Cincinnati, with 
C.&0.,Q. &C., L. & N. and B. & O. S. 
W. Rys. For reservations, etc., call on or 
address 


I. P. SPINING, G. N. A. 








Farmers want 
something 
lighter and dif- 
ferent ina 
woven wire 


stretcher; we 
have it. The 
Franklin 


stretcher is self- 
locking,* locks 
at every point. 
quick acting; 
weighs com- 
plete, about 39 
pounds; best, 
lightest, strong- 
est machine on 
the market. 
Requires but 











The Franklin Woven Wire Stretcher 








one man to ope= 
rate it. Does 
not require an 
extra post in 
order to staple 
to end post, as 
we draw the 
fencing up to 
the end post. 
This stretcher 
pulls direct 
from the center 
and has no side 
draft, as we use 
two wheels. 
Retails $5.00. 
Place your or- 
der at once. 








Manufactured by c F. SMITH @ COMPANY, DE KALB, ILLINOIS 


Manufacturers of Hardware Specialties 





Special Devices, Nov 
ntraoct, 


sake 


by co 


We also om Di« 


971 HAMILTON S$ 


elties or Appliance 
Send models yr pe 
and Stampi 





LET US BE YOUR FACTORY! 


ALL KINDS OF MANUFACTURING TO ORDER. 


actured to order 
rfect drawings for estimates. 
ngs Write or Booklet 


our 


THE GLOBE MACHINE @ STAMPING CO. 


r.. CLEVELAND. 





MANUFACTURERS 


Contemplating establishing plants 
in the West should take ad- 
vantage of a location on 





GREED 
Chicago & North-Western Ry. 


WHICH REACHES THE FAMOUS 


Water Powers, Coal Fields, tron Ore 
Ranges, Hard & Soft Lumber Districts 


of the West and Northwest, and affords 

the best means of transportation: to 

the markets of the world. For fur- 

ther particulars apply to 

MARVIN HUGHITT, Jr. E. D. BRIGHAM, 

Freight Traffic Mgr. Gen. Freight Agt. 
CHICAGO. 


THE ONLY MOLDING SAND 
that may be used as mined, without admixture 


or previous preparation, adapted to the fineat 
castings. Produces best work at low cost. 


Highest Award at World’s Fair, St. Louis, 

Catalegue and information en request. 

The Newport Sand Bank Co., Newport, Ky. 
Incorporated 

Chicago Office, 128 Frankin St., KNAPP BROS., Representatives 











INDUSTRIES ARE 
OFFERED LOCATIONS 


WITH 
Satisfactory inducements, 
Favorable Freight Rates, 
Good Labor Conditions, 
Healthful Communities, 
ON THE LINES OF 
THE ILLINOIS CENTRAL R. R. 
AND THE 


YAZOO & MISSISSIPPI VALLEY R. R. 





For full information and descriptive pam- 
phlet address 


Jj. C. CLAIR, Industrial Commissioner, 
1 Park Row, CHICAGO. 





C. N. HOOPER, Dubuque, Iowa. 


VITREOUS ENAMELING 
TECHNOLOGIST 


Designs, builds and starts new plants. 
Improves quality and reduces the costs 
in those already established. 





DIXON'S 


STOVE 


CEMENT 





238 Clark Street -<- ~ =- CHICAGO 





IN 2%. 6 AND 10 POUND PACKAGES 


A SIMPLE AND DURABLE REPAIR 
FOR CRACKED OR WORN FIRE BRICK 


JOSEPH DIXON CRUCIBLE CO., Jersey City, N. J. 







SEND FOR FREE SAMPLE 






















517. 
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If You Want Quality 


[* plumbago get a sample of 

our No. 702 Pure Ceylon 
Plumbago, test it—we don’t 
care how severe the test is—it 
will do all we claim, and more. 


SUCCESSFUL §foundrymen 
everywhere use our No. 702. 
Are you successful ? 


May we send you a sample ? 





wHICAGO 





THE S. OBERMAYER CO. 


**The House of Quality and Service.”’ 


CINCINNATI 
PITTSBURG 











WELLER PATTERN (@ 


DESIGNSand ESTIMATES FURNISHED 
FOR ALL KINDS OF STOVE PATTERNS 


QUINCY, ILL. 











The GEO. 
W. COPE 


$ t OVE «Wenttnat 
Pattern 
Works peror 





PATTERNS 


For Stoves and Heaters 
First-class in wood and Iron. 


Vedder Pattern Works, Troy, N.Y. 
Established 1835 





LING Y Partern(o 


IRON& WOOD 








STOVE 
REPAIRS 


MANUFACTURERS’ 
STOVE REPAIR CO. 


517-539 Diversey Boul., CHICAGO 
Prompt Shipments Give us a Trial 


dealers’sup- 






plies, cast- 


gs and repairs—promptest shipments, etc. Address, 
316-318 North Third St. St. Louis, Mo. 








Manufactured by 


a ers AL TM) THE KRAMER BROS. FDY. CO. 


weap Ti Rd DAYTON, OHIO 


Ee Price each, $5.00 fisde of Heavy 
WILL CARRY ANY STOVE OR RANGE MADE 


We Guarantee Satisfaction . SS — 
or Your Money Back 





> Champion Stove Clay 








The only Stove Lining made of crucible 
materials. 

Packed in 2% lb., 6 lb. and 10 lb. paste- 
board boxes. 

Order it from your jobber. 

The best and most refractory lining 
made. 








Bridgeport, 


- Bridgeport Crucible Co., “ctr: 





WE SELL GOOD 


Oven 
Thermometers 
AT LOW PRICES 


The Evans Stamping 
& Plating C0. 


TAUNTON, MASS. 


ge 4A33% ORDER NOW. 
SEND FOR OUR 1906 STYLE G, IT’S A LEADER. 
Cc. H. MATTHEWS, Detroit, Mich., Western Agent. 














100 Tinners’ Patterns 
Complete for $1.00 


Sent Postpaid on Receipt of Price. 


DANIEL STERN, 69 Dearborn Street, CHICAGO. 
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THE 


is America’s pride. No country in the world can 
offer a damper of such material and workmanship 
at so low a price as we sellthem. It is stamped 
from best nickeled steel and is constructed to stand 
greatest strain. Can be put in or taken out most 
readily. 


WILL SEND FREE SAMPLE 


AE STN LOE SAYRE STAMPING CO, . SAYRE, PA. 











We manufacture a large variety 
of them. Also 


Various Other 


Stove Adjuncts 


WRITE FOR CATALOG 


THE TAYLOR & BOGGIS FOUNDRY CO, 


CLEVELAND, OFIO 















Builders’ Hardware, Dampers and Damper Clips, 
Oil and Gas Stoves, Furnace Lamps, Molasses 


manuracturesr LIGHT GRAY IRON CASTINGS 
Gates, Letter Boxes, Hardware Specialties. 


vy 
























STOVE The ECLIPSE Nested Stove Pipe Thimble 






BEST ON THE MARKET Ww 
PATENT PENDING hc 
Saves 80 per cent. of room, 
Fe stronger than a hand made riveted ce 
imble. ; 
Range Repairs Is always ready to hook together. tly 






Is made that the lug passes through two 
slots and then tied. 

The lug is always on top; therefore the LUG 
is not an objection to the entering stove pipe. 

It is always kept nice and clean in a box; 


. 
J. L. Morris 
therefore no unsightly, rusty looking thim- 


Stove Repair Co. bles to adorn the stores. Galvanized iron; 5, 6 and 7 inch. 


29-31 So. Desplaines St., STUBER & KUCH, ™ntecturers of Pieced Tisware Peoria, Ill. 
Bel, Monroe 500, CHICAGO, ILL. Watch for our next advt. 


Furnace Repairs 
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Gothic Design—One of the great 
variety of our 


Art Metal Ceilings 


We manufacture and always have 
on hand a large stock of 


All Kinds of Sheet Metal Goods 


for building purposes, in artistic designs 
and of first-class material. We furnish 


ESTIMATES AND PLANS FREE OF CHARGE 
Write for catalogs and price list. 


Kanneberg Roofing®@ Ceiling Co. 


CANTON, OHIO, U. S. A’ 





1000 Years 


ago leisure momerts were 
passed in the 
company of 
“wise fools” 
and Merry- 
Andrews. 
' Now people 
read. Bysome 
people, leisure 
moments are 
moments of 
amusement. 
Other people 





findrecreation 
in a small) 
amount of | 
study. The. 
latter are the | 
kind that have 

= —_ two horses for 
a one-horse buggy. - 


100 Tinners’ 
Patterns 


will help to buy the extra 
horse. Sent postpaid on re- 
ceipt of $1.00. Our descrip- 
tive circular tells why it’s up 
to you. 


DANIEL STERN 


69 Dearborn Street 
CHICAGO 








THE EDWARDS 
L CEILINGS 


SWE WANT GOOD 
AGENTS 
EVERY WHERE. 












mat As manufacturers of same, also 


METAL SHINGLES, 
METAL WINDOWS, 


# we make prices that get the 
business. 












Our special Catalogue—J—illustrating 
s and describing the above sent free 


Ghe EDWARDS MANUFACTURING CO. 
“THE SHEET METAL FOLKS.” 


Main Office and Works, 300-316 Eggleston Ave., 
NEW YORK, 52 Broadway. CINCINNATI, O. 

























ARE YOU LOOKING FOR 
‘“*"A GOOD FIGURE?’ 


° 





Steel Ceilings, Modern Metal Roofings, Coatroid Rubber Roof- 
ing, or Architectural Sheet Metal Work of any kind ? 
WHAT IS MORE IMPORTANT, 
are you also looking for dependable materials, intelligent work- 
manship, artistic designs and prompt service ? 
Send your inquiries to 


The Leading Sheet Metal Plant of the West 
ST. PAUL ROOFING, CORNICE & ORNAMENT CO., ST. PAUL 
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FLAT CRIMP ELBOWS 


PATENTED 





The ONLY Conductor Elbow made of ONE 
Piece of Metal in sizes from 2"—6" in all Styles and 
Angles in 1,225 Varieties. 

Improve your trade by using elbows with trade mark 


£ Dicchmamn, 
SMOOTH peor~ SMOOTH 


BACKS BACKS 











Catalogues Samples 


Ferdinand Dieckmann 


STATION B 











YALE 


Russia fisish, pat. lock 
| STOVE PIPE. 


It is made of a very 


The Kind 


You’re Looking For 


The famous One-Piece Miter, made 
of one piece of metal, galvanized or 
tinned after being formed. Has 
more space at the bend than can be 
gotten in a pieced miter. There is 
therefore no overflowing of water. 


bigh grade of uniform 
color Blue Polished 
Steel, and is coated to 
prevent rusting. 
Made in all sizes. 
Packed twenty-five 
and fifty joints to 
crate, For sale by 
the jobbing Hardware 
Trade throughout the 


. dard incl United States. 
Fits all. stan ar gutters, sing © oF nent é ’ 
double bead, slip or lap joint, inside Qnd & 2, ° —-, 
ST. LOUIS. 


or outside turn. 
Write for information, 





. In the event your job- 
ber does not handle 
this pipe send your inquiries to us 


ROOFING 
SLATE 


All Grades Manufactured and Sold by 


it is imitated. Get the original. 


J. E. Whitacre Mfg. Co. 


Outside Bead ROCKFORD, ILL. Inside Bead 


O’HALLORAN & JACOBS, 


ROOFING SLATE 


SLATERS’ SUPPLIES. 
829-830 Park Building, PITTSBURC, PA. 











THE AULD & CONGER Co. 


CLEVELAND, O. 


ROOFERS’ SUPPLIES, TOOLS, 
LIGHTNING SLATE DRESSER 


WE MINE OUR OWN SLATE 





business men have advertised 


Where Successfu is pretty safe to advertise. 


ROOFING SLATE ©. J- JOHNSON @ CO 


Queries: PENNSYLVANIA, AND. VERMONT 
SLATE BLACKBOARDS Prices quoted delivered anywhere. Booklet and complete 


Price List on application. Wireinquiries given quick attention 
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Se give you a lot of pointers on Ceil- 
Ea ings—and help you out if you’re 


bs Illinois Roofing @ Supply Co. 


Our Metal Ceiling catalogue will 


looking for artistic ceilings at 


:-smoderate cost. 


Ask for the catalogue and prices, 





23 Lake Street, CHICAGO 













GET OUR PRICES ON 


Metal Ceilings, 


TIN PLATE, 


EAVES -TROUGH, 


CONDUCTOR PIPE, 


CHARCOAL IRON TIN, 


CORNICE, SKYLIGHTS, FINIALS, Etc. 
BEFORE BUYING. 


J. H. ELLER @ CO., Canton, O. 














Lock-Joint 
Metal Ceilings | 


are easily erected by any 
mechanic, at a saving of 
nearly 50°¢ in labor and 
furring. The edges are 
formed on the plates and 
we furnish (without extra 
charge) the special tongs 
for tightening the joints. 
Only 4 nails to the plate. 
“Absolutely Dust - Proof.’ 


Write for Catalogue D. 


S. Keighley 


Metal Ceiling & Mfg. Co. 


Pittsburg, Pa. 


WASHINGTON BALTIMORE 
1335 F St.. N.W. 510 W, Pratt St. , 











HOMESEEKERS EXCURSIONS Via NORFOLK & WESTERN RAILWAY 


On FIRST and 


si oaioae VIRGINIA 
in each month to 





For all information as to Rates and Tickets and for 


LAND PAMPHLETSand descriptive matter,address 
ALLEN HULL, D. P. Agt., Columbus, Ohio 


| 





A 
Humorist 


once said it was harder to 


buy than to sell. He referred 
to the 


niences—to the delayed ship- 


incidental inconve- 
ments, the poor assortments, 
the skin-flint weight, the care- 
less packing, the sending of 
something that was never or- 
dered in place of something 
that was ordered. The hu- 
morist was right. 

the 


inconvenience 


Every dealer knows 


trouble and 
caused by carelessness or lack 
of facilities of the wholesaler. 
Every dealer who has sent 
orders to us knows that his 
shipments are prompt. He 


knows that he gets what he 





orders; never less, sometimes 


more. He knows the stuff 
is packed well—that it’s up 
to snuff. 


We are after your order. 








| We 


We 


‘‘the prompt 


want it. want to 


prove that we are 


shippers. 


Garry Iron & Steel Co. 
Cleveland, Ohio 


Conductor Pipe, Eaves Trough, Gutters, Roofing 
Siding, Corrugated Iron, Tin and 
Terne Plates, Etc. 








60 YEARS’ 
EXPERIENCE 







Trave Marks 
DESIGNS 
CopyricuTs &c. 

Anyone sending a sketch and Gosepen may 
quickly ascertain our opinion free whether an 
invention is probably patentable. Communica- 
tions strictly confidential. HANDBOOK on Patents 
sent free. Oldest opener for yy tents. 

Patents taken through Munn & . receive 
special notice, without charge, in the 


Scientific Fimerican, 


A handsomely illustrated weekly. Largest cir- 
culation of any qoleutite | ournal, Terms, $3 a 
year; four months, $1. Sold byall newadealers. 


MUNN & Go, 1s New York 


Branch Office, 625 F 8t.. Washington, D. C, 
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lose * it; 
article. 


THE VICTOR COAL HOD 


Gives perfect and continued satisfaction. 
built, has a reinforced bottom, and is 
guaranteed to be 


The Best in the World 


We have an enormous business; 
consequently we are obliged to make a superior 


It is strongly 


THE VICTOR STAMPING CO., Broadway,Loveland, Ohio 








4 Regen largest producers in the west sol- 
icit the orders of the trade for Art 
Metal Ceilings, Architectural Ornaments, 
Galvanized 
Iron, Corrugated Conductor Pipe, Finials, 
Sheet 
Copper, Galvanized Steel Tanks for All 


Roofing, Corrugated Iron, 
Weather Vanes, Cresting, Eto., 


Purposes. 


FRIEDLEY & VOSHARDT CO., 
INC 


194-204 MATHER STREET ; 





eae Ce eee CHICAGO, ILL. 











STEEL CEILINGS! 


ROOFINGS 
SIDINGS 
EAVE-TROUGH-CONDUCTOR 


CORNICES! 


QUICK SHIPMENTS!!! 


La Crosse Steel Roofing &.Corg. Co., La Crosse, Wis. 


DROP A POSTAL 


+ New Cat!! 


SKYLIGHTS! 








TINNERS! 


THIS IS OF GREAT INTEREST TO YOU 
Home Comfort Bread and Cake Cabinet 


The Best Keeper of Provisions on Earth. 


For use in Families, 
Hotels, Restaurants, 
Hospitals, etc., and 
has no equal for use 
in hunting and camp- 
ing outfits. All joints 











Patented April 12, 
1904 


per week. 


Select your territory for the exclusive 
sale and manufacture of them. Territory 
for sale in all states except Minnesota, 
North and South Dakota, Nebraska and 
_ Illinois. Territory sold on yearly install- 
ments. For further information write to 





are made with the right.’’ 


folding machine, so 
it can be taken apart 
and ‘carried under 
It is well 


the arm. 
ventilated. 


Can be Built in 


Any Size 


Sells in all cli- 
mates and at all sea- 
sons of the year. 
Made of tin and galvanized iron, and with 
any chance at all one man can build fifty 


the owner and inventor. 


H. W. DIERS, Kenyon, Minn. 








Metal Ceilings 
are best always ‘‘be- 
cause the construction is 
Ask for our beauti- 


ful book, ‘‘Artin Metal — 
It costs but a postal. 3: : 


THE CANTON ART METAL co. 


Successors to 
THE CANTON STEEL ROOFING CO. 
Office and Works: 
CANTON, OHIO 


New . York Agency: 
525 West 23rd 


Canton 


Street 














we can’t afford to 
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NEW YORK CITY - - 


CHATTANOOGA, TENN. - - ° 


Large Stocks of all our Products are Carried 
at the Factory and in all the 


We Manufacture STOVE PIPE and 
One-Piece Corrugated, Four-Piece Plain and Adjustable Elbows 
WE SOLICIT YOUR ORDERS. 


Made in all Grades of Iron 


3 in., 4in., 4% in., 5in., 5% in., 6in., 7in 


Round and True to Size. 


Nothing Better Made. 
Get the Best and Save Time, Money and Annoyance. 


Wheeling Corrugating Co. 


Main Office and Works, WHEELING, W. VA. 





Stove Pipe Crated Ready to Ship 


Branch Offices and Warehouses: 


47-51 Cliff Street 


CHICAGO - - - - 45 and 47 Lake Street 
ST. LOVIS - - 112, 114, 116 South Eighth Street 
PHILADELPHIA - - 402, 404, 406 Race Street 
BOSTON, MASS. - - 132 and 134 Pearl Street 


King Street 
QUICK SHIPMENTS 





Corrugated Elbows—Crated 


Warehouses. 4-Piece Elbows—Crated 














METAL CEILING SELLING AND ERECTION 


Metal Ceiling selling and erection is a profitable business from every standpoint. We furnish the 
ceilings ready to erect, with drawings showing the location of each piece. Requires no heavy 
investment and always bring good returns. Berger ‘‘Classik’’ steel ceilings are the 
most popular and the best sellers. Write for catalogue and prices to 
dealers. The winter season is a profitable time to handle steel ceilings. 

























Black Steel Sheets 
GalvanizedSteel Sheets 
Eaves Trough and entilators 
Hangers Se 
C t 
Conductor Pipe and os “4 
Fittings Ridgings 
Cornices Finials 
Skylights Steel Roll Roofing 








Continuous Roll Tin 
Roofing 





Rock Faced Stome 







Metal Shingles 
Spanish Tile Roofing Metal Partition 
Metal Lath Studs 





Fireproofing Material 
Luminous Sidewalk 
Lights 


Corrugated Iron 
Doors and 
Shutters 







Architectural Sheet 
Metal work of 
all kinds 





V Crimp Roofing 
Corrugated Roofing 
Corrugated Siding 
Steel Pressed Brick 
Rock Faced Brick 







Stove Pipe Iron 













Try our Guaranteed Re-Hammered Charcoal 
fron Tin Plate and Black and Galvanized Sheets. 


CATALOGUES ON REQUEST 


THE BERGER MANUFACTURING COMPANY, Canton, Ohio 


NEW YORK. BOSTON, PHILADELPHIA, ST. LOVIs, 
210 East 23d St. 112 Bedford St. Art. 127- 06 1215 Filbert St. 623 North Main St. 
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Buy Roofing Tin in Rolls. 


This convenient way of buying tin plate is rapidly 
gaining favor with our customers. 


All grades put up 28 sheets in a roll. 
You will find this method a big saving in time, bother 


and expense. 
Get our prices and figure the saving. 
Don’t forget to ask for the big catalogue when you write. 


F.0.Schoedinger, Columbus, O. 


146 N. Third Street 148 











Pointing and Brick Layers’ Trowels 


The blades are made of best spring steel, the shank of the best air furnace malleable iron. Hardwood, well 
polished, forms the handle. Our household cleavers are a necessary line in évery hardware store. They sell 
easily and they pay well. We make a large assortment of Builders’ Hardware and have the largest and best 

eins eA equipped hinge factory in the world. 


Hinges, Butts, 


Shelf Brackets 
Door Bolts 











WARRANTED = 
BEST STEEL 







WRITE FOR CATALOG - 


GRIFFIN MFG. CO., :: Erie. Pa. 


Bricklayers’ 
Trowel 





The Locomotive 
travels mm 


over an! {| 
all inclu- |~ 
Sive net- 














work of 





rails reaching every section of 
the great West and centering 
in Omaha. 


LEE-GLASS-ANDREESEN HDW. CO. 
Jobbers in Hardware OMAHA 
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PORTABLE 


ASPHALT 
CRAVEL 
ROOFING 


Chicago Office, 47 Market Street. 


BURTON’S 
Shingles 


Have been on 
buildings for 17 
, in good con- 
dition yet. Better 
d than any metal, 
m slate or wood roof- 
ing sold. Write 
for catalog. 


The W. J. Burton Co. 


DETROIT, MICH. 


LEVER PUNCH 











This Lever Punch is 
made any required 
size. It is a conven- 
} ient tool for punching 
} plates, bars or angles. 
We build a complete 
line of Shears, 
Punches and Bending 
Rolls, all sizes, hand 





BERTSCH & CO. 


CAMBRIDGE CITY, IND. 


Skylight Lift 


-A new device 
whereby a skylight 
can be raised or 
lowered as easily as 
a weighted window. 
Constructed ofsteel 
and malleable iron; 
hasamovable slide- 
holder to adjust it- 
self, and can be 
opened to any dis- 
tance desired. Al- 
ways locks auto- 
matically, open or 
shut. Can be ap- 
plied to either hip- 
ped or flat skylights 
easily and quickly. 


SEND FOR 
PAMPHLET 


G. Bickelhaupt Skylight W’ks 


' 243-245 West 47th St., NEW YORK. 











TOOLS FOR SHEET METALS 


INCLUDING 


Tinners’ and Roofers’ Tools, 
Shears, Punches, Presses and 
Dies. Can-making Machinery 






MADE BY 


Niagara Machine & Tool Works 
BUFFALO, N. Y. 


EXCELSIOR 
SQUARING SHEARS 


= WE MANUFACTURE 


LIGHTNING CONDUCTORS 


WITH 


GROUND RODS 


(PATENTED APRIL 30, 1905) 


With Automatic Water Supply 














The ground rod is the most important part of the rod 
Sometimes the ground is perfectly dry, and the deeper the 
harder the ground is in some localities. By our invention 
you can be sure of two feet or more of water all the time in 
the rod and moist earth around the point in the ground. 
It is made of 54-inch pure copper tube. We want to 
furnish it to a responsible dealer in every town or city in 
the United States. 

We manufacture Weather Vanes of all kinds. They 
can be used with or without lightning rods. 


DS WRITE FOR CATALOGUE. 40 PAGES FREE. 


\ 








The Security Lightning Rod Co. 


BURLINGTON. WIS. 


BEATS THEM ALL 


Punches holes easier than any 
machine of same capacity. 













Send for Catalogue 
and Price List 


AJAX PORTABLE HAND PUNCHING MACHINE CO., 


1552 BALLOV STREET, CHICAGO 


LIGHTNING PORTABLE HAND PUNCHES le 
PORTABLE PUNCH 









Manufactured by AMERICAN LOCK NUT CO., Oregon, Ill. 


Send for catalog and price list to-day. 








Berger’s Gutter Hangers 
Na 


ARE THE STRONGEST, NEATEST 
AND HANDIEST MADE. 


Many styles to suit any building. The Royal Circle shown 
herewith is an improvement on the old Gem Circle, 
Send for free sample. 


BERGER BROS. CO. 


Office and Store: 237 Arch Street. Warerooms : 100-02-04 
Bread Street. Factory: 3114-16-18-20 N. 17th Street, 


PHILADELPHIA. 














Trade “G. B.” Mark. 
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CHICAGO 
LARGE STOCKS IN KANSAS CITY 


High Grade Bright and Roofing Plates DENVER 


Black and Galvanized Steel Sheets 






SOLDER GET OUR PRICES 
Manufacturers of 
nvr Merchant &Evans Co. 3% 
ne oll Successor to MERCHANT & CO., Inc. Galnte Shingles 














lat National Sheet Metal Roofing Co., 
sf aie JERSEY CITY, N, J. 











rv ‘srork READY TQ SHIP “Seon! 


“STAR BRAND” 


SHEET COPPER 


Aggregating ver Rtn 37 tlh 
ings 


Suft, Plain Cold } 
Cc ldR led and Levelled ¢ 
Co 1 Re lle 1 Ov Flat ( 


CATALOGUE SHOWING “FULL ASSOR RTMENT SENT TT | REQUEST 
V. T. HUNGERFORD BRASS @ COPPER COMPANY 


497-505 PEARL ST. NEW YORK 37-43 PARK ST. 











SHEET BRASS, Ali Tempers. BRASS and BRONZE DRILL RODS. 
BRASS and COPPER WIRE. GERMAN SILVER SHEET and ROD. 
BRAZED and SEAMLESS TUBING. 


Eagle Brand Copper Rivets and Burrs 


Brass Escutcheon Pins 
Desk Narrow, Broad Middle, 
Brass Butts, ~? Ball Tipped and Water Closet 


Brass and Iron Jack Chain, Brass Safety Chain, Etc. 
Catalogues on Application. 


wew vork THE PLUME & ATWOOD MFG. CO. 











& 


CHICAGO 














CORNICE COPPER 


Soft and Cold Rolled—all sizes, Boiler Sheet Copper and Bottoms. 
All kinds of Tubing, Rod, Sheet and Wire in Copper and Brass 


Send for Stock List of what we carry in our store, 


CHICAGO BRASS COMPANY 


Successor to Benedict & Burnham Brass and Copper Co. 
211-213 LAKE STREET, CHICAGO 





Milbradt’s Rolling 
Shelf Ladders 


Are made to fit all 
kinds of high shelv- 
Ss, and are guar- 
teed to be satisfact- 
ory in every respect 
HIGHEST AWARD 
St. Louis World’s Fair 


Send for Catalog 
and Prices 


JOHN CALANDER 
146-148 E. 8th Street 
ST.PAUL, MINN. 








It Is Acknowledged 


by the best 
workmen to 
be the only 
Way to close 
theend of an 
eavetrough, 
as corruga- 
tions are 
Proof Against 
Frost. 

Order a set 
of tools to- 
day from 
any jobber or tinner’s supply house. @ 


G. E. BISHOP, BABOMWOS: 


§ DOWAGIAC, - MICH. 











THE PETERSEN 





SOLD TO RETAIL TRADE ONLY. 
Patented July 19, 1904. 

The best steel barn door iatch and holder is the 

PETERSEN. Is double acting, will hold a barn 

door open or shut, has no spring about it to give out; 

ie warranted for 20 years. Made by the 


LYONS SPECIALTY CO., Lyons, Iowa 
Write for a Sample Dozen. 


Ullery & Jones, 


Gibson City, Illincis, 
Write: 


You will please 
take out our want ad. 
Our man has secured 
a good position, and, 
from the amount of 
letters we received 
from all over the 
United States, he 
could have got all 
kinds of jobs. Many 


thanks for the ad. We 
think your paper all 








right. 
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IMieasuring Tapes 


Steel, Metallic, Linen, etc. Our goods are Recognized as 
the Best. Tinners’ Rules, Magic Pattern Rules, etc. Send 
for Catalogue and Mention The American Artisan. 


Lufkin Rule Co. 


SAGINAW, MICH. 


CUT tT DOWN 


fh Cut down the expense. Don’t burn your dollar bills. It costs 
less than electricity, less than gas. It is better than either—bet- 
ter than day. It is powerful, steady, simple and it’s cheap. 


iteth Bolte & Weyer Lighting System 


It is necessary in every store where gas and electricity are not used. _It is preferable 
in every store. You need it in-your store. Your neighbor needs it in his store. Your 
church needs one. So does your home and your neighbor’s home. 


Get the Booklet. Systems Shipped on 30 Days’ Approval. 
BOLTE & WEYER CO., Manufacturers, 221-223 MICHIGAN STREET, CHICAGO 


















Dealers Should Appreciate | ales m en Wa nted 
The Excelsior Carpet Stretcher and | | S Sell the IDEAL EPWORTH 


Tack Hammer Combined |ACETYLENE GENERATOR, 


Is sold exclusively to the legitimate hardware trade— The Best Lighting System in the Market 
NOT to catalogue houses 


It sells om sight at a moderate price; stretches the 
carpet evenly, 16 inches each time set; holds firmly 
while the operator, using the Combination Lever- 
Hammer, drives the tacks. Investigate now apd be 
ready for spring trade. 


Take ao other. Ask your jobber or write 


Richard W. Montross, Galien, Mich. § | 











It’s For Sale! 
The ‘‘Ideal’’ is Ideal in construction and opera- 


The Famous Automatic Cut-Off 
tion; Ideal in light producing powers deal in 


= : : I 
A proposition for business men. Is sim~ giving forth a steady, safe, beta ~ et ~~" 4 
i i " lighting dwellings, stores, hotels, churches, public 
ple in construction and a model of perfec Se iG hates cues. 
tion. It works under all conditions of rain- Acetylene Light is the safest, best cheapest 
yes i “ brightest, finest light in the world, when produce 
fall from the slowest drizzle to the most ex poy Hy St fy 
cessive downpour. Cannot choke up or get ters. Satisfaction Guaranteed. 


out of order. Heat will not affect it; frost Write for circulars and terms. Address 


does not harm it. IDEAL EPWORTH ACETYLENE CO. 


Years of actual test has pronounced it Waterlea, lowe. Johnstown, Pa. 
most successful, and without arival. Af- 
fords a profit of from 50 to 75 per cent. 

Was patented in the U. S. July 26, 1904, 
in Canada Dec. 27, 1904. 

In order to obtain capital to perfect other 
inventions this will go cheap. 

everybody 


Specifications and drawings furnished upon application Quick Seller 
Address F. F. HOWARD, Martells, Mich. Order at 


once to 
insure 


HENRY CHAFFEE, AMBRIA, IND., WRITES: prompt 


delivery. 


“Please take my ad. out of THE AMERICAN | sena for prices. 





No Dust, No Dirt 


Pleases 


















ARTISAN. I got two or three letters daily and ILL DRYER CO. 
have something like twenty jobs in view.” A. 


Worcester, Mass., U.S. 
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A Grade Better Than The Best 






Packed in 
ae Counter Display 
Boxes 
Way ahead of A fixed retail 
price. 








ann” Folding Coat aes | 


Prepare for the demand 
Pullman Mfg. Co., Rochester, N.Y., USA. 








Hottest On Earth. 
The No. 39 Bonanza Furnace 


That is what 
we give you 
when buying 
a No. 39 Fur- 
nace for all 
around work. 
The tank is 

made ofseam 
- less 
drawn 












make many 
styles of 
Furnaces end 
Torches for 
kerosene as 
well as gaso- 
line. Our catalog will give you full partic- 
ulars. Order through any jobber, or send 
us $4.50; we will ship direct. 


THE FURNER mace —,. 
26 No. Franklin Chi 














ASK YOUR DEALER 
FOR THE 


Sim 
Soldering 
Furnace 






AND 
YOU 
WILL 
MAKE 


NO 
MISTAKE 





Always Ready—No Smoke—No Odor—No 
Noise — Unexcelled—Unequaled—Un- 
rivaled—Safe—Sure —Durabie. 

GALVANIZED IRON, BRASS On 
COPPER RESERVOIR. | 
Equipped with Cylindrical Slotted Burner. 


MADE ONLY BY 


BURGESS SOLDERING FURNACE CO. 
COLUMBUS, OHIO, U. S. A. 





“Advertising doesn’t jerk; it 
pulls. It begins very gently at 
first, but the pull is steady. It 
increases day by day and year 
by year, until it exerts an irresis- 
tible power.”-John Wanamaker. 











IF YOU HAVE NOT RECEIVED 


a copy of our New Catalog of Shovels, let 
us know, for we want this catalog to be 
in the hands of everybody interested in 
FIRST-CLASS goods 
PRICES. It is a catalogue worth having. 


THE AVERY STAMPING CO., Cleveland, 0. 


Mfrs. Shovels and ‘‘ Never-Break”’ Spiders, etc. 


at the RIGHT 











The Great Geran Door Spring 





One size closes any door gently and firmly or holds it open. 


Simple, Durable, Cheap. 


The Middletown Manufacturing Co. 


Sold by leading hardwaremen. 


Write to-day. 


33 Middletown, Ohio 








The Best Floor Spring Hinges are the best for you to sell. 
Cheap Hinges always come home to roost. 
MATCHLESS Ball-Bearing Floor Spring Hinges are made 


to sell—and to stay sold. 


The Ball-Bearings insure easy, noiseless motion,—the 
Spring gives the power, and never wears out or breaks. 


Don't hesitate to send for our prices! 


Address Dept. A. 


LAWSON MFG. CO 


40 Dearborn St., CHICAGO 
e 101 Reade St... NEW YORK 








Why You Should Use a 
No. 1 Fire Pot 


Its generator is powerful and produces a large 
volume of flame which is intensely hot and easily 
controlled, using less 
than half the gasoline 
required by other 
makes. It therefore 
will save the user its 
Seam cost in a short time. 

=e The No.1 has many 
points of advantage 
which save much time 
to the users and ena- 
Ibes them to quickly 
do work not possible 
with other makes, 
Our catalog is free 





_ you cannot afford to 
No.1—$6.00 Net use other makes if 
presented to you, Our guarantee, ‘Your money 
back if you are not pleased,’’ makes it safe to try 
our fires Jobbers supply at factory price. 


CLAYTON & LAMBERT MFG. CO. 


Detroit, Mich., U.S. A. 


and it explains why 








H. WEISS & CO. 


20 CLIFF ST., NEW YORK 


Skylight 
Gearing 
and 

Chain Lifts 


Tinsmiths’& Plumbers’ 
Tools. 
Cornice Makers’ Tools. 
Coppersmiths’ Tools. 
Pipe Threading 
Machines. 


Second-Hand Goods 
Bought, Sold and 
Excha . 


Slitting Machine for No. 12 Iron 











always pay: 


But Advertisements 
They’re somehow always in the way. 








®ACO zO DaAavAr m= ., 
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and get the best the land affords. 
We guarantee that 


Saam O4e Schroeder 


Roller Gearing 
Rotary 


Washer 


| 
| 
| 
| 





hits the mark in this respect every | 
time. Best constructed. Hand- | 
somest finished. Easiest to operate | 
and fully guaranteed. 


Benbow-Brammer Mfg. Co. 
| 






ST. LOUIS, MO. 








THE SMILE 


THAT WONT COME OFF | 
ee Sears | 


\WHITE LILY 
| WASHING MACHINE 


WRITE FOR EXCLUSIVE AGENCY 


WHITE LILY WASHER CO. 
TOLEDO, OHIO. DAVENPORT, IOWA | 











Don’t wait until some other Hardware 
Merchant is selling all the O. K. Washing 
Machines in your vicinity. 

Take up their sale now—before some of 
your competitors—and you'll have the 
prestige of being first to sell the O. K. 


Washing Machine. The O. K. Washers 
are a little better, and a little different 
from other Washing Machines. 

Our little booklet tells all about them. 
Free on request. 


Hi. F. BRAMMER MFG. CO., Davenport, lowa 








Be up-to-date, Mr. Dealer Peoria Washing Machines 


Best In the Market— Made 


With Ball Bearings 





EN 4 wot 


Have a Compound Lever Handle which 
sTeatly reduces the work of wash days. The 
nution used in vibrating the handle takes the 
‘train from the back and lets the arms do the 
vork with a great reduction in labor. 

Send for Catalogue. Secure the Agency, 


CLARK, QUIEN & MORSE 


PEORIA, ILLINOIS 











It Will 
Pay You 


to illustrate your adver- 
tisements in your local 
papers. A sheet of comic 
advertising cuts sent on 
application. 


These cuts are furnished 
with catchlines showing 
their application to the 
hardware, stove and tinners’ 
trades. 


Address 


DANIEL STERN 


69 Dearborn St., - CHICAGO 











What They Think of The Waverly 





St. Joseph, Mo. 


the market to-day. 


®ACO 20 ®H00 OZ 





EASIEST SOLD 





Ricuarps, Mo., Jan. 12, 1906. 


WAVERLY WoopEN WareE Works, 


Gentlemen:—Please ship us two more Waverly Washers. 


THE WAVERLY I think is the BEST WASHER on 


It is noiseless, a light runner, and quick action. What 
more can a person ask? Yours very truly, 


R. J. HURLEY LBR. CO. 
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New Universal Square 


Made in Three Sizes 


No. 1 6inches - $0.65 
No.2 10inches .« 1,00 
No.3. i3 inches - 


1.50 










Always ready, nothin; 
sree, Sn weal 
stesl an +) w 
Absolutely tru: 


Comes Pitch-Cut 
in ~ gg A eut 

an uare, 

, -# ~ c ree r les, 


gauging lumber, oc: 
tagon layin 
out a pee Be and 


\. tenonsand innumer- 
other 





THE DVBY @ SHINN MFG. CO. 


INCORPORATED 
Nelson Bldg., 19 Park Place, New York City 


(Please mention The American Artisan.) 





Steel Hardware 
Shelf Boxes 


Screw 


Cases, 
Etc. 


Send for 
Circulars. 





HELLER CO., Montclair, N. J. 
or GEO, W. HEILAND, 213 Washington St.. Chicago, II! 








The reason for the supremacy of 
the Remington Typewriter is its 


Persistent Supervority 


emphasized again and again in 
every new model since the inven- 
tion of the writing machine. 


New Models 
Now Ready 


Send for descriptive catalogue. 





Remington Typewriter Company 
154 Wabash Ave., Chicago. 





THe AMERICAN ARTISAN 





Ads Bring Results. 





Iron Clad White Lead 





Enterprise Paint Mts Co, ‘Peoria Sucets 2.2! Chicaso, | w S.A. 
The Hand Screw with the Saw-Cut Thread 


The Best That Money Can Buy. 


Our Hand Screws are the result of 15 years’ ex- 





We make a complete line of Cabinet Clamps, 
Cabinet and Manual Training Benches and 
Factory Trucks. 





Write for Catalog. 


GRAND RAPIDS HAND SCREW _ CO. 
160 South Ionia Street, GRAND RAPIDS, MICH. 


Vollkommer @ Co. 


Engineers and Contractors 
1112 Empire Bldg, PITTSBURG, PA. 


Cnet Ep UNameling Plants 


for Stamped Ware, Sign Work and Cast Iron Articles. 


Stamping Plants 











If You Want Practical Up-to-Date Ideas 


about steam heating, sina 2 nari ae ats water fer es 
you should get the. 


IF 


House 
Warming 
Manval 


CHICAGO 


You want the practical experience of many experts 
rather than the heating — - one = 
you should get the . ° 


You desire estimates and plans of heating work that 


will save you many regeres in yo sro 
you should get the . 


Price, $3.50, Fer ite by all ediieidtoans or tae 


DANIEL STERN,” 224229" 


IF 


STREET, 


perience in making Cabinet Maker Clamps, Etc. . 
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‘Pittsburgh Perfect” Fences 
All Galvanized Steel Wires 5 


Are durable, strong and adjustable. They can be adjusted to uneven ground, will ,.4/* 
curb in the strongest beast and will withstand the attacks of the elements 
longer and surer than any other fence on the market. ‘They are made under 
the same favorable conditions and as carefully as all the 


“Pittsburgh Perfect” Brands 


of Wire Rods, Annealed, Bright and Galvanized 
Smooth Wire, Barb Wire, Twisted Cable Wire, 
Fence’Staples, Wire Nails, Steel Hoops, Bands and 
Cotton Ties. Dealers can sell goods readily which are 
MANUFACTURED BY 


The Pittsburgh Steel Co., Pittsburgh, Pa. 
The Fence That Suits 


te 













261m 







3 






amet tl adickaeeed 





“AMERICAN” 


(2 in 1) 


TWIN FREEZER 


Freezes two flavors of Ice 
Cream or an Ice or Sherbet 
and Ice Cream at one and 
same time, in one Freezer 





Your Customer 


Is the one for you to handie 


Woven Field Fencing 


Both Single and Double Strand. 


JUMBO POULTRY turns everything. 


Lighter Poultry for less money 
of Various Weights. 


Lawn and Cemetery Fence, 
Barb Wire, etc. 


SEND FOR CATALOGUE. 


THE DENNING WIRE 
& FENCE CO. 


CEDAR RAPIDS, ° IOWA 


“Fences that Sell” SPERRY’S CALDRONS 


Full measure, guaranteed perfect, origi- 


SOMETHING ENTIRELY NEW 
NEVER DONE BEFORE 


Ask Your Jopber About NORTH BROS. MFG. CO. 


| oom -  *“tggmee PHILADELPHIA, PA. 











nal patterns, with metal distributed where 
it is needed. Many Caldrons are made 
from our casting as patterns. They are 
inferior to originals, as they have light 
bottoms and heavy sides and hold less. 





Twelve sizes alwaysin stock. 


D.R.SPERRY @ CO. "rotnbexs*” Batavia, Ill. 











This is a good one; we have others. 


M deal handling. 
aby See Rennes From lowa to Idaho 


We also manufacture Field Fence, Wire Gates. our salesmen travel incessantly, learning the wants of the retail hardwaremen. 


CYCLONE FENCE CO. A Long Distance 





Dept. 10 Waukegan, Ill. 


but our goods arrive promptly and since they are high grade our trade continues 
the most excellent, and satisfaction is felt by all our customers throughout the 
whole territory. We handle nearly everything in the hardware line. 





} GUS WINTERBERG, 

; Sandwich, lil., writes: 
7 

. 

, 


“Please stop my advertisement tor in-$ || Paxton @ Gallagher Co., Omaha, Neb. 


, ner, or furnish me with a bookkeeper, as I 
JOBBERS TO RETAIL TRADE ONLY 














PRAIA RII Oe ees eee 


cannot attend to all the mail that I receive. ° 
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Cata log We HAC K SAWS 


Free | HAND AND MACHINE BLADES OF ALL STA 


G ®@ 


ENGTHS AND WEIGHT 





** TOUGHand DURABLE ”’”’ 
nn ae IE - oP On fe 


Lowest price?Ne! Cheapest? Yes! 


because 
STERLING HACK SAWS 


4arkE BEST BY TEST. 
Paty WONT KNOW THEIR ECONOMY UNTIL YOU TRY THEM 
@ STERLING Power Hack Saw Mactiine fd or. 
oo itta Short tire, saves Time EeElabhor ich 
is money saves the breaking of Blades Which Cost wer 


DIAMOND SAWs*? STAMPING WORKS. BUFFALONYUSA 










Brings Saves 
one keg ae 
each we 
of 20 i or 
kinds himself 
of nails by 

to your P steps 
hand saved 





Have you a profitable line of goods you cannot now show for lack of space? Let 
The Revolving Bin Co., 72304" 


tell you how to secure the space and what it will cost. 











PERFECTION OF SIMPLICITY 


CHARACTERIZES 


THE CHASSE 
Mouse Traps 


Easy to Set 
Easy to Bait 
Easy to Sell 


Works neatly and unfailingly. 
Sure to allure and hold the victim. 


Patented U. S. and Canada '02. 
MADE BY 

















CHASSE MANUFACTURING CO. 
Main Office: Factory: 
NEW YORK, N. Y. MIDDLETOWN, N. Y. 
HOTCHKISS 
CLIPPERS 
se aa losnst la Flatsh 


cromet _. 
Prices Right. 








Send for Descriptive Catalogue and Prices. 


EDWARD S. HOTCHKISS, 


IRANISTAN AVE., BRIDGEPORT, CONN. 














Disston Superfine Files 


are known the world over for quality. You know, you are absolute- 


ly certain of what you get, when you buy a Disston. 


your customer. That counts. 


So does 





HENRY DISSTON @ SONS, Inc. 


Keystone Saw. Tool, Steel and File Works 


Lelle~ PHILADELPHIA Gee Sank 


: : : : PA. 





the expansion of business now bringing profit to so manufacturers, 
oguutinent : 


Persistence in Advertising. sri. irene Senmtte rai’ promnaat ste pe 
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THE AMERICAN ARTISAN AND 























**No investment which improves the appearance of a store and facilftates 
waiting on the trade is excessive.''"—7he American Artisan 


The 
Revolving Bin Company 


Manufacturers of 


The Ball-Bearing Revolving 
Nail Bin 
Factory: Office: 234 Baird Averiue 
Wellston, Ohio Chicago 


Chicago__Jan. 51, 190.6 





The American Artisan, 


City, 
Gentlemen: -- 
It may interest you to know that on the morning of the 25rd we 
began to receive letters regarding our nail bin advertised in your journal 


of the 20th. They have come in every day since, reaching now from New 


York State into New Mexico and the Dakatos. 


We are pleasantly surprised at the scope of publicity we secure 
in your journal. Our ad appears again in your issue of the 3rd inst. We 
remain 


Yours truly, 


The Revolving Bin Co. 
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A beautiful Level, polished and strictly first class. 
Any dealer can handle a case very quickly. 


No. 5, $4.00 Each 


Write for discount. 


We are producing this Level to give users all 
the advantages of a full brass bound level ata 
nominal price. The stock is very choice selected 
cherry, corners are heavy, tips cast, and 
especially hard, to stand wear. 


Packed one ina box, and six in a case. 





THE BAKER-McMILLEN CO., AKRON, OHIO, 





STANLEY RULE AND LEVEL CoO. 


Sold by All Hardware Dealers 


[ IMPROVED CARPENTERS’ TOOLS | 








NEW BRITAIN, 


CONN. 





iwan’sPatent 
Improved 


CONSTRUCTION 


Two crucible steel blades, each with two scientifically formed cut- 
ting edges, 
of the auger The two blades interlock, having notched edges for 
this purpose, thus holding each other firmly in place. 


OPERATION 


The easiest working auger on the market. Little pressure is 
needed, except in very hard dry ground, as with the two sets of 
cutting blades the auger grips very quickly. Nosuction when re- 
moved from the hole. Will bore in all kinds of ground except 


solid rock. 


ITS USES 


It is used with great success by farmers, stockmen, nurserymen, 
poultrymen, plumbers, contractors and telephone, railroad, elec- 
tric light, streetcar and telegraph companies. For deepening shal- 
low wells it is also splendidly adapted by attaching additional 


piping. 


For sale by Wholesale & Retail Hardware & Implement Merchants. Write for prices 
IWAN BROS., Streator, Ill., U. $.A., Mfrs. of Hardware Specialties 


Post Hole and Well Auger “itinweut” 


Sizes 3, 4, 5, 6, 7, 8, 9,10,12 and 14 Inch 


and riveted to a strong malleable arch form the bowl 

















ONLY HALF SIZE 


A GOOD THING FOR HARDWARE 
DEALERS 


THE ROGERS BELT PUNCH is in great demand 
by the Farmers, Threshermen, Saw-mill men, users of belted 
machinery, Harness Makers, all over the country. Hardware 
Dealers are just the'people to realize the profit on the sale of 
an article that all these people require. A little article that 
can be carried in the vest pocket and which is ALWAYS 
READY. Punches any sized hole from one-sixteenth to three- 
eighths of an inch in diameter aud does it quickly and does it 
nicely without any trouble or bother. 

A HAMMER and a BLOCK of WOOD are No Longer 
Needed to Punch Holes in Belts or Leather. 

Let the first thing you do after reading this, be to write 
us for SPECIAL PRICES. It will cost you only the price of 
a Postal Card to find out. You will make money by it. These 
Punches are being sold every day by the thousands. Address, 


THE SATTLEY STACKER COMPANY 
Dept. “T” INDIANAPOLIS, INDIANA 


























Tinners: The only thing to prevent you from laying Cortright Shinglés ° 
a8 Well as plain tin roofs is your own inclinations. There's money in it. 


CORTRIGHT METAL ROOFING CO., 
Cc 








10,000 Sold in Three Months 


WILL GRIND AN AXE 
WILL RUN SEWING MACHINE 
WILL POLISH SILVERWARE 


Divine’s Red Devil 
WATER MOTOR 


Most useful article in 
the world, Will serve 
the Housew/ fe, Mechani 
Farmer, Grocery Dealer, 












Hardware Dealer, Ca- 
terer, Tradesman and 
others. 

Will grind cutlery, pol- 
ish silverware, run sew- 
ing machines, coffee 
mills, churning ma- 
chines, ice cream freez- 
ers, dynamos. lathes, 
horse clipping ma- 
chines, etc., etc. 


$5.00 Complete, including faucet connection’ 
emery, buffing and pulley wheels, pol- 
ishing composition, etc. 
DIVINE WATER MOTOR CO. 
296 Broadway, NEW YORK 




















W. R. WILLIAMS, 
ANTIOCH, ILL., 
WRITES: 


" Please take out my want ad. 
in THE AMERICAN ARTI- 
SAN, the publication of which 
secured me a tinner the first 
issue. I have received many 
letters throughout this country, 
Am satisfied THE AMERICAN 
ARTISAN covers an enormous 


scope of territory.” 
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Retailers! 


AO NB 2A RA AR 









1 obvlebcdelotstadad  daloteletelatedstel.rsbstilctel rtshetstetststebybal i 


Order a Sample Lot from 
your Jobber. . 





Try Square No. 5 with Gauge Edge, 6 inch only. 





~: | Fox's N. P. All Steel 


Try and Miter 


10 tvaee any. TO OL S 

















LIGHT, DURABLE and Fos wey Square 
SQUARE INSIDE and OUT without Guage 











ALL ARE ACCURATE AND CAN BE SOLD AT A POPULAR PRICE 8 inch.: 10 in, 


3 in.; 4% in.; 6in.; 























The man who does not adver- 
tise, says the Ashland, O., Ga- 
zette, simply because his grand- 
father did not, ought to wear 
knee breeches and a queue. 














The man who does not adver- 
tise because it costs money 
should quit paying rent for the 
same reason. 














The man who does not adver- 
tise because he tried it and 
failed, should throw away his 

_ cigar because the light went 
out. 














The man who does not adver- 
tise because he doesn't know 
how himself, ought to stop eat- 
ing because he c in’t cook. 




















The man who doesn’t adver- 
tise because somebody said it 
did not pay, ought not to believe 
that the world is round because 
the ancients said it was flat. 











TIAMMER 
Planished 


OPEN HEARTH STEEL 
SHEETS 


gLANISE 


— => = 


Many 


For Stoves,Ranges, 
Stove Pipe, 


Elbows, Etc. 


benae | | 
INDIANA HARBOR IND, 


290 33 257 
THIS SIDE UP 


Soft — Tough — NEVER Breaks. 


Will take long and high heats and 
hold its color. Gauges No. 18 to 28. 


Send for Price List. 





Manufactured by 


Ward- Dickey Steel Co. 


INDIADA HARBOR, IND. 


Richards Trolley 
Roller Bearing 
Barn Door Hanger 


The Best Trade Winner on 
the Mar! 


SPARROW no 
WATER PROOF 
JUMP PROOF 


Lateral Adjustment 


Made to Suit Door of Any 
Size or Weight 

















WRITE FOR CATALOG OF DOOR HANGERS 


The§Richards Manufacturing Co., ictinois: 
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Gillette 37° 


NO STROPPING. NO HONING 





eee eee’ Perfection at Last. 


i ALWAYS READY, ALWAYS KEEN, 


ra Simply Lather and Shave. 
THERE IS NOTHING TO ADJUST, 
NOTHING TO LEARN. 


The wonderful feature of this razor is the 
lade, Twelve blades spe Ape sharp 
edges) as THIN aS paper, aS HARD as flint, as 
TOUGH and FLEXIBLE as whalebone, go with 
‘wm each set. Eacu 
BLADEis good for 
from TWENTY 
TO FORTY 

















Triple silver- 
plated set with 
12 blades, 
$5.00 

Ten extra blades 
50 cents. 

No blades ex- "4 

changed. 
A TRADE LEADER 


All Leading Cutlery and Hardware 
Dealers carry ‘‘ The Gillette."’ 
; Write us for Descriptive Booklet 














SAFETY 


RAZORS 


Used for a quarter of a century 
by men of all nations. 





Move all the time; invariably satisfies the customer. 


Ghe SECRET 
The 3 STARS BLADE 


Manufactured under a process 
peculiar to Kampfe Brothers, 


The STAR Won Highest Award 
Buffalo, 1901 St. Louis, 1904 
Write for Quotations to Dealers and Secure an Agency. 


KAMPFE BROTHERS, 


Manufacturers, 8-12 Reade Street, NEW YORK 





Paris, 1900 Portland, 1905 





GRAY’S 


Perfect Elbow 
Patterns 


On Heavy Blue Print Paper 


Set A Elbow Patterns from 1" to 
20". Made in 2, 3, 4 and 5 piece. 
80 patterns. 


Price $1.50, Prepaid 


Set B Elbow Patterns from 20" to 
40". Made in 5, 6, 7 and 8 piece. 
80 patterns. 


Price $1.50, Prepaid 


Sets A and B.Patterns from 1" to 

40". 160 patterns and angle charts 

showing all angles and degrees of 

same gotten from 160 patterns. An 

exhaustive work strongly recom- 
mended by eminent critics. 


Price $3.00, 500, Prepare, 


GRAY’S 


Perfect Skylight 
Patterns 


For Single Pitch Skylights 
For Gable Skylights 
For Hip Skylights 


Contains 6 to 8 and 10 inch venti- 
lator patterns and skylight chart 
giving the length to cut hip and 
rafter bars for any size skylight up 
to 24 feet wide, for one-third pitch 
skylights. Full set of patterns 
and charts. 


Price $3.50, Prepaid 


DANIEL STERN 


69 Dearborn Street 





CHICAGO 
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SOMETHING NEW 


Metal 
Step Ladder 


LIGHT — 
STRONG 
DURABLE 































SIGNAL MAIL BOX CO. 
106 Benton St., Joliet, Ilinois 











Cheapest Ladder on the 
market, quality con- 
sidered, and sells readily 















Address 


Chandelier & Art Brass Works 


Manufacturers 


RICHMOND, IND. 









v5 ae 
Wy y" on 
Yi, 

































~ CUSTOMERS 


Sell them Blick No. 3 boxes. 
They are big ones, 6% x8%x 
9 inches. Made of heavy 
galvanized steel. Painted 
green, the new Government 
color. Same shape and col- 
or as city boxes. Have Pos- 
itive-Lock: Flag Signal, 
Automatic Latch, Water- 
Tight Quality. Every box 
tested,every box right,every 
box warranted. nj 
ata business. You 


HERE IS A TRIO OF MONEY-MAKERS FOR YOU 





them. Order now. Gems Nos. 1 and 2for your dest trade, and the Jewel for those who 

$5.88 per Doz. “don’t want to put much money into a box.”’ These three boxes, plus a 

little hustle, will enable )ou to land 90% of the mail-box business in your 

> BLI wi locality, and incidentally give to your bank account “the smile that won't 
= CK-WILLIAMS CO. ° come off.’’ We can furnish the kind of boxes that have won out on the 

—_— INDIANAPOLIS, IND. other fellow’s territory, if sow can furnish the Awstie. The boxes are at 


your jobbers and the profits are in the jeans of your trade. Both are wait- 
ing for you. “It’s your move next.’ 


me Buyer's Directory Cc. A. PECK HARDWARE CO., Berlin, Wis. 


RED. Mail Box || Sanitary Adjustable 


with Patented Automatic | Strainer Pail 


Flag Signal. Made of 
20 gauge galvanized steel. 
Each box warranted. $5.40 per dozen. 





























00 








IX Charcoal Tin 
12 Quart . . $4.50 14 Quart . . $5.00 Gs 














Jobbers Sell at Factory Prices. Ask them 


SMITH BROS. MEG. CO. *°2* "sre esi Rietce 














One who watches carefully the pages of genera: advertising mediums is struck by 
, two things: the persistency with which those advertisers who are recognized as successful 
maintain their advertising week after week, month after month, and year after year; 
Persistent they never seem to abate their effort, and apparently the volume of their business in- 
6 creases steadily. The other thing noticeable is the large number of advertisers who thrust 
their announcements above the surface for a little while and then sink into oblivion. 
Advertising They either had not merit as a basis for their claims or they did not possess the skill to 
steer their enterprise successfully, or else they lacked the nerve to put forth proper 
effort.—[Advertising Experience. 


———— 
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Your Customers 
Want To Buy— 


Really a man has got to have a Sidewalk Cleaner to doa neat, quick job. Just show these 











X« AMERICAN . 





goods—snow and ice simply force sales right now; you are bound to sell a lot of them. 


Of course, you want A-1 Quality. This cut shows our No 8—king of all sidewalk cleaners. Tem- 
pered steel blade and shank forged from one piece; special extra heavy handle and malleable ferrule; 
bronze finished. Other grades for less money. Ask your jobber for them. Write us for catalog. 


American Fork @ Hoe Co., Cleveland, O. 





























Ohe Briscoe 
Line 


(Guaranteed) 














0-RIB-O HEAVY GALVANIZED WARE, (Labeled and Guaranteed) 

0-RIB-O HOT BLAST AND AIR-TIGHT STOVES, (Guaranteed) 

BRISCOE JAPONAY ENAMELED WARE, 2 COAT, (Labeled and Guaranteed) 
BRISCOE TURQUOISE ENAMELED WARE, 3 COAT, (Labeled and Guaranteed) 
BRISCOE TINWARE, (Labeled and Guaranteed) 

BRISCOE LAWN MOWERS, (Guaranteed) 

BRISCOE OIL STOVES, (Guaranteed) 


EXCLUSIVE AGENCY FOR YOUR TOWN 
The most ‘‘worth while” Proposition ever offered 
“— OUR JANVARY CATALOG READY SOON 





A FEW OF OUR SPECIALTIES | 








REDUCTIONS IN PRICES 


Write to-day for 
Catalog and Agency 




















Briscoe Mfg. Co. 


DETROIT, MICH. 








STAR ENAMELING | 
can all be cleaned 


& STAMPING CO. 
wasnt ct | WitheHarrington @ King Perforating Co. 






PITTSBURGH, PA. | 
ma: BARKEEPER’S 
ONCE TRIED, ALWAYS SE. Fe PF END 
THE % Marble, Glass, 
Nickel, Brass, 
Price 25c per Ib. 


| ’ 
RAR-KEEPERS Copper, Tinand 
a R | F N D German Silver 
_— ¢ 9OR eer 
® Highest Award:— 

a Chicago World’s = 20% \ UI0SL ' a Ji 
Tin, Zinc, Brase, Copper, Fair, 1893; Louis- at tr — P b: 
Nickel and all Kitchen and} iana Purchase Ex- ° r 9 I~ b * & 

Plated Utensils. « position, St. Louis, 
Class, Wood, Marbie, Pore) =Mo., 1904. me o, 
celain, Let us send youa wi ay FE FVERY DESCRIPTION | Ff | PIRI 
hay gene ine , D FOR SCREENS OF ALL KINDS 


; GEO. WM. HOFFMAN 
Sou 295 E. Washington St. 


INDIANAPOLIS, - IND. + = 
> THE BAR-KEEPERS’ FRIEND. p : Se = —- 

For Sale by why Wat = 7 casas ~ =e 
Jobbing Trade. . arr ES TY VEY 























What Is Daus’ Tip-Top? 
¢ 





out thousands of dollars a 


Some people pay year for advertising. Do 


you think they are imprudent or reckless? 
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NEWARK, 


HE ARRIVAL 
FLINTISTONE 


Three Coated Enameled Steel Ware marks a new epoch in the history 
of cooking utensils—Light, Artistic, Cleanly and Economical, all of which 
the Up-to-date housewife is not slow to take advantage. 


Seamless 


Sanitary 
Durable 


The finished product of Science and Skilled mechanics, inspired by the 
desire to make this ware better than it was ever made before. 


The best Chemists in the United States Officially pronounce FLINT- 
STONE absolutely free from poisonous ingredients and practically 
insoluble. 


The Chemicals used in its manufacture are especially imported from 
Germany and Austria, and the duty on same being insignificant in com- 
parison with the duty on the finished product, gives Flintstone the 
advantage over the imported wares. 


The improvement made on this industry by Yankee ingenuity and pro- 
gress has placed FLINTSTONE at the very Summit, and we can truth- 
fully make the statement that Flintstone will outlast any other enamel 
ware made—it is as hard as Flint and as durable as the Mountains. 


These are some of the reasons why FLINTSTONE has been eagerly 
adopted throughout the country. The sale of this ware has been phe- 
nomenal, having more than tripled our output the past year, and the 
ratio of increase is steadily gaining. 


Handsome Embossed Booklet Mailed on Application. 


A COMPLETE LINE OF SAMPLES OF OUR GOODS 
CAN BE SEEN AT OUR CHICAGO OFFICE. 


Chicago Office: No. 223 West Twelfth Street. Tel. Monroe I4ll 


New York Office: Irving Building, Hudson and Chamber Streets 
Telephone 5820 Franklin 


Cincinnati Office: - - No. 11 East Second Street 
St. Louis Office: - - . 118 North Third Street 


REED MANUFACTURING Co. 


NEW YORK 
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The best equipped factory, 
the best advertised product. 


We make a few articles, in large quantities, make them better 


than any one else does, and we tell everybody about them. 


We know we have the right principle in our ‘‘one-motion’’ Peerless 
Iceland Freezer and we’ve put up a new factory adequately equipped for 
turning out this freezer in great numbers. 


Peerless Iceland Freezer 


Our advertising—covering every bit of freezer-selling territory in the United States—gives an 
impulse, as strong as it is steady, to Peerless Iceland sales. 

Every woman in the country interested in her home knows about the Peerless Iceland 
and believes init. It’s ‘‘the freezer the cook likes’’—-the freezer the housekeeper wants when 


she goes into your store. 


Dana Iceless 


Refrigerator 


For the window. No ice bill. A 
refrigerator that takes up no floor 
space and is run without ice eight 
months in the year. 


ow en ee Se’ 


Dana Mop Wringer 


wrings the mop dry in five seconds. You stand in a natural ¥ 
position—both feet rest firmly on the floor. 

Tub is well made, very strong and extra braced with 
heavy, flat iron, rust proof hoops. The rollers are of 
solid maple and never stick. The latest, the simplest 
and the best mop wringer on the market. 

The Dana plant is fire-proof; we can guarantee de- 
iivery as promised. verything about it is modern—selling & aati. 
organization and all. MIT 

Both jobber and dealer make a good profit on the [dg WRINGEF 
Dana line. i. Ne / 

Your jobber will be around soon. Ask him. 






10 Warren Street, 


New York. The Dana Mfg. Co. Cincinnati. 

















































will please part of the people part of the time, but the 
cans that please all the people all the time are 


Sturges Milk Cans 


Made in an independent factory and sold at Anti- 
Trust Prices. Wemake low priced cans and 
we make high priced cans, but, high or low, 


we make nothing but a good can. 

It is not necessary to go far to ascer- 
tain the reason for the universal ac- Forty Years 

- e 
best. The best quality steel plate, tinned and retinned 
in our own shops, most skillful and highest paid labor, 
combined with such patented improvements as the one 


piece Round Handle, Seamless Neck, Seamless Sani- MILK CANS 
tary Cover, etc., tell the story. 


can be saved by the manufacturer in the cost of a milk can, 
if so inclined, in the item of solder alone,and in the method 
of using it. By long years of practice our expert employes 
have acquired the art of soldering aninside seam assmooth 

as glass. 

it. It takes experts to make a good canand we havethem. 


STURGES & BURN MFG. CO., 
Harrison and Green Sts. Chicago. 






SOME MILK CANS 














| i nal 
i 


The Gem Pattern 






























knowledgment that our cans are 





Ing 
























25 CENTS 


To do this they must use solder and plenty of 


Write us for Catalog No. 75. 
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Check 
Tus 




















And when you are ready to order your Ice 
Cream Freezers ask your jobber about the 


White Mountain 


the Freezer that sells with the least effort and dl 
the greatest profit. Send to us for a copy of our hie 
latest catalogue, read it through carefully, and 





we believe you'll sell our freezers from now on. vial 
co < 


The White Mountain Freezer Co. f) d 
Nashua, N. H. he 


Manufacturers of . 








WHITE MOUNTAIN 


) 8 SE @ 5 8 78) SP SY 5 2 = DA = 5 ES 
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A WORD IN TIME 


Plan and prepare NOW to get your share of the big sales 
that are going to be made in the next few months of 


“ENTERPRISE” 
MEAT JUICE EXTRACTORS, BONE MILLS, FOOD CHOPPERS, AND THE WHOLE LINE 
If you are short of advertising literature, electrotypes or 
catalogues, get in communication with our 
Th. Advertising Department today. 








ee ph 
*TPrise Mfg. Co, of Pa., Philadelphia, U.S 





Genuine Philadelphia 
Lawn 
Mowers 


LARGEST MAKERS OF HIGH GRADE MOWERS 
IN THE WORLD 





Style A All Steel Mower 


15 Styles Hand Mowers 
5 Styles Horse Mowers 


First and Original Patentees of Side Wheel 
Mowers in the World 
We Lead, Others Follow 





30, 35 and 40 inch Eagle Mower 


SEND FOR ILLUSTRATED CATALOGUE AND PRICES 


THE PHILADELPHIA LAWN MOWER CO. 


3101 to 3109 Chestnut St., Philadelphia, Pa., U. S. A. 
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Creating a Desire For Goods That Can <qgite 
Be Bought Only Through The Retail Dealer pO 


CA 
KEEN KUTTER Tools and Cutlery are <2 
GOOD SELLERS 


Because 1. Only the very highest quality extends throughout the 
entire line. 


2. When a man buys one Keen Kutter Tool and wants other 
tools he will invariably ask for a Keen Kutter. 


38. The Keen Kutter brand bears a satisfactory profit to 





















the dealer. ; 
4. Weare telling over fifty million consumers about Keen 
( Kutter Tools and Cutlery every month, giving the simple 


facts about their quality and referring to the Retail Dealer. 
This means a constantly increasing trade to our cus- 
tomers. 





Keen Kutter Advertising to the consumer not only creates a desire for the goods which means 
money to the Retail Dealer, but it 
PUTS TRADE BACK INTO ITS REGULAR CHANNELS 


‘THE SEASON FORT TSH T NING 


Will soon be here and your customers will be asking for 


LIGHTNING RODS 


Our Rods are guaranteed to 
protect their buildings from dam- 
age by Lightning and that fact is 
advertised in the Farm Papers. 
That makes the consumer ask for 
“DP. & S.” Rods. 

They know the merit of our 
Rods and they look for the trade 


mark, “piss and when they 


see it they know they will get a 
square deal. 















——— 
SS 
SS 
eS 
-——S 
=; 





Ss 


Hh 


* ia 


a) 





THERE FIRST. 





Now is the time for the hardware dealer to get an agency. Drop us a card and we will 
send you full information. Mention The American Artisan when writing. 


DODD @ STRUTHERS, Des Moines, lowa 
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A FEW REASONS WHY 


“PRISCO” LANTERNS | 


ARE BETTER 












































HEAVY, SUBSTANTIAL RING. 


ONE PIECE DOME. 


EXTRA SMOOTH STAMPED TUBES, [fi 
WIRED EDGES 


CLAMP GUARDS TO HOLD GLOBE FeROEMUINE “RACBETH GLOBES. 


SECURELY WHEN TILTED BACK 
FOR TRIMMING WICK OR CLEANING 
BURNER. 
BRASS BURNER AND CONE. 
HORIZONTAL PERFORATIONS IN 
GLOBE PLATE TO DEFLECT COLD 
AIR FROM BURNER AND KEEP. 


: Y iG. 
GLOBE COOL. WICKED READY FOR LIGHTING 


CAM-LEVER LIFT, EASY WORKING, 


PERFORATED GLOBE PLATE COMPACT AND ALMOST INVISIBLE. 


REINFORCED AT BURNER HOLE, 
AND MADE FROM EXTRA HEAVY 


METAL. 1 NO RAW EDGES ON GLOBE PLATE. 


HIGHER FILLER. 


LARGER AND STRONGER 


OiL FOUNT. 
THUMB LIFT 


SIMPLEST AND EASIES 


CANNOT BLOW OUT. 


AT THE CHICAGO CONVENTION 


Our full line will be demonstrated by the Factories Sales Co., 
who will give you all the particulars and show you WHY. 


The Pritchard-Strong Company 


25 Circle Street, Rochester, N. Y. 








THE FACTORY SALES CO., Republic Building, Chicago 


Chicago Representatives, 
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List Price - i - - - - $10.50 


This rifle is made for-,22 Short cartridges only—both Smokeless and Black powder. It has a 
20-inch round barrel fitted with sporting front sight and ajustable open rear sight; a straight 
grip stock fitted with a rubber buttplaté; and weighs about 5 pounds. The magazine holds 15 
cartridges. This rifle can be furnished according to the above specifications only. It is fully up 
to the Winchester standard in accuracy, reliability and finish. A Winchester Repeating Rifle at 
such a low price presents an opportunity to dealers that they will not be slow to take advantage 
of. Do not be the last to stock them: but order someat once and be prepared for the big demand. 


Winchester Supplemental Chamber 


- 30 WINCHESTER CALIBER 


\ | USE 32 S8W-—32 SHORT COLT 
a\ 





List Price eS, ee Ne a er ee 


This device is designed to enable the use of popular pistol cartridges in high-power rifles. The 
value of this is self-evident and there is sure to be a big demand for the chambers. They are 
made in the following sizes: .30 Winchester, .30 Army, .303 Savage, .303 British; .32-40 and .32 
Winchester Special for .32 S. & W. and .32. Short Colt cartridges; .35 Winchester for .38 Colt 
New Police and .38 S. and W. cartridges; and .405 Winchester for .41 Colt D. A. Short car- 
tridges. Order some at once and be the first to get the trade. 


FREE: Send for folders describing the above rifle and chamber 


WINCHEST ER-NEW GOODS 


Model 1906 Extra Light Weight .22 Caliber Repeating Rifle 


WINCHESTER REPEATING ARMS CO., : : : New Haven, Conn. 


oo ~ roma 








STEVEN S| 


Line ¥ Accessories Should be Carried by Every Dealer 








PUVA AA Aloe 


ee ae 





Made of brass. For 10 and 12 gauge. 





Price, including patches, - 35 cents. 


RIFLE CLEANING RODS. 


with Special or 
Jagged Tip, is 
considered the 
best on the 
ae. 513—5i5 


SHOTGUN CLEANER. 








at the muzzle. 





GUN GREASE. 


ANTI —RUST 


GUN GREASE 


PREPAR ED FOR 








Fits all standard rods. 
Does not injure the bore. 





For cleaning and protecting Firearms and bright metal of any kind. Price, 15 cents per tube. 


SEND FOR CATALOG OF FIREARMS. 


prevents a burr 


Prices, 10c to 75c. 








OUR ROD, ei nc mn en a) Our SPECIAL 
‘ ess RING 


















J. STEVENS ARMS & TOOL COMPANY 


460 MAIN STREET 


CHICOPEE FALLS, MASS., U. S. A. 





—l 














Tat SRP ae 
at 
~~ 


Se Aas 


ee 


oc gist ce 
we: tee 


te apie 





















rly. 


~- oT GE ao EE 


- ot  UPN OT. e 


Bere As. 
7 


Ne en 





ee 
ee a 


Prs~ 
- 4 
¥ 


Sat Be 


Si 


' os 
.- € 
m St ees te 
ae ee eS 
ees 





Good Roofing Tin 


Not the imaginary kind of goodness but the real thing that 
you can See and feel when you examine and work the tin, 


Samples and prices yours for the asking. 


The McClure Co. 


Pittsburgh Philadelphia 





NOTICE! 


We have exceptional facilities for handling American 
products: Hardware, Sanitary, Heating and Ventilating 
Goods. Branches in England and Continent. References 
furnished. Address 
EXHIBIT & TRADING CO.. Main Office, 72 Henry St., Liverpool, England 








FOLLANSBEE 
BROTHERS | 
COMPANY 


WHO CAN TELL 
WHAT MAY 
FOLLOW THE 
SENDING!! 


and samples IS 

APT TO CHANGE 
YOUR WAY of buy- 
ing Tin Plates 

for instance. 


TRY 
IT. 

















PITTSBURGH 
Buffalo 
Louisville 
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The “CENTENNIAL” 
a -WATER CUT.OFF 


none dur. 

ae ‘one cheapest 

OFF on the aoa 

The only single cut-off 
made to fit CORRUGATED 
and Plain pipe and which 

can be used without ex- 

tra te pipe or elbows, 
. | For sale by all lead- 
ing job —_ 


Paten 
applied Se 
Manufact 
only by 


COONEY 
& GEIGER, 


STREATOR, ILL. 19 and 21 
This cut tree to | East South St., 
dealers. 








The largest plantin the world 
for the manufacture of sport- 
ing goods is devoted to turn. 

ing out the popular line of 


Pflueger’s Fine 
at Fishing Tackle reanaes 


Twenty-five years of expe- "REVERSE I 
rience, combined with unpa- I . 
ralleled facilities]and a con- oun entree 

stant struggle for the better- np ae 
mént of our product, has en- BENDING OR 
abled us to turnoutalineof BREAKING * 
fishing tackle which every 
well-informed fisherman insists upon buying. 


Hooks, Flies, Trolls, Spinners, Phantoms, Reels, 
Furnished Lines. Everything in Fishing Tackle, 
packed for effective display. 


NOTICE—F ree to any dealer in sporting goods, sent express 
prepa paid, 170 page illustrated catalogue, No. F24, metal 
hb sign, in 8-color lithcgraph. 





THE ENTERPRISE MANUFACTURING CO. 
2. Akron, Ohio, U. S. A. | 





WE WANT THE DEALERS 
Sag 65 arti 
is what you 
can save. 


We make all 
kinds of scales. 
Write for 


prices. 
Also B. B. PUMPS and WIND MILLS -— AA 
Beckman Bros., Des Moines,la. (htaR EXPANSION BOUT 0. 


The “GLOBE” Ventilati 


in BRASS,COPPER,GALVANIZEDIM 
and with Glass Tops for Skylight purm 


For Perfectly Ventilating Schools, ¢ 
Halls, Mills, Factories and Audience 
Rooms of Every Character. 


PSMOKY CHIMNEYS CURE 


“GLOBE” Ventilated Ridges. 
Send for Pamphlet. 


Manufactured by 


GLOBE VENTILATOR €O., Troy, & 

















Ering trade and hold it—QOur advertising brings it to you—Our perted 
product brings it back a gain—ATKINS SILVER STEEL HAND AND 


CROSS CUT SAWS are safe to buy and safe to sell—They’re guarantee 
1906 CATALOGUE AND DISCOUNT SHEET ON APPLICATION 


E. C. ATKINS & CO., (Inc..) ™“ioiaiseouis”™ 


BRANCHES:—Atlanta, Chicago, Memphis, Minneapolis, New Orleans, New York City, San Francisco, Portland, Seattle and Toronto, Canada 








TRY! 
wi 
you ar 
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